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Chicago  Daily  News 

Chicago’s  No.  1  evening  newspaper 


Editor  &  Publisher 


DETROII  PUBLIC  LIBRARY 
MAR  A  ^955 


Half  a  century  ago,  we  made  our 
first  appearance  on  the  front  cover 
of  Editor  &  Publisher. 
We’ve  been  appearing 
regularly,  ever  since. 
Why?  Because  we 
share  the  same  aim  as 
Editor  &  Publisher.  To  further  the 
excellence  of  journalism  through  the 
communication  of  ideas.  Here’s  to 
the  next  50  years. 


IN  SAN  ANTONIO... 

FOR  THE  FOURTH  STRAIGHT  YEAR 


The  Sunday  Lig^ht 
leads  all  other  Sunday 
newspapers  in  Texas 
in  retail  advertising 

except  one* 


The  Sunday  Light  has  carried  more  re¬ 
tail  advertising  than  any  Texas  Sunday 
newspaper  except  the  ^Houston  Chroni¬ 
cle  ..  .  More  than  the  Dallas  Times 
Herald,  the  Ft.  Worth  Star  Telegram, 
the  Houston  Post  and  the  Dallas  News. 

I 


DURING  THESE  FOUR  YEARS.  THE  LIGHT,  DAILY. 
SATURDAY  AND  SUNDAY  HAS  GAINED  MORE  THAN 
TWICE  AS  MUCH  RETAIL  ADVERTISING  AS  ALL 
OTHER  SAN  ANTONIO  NEWSPAPERS  COMBINED. 


Represented  Nationally  by  Hearst  Advertising  Service  Inc. 


THE  HEARST  NEWSPAPERS 


AlbMy  Tims-UiitR 
Albany  Knicknrbtcfcer  News 
Baltiaere  News  AmericaH 


Beaten  Receri  American 
Bestan  Snnday  Adverttser 
Les  Anfeles  Herald-EKaniiRer 


New  Yeii  lennial-Americafl 
San  Antenin  Ugbt 
San  Francisca  Eimnincr 


Seattle  Past-InteUifencer 
Meant  Snnday  Mafarines 
Pnck— The  Cnmic  Weekly  ' 


In  Baltimore 

more  than  7  out  of  every  10  lines 
of  metropolitan 
newspaper  advertising 
are  placed  in 
The  Sunpapers. 


(General  advertisers 
place  71V0 

of  their  display  advertising 
in 

The  Sunpapers.) 


National  Representatives:  Cresmer,  Woodward,  O'Mara  &  Ormsbee  —  New  York,  San  Francisco,  Los  Angeles,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis 


EDITOR  &  PUBLISHER  CALENDAR 


MARCH 

26- 27 — Inter  American  Press  Association. 

Hotel,  Caracas,  Venezuela. 

27- 28 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers  Co*.] 

ference,  Pick-Fort  Hayes  Hotel,  Columbus.  : 

"  . .  Lord  Baltimore  HoWj 


Board  of  directors.  Tamanacjj 


27-29 — Inter-State  Circulation  Managers'  Association, 

Baltimore,  Md. 

27-April  I— 0.  C.  Penney-University  of  Missouri  Journalism  Awards  Hori( 
Conference  and  Workshop,  School  of  Journalism,  Columbia,  Mo. 
27-April  8 — American  Press  Institute  Business  and  Financial  Editors  semlni 
Columbia  University,  New  York  City. 

31 — Newspaper  Comics  Council  Meeting,  Johnny  Victor  Theatre,  RC 
Exhibition  Hall,  New  York  City. 

31 — Pennsylvania  Society  of  Newspaper  Editors  Seminar.  Penn  Hm 
Motor  Inn,  Harrisburg,  Pa. 


APRIL  I 

1-2 — Michigan  Press  Photographers  annual  seminar,  Pontchartrain  Holl 

Detroit.  3 

1-2 — Sigma  Delta  Chi  Region  3  Conference,  Birmingham,  Ala. 

1-2 — Hoosier  State  Press  Association,  Marott  Hotel,  Indianapolis. 

1- 3 — Southern  Circulation  Managers  Association,  Towne  Heuse,  August) 

Ga. 

2- 3 — Wisconsin  AP  Sports  Writers  Association,  Downtowner  Motel,  Gm 

Bay. 

2- 3 — Mechanical  Conference  of  the  North  Carolina  Press  Associatoi 

North  Carolina  State  University,  Raleigh. 

3 —  ^Texas  Circulation  Managers  Association,  Sheraton  Hotel,  Dallas. 

14- 16 — Nebraska  Press  Association,  Sheraton-Fontenelle  Hotel.  Omaf: 

15- 16— Old  Dominion  Ad  Conference  of  Virginia  Press  Association,  Dow' 
towner  Motor  Inn,  Danville. 

15-16— Sigma  Delta  Chi  Region  I  Conference.  Rochester,  N.Y. 

15- 17 — Sigma  Delta  Chi  Region  8  Conference,  Fort  Worth,  Tex. 

16- 17 — New  England  Daily  Newspaper  Advertising  Bureau  classified  cl  - 
Sheraton-Boston  Hotel,  Boston. 

17- 29 — American  Press  Institute,  City  Editors  seminar  (for  newspapr 
under  50.000  circulation.)  Columbia  University,  New  York  Gty. 

18 -  Richmond,  Va.,  Professional  Chapter  of  Sigma  Delta  Chi  presentatiw 
of  third  annual  George  Mason  Award,  Williamsburg  Lodge,  Willisw 
burg. 

20- 22 — Northern  States  Circulation  Managers  Association,  Town  Hou» 
Minneapolis,  Minn. 

21- 23— Southern  Short  Course  in  News  Photography,  Wade  Hampton  Hot» 
Columbia,  S.  C. 

22- 23 — Sigma  Delta  Chi  Region  4  Conference,  Toledo,  Ohio. 

22-23— Sigma  Delta  Chi  Region  5  Conference,  Kentucky  Dam  Villta 

State  Park,  Gilbertsville,  Ky. 

22-23 — Associated  Press  Association  of  Florida,  Holiday,  Inn,  Lakeland. 

24— Texas  Circulation  Managers  Association,  Ramada  Inn,  Big  SpriK 

24- 26 — Ohio  Circulation  Managers'  Association,  Sheraton-Cleveland  Hob 
Cleveland. 

25 —  National  Cartoonists  Society  Luncheon  and  Seminar,  Overseas  Prc 
Club,  New  York  City. 

25- 28 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hob 
Now  York  City. 

26 —  National  Cartoonists  Society  20th  Annual  Reuben 
Grand  Ballroom,  Hotel  Pierre,  New  York  City. 

28- 29 — Illinois  Editors'  Traffic  Safety  Seminar,  Hotel  Moraine,  Higklw 
Park. 

29- 30— Upper  Midwest  News  Executives  Conference,  School  of  Joumallr 
ipolis,  Minn- 


Where  All  America 
Welcomes  Springtime 


The  Festival  of  States,  one  of  America’s  great 
springtime  celebrations,  is  underway  in  St.  Peters¬ 
burg,  entertaining  visitors  and  homefolks  in  a  whirl 
of  parades,  balls,  concerts,  variety  shows  and  sports 
events. 

There  was  a  time  Festival  week  marked  the  end 
of  the  busy  winter  tourist  season.  The  city  drifted 
lazily  into  summer. 

But  those  days  are  gone  forever.  Today’s  Festival 
is  a  joyous  welcome  to  a  magical  springtime-summer¬ 
time  season  attracting  vacationers  from  all  parts  of 
the  country.  They  contribute  mightily  to  a  stable 
year-around  economy  that  has  pushed  Pinellas  County 
buying  power  near  the  billion  dollar  mark,  retail  sales 
to  more  than  $635  million. 

Saturday,  April  2,  The  St.  Petersburg  Times  will 
publish  its  annual  Festival  of  States  Mailaway  Edition, 
capturing  the  glamour  and  excitement  of  Festival 
Week  and  extending  an  irresistible  invitation  to  visit 
the  Suncoast  this  spring  and  summer. 

If  you’d  like  a  complimentary  copy,  send  your 
request  to  The  Times  Public  Service  Department. 


Awards  Dlnnf 


University  of  Minnesota,  Minneai 
30 — Minnesota  AP  newspaper  meeting,  Minneapolis. 


Francisco  Hibi 


1-4— National  Newspaper  Promotion  Association,  San 
San  Francisco.  Calif. 

1-7 — Journalism  Week,  University  of  Missouri,  Columbia. 


1-13— American  Press  Institute  Telegraph  Editors  and  Copy  Desk  Cliift, 
Columbia  University,  New  York  City. 
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This  new  magazine... 


will  out-circulate  every 
national  magazine  in 
the  Los  Angeles  market 
with  its  very  first  issue 


The  magazine  is  WEST.  It  will  reach  Southern 
California's  largest  audience— 1,200,000  influential 
families  in  the  nation’s  second  largest  market. 

Families  big  in  buying  power.  76%  of  all  Los 
Angeles  families  earning  $15,000  and  up.  68%  of 
all  families  headed  by  college  graduates.  75% 
coverage  in  communities  where  families  of  very 
top  income  level  have  homes.  An  audience  with 
$13  billion  to  spend. 

What  will  WEST  give  these  families?  Strong 
writing,  superb  color  rotogravure.  A  magazine 


tuned  to  their  ranging  interests.  Space  and 
science,  educational  achievement,  medical  pro¬ 
gress.  Politics,  sports,  travel.  Cars.  Clothes.  The 
Arts  and  the  world  of  entertainment. 

What  will  WEST  give  you?  Results.  Right  from 
the  start. 


■  Western  America. 

Nationally  represented  by  Creamer,  Woodward,  O'Mara  &  Ormsbee,  Inc. 
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Lelterpress? 

Photo  Ofisot? 
Rotogravuro? 

Should  your  corporate  planning  include  a  feasi¬ 
bility  study  of  future  requirements,  an  expansion 
of  your  existing  plant  or  a  new  facility,  Lockwood 
Greene’s  nationwide  experience  in  the  news¬ 
paper  publishing  field  can  be  of  real  value  to  you. 

Assignments  initiated  during  1965  included: 

Hudson  Dispatch,  Union  City,  N.  J. 

Courier-News,  Plainfield,  N.  J. 

Eagle-Tribune,  Lawrence,  Mass. 

News,  Newport,  R.  I. 

Pawtuxet  Valley  Daily  Times,  West  Warwick,  R.  I. 
Free  Press,  Burlington,  Vt. 

Times-Union,  Jacksonville,  Fla. 

Vindicator,  Youngstown,  Ohio 
Recorder-Gazette,  Greenfield,  Mass. 

Recorder,  Amsterdam,  N.  Y. 

Enterprise  &  Times,  Brockton,  Mass. 

Intelligencer  Journal,  Lancaster,  Pa. 

Mercury,  Pottstown,  Pa. 

Journal  Constitution,  Atlanta,  Ga. 

News,  Washington,  D.  C. 

May  we  send  you  our  brochure? 

LOCKWOOD  GREENE 
ENGINEERS,  INC. 

BOSTON,  MASS.  02116  316  Stuart  Street 

NEW  YORK,  N.  Y.  10017  200  Park  Ave.,  Pan-Am  Building 

SPARTANBURG,  S.  C.  29301  Montgomery  Building 
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Theodore  VAILL,  president  and  editor  of  the  insled 
(Conn.)  Evening  Citizen,  led  a  small  group  of  alumni  of 
Amherst  College,  Amherst,  Mass.,  to  have  the  late  President 
Calvin  Coolidge,  a  member  of  the  class  of  1895,  remembered 
by  the  college.  Mr.  Vaill  has  received  word  from  John  Coolidge, 
the  late  President’s  son,  that  the  college  is  to  name  one  of  three 
new  dormitories  for  Calvin  Coolidge.  .  .  .  Obituary  column  of 
the  Rocky  Mountain  News  (Denver)  bears  this  three-column 
head:  ‘I  Will  Lay  Me  Down  in  Peace’ — Psalms  IV :8. 


Sam,  Too  Long  Ago  You 
Made  the  Pants 

In  Spring,  young  man's  fancy— 

And  on  this  bet  your  boots: 

Only  bachelor  newsmen 

Can  turn  up  in  new  suits. 

—Fred  J.  Curran 

Wisconsin  State  Journal  (Madison) 

j  — Columnist  Mike  Mailway  (L.  M.  Boyd),  Seattle  Post-In- 
j  teUigencer,  inquires:  “Am  I  just  getting  older  and  mellower, 
or  is  it  a  fact,  as  I  seem  to  feel  it,  that  EDITOR  &  PUBLISHER 
j  is  almost  unique  in  that  it  b  the  one  magazine  that  keeps 
;  getting  better  and  better  in  recent  years?”  .  .  .  Sports  Editor 
I  Hubert  F.  Grim  Jr.,  Staunton  (Va.)  Leader,  calls  his  column 
I  “The  Grim  Outlook.”  .  .  .  Hungry  Horse  is  a  town  in  north¬ 
western  Montana  so  thb  headline  in  the  Missoula  (Mont.) 

!  Missoulian  is  perfectly  correct  (but  might  raise  eyebrows  in 
j  other  parts  of  the  country) :  “Girl  Found  Dead  In  Hungry 
Horse.”  .  .  .  Mildred  \^ite  Wallace  calls  her  front  page 
I  column  in  the  Shelby  County  (Ala.)  Reporter  “Pen  Point 
I  Paragraphs.” 


Einstein  Was  Right 

Time  is  relative.  .  .  . 

The  fastest  five  seconds  in  newspaperdom :  Page  one  news  editor 
trying  to  decide  whether  the  new  lead  warrants  a  replate. 

Shortest  monologue:  Managing  editor’s  reply  to,  “May  I  have 
an  increase  in  wages?” 

Longest  nine  minutes:  Rewrite  man  taking  a  story  containing  i 
dozen  Russian  names  from  a  mumbling  reporter  whose  teeth  are 
out  for  repairs. 

Shortest  two  weeks:  Vacation. 

Sweatiest  minute :  Copy  editor  being  allowed  just  60  seconds  to 
write  a  three-line,  1/42  headline  over  a  story  reporting  on  the  dis¬ 
covery  of  a  new  drug  named  lowdownycinantihistamine  which  i 
Harvard  medical  school  researcher  cautiously  hints  may  possibly 
help  combat  schizophrenia  in  Golden  Age  derelicts— while  the  slot- 
man  is  saying,  “Make  the  head  jazzy,  make  it  clear,  and  for 
heaven's  sake,  hurry  it  up.” 

Longest  morning:  Checking  proof  on  the  governor’s  address  to 
the  Legislature. 

Longest  afternoon:  Covering  a  doubleheader,  each  game  of 
which  goes  into  extra  innings. 

Longest  night:  Covering  a  school  committee  meeting  at  which 
the  members  are  bitterly  divided  on  whether  the  teachers,  school 
nurses  and  janitors  get  a  $2.50  or  $1.75  per  week  pay  boost. 

Shortest  30  minutes:  Lunch  half-hour. 

Fastest-spreading  eye-raising  epidemic  in  the  city  room:  When 
the  36-26-36  blonde  girl  reporter  bends  over  to  hunt  for  a  paper 
clip  in  the  bottom  drawer  of  her  desk. 

Longest  day:  First  day  at  desk  on  new  job,  learning  style,  head 
count,  taboos  and  saloon  locations. 

Longest  second:  As  when  copy  boy  says,  “I'll  be  there  in  * 
second.” 

Shortest  10  minutes:  The  10  minutes  before  deadline. 

Longest  split  second:  Opening  a  memo  from  the  publisher. 

Quickest  15-minute  coffee  break:  A  beer  between  editions. 

— ^Harold  Winerip,  Boston  Travda 
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PROGRESS  REPORT: 


POPULATION...  233, 000 UP 52% 960 

RETAIL  SALES .  f  262  MILLION ...  UP  131%  since  1960 
AIR  TRAFFIC . . .  335,382  passengers...  UP  221%  since  1960 

HUNTSVILLE  TIMES 

CIRCULATION . . .  52,605  up  72%  we  i960 
LINAGE . 19,484,752  up  60%  sinceiooo 


K£EP  IN  STEP  WITH  THE  FUTURE  THRU  THE  HUNTSVILLE  TIMES 

represented  nationally  by  MOLONEY,  REGAN  and  SCHMITT 


editorial 


Rumor  Into  Fact 

New  York’s  rumor  factory  will  be  a  thill  place  now  that  the  biggest 
of  them  all  has  been  stilled  by  a  few  facts.  The  three  publishers 
involved  in  the  announced  consolidation  were  wise  to  make  a  state¬ 
ment  of  their  plans  at  this  time  because  rejieated  publication  of  the 
rumors,  not  always  accurate,  along  with  continual  rehashing  of  the 
sad  economic  state  of  those  three  papers,  was  not  doing  any  of  them 
any  good.  In  fact,  every  republication  threatened  added  damage  to 
circulation  and  advertising  by  {)erj)etuating  the  s|)eculation.  It  wasn’t 
helping  newspajiers  in  other  cities,  either. 

Speculation  will  continue,  however,  as  to  every  detail  of  the  plan. 
Rut  the  basics  have  been  revealed  and  the  sooner  the  consolidation  is 
effectetl  the  Itetter  it  will  be  for  those  involved. 

This  does  not  mean  that  we  should  not  mourn  the  disappearance 
of  one  more  paper  in  the  nation’s  largest  city.  In  this  instance  it  can¬ 
not  l>e  said  that  any  one  of  the  three  will  have  died,  nevertheless,  there 
will  l)e  one  less  paper  being  published — five  tlailies  instead  of  six. 
Dislocation  of  newspa})er  j>ersonnel  in  a  move  of  this  kind  is  always 
to  be  regretted  but  it  will  be  softened  to  some  extent  by  the  shortage 
of  trained  newspaper  personnel  in  other  areas. 

Communications  Blackout 

The  threat  of  the  National  Association  of  Broadcast  Employes  and 
Technicians  to  black  out  television  and  radio  broadcasts  originat¬ 
ing  from  the  White  House  over  two  networks  is  an  affront  to  every 
U.S.  citizen.  The  union’s  complaint  is  that  \Vhite  House  assignment 
of  some  work  to  the  Signal  Corps  represents  a  gradual  erosion  of 
its  jurisdiction  which  was  theoretically  established  in  its  contracts  with 
.\BC  and  NBC.  .All  parties  to  the  dispute  should  resolve  it  “very 
promptly’’  as  Secretary'  of  Labor  Reynolds  has  promised. 

We  don’t  think  jurisdiction  of  work  inside  the  AVhite  House  is 
within  the  authority  of  any  network  to  assign  to  someone  else.  If,  for 
security  or  any  other  reason,  the  President  or  his  associates  desires  to 
assign  work  to  the  Signal  Corps  or  the  CIA  or  the  Secret  Service  that 
should  be  the  prerogative  of  that  high  ofhee.  We  don’t  believe  it  is 
the  prerogative  of  this  union  or  any  other  union  or  group  to  say  what 
the  President’s  office  should  or  should  not  do  in  such  matters.  And, 
for  this  union  to  threaten  to  suspend  transmission  of  the  President’s 
broadcasts  from  the  White  House  because  of  its  failure  to  comply 
with  the  union’s  demand,  is  a  nose-thumbing  at  180  million  people. 


Newspaper  Color  1966 

This  issue  contains  the  10th  annual  iej>ort  on  the  growing  use  of 
color  by  general  and  retail  advertisers  in  daily  and  Sunday  news- 
papiers.  The  hgures  speak  for  themselves  showing  that  color  adver¬ 
tising  on  run-of-paper  newsprint  has  increased  close  to  500%  since 
1951.  Add  the  recent  rapid  development  and  expansion  of  Hi-Fi  and 
Spectacolor  pre-prints  in  offset  and  gravure  and  the  additional  reader 
impact  available  to  advertisers  has  become  a  decided  plus,  plus,  plus. 

The  increase  in  color  volume  has  been  due  in  part  to  improvements 
in  color  quality  and  E&P  is  proud  of  the  part  it  has  played  in  this  de¬ 
velopment  through  this  issue  and  the  annual  newspajier  color  awards 
which  are  featured  in  E&P’s  Fall  Color  Issue. 
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Let  us  rise  up  and  build. — ISehemiak. 
U,  IH. 


Editor  &  Publisher 

OTHE  fourth  ESTAn 

Th*  Oldest  Publishers'  and  Advertisers 
Newspaper  in  America 

With  which  has  been  merged:  The  Journaliit 
established  March  22,  1884;  Newspaperdon 
established  March,  1892;  the  Fourth  Estati 
March  I,  1894;  Editor  &  Publisher,  June  2t, 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 

Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 
James  W,  Brown 

Executive  Editor,  Jerome  H.  Walker,  Associalai, 
Tony  Brenna,  Ray  Erwin,  Richard  Friedman. 
Advertising  News,  Jerome  H.  Walker,  Jr, 
Advertising  Manager,  Ferdinand  Teubner;  Ad¬ 
vertising  Production  Manager,  Barnadath 
Borries. 
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Ass't  to  the  Publisher  and  Promotion  Manage, 
George  Wilt. 
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Circulation  Director,  George  S.  McBride. 
Classified  Advertising  Manager,  John  Johnson. 
Marketing  and  Research  Manager,  Albert  E. 
Weis. 

Librarian,  Jean  Greenwald. 

General  Offices — 850  Third  Avenue,  New  York 
N.  Y.  10022  Phone:  212-752-7050.  TWX  212- 
867-7289. 

Comptroller,  William  J.  Teresky. 


BUREAUS 

Chicago:  Gerald  B.  Healey,  Midwest  Editor. 
Harry  B.  Mullinix,  Grant  Biddle,  Advertising 
Representatives;  360  North  Michigan  Ava. 
60601.  Phone;  312-782-4898. 

San  Francisco:  Campbell  Watson,  Padfe 
Coast  Editor;  Duncan  Scott  &  Marshall  liK. 
Advertising  Representative;  85  Post  St,  94101 
Phone:  415-421-7950. 

Los  Angeles:  Duncan  Scott  &  Marshall  Inc.,  Ad¬ 
vertising  Representative,  1830  West  8  St. 
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AD  COPYING 

There  is  one  serious  flaw  in  your 
otherwise  excellent  coverage  of  the  re- 
»ent  advertising  copyright  case  in  Brat- 
tleboro,  Vermont  (February  26). 

The  statement  is  made  in  the  story  that 
“  .  .  .  NA.\P  is  advising  its  membership 
that  it’s  legal  for  shopping  papers  to 
copy  ads  from  copyrighted  newspapers.” 

This  statement  unfortunately  infers  an 
attitude  which  has  never  been  expressed — 
before  or  after  the  ruling — by  N.4AP.  I 
feel  that  it  will  have  a  poor  reaction,  and 
understandably  so. 

I  am  sure  you’ll  agree  that  it  seems  to 
put  words  in  our  mouth  that  were  never 
there,  and  hints  that  NAAP  is  declaring 
a  field  day  on  ad  copying. 

We  certainly  do  not  recommend  that 
any  shopper  publisher  pick  up  any  ad¬ 
vertisements  from  a  copyrighted  publica¬ 
tion,  even  at  the  request  of  the  firm  run¬ 
ning  the  advertisement  in  question,  with¬ 
out  securing  prior  permission  of  the  pub¬ 
lishers  of  the  original  ad.  Nor  do  we  ad¬ 
vise  that  a  shopper  publisher  pick  up  any 
advertisement  from  a  NON-copyrighted 
publication,  except  with  the  specific  per¬ 
mission  of  the  firm  or  individual  who  paid 
for  the  original  preparation  and  inser¬ 
tion.  * 

Robert  S.  Greene 

Executive  Director, 

National  Association  of 
Advertising  Publishers, 

Aurora.  Illinois. 
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Short  Takes 

If  your  house  has  a  wife  overhang 
you  probably  already  know  it. — Muncie 
(Ind.)  Star. 

• 

Arrangements  with  the  Association 
for  Higher  Education  are  that  the 
White  House  will  supply  weakness  and 
revise  that  policy  is  not  in  conformance 
with  the  democratic  ideal. — Chicago 
(Ill.)  Daily  News. 

• 

She  said  a  window  in  her  was  broken 
by  a  whiskey  bottle. — Greeley  (Colo.) 
Tribune. 

• 

There  are  25,000  pleasure  hoses  in 
Alameda  and  Contra  Costa  Counties. — 
Oakland  (Calif.)  Tribune. 

• 

They  have  been  running  it  since  the 
time  when  men  wore  powered  wigs. — 
Buffalo  (N.  Y.)  Courier-Express. 


A  CASE  IN  POINT 

I  read  your  editorial  “Amnesty  Bill” 
(Feb.  19)  with  special  interest,  heightened 
by  a  recent  experience  I  had  while  hear¬ 
ing  a  case  as  a  member  of  a  jury  in  the 
Federal  District  Court  for  Virginia,  in 
Alexandria,  Va.,  when  the  judge,  Oren  E. 
Lewis,  declared  the  case  a  mis-tri£il. 

This  particular  case  involved  some  five 
defendants  (represented  by  at  least  seven 
attorneys),  charged  with  violation  of  a 
federal  statute  prohibiting  gambling. 

We  had  completed  two  days  of  testi¬ 
mony  (Monday  and  Tuesday)  when  the 
W  ashington  Post  printed  a  story  about  the 
trial,  bringing  out  the  background  of  prior 
arrests  and  convictions  on  similar  charges 
of  the  principal  defendant:  perhaps  the 
reporter  and  copy  desk  of  the  Post  felt 
this  was  well  known  anyway  about  this 
particular  person.  However,  this  man’s 
record  had  not  been  brought  out  during 
this  particular  trial,  which  was  covering 
just  the  specific  charges  at  hand. 

Judge  Lewis,  considered  a  tough  but 
fair  jurist,  had  warned  us  about  discuss¬ 
ing  the  case  with  “anyone,”  including 
wives  and  families,  business  and  social 
contacts,  etc.  He  had  neglected,  as  he 
admitted,  to  warn  us  about  reading  about 
the  case  in  newspapers;  he  was  chagrined 
about  this  slip,  resolving,  as  he  dismissed 
the  jury,  not  to  “let  this  happen  again.” 

The  Judge  placed  the  blame  for  this 
mis-trial  on  himself;  he  did  not  criticize 
the  Post  or  the  reporter  for  publishing 
the  article  nor  the  members  of  the  jury 
for  reading  the  article. 

So  perhaps  here  is  an  object  lesson  for 
judges,  lawyers,  state  legislatures.  Press 
and  Bar  Associations  to  consider:  To  place 
the  responsibility  for  “amnesty”  within  the 
specific  Court,  thereby  obviating  the  neces¬ 
sity  for  legislation  “to  curb  the  Press,”  the 
question  of  whether  or  not  to  publish  the 
previous  record  of  people  accused  of 
crimes,  etc. 

Edward  H.  Seneff 

Managing  Editor, 

Loudon  Times-Mirror, 

Leesburg,  Virginia. 
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Give  your  school  program 
more  muscle  with  filmstrips 
on  current  affairs/produced 
with  your  logo  by 
The  New\brkTimes 


Leading  newspapers  across  the  U.S.  and  Canada 
are  now  using  filmstrip  programs  produced  for 
them  by  The  New  York  Times. 

■  The  filmstrips  are  an  inexpensive,  ready¬ 
made  promotion  which  helps  you  broaden 
and  extend  your  Newspaper  in  the  Class¬ 
room  program. 

■  Teachers  and  principals  write  that  they 
prefer  The  New  York  Times -produced  pro¬ 
grams  to  others  they’ve  used. 

■  Editors  who  know  the  news  acclaim 


The  Times  programs  as  the  most  authoritative 
and  thorough  they’ve  seen. 

Each  subscription  costs  only  $25.  It  consists  of 
a  filmstrip  and  accompanying  48 -page  manual 
issued  monthly,  October  through  May— eight 
different  programs  in  all. 

If  you  purchase  a  minimum  of  10  subscriptions, 
we  will  put  your  logo  on  each  filmstrip  and 
accompanying  manual. 

If  you  purchase  less  than  10  subscriptions,  no 
logo— neither  yours  nor  The  New  York  Times— 
will  appear  on  these  materials.  Everything 
else  about  the  materials  remains  the  same. 

For  full  details,  write  to:  Roy  S.  Fidler,  Office  of 
Educational  Activities,  The  New  York  Times, 
Times  Square,  New  York,  N.Y.  10036. 


Your  logo  goes  here. 
The  New  York  Timci 
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World  Journal  Tribune  Plan 
In  Hands  of  Legal  Advisers 


Unions’  Demands  Are  Critical 
As  €K>vernment  Studies  Notice 


By  Jerome  H.  Walker 

Three  publishing  organiza¬ 
tions  that  are  reputed  to  have 
combined  assets  of  nearly  half 
a  billion  dollars  have  reached 
agreement  on  a  plan  to  eWect 
the  biggest  newspaper  merger 
in  the  history  of  the  industry. 

World  Journal  Tribune  Inc., 
to  be  chartered  with  the  Hearst 
Corporation,  the  E.  W.  Scripps 
Company  and  the  Whitney 
Conununications  Corporation  as 
equal  shareholders,  may  be  do¬ 
ing  business  as  the  publisher  of 
a  morning,  an  evening  and  a 
Sunday  newspaper  in  New  York 
City  on  or  before  April  11. 

Whether  the  final  agreement 
would  be  signed,  and  the  master 
plan  made  effective,  after  nearly 
two  years  of  discussions,  de¬ 
pends  mainly  on  the  legal  advice 
that  is  given  to  the  principals 
by  government  attorneys  in  the 
Department  of  Justice  Anti- 
Trust  Division  and  their  own 
lawyers. 

Notice  of  Intention 

In  compliance  with  a  gentle¬ 
men’s  agreement  made  last 
summer,  the  participating  pub¬ 
lishers  sent  lawyers  to  Wash¬ 
ington  on  March  22  to  file  the 
notice  of  their  intention  to 
amalgamate  the  World-Tele¬ 
gram  &  Sun  and  the  Journal 
American  in  the  evening  field, 
to  combine  the  Journal  Ameri¬ 
can  and  the  Herald  Tribune 
Sunday  editions,  and  to  contin¬ 
ue  the  Herald  Tribune  as  a 
morning  newspaper. 

Even  while  union  leaders  met 
with  publishers’  representatives 
in  New  York  to  weigh  the  im¬ 
pact  of  the  complex  move  on  the 
nearly  6,000  employes  of  the 
three  papers  and  to  press  de¬ 
mands  for  job  protection,  the 
legal  aspects  of  the  merger 
were  under  scrutiny  in  the  office 
of  Attorney  General  Nicholas 
deB.  Katzenbach  and  his  assist¬ 
ant  in  charge  of  the  Antitrust 
Division,  Donald  Turner,  who 


has  come  into  the  picture  since 
the  last  newspaper  consolida¬ 
tion  was  carried  out. 

In  Washington  discussions, 
the  newspaper  attorneys  en¬ 
countered  the  problem  of  Mr. 
Turner’s  philosophy  on  monop¬ 
olies  which  represents  some 
modification  of  his  predecessor’s 
views  as  to  government  inter¬ 
vention.  Under  the  “failing 
business  doctrine’’  of  the  Su¬ 
preme  Court,  which  justifies  a 
merger  of  competing  interests, 
the  three  publishing  partners 
undoubtedly  were  requested  to 
show  evidence  of  persistent 
losses  over  the  last  several 
years  in  their  New  York  City 
enterprises. 

Losses  Piling  Up 

It  has  been  reported  without 
denial  that  the  present  publish¬ 
ing  arrangements  incur  losses 
that  aggregated  $10  million  last 
year.  The  next  step-up  in  wages 
on  April  1  could  cost  these 
newspapers  an  additional  $2 
million  in  the  next  year,  if  no 
means  were  found  to  offset 
them.  The  $5  a  ton  rise  in  the 
price  of  newsprint  after  May 
16  could  add  another  $1  mil¬ 
lion  a  year  to  their  bills.  This 
factor  may  have  triggered  the 
merger  action. 

The  government  attorneys 
wanted  solid  information  on  the 
deficits  as  applied  to  the  indi¬ 
vidual  newspapers,  each  of 
which  is  a  unit  in  a  diversified 
corporate  operation. 

In  the  proposed  amalgama¬ 
tion,  according  to  the  formal  an¬ 
nouncement  made  March  21  to 
employes  of  the  newspapers  and 
to  the  public,  the  partners  not 
only  would  have  equal  represen¬ 
tation  in  ownership  of  the  new 
company  but  “each  of  the 
owners  will  retain  its  individual 
editorial  voice  in  the  editorial 
pages  of  one  of  the  three 
papers,’’ 

This  pledge  has  been  an  ef¬ 


fective  defense  of  other  news¬ 
paper  marriages  in  a  common 
printing  arrangement  which  is 
designed  to  achieve  economies  in 
production  expense.  But  the 
anti-trust  lawyers  have  been 
emphasizing  lately  Mr.  Turner’s 
attitude  that  price-fixing  and 
a  “pooling  of  profits’’  by  other¬ 
wise  competing  businesses  over¬ 
rides  the  beneficial  act  of  saving 
a  failing  company. 

How  soon  he  might  give  his 
advisory  opinion  on  the  World 
Tribune  plan  or  might  take 
other  action  Mr.  Turner  would 
not  say.  He  was  under  some 
pressure  to  hear  the  pleas  of 
union  spokesmen  for  injunctive 
procedure  to  prevent  the  news¬ 
papers  from  dismantling  any 
of  their  present  plants  in  an 
overnight  consolidation. 

The  union’s  position  is  that 
their  agreements  with  the  Pub¬ 
lishers’  Association  of  New 
York  are  not  applicable  to  the 
new  troika  corporation  and 
therefore  contracts  must  be 
negotiated  with  this  new  em¬ 
ployer. 

In  the  interim  they  want  as¬ 
surance  that  the  plants  will  be 
kept  intact  so  that  their  em¬ 
ployment  can  continue  in  them 
if  the  government  should  act 
to  bar  the  consolidation.  Also 
they  would  like  to  have  the 
plants  available  for  possible 
sale  to  someone  who  might 
want  to  establish  a  new  paper, 
if  the  new  merger  goes  through. 
Thus  far  Congress  has  failed 
to  act  on  a  law  proposed  by 
the  labor  unions  to  require  this 
kind  of  action  in  a  newspaper 
merger  situation. 

No  Statement  Expected 

It  was  considered  unlikely 
that  the  Department  of  Justice 
would  issue  any  statement  ap¬ 
proving  the  plan.  The  govern¬ 
ment’s  attitude  toward  the 
legality  of  the  merger  would  be 
expressed  instead  in  the  filing 
of  a  suit  to  enjoin  it.  Under 
the  terms  of  the  agreement  for 
10  days-notice  this  step  would 
probably  be  taken  before 
April  1, 

After  a  long  session  with  the 
attorneys  for  the  new  company, 
Mr.  Turner  said  it  succinctly 


to  newsmen:  “If  we  don’t  like 
it,  we’ll  sue.’’ 

Tied  intimately  to  the  govern¬ 
ment’s  position  is  the  Tucson 
Case  which  is  nearly  ready  to 
come  to  trial — probably  in 
April.  Here  the  Department  of 
Justice  is  contending  that  agree¬ 
ments  between  two  competitors 
who  set  up  a  common  printing 
plant  and  business  office  in¬ 
volved  price-fixing  on  advertis¬ 
ing  and  subscriptions,  and  a 
sharing  of  the  profits,  'This  case 
may  go  to  the  Supreme  Court 
because  the  outcome  could  have 
a  bearing  on  a  score  of  news¬ 
paper  agency  corporations. 

Nothing  was  explained  in  the 
official  announcement  of  the 
Hearst-Scripps-Whitney  plan 
concerning  the  sale  of  adver¬ 
tising  or  circulation  in  the  three 
separate  units.  Matt  Meyer, 
president  of  the  World-Tele¬ 
gram  who  is  slated  to  be  the 
chief  business  officer,  said  only 
that  he  believed  some  new  ad¬ 
vertising  representation  would 
be  necessary, 

“This  is  not,  as  so  many 
newspaper  mergers  have  been,  a 
consolidation  that  results  in  the 
take-over  of  one  paper  by  an¬ 
other,”  it  was  stated  in  the  an¬ 
nouncement.  “It  is  the  amalga¬ 
mation  of  strengths  in  a  co¬ 
operative  enterprise. 

“The  consolidation  into  a 
single  company  will  permit  us 
to  achieve  a  substantial  cost 
savings  through  elimination  of 
duplicating  and  over-lapping 
functions  and  by  combining  pro¬ 
duction  facilities.” 

$25  Million  Plant 

For  the  present,  it  was  noted, 
the  production  would  be  “prim¬ 
arily”  in  one  of  the  three  exist¬ 
ing  plants.  Ultimately,  a 
modem  printing  facility  will  be 
built.  In  this  connection  the 
participants  have  considered 
the  outlay  of  upwards  of  $25 
million  for  a  plant.  This  pro¬ 
ject  might  require  four  to  five 
years  to  come  to  fruition. 

In  their  defense  of  the  news¬ 
paper  agency  setup  in  Tucson, 
attorneys  will  rely  on  the  study 
made  by  a  well-known  firm  of 
accountants  that  show  the 
profitability  benefits  accrue 
only  if  management,  sales  and 
distribution  functions  can  be 
merged.  The  joint  use  of  print¬ 
ing  facilities  does  not  alone 
make  the  publishing  arrange¬ 
ment  an  economic  success. 

In  its  plainest  outline,  the 
operation  of  World  Journal 
(Continued  on  page  10) 
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Merger  Plan 

{Continued  from  page  9) 


Tribune  Inc.  would  closely  re¬ 
semble  the  three-way  publish¬ 
ing  operations  w'hich  New'  York 
City  has  seen  before  —  when 
Hearst  owned  the  morning 
American,  the  evening  Journal 
and  Joseph  Pulitzer  had  the 
morning  World,  the  evening 
World  and  the  Sunday  World 
all  under  one  roof. 

And,  of  course,  the  three 
papers  owmed  by  the  new  corp¬ 
oration  w'ould  be  competitive  in 
every  field — the  Herald  Tribune 
with  the  Times  and  the  News, 
the  evening  World  Journal  w’ith 
the  Post,  and  the  Sunday 
World  Journal  and  Tribune 
with  the  Times  and  the  New’s. 

Overt  moves  in  recent  weeks 
have  led  interested  persons  to 
believe  that  the  production 
headquarters  wdll  be  the  World- 
Telegram  &  Sun  plant  on  the 
west  side  of  New  York  down¬ 
town.  The  Journal  American 
property  on  the  South  Street 
waterfront  w'ould  probably  be 
the  site  for  the  new  facility. 

Advertising  operations  will 
be  concentrated  in  the  Herald 
Tribune  building,  near  Times 
Square,  according  to  the  word 
that  has  passed  around. 

Conniff  Selects  Staff 

It  has  been  no  secret  that 
Frank  Conniff,  of  Hearst  Head¬ 
line  Service,  has  been  shaping 
up  the  staffs  of  the  three  papers 
for  some  time,  but  no  one  had 
been  informed  yet  this  week  as 
to  the  selections.  Employes  of 
the  Journal  American  were  ad¬ 
vised  to  clear  up  their  desks  and 
be  ready  for  a  quick  getaway 
.  .  .  either  to  their  new’  jobs  or 
to  the  employment  office. 

Mr.  Conniff  appeared  the 
most  likely  person  to  be  editor 
of  the  “new  from  front  page 
to  last”  afternoon  paper.  For 
the  past  tw’o  weeks  Richard  J. 
Peters,  editor  of  the  World- 
Telegram,  has  been  on  a  vaca¬ 
tion  cruise  and  his  office  told 
callers  he  was  expected  to  re¬ 
turn  “the  second  week  in  April.” 

John  Denson  is  still  under 
contract  as  editor  of  the  Jour¬ 
nal  American  but  his  role  in  the 
new  paper  has  not  been  men¬ 
tioned.  It  w’as  Paul  Schoen- 
stein,  the  managing  editor  of 
the  Hearst  paper,  who  met 
new'smen  there  Monday  to  tell 
about  the  announcement.  But 
all  he  could  say  was  that  it 
spoke  for  itself.  “They  just 
gave  me  the  announcement  and 
told  me  to  print  it — that’s  all 
I  know’,”  he  insisted,  while  de¬ 
clining  to  answer  questions. 
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John  Hearst  Jr.,  a  grandson 
of  the  founder  of  the  Hearst 
empire,  announced  he  was  giv¬ 
ing  up  the  job  as  motor-sports 
columnist  of  the  J-A  to  be  an 
editor  of  a  motorsports  trade 
journal. 

Over  the  past  several  months 
there  has  been  a  continual  de¬ 
parture  of  reporters  and  sub¬ 
editors  from  the  staffs  of  the 
evening  new’spapers,  especially. 
In  some  instances  they  have 
been  replaced  w’ith  newcomers 
to  journalism  and  it  is  not 
know’n  w’hether  staff  selec¬ 
tions  w’ill  be  made  on  a  basis  of 
seniority  entirely. 

The  germ  of  a  three-way  com¬ 
bination  to  cure  the  sickness  in 
New’  York  City  new’spaper  pub¬ 
lishing  W’as  planted  in  the  latter 
part  of  1964  by  a  person  who 
has  no  direct  connection  with 
any  of  the  papers.  He  prefers  to 
remain  anonymous. 

It  wasn’t  long  before  the  top 
men  in  the  Hearst,  Scripps- 
Howard  and  Whitney  organiza¬ 
tions  got  together  at  an  invita¬ 
tion  luncheon  to  consider  the 
possibilities.  Occasional  meet¬ 
ings  of  the  principals  took  place 
as  a  w’ide  assortment  of  data 
W’as  compiled  for  their  consid¬ 
eration.  Then  the  w’ord  leaked 
out  and  formal  admissions  were 
made  that  there  had  been 
“talks”  about  merger. 

In  the  early  stages  the  plan 
envisioned  a  consolidation  of 
the  World  -  Telegram,  the 
Journal  American  and  the 
Herald  Tribune,  thus  creating 
a  wholly  new’  product  for  the 
evening  field  that  might  build 
up  to  at  least  one  million  circu¬ 
lation.  This  goal,  it  was  agreed, 
w’ould  make  the  paper  attrac¬ 
tive  to  retail  merchants. 

The  Whitney  people  w’ere  in 
and  out  of  the  discussions  at 
various  times.  For  a  time  they 
explored  the  possibility  of  a 
printing  arrangement  in  an¬ 
other  new’spaper  plant.  The 
Hearst  people  also  looked  into 
a  similar  venture.  The  plan  that 
evolv’ed  kept  the  Trib  intact  as 
a  morning  paper,  w’ith  just  over 
300.000  circulation,  but  put  to¬ 
gether  a  Sunday  package  which 
can  be  built  on  the  Trib’s  sale 
of  360,000  and  the  Journal’s 
800,000.  The  Times  has  a  Sun¬ 
day  circulation  of  1,337,000  and 
the  News  goes  to  3,000,000  plus. 

A  few’  months  ago  a  different 
approach  to  ending  the  eco¬ 
nomic  hardships  of  one  of  the 
group  called  for  an  affiliation 
W’ith  a  profitable  paper  and  a 
plan  for  expansion  of  produc¬ 
tion  facilities  w’as  drawm.  But 
the  idea  was  shelved  when  it 
W’as  ascertained  that  the  ab¬ 
sorption  of  employes  of  the 
wreak  paper  into  the  superior 
{Continued  on  page  11) 


Newspaper  Growth 

By  Robert  U.  Brown 


Leaving  aside  all  discussion  of  the  financial  difficulties  of 
several  Manhattan-published  dailies,  which  are  well  knowTi, 
let  us  look  at  the  broad  newspaper  picture  and  what  has 
happened  in  the  area  in  the  last  40-odd  years. 

*  *  * 

We  take  as  our  theme  two  sentences  from  a  New  York 
Times  editorial  of  June  18  wrhich  said:  “In  the  early  nineteen- 
twenties  there  were  14  dailies  of  general  circulation  published 
in  Manhattan  and  a  half-dozen  others  in  Brooklyn  and  the 
Bronx.  Today,  despite  a  population  growrth  of  2,250,000, 
there  are  only  six — operating  city-wide.  Heavy  competition 
from  tv,  radio  and  other  media  has  of  course  been  a  factor 
in  this  attrition.” 

In  1922,  there  w’ere  14  dailies  of  general  circulation 
published  in  Manhattan.  They  had  circulations  ranging  from 
19,000  to  600,000  with  a  combined  total  of  3,411,857.  (All 
figures  here  are  taken  from  E&P  Year  Books.)  Their 
circulations  then  were  not  confined  to  Manhattan  any  more 
than  they  are  now. 

In  1964,  the  number  of  Manhattan-based  daily  newspapers 
had  been  reduced  to  six  with  a  combined  circulation  of 
4,401,110.  In  spite  of  the  attrition  the  number  of  copies 
sold  every  day  had  increased  by  29%. 

However,  the  Times  said  the  population  had  increased 
by  2,250,000  in  that  period  which  was  a  gain  of  40%.  That 
increase  was  for  the  city-wide  total  including  five  boroughs. 

In  1922  there  w’ere  eight  daily  newspapers  published  in 
the  boroughs  other  than  Manhattan.  They  had  a  combined 
circulation  of  254,092.  Most  of  those  papers  had  disappeared, 
merged  or  been  replaced  so  that  in  1964  there  w’ere  also  eight 
dailies  published  in  those  boroughs — but  they  had  a  combined 
circulation  of  921,829.  That  represents  an  increase  of  262%. 

The  combined  circulation  increase  of  the  daily  new’spapers 
in  New  York  City,  therefore,  from  1922  to  1964  was  45%. 
(Note:  This  figure  is  reduced  slightly  by  the  Sept.  30,  1965 
ABC  reports  that  give  the  aggregate  daily  circulation  of 
the  six  Manhattan  papers  as  4,285,232.) 

*  *  m 

The  growth  of  New’  York  and  the  changes  that  have  taken 
place  there  in  40  years  cannot  be  appraised  properly  w’ithout 
considering  the  suburbs  and  surrounding  area. 

In  1922,  for  instance,  Westchester  County,  which  is  just 
North  of  New  York  City  and  which  accounts  for  a  lot  of 
commuters,  had  10  small  dailies  with  a  combined  circulation 
of  50,431.  The  largest  of  these  papers  then  was  11,500 
circulation. 

By  1964  these  10  papers  in  eight  communities  had  become 
nine  dailies  in  as  many  communities  with  a  combined 
circulation  of  174,205.  That  is  an  increase  of  246%. 

Within  what  is  now  reasonable  commuting  distance  from 
New  York  City,  the  state  of  New  Jersey  had  19  daily 
newspapers  in  12  communities  in  1922  with  total  circulation 
of  437,461.  By  1964  this  picture  had  changed  to  14  dailies 
in  11  communities  but  with  combined  circulation  of  1,185,418. 
That  is  an  increase  in  daily  circulation  of  170%. 

*  *  * 

We  agree  that  it  is  unfortunate  that  the  total  number  of 
newspapers  in  Manhattan,  which  is  sometimes  erroneously 
referred  to  as  New  York  City,  has  been  reduced  over  the 
years.  But  it  is  something  that  has  been  brought  about  by 
the  economics  of  the  business  as  well  as  population  shifts. 

When  you  examine  the  New  York  area  as  a  whole  you  find 
that  in  spite  of  the  reduction  in  number  there  were  6,682,562 
daily  buyers  of  newspapers  in  1964  as  compared  to  4,153,841 
in  1922  which  is  an  increase  of  60%. 

When  you  consider  that  the  newspapers  published  outside 
of  Manhattan  are  profitable,  almost  without  exception,  it 
puts  a  different  complexion  on  a  picture  that  is  frequently 
painted  as  extremely  dark. 


(Reprinted  from  E&P,  June  26,  1965.) 
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Warld  Journal  ^iHbunC 


Merger  Statement 


As  owners  of  the  \ew  York  Herald  Tribune,  the  New 
York  Journal- American,  and  the  New  York  World-Telegram 
and  Sun,  we  will  file  notice  Tuesday,  March  22,  with  the 
Department  of  Justice  of  our  intention  to  merge  our  three 
papers  into  a  single  new  company.  World  Journal  Tribune, 
Inc.,  which  will  publish  a  morning  paper  (the  Herald 
Tribune),  an  afternoon  paper  (the  World  Journal)  and  a 
Sunday  paper  (the  World  Journal  and  Tribune). 

The  economics  of  the  new’spaper  industry  in  New  York 
compel  this  move. 

World  Journal  Tribune  Inc.  will  l)e  owned  equally  by 
The  Hearst  Corporation,  E.  W.  Scripps  Company  (Scripps- 
Howard),  and  Whitney  Communications  Corporation.  Our 
new  company  will  be  financially  sound.  We  are  confident 
that  it  will  bring  strength  to  our  industry  in  New  York 
oy  providing  a  strong  newr  publishing  force. 

The  final  responsibility  for  all  operations  of  the  new 
company  will  rest  with  a  Board  of  Directors  w’hich  wdll 
have  equal  representation  from  the  three  owmers  of  the 
company.  Each  of  the  owners,  however,  will  retain  its 
individual  editorial  voice  in  the  editorial  pages  of  one  of 
the  three  papers.  General  editorial  supervision  will  be 
exercised  by  an  Editorial  Committee  of  the  Board  of 
Directors  which  will  have  as  its  members  William  Randolph 
Hearst,  Jr.,  Jack  R.  Howard  and  John  Hay  Whitney.  An 
Executive  Committee  of  the  Board  of  Directors  will  have 
general  supervision  over  the  business  affairs  of  the  new 
company. 

This  is  not,  as  so  many  newspaper  mergers  have  been,  a 
consolidation  that  results  in  the  take-over  of  one  paper 
by  another.  It  is  the  amalgamation  of  strengths  in  a 
cooperative  enterprise.  The  consolidation  into  a  single 
company  will  pennit  us  to  achieve  substantial  cost  savings 
through  elimination  of  duplicating  and  over-lapping  functions 
and  by  combining  production  facilities,  for  the  present 
primarily  in  one  of  our  three  plants  and,  ultimately,  in 
one  new  modern  printing  facility  which  we  will  build. 

As  owners  of  the  new  company,  we  are  going  to  produce 
newspapers  that  are  competitive  in  all  respects  with  others 
now  being  published  in  New  York.  Our  afternoon  paper, 
the  World  Journal,  will  be  new  from  front  page  to  last, 
taking  the  best  of  the  features  of  its  predecessors  into  a 
changed  and  enlarged  format  backed  by  expanded  news 
coverage.  Our  Sunday  paper,  the  World  Journal  and  Tribune, 
will  preserve  the  best  sections  of  the  two  publications  on 
which  it  is  based.  But  it  will  add  to  them  wider  new’s 
coverage  as  well  as  features  drawn  from  the  morning  and 
afternoon  fields  to  comprise  a  new  paper.  Our  morning 
paper,  the  Herald  Tribune,  will  be  strengthened  by  the 
significant  national  and  international  resources  available 
to  it  in  its  new  association. 

This  merger  represents  for  each  of  us  a  break  with  a  long 
tradition.  It  represents  a  new  direction  for  our  individual 
publishing  interests  with  all  the  attendant  hardships.  We 
deeply  regret  the  dislocations  for  some  of  our  employees 
which  inevitably  must  accompany  the  creation  of  our  new 
company.  We  shall  minimize  these  to  the  fullest  extent 
possible.  But  there  is  no  way  to  avoid  dislocations  and 
hardships  and  at  the  same  time  assure  a  sound  future 
for  our  papers  and  for  those  who  will  produce  them.  In  the 
long  run,  we  are  convinced  that  the  combining  of  our 
resources  will  bring  about  stable  and  long-term  employment 
in  our  papers  and  that  it  will  enrich  the  proud  traditions 
we  have  inherited.  We  are  determined  to  make  it  so. 

William  Randolph  Hearst  Jr. 
for  The  Hearst  Corporation 
Jack  R.  Howard 
for  E.  W.  Scripps  Company 
John  Hay  Whitney 

for  Whitney  Communications  Corporation 
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Merger  Plan 

(Continued  from  page  10) 

welfare  progrram  of  the  other 
would  be  too  costly. 

Personal  ‘Subsidy’ 

John  Hay  Whitney,  editor-in- 
chief  of  the  Herald  Tribune, 
was  quoted  in  his  newspaper  as 
saying  he  viewed  the  merger 
with  “mixed  feelings”  but  felt 
that  he  should  no  longer  “sub¬ 
sidize”  the  Herald  Tribune  as 
he  has  done  for  the  last  eight 
years. 

He  told  the  paper’s  execu¬ 
tives  : 

“In  the  event  of  my  death, 
these  subsidies  would  cease.  To¬ 
day’s  action  will  make  the 
Herald  Tribune  a  partner  in  a 
strong  new  publishing  com¬ 
pany.” 

Mr.  Whitney’s  reference  to 
a  personal  subsidy  appeared  to 
lay  low  the  general  belief  that 
the  Herald  Tribune  w’as  sus¬ 
tained  from  “tax  money”  gener¬ 
ated  by  Whitney  television  sta¬ 
tions  and  other  publications. 

The  European  Edition  of  the 
Herald  Tribune,  a  profitable  en¬ 
terprise,  w’ill  come  under  direct 
ownership  of  Whitney  Com¬ 
munications.  Also,  it  has  been 
arranged  for  the  Trib’s  popu¬ 
lar  Today  magazine  and  Books 
supplement  to  stay  in  the  Sun¬ 
day  World  Journal  and  Tribune. 
The  Hearst  supplements  are  to 
be  melded  w’lth  them. 

The  name  of  the  paper  im¬ 
plies  that  the  Scripps-Howard 
organization  will  have  a  Sun¬ 
day  face  and  voice  in  New  York 
for  the  first  time.  Some  curios¬ 
ity  has  been  expressed  as  to  the 
retention  of  the  name  of  Pu¬ 
litzer’s  World  in  both  the  even¬ 
ing  and  Sunday  editions  when 
the  WT&S  is  usually  called  for 
by  “The  Tely.” 

The  Big  Three 

The  three  signers  of  the 
merger  statement  will  comprise 
the  Editorial  Committee.  Each 
now  has  a  dual  title:  William 
Randoloh  Hearst  Jr.  is  editor- 
in-chief  of  the  Hearst  News¬ 
papers  and  chairman  of  the 
board  of  the  Hearst  Corpora¬ 
tion;  Jack  R.  Howard  is  presi¬ 
dent  of  E.  W.  Scripps  Company 
and  general  editorial  director 
of  the  Scripps-Howard  News¬ 
papers;  and  John  Hay  Whitney 
is  chairman  of  the  board  of 
Whitney  Communications  and 
editor-in-chief  of  the  Herald 
Tribune. 

An  Executive  Committee  of 
the  board  of  the  new  corpora¬ 
tion,  it  was  stated,  will  have 
general  supervision  over  the 
business  affairs  of  the  enter¬ 


prise.  Each  of  the  participating 
corporations  has  far-fiung  in¬ 
terests  in  publishing,  broad¬ 
casting,  and  affiliate  busi¬ 
nesses. 

Twice  before  in  the  last  dec¬ 
ade  the  Hearst  and  Scripps  or¬ 
ganizations  have  been  partners 
in  consolidations  in  the  news¬ 
paper  field.  They  had  a  50-50 
arrangement  when  the  San 
Francisco  News  and  Call-Bul¬ 
letin  were  put  together,  but  this 
lasted  only  a  few  years.  Then 
the  Hearst  Corporation  merged 
International  News  Service 
with  United  Press  and  acquired 
a  minority  interest  in  United 
Press  International. 

Optimistic  Tone 

Editorially,  the  Herald  Trib¬ 
une  express^  the  most  opti¬ 
mistic  view  of  the  merger  move, 
hailing  it  as  a  project  that  is 
unique  in  scope  and  in  its  im¬ 
plications  for  the  community. 

The  publishers  of  the  three 
papers,  it  said,  hope  to  meet  the 
inexorable  pressures  of  a  com¬ 
munications  revolution  with  a 
unity  that  will  still  preserve  the 
values  of  diversity. 

“This  is  something  new,”  the 
editorial  concluded,  “something 
different,  something  vastly 
promising.” 

In  the  view  of  the  Times,  the 
merger  plan  underlines  the 
necessity  of  ever-greater  co¬ 
operation  between  publishers 
and  unions  in  raising  efficiency 
and  holding  down  costs  while 
constantly  improving  quality, 
if  the  newspaper  profession  in 
the  City  is  to  be  stabilized. 

Gimbel’s  Back  in  Post 

The  New  York  Post  editorial 
observed  that  the  companion¬ 
ship  of  Hearst  and  Pulitzer 
progeny  and  Greeley  and  Dana 
heirs  would  agitate  murmuring 
and  disbelief  in  journalism’s 
Valhalla.  In  closing,  the  editor 
said: 

“We  are  perhaps  tempting 
the  fates  by  noting  that  the 
New’  York  Post  remains  the 
city’s  oldest  daily,  founded  in 
1801  and  at  no  time  in  its 
history  obliged  to  engage  in  any 
enforced  cross-breeding.” 

A  note  of  glee  seemed  to  flow 
from  a  news  item  that  Gimbel’s 
had  run  an  ad  in  the  Post  after 
an  absence  of  three  years  and 
the  president  of  Gimbel’s  was 
quoted  as  saying  there  was 
need  to  maintain  the  Post  as 
a  competitor  of  the  “new”  eve¬ 
ning  paper. 

Remarks  like  this  sparked  a 
renewal  of  rumors  that  the 
News  might  add  an  evening 
edition.  A  News  spokesman  as¬ 
sured  E&P  that  no  such  plan 
had  been  given  serious  consider¬ 
ation. 

(Continued  on  page  12) 
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Guild  Seeks  Contract 
With  New  Company 


The  New  York  Newspaper 
Guild  demanded  that  full  agree¬ 
ment  be  reached  on  all  clauses 
of  a  new  contract  before  the 
new  World  Journal  Tribune 
Inc.,  begins  its  publishing  oper¬ 
ations. 

Thomas  J.  Murphy,  executive 
vicepresident  of  the  Guild,  made 
kno\\Ti  the  Guild’s  demands  at  a 
session  with  representatives  of 
the  three  newspapers  in  the  pro¬ 
posed  merger  in  the  offices  of 
the  Publishers  Association  of 
New  York  City  on  Wednesday. 
Another  session  was  to  be  call^ 
in  a  few  days. 

Representing  the  publishers 
at  the  session  were  John  Green, 
assistant  business  manager  of 
the  New  York  World-Telegram 
&  Sun,  who  served  as  manage¬ 
ment’s  spokesman;  John  Bogart, 
New  York  Herald  Tribune; 
Thomas  Brislin,  New  York 
Journal  -  American;  Thomas 
Brennan,  a  Hearst  lawyer;  and 
James  Garner  of  Cleveland,  a 
Scripps-Howard  lawyer. 

Mr.  Murphy  gave  an  account 
of  the  session  to  reporters  when 
the  meeting  broke  up. 

“We  told  them  we  would  re¬ 
quire  information  about  the 
plans  of  operation  and  they  gave 
us  some  tentative  plans.  We 
pointed  out  that  while  we  are 
willing  to  negotiate  with  the 
new  corporation  for  full  agree¬ 
ment,  there  are  certain  pledges 
of  the  old  companies  that  must 
be  met  such  as  retroactive  pay 
increase  payments  hack  to 
March  30,  1965.  We  told  them 
we  would  discuss  this  now  or 
individually  and  they  said  they 
would  come  back  with  an  an¬ 
swer.  I  think  this  wll  be  no 
problem. 

Coverage  Clause 

“I  told  them  that  before  we 
get  into  other  aspects,  we  have 
to  start  with  the  coverage 
clause.  There  are  certain  de¬ 
partment  heads  and  others  on 
lists  at  the  three  papers  now 
exempt  from  Guild  member¬ 
ship.  I  asked  them  for  the  lists 
of  all  those  now  exempt  and 
their  names  and  for  the  new 
projected  list.  This  informa¬ 
tion  was  unavailable  and  they 
promised  to  bring  complete 
lists  at  the  next  session. 

“The  Guild  told  them  it  ex¬ 
pects  to  hav'e  a  full  agreement 
before  the  new  company  goes 
into  operation. 

“How  long  it  will  take  to 
reach  an  agreement  depends  on 
them,  but  if  they  want  to  ex¬ 
pedite  a  contract  they  must 
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come  in  with  information  on 
every  single  article  for  discus¬ 
sion.  They  are  anxious  to  get 
going  as  quickly  as  the  Depart¬ 
ment  of  Justice  gives  its  ap¬ 
proval.  They  said  they  had  not 
fixed  on  a  day  but  hope  to  be¬ 
gin  operations  in  a  few  days 
after  receiving  approval. 

“They  indicated  that  as  far 
as  possible  they  want  to  carry 
on  the  operation  with  a  single 
stafir.’’ 

Mr.  Murphy  said  he  did  not 
think  it  was  realistic  for  the 
“New  Troika’’  to  expect  to 
begin  publishing  under  the  new 
company  at  once,  inasmuch  as 
many  labor  agi’eements  will 
have  to  be  negotiated. 

“The  Guild  feels  it  is  not 
necessary  for  any  Guild  mem¬ 
bers  to  be  laid  off  and  it  will  be 
up  to  the  publishers  to  justify 
any  loss  of  jobs,’’  said  Mr. 
Murphy.  “We  will  not  discuss 
the  staff  until  we  know  how 
many  will  be  in  the  hierarchy. 
If  they  plan  many  Guild-exempt 
executive  positions,  then  I  will 
say  have  three  staffs.’’ 

The  Guild  executive  said  his 
organization  represents  1,800 
workers  on  the  three  news¬ 
papers. 

“If  they  come  in  and  really 
try  to  reach  an  agreement,  I 
am  willing  to  sit  down  for  48 
hours  without  a  break  and  we 
could  reach  an  agreement  in 
that  time,”  said  Mr.  Murphy. 

“Our  No.  1  purpose  will  be 
to  keep  a  maximum  number  of 
jobs.  If  they  provide  justifica¬ 
tion  for  cutting  off  some  jobs, 
I  expect  that  procedures  calling 
for  seniority  be  lived  up  to.  If 
they  are  justified  in  making 
cuts,  then  a  new  copy  should 
be  the  first  to  go  and  then  he 
should  go  on  a  hiring  list  with 
no  time  limitation — after  he  has 
received  his  retroactive  pay¬ 
ments  and  severance.” 

The  Guild  official  said  he  does 
not  object  if  negotiations  go  on 
for  months.  He  did  not  antici¬ 
pate  trouble  in  obtaining  retro¬ 
active  payments  and  severance. 

“They  would  like  to  give 
severance  to  all  and  then  hire  a 
new  staff,  but  we  would  never 
agree  to  that,”  he  concluded. 
• 

Ayer  Dale  Set 

Daily  newspapers  of  Thurs¬ 
day,  March  17,  will  be  judged 
in  the  annual  Ayer  Cup  Typog¬ 
raphy  contest.  Entries  must 
be  sent  to  N.  W.  Ayer  &  Son, 
Philadelphia,  19106,  before 
April  15. 


Merger  Plan 

{Continued  from  page  11) 


The  three  present  newspapers 
represent  a  much  larger  num¬ 
ber  than  have  been  merged  into 
them  through  the  years.  Some 
of  them  have  some  of  the  oldest 
and  greatest  traditions  in  news¬ 
paper  history  in  America. 

Great  Traditions 

It  was  on  Api'il  10,  1841, 
nearly  125  years  ago,  that 
Horace  Greeley  publi.shed  the 
first  issue  of  the  New  York 
Tribune  for  500  charter  sub¬ 
scribers. 

It  was  in  September,  1833, 
nearly  133  years  ago,  that  Ben 
Day  and  a  young  printer’s  devil 
printed  the  first  copies  of  the 
Sun  as  a  “penny  paper.” 

It  was  on  May  6,  1835,  that 
James  Gordon  Bennett  Sr.  be¬ 
gan  publishing  the  New  York 
Herald,  which  was  to  be  built 
into  the  nation’s  largest  circu¬ 
lation  newspaper  by  James 
Gorden  Bennett  Jr. 

The  New  York  Joumal- 
American  was  said  to  be  New 
York’s  oldest  newspaper  under 
one,  unchanged  owner.ship  and 
policy.  The  New  York  Eve¬ 
ning  Journal  was  established 
by  William  Randolph  Hearst  on 
Sept.  28,  1896,  an  offspring  of 
the  Morning  Journal  purchased 
by  Mr.  Hearst  in  1895.  In  later 
years  the  morning  paper  be¬ 
came  the  New  York  American, 
merged  in  1937  with  the  Eve¬ 
ning  Journal,  which  became  the 
J  ournal- American . 

Joseph  Pulitzer  purchased 
the  New  York  World  in  1883 
and  in  1890  built  for  his  World, 
Evening  World  and  Sunday 
World  what  was  then  the 
world’s  tallest  office  building 
with  a  golden  dome  atop  it, 
dominating  City  Hall  from  its 
Park  Row  site. 

Roy  W.  Howard,  head  of  the 
Scripps  -  Howard  newspapers, 
first  invaded  New  York  City 
newspaperdom  in  the  1920’s 
with  the  purchase  of  the  New 
York  Evening  Telegram.  He 
later  bought  and  merged  into 
it  the  three  Worlds  in  the 
1930’s  and  the  New  York  Sun 
in  1950. 

• 

MR&S  Names  Worth 
Retail  Ad  Manager 

Edwin  R.  Worth,  previously 
advertising  director  of  the 
Baltimore  (Md.)  News  Ameri¬ 
can,  has  joined  Moloney,  Regan 
&  Schmitt  as  manager  of  the 
retail  advertising  department. 

Mr.  Worth  succeeds  Robert  T. 
Willigan  who  is  retiring  after 
37  years  with  MR&S. 


‘No  Progress’ 
Reported  In 
Boston  Shutdown 

Boston 

The  newspaper  shutdown 
here  continued  this  week  with¬ 
out  signs  of  a  settlement.  A^ 
cording  to  labor-management 
spokesmen,  the  outlook  for  end¬ 
ing  the  contract  dispute  which 
began  on  March  6  when  print¬ 
ers  and  mailers  struck  the 
Globe,  the  Herald-Traveler  and 
the  Reeord  American,  “remains 
grim.” 

“We  are  no  closer  to  a  set¬ 
tlement  today  than  we  were 
when  the  strike  began,”  said 
union  spokesmen  after  meetings 
with  the  publishers,  Wednes¬ 
day  (March  23). 

Proposals  Not  Oiaiigcd 

Eugene  P.  Barnes,  spokes¬ 
man  for  the  struck  papers,  said 
they  had  hoped  to  receive  i 
proposal  which  could  be  a  basis 
for  agreement.  Instead,  he 
said,  the  unions  submitted 
“their  original  proposals  with 
minor  changes  including  an 
additional  request.” 

William  David  Taylor,  chair¬ 
man  of  the  Globe,  told  E&P  on 
Thursday,  “We  will  continue 
to  hold  meetings,  but  there  is 
certainly  no  change  in  the  sit¬ 
uation.” 

Meanwhile,  some  4,500  news¬ 
paper  employes  remain  idle. 

• 

Changes  on  Ad  Staff ; 
New  Promotion  Post 

Mansfield,  Ohio 

R.  J .  Blake,  business  manager, 
has  announced  six  appointments 
in  the  advertising  department 
and  the  creation  of  the  position 
of  promotion  manager  for  the 
Mansfield  News  Journal. 

The  assignments  are: 

George  R.  Poynter — retail  ad¬ 
vertising  manager  to  director  of 
retail  advertising. 

Orville  E.  Kemper — classified 
advertising  manager  to  directw 
of  general  advertising. 

L.  Girard  Wolfert — special 
services  manager  to  retail  adver¬ 
tising  manager. 

Joseph  E.  Gentille — national 
advertising  manager  to  classified 
advertising  manager. 

Robert  P.  Woodward — to  sales 
manager  for  general  adver¬ 
tising. 

William  C.  Graham — to  sales 
manager  for  major  accounts. 

Robert  K.  Moore  of  the  adver 
tising  staff  becomes  promotiw 
manager  for  advertising,  edito¬ 
rial  and  circulation. 
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Britain:  All  the  Nudes 
In  Election  Campaign 


By  Edwin  Roth 

London 

In  Westminster’s  quiet,  ele¬ 
gant  Smith  Square  within  the 
sound  of  Big  Ben,  a  political 
three-ring  circus  has  played  be¬ 
fore  full  houses  and  television 
cameras  every  weekday  morning 
of  this  British  election  cam¬ 
paign.  All  three  main  political 
parties  have  their  headquarters 
in  Smith  Square. 

The  Labor  party’s  news  con¬ 
ferences  which  start  at  10:30 
a.m.  are  usually  given  by  Chan¬ 
cellor  of  the  Exchequer  James 
Callaghan.  But  Prime  Minister 
Harold  Wilson  has  already  held 
one  full-scale  open  campaign 
news  conference,  and  is  expected 
to  give  several  more  before  the 
election,  March  31. 

By  contrast  to  the  1964  cam¬ 
paign,  when  Wilson  was  always 
accessible  to  all  correspondents 
during  all  his  election  tours  and 
had  many  informal  talks  with 
us,  he  is  not  willing  to  talk  with 
reporters  during  the  present 
campaign  except  at  his  full-scale 
news  conferences.  His  office  with 
its  dignity  and  aura  is  one  of 
his  greatest  electoral  assets.  He 
knows  that  The  Remaking  of  a 
Prime  Minister  in  1966  is  very 
different  from  (and  very  much 
easier  than)  The  Making  of  a 
Prime  Minister  was  in  1964. 

Scarlet  and  Yellow 

During  their  news  confer¬ 
ences,  Callaghan  and  Wilson  sit 
before  a  bright  scarlet  curtain 
at  a  table  covered  with  yellow 
cloth.  Red  and  yellow  are  the 
Labor  party’s  colors.  On  the 
scarlet  curtain  are  large  round 
posters  with  the  Labor  party’s 
slogan:  “You  KNOW  Labor 
government  works.”  But  the 
slogan  does  not  say  that  you 
know  it  in  your  heart! 

From  the  sides  of  the  curved 
ceiling,  six  nudes  look  down  on 
the  newsmen.  Their  hairstyles 
are  those  of  the  1920s  when  they 
were  painted — and  because  this 
hall,  like  the  whole  house,  be¬ 
longs  to  the  Transport  and 
General  Workers’  Union,  each 
naked  lady  holds  the  model  of  a 
transport  vehicle — a  motor  car, 
a  truck,  a  ship,  a  plane,  a  bus, 
and  a  steam  engine. 

Like  the  two  other  news  con¬ 
ferences  in  Smith  Square,  the 
l^bor  party’s  is  brightly  flood¬ 
lit  and  recorded  for  television 
and  radio.  Correspondents  can 
^  any  questions  about  any 
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matters  raised  in  the  campaign 
— and  can  themselves  raise  sub¬ 
jects  not  mentioned  before.  Pho¬ 
tographers  can  take  pictures 
all  the  time.  The  Labor  party 
does  not  discriminate  between 
British  correspondents  and  the 
correspondents  of  foreign  news 
media.  If  a  foreign  correspond¬ 
ent  at  the  Labor  party  confer¬ 
ences  raises  his  hand  before  a 
British  correspondent,  he  is 
called  first. 

At  11  a.m.  all  correspondents 
— usually  more  than  150  of  us — 
walk  in  procession  across  Smith 
Square,  past  the  bombed  ruin 
of  a  beautiful  church,  to  meet 
the  Conservative  party  leader, 
Edward  Heath,  who  gives  his 
party’s  daily  news  conferences. 
Heath  stands  in  a  slightly 
smaller  conference  hall  before 
a  large  blue  sign  lettered  in 
white  with  the  Tories’  campaign 
slogan,  “Action  Not  Words.” 

Unlike  Callaghan  and  Wilson 
who  appear  relaxed  and  happy 
at  their  news  conferences.  Heath 
is  always  extremely  tense, 
strained,  chilly,  and  often  emo¬ 
tionally  upset.  When  Heath  does 
not  like  a  question,  he  shows  his 
anger  about  the  correspondent 
asking  it. 

Under  Attack 

To  the  correspondent  of  a 
Canadian  newspaper  asking 
very  reasonably  about  racialism. 
Heath  snapped  furiously  “I  am 
not  going  to  answer  a  trick  ques¬ 
tion  like  this!”  He  showed  equal 
anger  when  questioned  about  the 
political  and  psychological  sig¬ 
nificance  of  Tory  “Shadow  Com¬ 
monwealth  Relations  Secretary” 
and  former  Foreign  Secretary 
Selwyn  Lloyd  recently  shaking 
hands  with  the  “illegal”  Rho¬ 
desian  Prime  Minister  Ian 
Smith  before  photographers. 

Edward  Heath’s  most  dis¬ 
astrous  political  fault  is  that  he 
is  not  a  communicator,  has  no 
audience  contact,  and  does  not 
know  how  to  project  himself.  He 
is  much  more  under  attack 
during  his  news  conferences 
than  Callaghan  and  Wilson — 
because  his  entire  attitude  and 
the  atmosphere  he  creates  invite 
attacks. 

This  became  very  clear  when 
Heath  was  away  from  London 
for  one  morning  during  the  cam¬ 
paign,  and  the  news  conference 
was  taken  by  the  Conservative 
party’s  deputy  leader  Reginald 
Maudling.  The  atmosphere  was 
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relaxed,  happy — and  much  more 
advantageous  for  the  Tories 
than  the  uncomfortable,  embar¬ 
rassed  tension  of  Heath’s  con¬ 
ferences. 

Significantly,  Heath  discrimi¬ 
nates  against  foreign  corre¬ 
spondents,  who  are  allowed  to 
ask  questions  only  after  all 
British  correspondents  have 
finished  their  questioning.  By 
this  discrimination.  Heath 
avoids  much  cross-examination 
— because  most  British  corre¬ 
spondents  are  hindered  by  many 
reasons  from  asking  too  much 
and  probing  too  deeply.  Foreign 
correspondents  can  and  do  ask 
what  we  want  toward  the  con¬ 
ference’s  end — but  the  continu¬ 
ity  of  questioning  is  lost. 

Photographer’s  Trick 

A  photographer  caused  the 
worst  experience  Heath  had  with 
the  press  in  this  campaign.  Fly¬ 
ing  in  Heath’s  campaign  plane, 
he  persuaded  Heath — who  is  a 
bachelor — to  pose  with  two 
pretty  air  hostesses.  At  the  last 
moment,  he  gave  Heath  a  Tory 
campaign  leaflet  to  hold  up. 
Heath  did — not  knowing  that  on 
the  side  turned  toward  the  cam¬ 
era  was  printed  in  large,  bold 
black  letters:  “THE  WOMEN 
OF  BRITAIN  WANT  ACTION 
—NOT  WORDS!” 

The  Liberal  party’s  news  con¬ 
ference  at  11:30  a.m.  is  given 
by  its  chairman.  Lord  Byers, 
and  has  a  quixotic  charm.  There 
are  no  nicer  people  in  the  world 
than  the  British  Liberals — who 
in  the  last  House  of  Commons 
had  10  out  of  the  total  630 
Members.  Their  headquarters 
and  their  campaign  material 
shows  that  they  have  neither 
labor  unions  nor  millionaires  and 
giant  corporations  to  give  them 
money.  The  room  in  which  their 
news  conferences  are  held  is 
dominated  by  a  large  oil  paint¬ 
ing  of  William  Ewart  Gladstone. 


Social  Justice  Awards 

Los  Angeles 
Dave  Felton  of  the  Los 
Angeles  Times  and  Charleye 
Wright  of  Radio  KPRO  of 
Riverside  were  recipients  of 
$250  awards  by  the  Catholic 
Press  Council  of  Southern  Cali¬ 
fornia.  The  selections  were 
made  under  the  Paul  Sullivan 
Awards  program  to  recognize 
journalistic  work  reflecting  the 
principles  of  social  justice  em¬ 
bodied  in  the  Sermon  of  the 
Mount.  Felton  wrote  a  news¬ 
paper  feature  story  about  a 
recurring  act  of  mercy  in  an 
isolated  Mexican  village  and 
Wright  had  a  radio  interview 
with  a  student  tourist  whose 
tolerant  attitude  survived  a 
Russian  prison  term. 


Spain  Lifts 
Censorship 
In  Press  Law 

Madrid 

The  Spanish  Cortes  (Parlia¬ 
ment)  voted  this  week  a  new 
national  press  law  which  ends 
direct  press  censorship  except 
in  times  of  national  emergency. 

Sponsors  of  the  law,  approv^ 
section  by  section  after  dis¬ 
cussion  of  several  hundred 
amendments,  say  the  new 
statue  will  give  Spain’s  news¬ 
papers  and  other  publications  a 
fr^om  they  have  never  known. 

Critics  of  it  say  it  has  hidden 
restrictions  to  the  functioning 
of  a  really  free  press. 

The  Minister  of  Information 
and  Tourism,  Manuel  Fraca 
Iribame,  requested  passage  of 
the  law  in  an  address  to  the 
Cortes. 

Highlights  of  the  law,  in¬ 
clude  : 

— The  government  may  not 
apply  censorship  or  require 
mandatory  prior  consultation 
by  publishers  except  in  case  of 
war  or  national  emergency. 

— Publishers  of  dailies  must 
deposit  with  the  Ministry  of  In¬ 
formation  10  copies  of  their 
papers  at  least  a  half-hour  be¬ 
fore  general  distribution. 

— Publishers  are  made  respon¬ 
sible  not  to  the  Ministry  of  In¬ 
formation — which  formerly  con¬ 
trolled  all  segments  of  the 
Spanish  press — but  to  the  reg¬ 
ular  Spanish  courts,  on  criminal 
or  civil  complaints  arising  from 
their  publications. 

— Exclusive  distribution  rights 
for  news  from  abroad  is  to  be 
vested  in  a  government-selected 
news  agency. 

General  Franco  is  exiiected 
to  sign  the  law,  making  it  ef¬ 
fective  April  6.  The  censor^ip 
code  has  been  on  the  books  since 
the  civil  war  in  1938. 

• 

Toronto  Telegram 
Buys  Five  Weeklies 

Toronto 

The  Toronto  Telegram  has 
purchased  five  weekly  news¬ 
papers  that  are  published  in 
suburban  areas  bordering  the 
metropolitan  district. 

The  acquisitions  are:  The  Era 
at  Newmarket,  a  Wednesday 
paper  with  6,100  circulation ;  the 
Tribune  at  Stouffville,  4,300  on 
Thursday;  the  News  Advertiser 
at  Ajax,  8,200  (including  4,300 
paid)  on  Thursday;  the  Missis¬ 
sauga  News  at  Clarkson,  24,000 
controlled  on  Wednesday,  and 
the  Guardian  at  Bramalea,  7,000 
on  Wednesday. 
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Paper  Should 
Net  20% 
of  Revenue 

By  Cooke  Coen 

INewiipaper  Analysis  Service,  C^hicafso 

Concluding  my  report  (E&P,  April  3, 
1965)  on  the  1964  operating  results  of 
a  daily  newspaper  wdth  246,000  circula¬ 
tion,  I  stated  that  it  was  my  firm  con¬ 
viction  that  newspapers  should  operate  at 
a  minimum  net  profit  of  15%  of  revenue. 

With  every  indication  that  revenues 
will  continue  to  increase,  last  year’s 
statement  should  be  upgraded  to  state 
that  the  newspaper  should  net  20%  on 
revenue. 

Accompanying  this  article  for  the 
study,  benefit  or  erudition  of  the  cost- 
minded  Publisher  and/or  Controller  is 
the  Operating  Statement  for  1965.  With 
it  I  offer  some  factual  data  and  some 
theory. 

Much  has  been  WTitten  about  automa¬ 
tion  in  this  industry — both  for  and 
against — resulting  from  strikes  in  New 
York  City.  Have  the  Unions  been  com¬ 
pletely  aware  of  the  overall  need?  Is  it 
not  the  duty  of  a  Union  to  furnish  man¬ 
ning  at  straight  time  whenever  and 
wherever  possible?  When  not  done,  this 
requires  overtime — a  costly  procedure.  In 
many  instances  the  employe  gripes  about 
this  overtime  until  the  weekly  paycheck 
is  handed  him.  Said  gripe  is  then  for¬ 
gotten.  Granted,  some  overtime  is  a  must 
— or,  reversely,  too  many  persons  are 
employed. 

•Shortage  of  Skilled  Help 

THEORY — this  certain  newspaper  em¬ 
ploys  an  average  of  150  men  in  the  Com¬ 
posing  Room,  including  10  apprentices  as 
permitted  under  the  Union  Contract. 
There  are  no  available  journeymen  sub¬ 
stitutes.  Of  these  150  employes,  15  are 
60  years  of  age  who  will  retire  in  5 
years.  Accepted.  During  this  5-year 
period,  7  employes  will  die  (Bureau  of 
Vital  Statistics). 

No  additional  apprentices  were  per¬ 
mitted  since  no  one  has  reached  journey¬ 
man  status.  This  results  in  a  loss  of  22 
employes  at  the  end  of  this  5-year  period. 
Q.  E.  D.  Automation. 

FACT — I  will  cite  two  instances  of 
savings  by  partial  automation  in  the 
Composing  ^om.  First,  in  1962  this 
newspaper  installed  some  machines,  but 
these  were  not  operative  until  1963. 
Therefore,  1962  is  the  base  for  compari¬ 
son. 
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Storage  &  Handling 
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(Black  per  lOO  LBS) 
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5-YEAR  COST  ANALYSIS  FOR  DAILY  OF  240,000 

Figures  For  Years  1946-1955  Appeared  in  E&P  Feb.  25,  1955 
Figures  For  Years  1955-1961  Appeared  in  E&P  April  21,  1962 


1961 
$3,285,265.36 

86,917.51 

$3,372,182.87 

27.4 


1962 
$3,499,482.25 

74,359.58 

$3,573,841.83 

27.1 


1963 
$3,488,961.02 

65,798.01 

$3,554,759.03 

27.3 


1964 
$3,594,871.40 

80,664.55 

$3,675,535.95 

27.1 


1965 

$3,852,28l.» 

56.109.01 

84.436.59 

$3,992,826.89 

27.8 


$  135.00  $ 

$  5.25  $ 


135.00 

5.25 


135.00  $  135.00 

5.50  $  5.50 


135.00 

5.50 


$  977,191.37  $1,055,009.35  $1,097,872.31  $1,075,862.29 


32,392.54 

$1,009,583.91 

8.2 

$  122.00 
25,688 

238,400 


41,322.16 

$1,096,331.51 

8.3 

$  124.00 

27,140 

237,500 


42,409.76 

$1,140,282.07 

$  126.00 
26,972 

239,000 


27,863.23 
$1,103,725.52 
8.1 

$  128.50 

27,228 

244,000 


$1,121,381.05 

36,544.09 

$1,165,925.14 

8.1 

$  128.50 

29.024 

243,300 


Pages 

Man  Hours 
Man  Hours 
per  Page 
Premium  Hours 
Average 

No.  Employes 


1962 

27,140 

288,732 

10.64 

2,964 


1965 

29,024 

290,616 

10.01 

4,223 


1,884 

1,884 


(.63) 

1,259 


INCOME 

EXPENSE 


NET 


1965 

$13,992,553.08 

11,265.615.47 

$  2,726.937.61 
19.5 


1962 

$12,643,466.81 

10.029.385.a 


$  2.614.0S1.4S 
20.7 


The  average  hourly  wage  for  1965  was 
$3.80 — so  the  savings  of  .63  man  hours 
equals  $2.39  per  hour  per  published  page. 
This  extended  for  29,024  pages  is 
$69,367.36.  No  employe  was  laid  off,  nor 
w'as  there  any  dissatisfaction  in  evidence. 

Effects  of  Automation 

If  this  newspaper  had  not  been 
equipped  with  some  automation — the  in¬ 
crease  in  number  of  journeymen  would 
approximate  10 — AND  THEY  WERE 
NOT  READILY  AVAILABLE. 

Second — similarly,  1965  vs  1962,  an¬ 
other  newspaper  decreased  man  hours 
per  page  1.02.  This  resulted  in  a  savings 
of  $55,590.25.  No  change  in  the  number 
of  employes — no  hard  feelings. 

Another  instance  of  automation  in  the 
Business  Office — having  an  added  ex¬ 
pense,  i.  e..  Rental.  Said  rental  increased 
tenfold — no  reduction  in  the  number  of 
employes  so  far — but  it  is  expected  to 
speed  data  for  Management’s  study — 
data  which  if  processed  “longhand” 
would  require  15  additional  employes. 

In  regard  to  automation  as  mentioned 
above,  I  do  not  believe  it  necessary  or 
tactful  to  identify  by  name  this  equip¬ 
ment.  Sufficient  to  say,  it  is  by  well 
knowrn  manufacturers. 

The  operating  statement  which  ac¬ 
companies  this  article  does  reveal  an 
increase  in  Net  Income — but  refer  to 
Editor  &  Publisher  April  20, 1963.  This 
same  newspaper  for  1962  earned  20.7% 
on  Revenues,  or  1.2%  more  than  1965. 


Thus  there  w'as  an  increase  of  income, 
1965  over  1962,  of  $1,349,086.26  while 
there  was  an  increase  of  expense,  1965 
over  1962,  of  $1,236,230.14.  This  left  an 
increase  for  net  profit  of  $112,856.12,  or 
8.4%. 

In  this  three-year  period  expenses 
have  increased  12.3%  (4.1%  per  year 
average)  divided  as  shown: 


$  356.239.4t 
391,186.4! 
488.804.» 

$1,236,230.14 


SALARIES  &  WAGES 
NEWSPRINT  &  INK 
ALL  OTHER 


Do  not  these  figures  indicate  that  a 
volume  increase  rather  than  a  rate  in¬ 
crease — as  evidenced  by  Newsprint— is 
the  reason  1965  did  not  equal  1962  in 
Profit  percentage? 

Advertising 


EXHIBIT 

1965 


Advertising 
Local  Display 
National 
Classified 
Total 
% 

Circulation 

City 

Country 

Total 

% 

Other  Income 

% 

Total  Income 
Expenses 
Editorial 

%.. 

Advertising 

% 


$  6,626,245.54 
1,738,531.25 
2,675,631.49 
$11,040,408.28 
78.9 

$  1,870,673.97 
999.056.08 
2,869,730.05 
20.5 

$  82,424.25 

0.6 

$13,992,553.08 

$  1,386,642.70 

9.9 

655,395.62 

4.9 


1964 


$  6.382,614.(1$ 
1,607,317.07 
2,3  1  3,79339 
$10,303.72431 
77.9 

$  1,853,017.4$ 
993,089.03 
2.846.I06.4< 
2l.i 

$  70.57734 

Oi 

$13,220,4083$ 

$  1.3 19.705.41 
IOjO 

643.01037 

4.9 


PERCENTAGES  OF  TOTAL  EXPENSE  BY  CIRCULATION  GROUPS 


25,000 

50,000 

75,000 

100,000 

250,000 

over  350,000 

over  5(X),000 

Salaries  &  Wages 

52.5 

50.7 

45.5 

47.5  52.3 

36.7  37.1 

39.2  44.1 

32.7  43.1 

Newsprint  &  Ink 

16.5 

19.9 

22.2 

30.0  26.7 

36.6  34.7 

37.6  30.8 

42.9  28.3 

All  Other 

31.0 

29.4 

32.3 

22.5  21.0 

26.7  28.2 

23.2  25.1 

24.4  28.6 

Total 

100.0 

100.0 

100.0 

100.0  100.0 

100.0  100.0 

100.0  100.0 

100.0  100.0 

The  intent  of  these  figures  was  to  show  that  as  Net  Paid  Circulation  increased,  is  true  until  the  "over  350,(X)0”  bracket  is  reached.  Then  in  the  “over  500,000’ 
the  percentage  of  Newsprint  to  Total  Expense  increased.  To  some  degree  this  a  marked  difference  is  revealed.  You  must  arrive  at  your  own  condusioas 
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1965 


1964 


1965 


1964 


Mechanical 
Newsprint  & 

Ink 

•/« 


1965 

1.923.978.43 

13.7 


1964 

.946.379.73 

14.7 


4.123,897.40  3.829.409.75 

29.5  29.0 

Total  Direct  (  8,089,914.15  $  7,738,505.21 
57.8  58.6 

251,923.19  183,727.87 

1.9  1.4 

1.204.437.51  1,132,813.88 

8.6  8.6 


% 

Building 

%  . 

Circulation 

% 

Administrative/ 

General 

% 

Total 

Indirect 

% 

Deductions 
Supplements 
Bad  Debts 
Depreciation 
Misc 

Adjustments 

Total 

% 

Total 

Expense 

% 

Net  Income 

% 

Avg.  Net  Paid 
Circulation 
Editorial 
Salaries 


National — Man 
Hours 

Man  Hours  per 
Page 

Avg.  Monthly 
Salary  $ 
Classified  Advertising 
Salaries 
Expense 
Total 


15,120 

6.81 

545.83  $ 


% 


1.225.679.48 

8.7 

$  2.682.040.18 
19.2 

$  152.788.40 

380,052.90 
280,694.84 

22,125.00 
$  493,661.14 

3.5 

$11,265,615.47 

80.5 

$  2,726,937.61 

19.5 

247,760 
$  771,973.17 


$  2 


$10. 

$  2, 


,119,773.10 

8.4 

,436,314.85 

18.4 

161,197.15 

51,843.60 

252,152.38 

26.1 16.80 
491,309.93 
3.7 

666,129.99 

80.7 

.554,278.26 

19.3 

246,376 


$  732,535.00 


Columns — Classi¬ 
fied  Adv. 
Income  per 
Column  $ 
Selling  Cost  per 
Column  $ 
Classified — Man 
Hours 

Man  Hours  per 
Page 

Avg.  Monthly 
Salary  $ 

Total  Adver¬ 
tising  $ 
% 

Composing  Room 
Wages  $ 

Expense 
Total  $ 

% 

Published  Pages 
Cost  per  Page  $ 
Make  Over 


153,392.82 

37,159.09 

190,551.91 

1.4 

41,654 

64.23 

4.58 

66,890 

12.85 

397.13 

655,395.62 

4.7 


1,128,583.95 

34,292.85 

1,162,876.80 

8.3 

29,518 

39.74 


15,120 

7.41 

540.21 

147,173.83 

38,592.91 

185,766.74 

1.4 

37,116 

62.34 

5.00 

64,740 

13.96 

383.26 

643.010.32 

4.9 

.092,491.72 

31.503.49 

,123,995.21 

8.5 

28,426 

39.54 


Features 

154,292.67 

147.435.52 

Pages 

25,909 

23,458 

Wire  Service 

137,206.46 

127,640.34 

Composing — Man 

bpense 

231,809.74 

225,595.70 

Hours 

295,226 

285,976 

Total 

$ 

1,295,282.04 

$ 

1,233,206.56 

Man  Hours  per 

*/. 

9.2 

9.3 

Page 

10.0 

10.06 

Art  &  Photo 

Premium  Hours 

2,423 

2,113 

Salaries 

$ 

66,897.55 

$ 

64,318.06 

Avg.  Cost  per 

Expense 

24,463.11 

22,180.79 

Wage  $ 

627.34 

$ 

614.10 

Total 

$ 

91,360.66 

$ 

86,498.85 

Engraving  Room 

% 

0.7 

0.7 

Expense  $ 

91,018.25 

$ 

89,380.25 

Total 

% 

0.7 

0.7 

Editorial 
% 


1,386,642.70 
9.9 


$  I 


Columns — Reading 
Matter 
Cost  per 
Column  $ 
Editorial — Man 
Hours 
Man  Hours 
per  Page 
Premium  Hours 
Avg.  Monthly 
Salary — Edit  $ 
Art  &  Photo  $ 
Local  Advertising 
Salaries 
Expense 
Total 
% 

Columns 
Local  Adv. 
Income  per 
Column 
Selling  Cost 
per  Column  . 
Local  Adv. — Man 
Hours 
Man  Hours 
per  Page 
Avg.  Monthly 
Salary  $ 
National  Advertising 


81,036 


17.11  $ 


247,356 

24.42 

1,423 

565.13 

557.48 

281,171.64 

44,332.42 

325,504.06 

2.3 

95,696 


Salaries  $ 

Expense 

Total  $ 

% 

Columns — 

National  Adv. 

Income  per 
Column  $ 

Selling  Cost  per 

Column  $ 

editor  &  PUBLISHER 


69.25 

3.40 

84,382 

7.05 

532.52 

45,850.00 

93.489.65 

139.339.65 

1.0 

17,756 


97.91  $ 
7.85  $ 


319.705.41 
10.0 

80,108 

16.47 

233,720 

23.34 

1,215 

550.78 

535.99 

271.728.42 
46,581.79 

318,310.21 

2.4 

93,864 

68.00 

3.39 

82,550 

7.03 

529.68 

45,377.50 

93,555.87 

138,933.37 

l.l 

16,320 

98.49 

8.51 

for  Mardi 


Square  Inches 
Cost  per  Sq. 

Inch  $ 

(Separate  Company) 

Stereo  Room 
Wages 
Expense 
Total 


983,982 


973,925 


.0925  $ 


% 


240.566.26 

47,482.13 

288,048.39 

2.0 


Number  Mats 
Used 

Number  Plates 
Cast 

Cost  per  Plate  $ 
Stereo— Man 
Hours 

Man  Hours  par 
Plate 

Premium  Hours 


Avg.  Monthly  Salary— 


59,546 

117,184 

2.46 

64,113 

.55 

1,110.5 


626.37  $ 


Wage 

Press  Room 
Wages  $ 

Expense 
Total  $ 

% 

Press  Man 
Hours 

Man  Hours  per 
1000  Circ. 

Premium  Hours 
Avg.  Monthly 
Salary  $ 

Mechanical 

Misc.  $* -  $ 

% 

’*( Charged  To  Storage  &  Handling 
and  To  Building  Wages) 

Total  Mechan¬ 
ical  $  1,923,978.43  $  I 

%  13.7 

26,  1966 


333,888.30 

48,146.49 

382,034.79 

2.7 

105,726 

1.17 

2,758 


629.98  $ 


.0925 


235.184.76 
51,520.25 

286,705.01 

2.2 

55,507 

110,067 

2.60 

65,192 

.59 

1,281 

612.46 

310,332.93 

50.177.83 

360.510.76 
2.7 

97,134 

1.08 

2,185 

613.20 

85,788.50 

0.6 


,946,379.73 

14.7 


$  4, 


Newsprint  &  Ink 
Newsprint 
Used 

Storage  & 
Handling 
Ink  Used 
Total 
% 

Tons  of  Newsprint 
Used 

Cost  per  Ton  $ 
Pounds  of  Ink 
Used — Black 
Cost  per 

100  lbs.  $ 

Pounds  of  Ink 
Used — Color 
Avg.  Monthly 
100  lbs.  $ 


$  3,992,971.60 


49,926.80 

80,999.00 

123,897.40 

29.5 

29,385.4 

135.91 

935,367 

6.25 

68,083 

32.91 


Building 
Wages 
Expanse 
Total 
% 

Mail  Room 
Wages — 

Regular  $ 
Extras 
Expense 

Total  $ 

% 

Mail  Room — 

Man  Hours 
Man  Hours  per 
1000  Circ.* 
Premium  Hours 
*(  Includes  Extras) 
Avg.  Monthly 
Wage  $ 

Circulation 

Salaries — City  $ 
Country 
Expense 
Total  $ 

% 

Circulation — 

Man  Hours 
Man  Hours  per 
1000  Circ. 

Avg.  Monthly 
City  $ 

Country  $ 

Delivery  $ 

% 

Delivery  Cost  per 
1000  Circ.  $ 
Total  Circ.  $  I 
% 

Business  Office 
Salaries  $ 

Expense 
Total  $ 

% 

Business  Office- 
Man  Hours 
Man  Hours  per 
1000  Circ. 
Premium  Hours 
Avg.  Monthly 
Salary  $ 

Executive 
Office  $ 

% 


132,326.82 

119,596.37 

251,923.19 

1.9 


190,885.09 

42.379.75 

28.623.75 
261,888.59 

1.9 

97,718 

1.08 

764 


530.24 


167,110.50 

116,835.30 

189,162.24 

473,108.04 

3.4 

98,896 

1.09 

504.86 

430.56 

469,440.88 

3.3 

5.19 

,204,437.51 

8.6 


235,197.24 

52,952.30 

288,149.54 

2.0 

91,950 

1.02 

520 

466.66 

225,500.00 

1.6 


General — Unallocated 
Legal— Audit  $  71,373.70 

Taxes  215,108.87 

Insurance  93,221.05 

Expense  335,326.32 

Total  $  715,029.94 

%  5.1 

Total  Adminis¬ 
trative  $ 


% 


1,225,670.48 

8.7 


$  3,752,524.75 

$  - 

76,885.00 
$  3,829,409.75 
29.0 

27,479.1 
$  136.55 

887,564 

$  6.25 

65,086 

$  32.90 


$  82,156.56 

101,571.31 
$  183,727.87 

1.9 


$  186,846.92 

38,647.95 
23,451.70 
$  248,946.67 

1,9 

96,704 

1.07 

832 


$  519.02 


$  174,654.80 

110,166.84 
148,435.51 
$  433,257.15 

3.3 

99,392 

I.IO 

$  507.72 

$  417.29 

$  450,610.06 

3.4 

$  5.00 

$  1,132,813.88 

8.6 


$  229,395.41 

50,667.53 
$  280,062.94 

2.1 

91,372 

I.OI 

301 

$  465.30 

$  225,000.00 

1.7 


$  40,948.40 

208,287.75 
90,741.84 
274,732.17 
$  614,710.16 

4.6 

$  1,119,773.10 

8.4 
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SEX  IN  ADVERTISING 


Are  Movie  Ads  Now 
In  Censors’  Focus 


Washington 

When  curbstone  lawyers  took 
a  second  look  at  the  Supreme 
Court’s  decision  this  week  on  the 
broad  subject  of  sex  in  adver¬ 
tising,  they  wondered  what 
might  happen  to  movie  exploita¬ 
tion  if  the  same  criteria  for 
obscenity  were  applied  to  film 
ads  as  the  court  laid  down  for  a 
book  publisher. 

The  5-4  decision  upheld  the 
conviction  of  Ralph  Ginzburg, 
publisher  of  Eros  and  other  sex¬ 
laden  literature,  and  went  be¬ 
yond  the  Roth  Case  decision  to 
establish  the  principle  that  proof 
of  obscenity  could  be  found  in 
the  way  the  publisher  used 
“titillating”  advertising  and 
other  promotional  gimmicks  to 
stimulate  a  prurient  interest  in 
his  works. 

Justice  William  J.  Brennan, 
writing  the  majority  opinion, 
first  noted  that  there  was 
“abundant  evidence”  to  show 
that  each  of  the  accused  publi¬ 
cations  was  originated  or  sold 
as  stock  in  trade  of  the  sordid 
business  of  pandering — “The 
business  of  purveying  textual 
or  graphic  material  openly  ad¬ 
vertised  to  appeal  to  the  erotic 
interest  of  their  customers.” 

The  court  observed  that  the 
publisher  had  sought  mailing 
privileges  for  Eros  at  the  post- 
offices  of  Intercourse  and  Blue 
Ball,  Pennsylvania,  and,  being 
denied  them,  obtained  privileges 
at  Middlesex,  N.  J. 

‘The  Leer  of  the  Sensualist’ 

Justice  Brennan  said  “the  leer 
of  the  sensualist”  permeated  the 
advertising  for  the  Ginzburg 
publications.  The  circulars  for 
the  books  stressed  the  sexual 
candor  of  their  contents  and 
openly  boasted  that  the  pub¬ 
lishers  would  take  full  advan¬ 
tage  of  what  they  regarded  as 
unrestricted  license  allowed  by 
law  in  the  expression  of  sex  and 
sexual  matters. 

The  advertising  evidence,  the 
court  said,  was  relevant  in  deter¬ 
mining  the  ultimate  question  of 
“obscenity”  and,  in  the  context 
of  the  record  of  the  case,  serves 
to  resolve  all  ambiguity  and 
doubt. 

“The  deliberate  representation 
of  petitioners’  publications  as 
erotically  arousing,  for  example, 
stimulate  the  reader  to  accept 
them  as  prurient;  he  looks  for 
titillation,  not  for  saving  in¬ 
tellectual  content. 

1« 


“Where  the  purveyor’s  sole 
emphasis  is  on  the  sexually  pro¬ 
vocative  aspects  of  his  publica¬ 
tions,  that  fact  may  be  decisive 
in  the  determination  of  obscen¬ 
ity.” 

It’s  the  last  part  of  that  quo¬ 
tation  from  the  Eros  decision 
that  gave  rise  to  legal  conjecture 
as  to  its  possible  application,  in 
some  future  test  case,  to  adver¬ 
tisements  for  motion  pictures 
that  stress  the  sex  content  of  the 
films.  Often,  however,  the  pic¬ 
tures  themselves  don’t  live  up  to 
their  exploitation  claims. 

Use  of  Sex  Symbols 

Justice  William  0.  Douglas, 
dissenting  from  the  Eros  ruling, 
went  into  this  area  of  discussion 
with  the  following  comments: 

“The  use  of  sex  ssmibols  to  sell 
literature,  today  condemned  by 
the  Court,  engrafts  another  ex¬ 
ception  on  First  Amendment 
rights  that  is  as  unwarranted 
as  the  judge-made  exception  con¬ 
cerning  obscenity.  This  new 
exception  condemns  an  adver¬ 
tising  technique  as  old  as  his¬ 
tory.  The  advertisements  of  our 
best  magazines  are  chock-full  of 
thighs,  ankles,  calves,  bosoms, 
eyes,  and  hair,  to  draw  the 
potential  buyers’  attention  to 
lotions,  tires,  food,  liquor,  cloth¬ 
ing,  autos,  and  even  insurance 
policies. 

“The  sexy  advertisement 
neither  adds  to  nor  detracts 
from  the  quality  of  the  mer¬ 
chandise  being  offered  for  sale. 
And  I  do  not  see  how  it  adds  to 
or  detracts  one  whit  from  the 
legality  of  the  book  being  dis¬ 
tributed.  A  book  should  stand  on 
its  own,  irrespective  of  the  rea¬ 
sons  why  it  was  written  or  the 
wiles  used  in  selling  it. 

“I  cannot  imagine  any  pro¬ 
motional  effort  that  would  make 
chapters  7  and  8  of  the  Song  of 
Solomon  any  the  less  or  any 
more  worthy  of  First  Amend¬ 
ment  protection  than  does  its 
unostentatious  inclusion  in  the 
average  edition  of  the  Bible.” 

• 

Circulation  Manager 

Dover,  N.  J. 

Morris  Korn,  who  has  been 
identified  with  the  Herald-News 
of  Clifton-Passaic  since  1928 
when  he  was  a  carrier,  has  been 
named  circulation  director  of  the 
Daily  Advance  here.  The  an¬ 
nouncement  was  made  by  Rich¬ 
ard  Drukker,  president-pub¬ 
lisher  of  both  newspapers. 


William  Sheehan 


William  Sheehan 
Named  to  Direct 
Television  News 

William  Sheehan,  ABC  News 
London  Bureau  Chief,  has  been 
named  vicepresident  and  direc¬ 
tor  of  TV  News  for  ABC  News, 
it  w'as  announced  by  Elmer  W. 
Lower,  president  of  ABC  News. 
He  succeeds  Jesse  Zousmer  who 
died  this  month  in  an  airliner 
crash  at  Tokyo  Airport. 

Mr.  Sheehan’s  career  as  a 
news  broadcaster  spans  two  dec¬ 
ades  and  includes  assignments 
in  almost  all  parts  of  the  world. 
His  coverage  of  the  British 
Elections  last  year  won  for  him 
the  Overseas  Press  Club  1965 
Award  for  “best  interpretation 
of  foreign  news — Radio.” 

Mr.  Sheehan  was  bom  in 
Boston  in  May,  1925.  He  at¬ 
tended  grammar  school  and  high 
school  in  Springfield,  Mass,  and 
Hillyer  College  in  Hartford, 
Conn.  He  began  his  broadcasting 
career  as  a  staff  announcer  at 
WMAS,  Springfield.  His  career 
was  interrupted  in  1943  by 
World  War  II,  during  which 
time  he  saw  action  in  Europe  as 
a  bombardier  and  navigator  with 
the  416th  Bomber  Group.  After 
discharge  from  the  Air  Force, 
he  joined  WRDC,  Hartford,  as 
a  newscaster. 

Mr.  Sheehan  joined  WJR, 
Detroit  in  1953,  as  news  editor. 
In  1957,  he  became  News  Direc¬ 
tor  and  held  that  post  until  he 
joined  ABC  News  in  July,  1961. 

Mr.  Sheehan  is  married  to  the 
former  Rosemary  Mansworth. 
They  have  five  children. 

• 

A  Correction 

Due  to  a  slip  of  the  pen,  E&P 
(March  19)  identified  Arthur 
Poinier,  the  editorial  cartoonist, 
with  the  Detroit  Free  Press.  He 
has  been  drawing  the  cartoons 
in  the  Detroit  News  since  1950. 


Mead  Merges 
2  Papers  at 
Warren,  Pa. 

Warren,  Pa. 

George  J.  Mead,  president  of 
the  Erie  (Pa.)  Times  Publishing 
Company,  has  purchased  the 
Warren  Times-Mirror  and  the 
Warren  County  Observer  and 
merged  the  two  separately, 
owned  newspapers. 

The  papers  were  bought  for 
an  estimated  $1  million.  The 
change  of  ownership  was  an¬ 
nounced  Friday,  March  18. 

The  Times-Mirror,  an  after¬ 
noon  except  Saturday  daily  with 
a  circulation  of  9,557,  will  no 
longer  be  published.  The  name 
of  the  paper  has  been  combined 
with  the  Observer,  a  mominf 
tabloid,  printed  offset,  which 
went  daily  in  1960.  It  had  i 
circulation  of  9,079. 

Standard  Size 

The  new  paper,  called  the 
Times-Mirror  and  Observer,  will 
be  published  as  a  standard-si« 
morning  daily  by  the  Central 
Publishing  Company  of  whid 
Mr.  Mead  is  president  and  pub¬ 
lisher.  The  first  issue  appeared 
March  21. 

W.  Robert  Walsh,  who  with 
Robert  0.  Wilder  and  Duane  E. 
Wilder  owned  the  Warren  Ob¬ 
server  Inc.,  will  remain  with  the 
new  publishing  company  as  a 
consultant.  Five  staff  memben 
who  were  with  the  T-M  have 
been  hired  and  Joseph  Medcer 
has  been  transferred  from  the 
Erie  Times  to  be  the  editor  of 
the  new  paper. 

Offset  Equipment 

The  paper  is  being  printed 
temporarily  in  the  Observer 
building,  but  eventually  the 
newspaper  will  be  housed  in  the 
T-M  building.  The  building  it 
being  renovated  and  new  offset 
equipment  installed. 

The  T-M  was  founded  in  1900 
as  the  Warren  Times  by  the  late 
S.  E.  “Sike”  Walker.  His  son, 
W.  A.  Walker,  became  president 
and  publisher  in  1936  and  re¬ 
mained  in  command  until  he  died 
in  1953.  W.  A.  Walker’s  widow, 
Mrs.  Neil  G.  Walker,  then  be¬ 
came  publisher  and  president  of 
the  corporation  until  her  death 
in  1960.  At  that  time  her  two 
daughters,  Jane  Walker  K(^)f 
and  Ann  Walker  Davis,  assumed 
responsibility. 

The  Observer  began  as  a 
newsletter  in  1948,  expanded  to 
a  tabloid  weekly  in  1952,  semi- 
weekly  in  1959  and  then  to  a 
daily  in  1960. 
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Research  has  shown  newspapers  to  have  broad 
reach  of  every  segment  of  the  buying  public. 
This  ROP  ad  illustrates  a  way  In  which  colors  can 
strengthen  a  message  aimed  at  the  newspaper's 
teenage  audience. 


By  Bernie  Schachter 


Newspaper  Color 
Speaks  for  Itself 


Creatively  speaking,  no  medium  is  as  versatile  as  the 
newspaper  medium  for  conveying  sales  messages  in 
color.  This  feature  by  the  Bureau  of  Advertising's  crea¬ 
tive  director  demonstrates  that  fact  by  discussing  some 
of  the  different  ways  an  advertiser  can  promote  his 
products  in  color  in  newspapers. 


saturated  with  color.  The  effec-  Bureau  of  Advertising  to  illus- 
tive  reach  of  color  TV  is  still  trate  how  color  can  be  used  to 
limited.  augment  the  impact  of  a  sales 

That  color  adds  very  high  story, 
stopping  power,  increased  The  soft  red,  almost  pink  kiss 
Newspaper  color  offers  adver-  noting  and  memorability,  plus  in  “Mmmmm,  'That  Jim  Dealer” 
tisers  an  exciting  opportunity  heightened  taste  and  sensory  strongly  suggests  the  warm  re- 
to  create  what  amounts  to  a  appeal  to  the  newspaper  adver-  action  women  have  to  the  “Jim 
media  mix  within  the  single  tisement  can  be  verified  in  a  Dealer”  car  agency.  The  ad  for 
medium  of  the  daily  newspaper,  number  of  studies.  In  a  split-run  the  Gazelle  car  was  designed  to 
Modern  technology  has  handed  study,  the  Long  Beach  (Calif.)  reach  teenagers  by  utilizing  wild 
the  advertiser  a  variety  of  color  Independent-Press  and  Telegram  colors  that  talk  to  this  age 
processes  to  work  with:  ROP  found  that  ROP  color  produced  group  in  their  own  terms, 
color,  Hi-Fi  pre-printed  rolls,  60  and  79%  more  sales  than  did  A  new  development  in  news- 
SpectaColor  inserts,  and  color  black-and-white.  The  Milwaukee  paper  color,  AdPro  inks,  has 
in  the  comic  pages  and  in  spe-  Journal  verified  through  split  expanded  the  opportunities  to 
cial  magazine  sections.  The  dif-  run  test  of  25  different  color  produce  good  color  ads — both 
ferent  kinds  of  newspaper  color  ads  that  adding  color  to  a  news-  large  and  small.  With  the  new 
techniques  now  available,  and  paper  ad  delivers  bonus  reader-  inks,  faithful  color  reproduction 
the  different  ways  they  can  be  ship,  bonus  retention  and  bonus  can  be  achieved  with  only  three 
used  to  approach  the  consumer,  values  in  buying  response  both  color  plates.  AdPro  inks  offer 
give  this  one  medium  much  of  for  the  retail  and  national  ad.  finer  tones  and  greater  fidelity 
the  versatility  and  change  of  Sealtest  introduced  a  new  flavor  to  color  advertisers  and  makes 
pace  of  a  media  mix.  ice  cream  with  a  full-page  Hi-  full-color  fractional  pages  as 

Color  advertising  in  news-  Fi  color  preprint.  In  the  wake  of  practical  as  full-pages, 
papers  gains  increased  power  the  ad,  awareness  of  the  new  Hi-Fi  and  SpectaColor  pre- 
because  it  is  still  the  exception  product  was  66%  among  readers  print  advertising  enjoys  the 
rather  than  the  rule — the  color-  who  serve  ice  cream  once  a  same  creative  stren^hs  and 
ful  dash  of  spice  in  a  black  and  week  or  more.  might  well  be  added  to  an  adver- 

white  context.  Magazines  have  The  layouts  displayed  on  these  tising  campaign  which  includes 
color,  of  course,  but  they  are  pages  were  designed  by  the  ROP.  The  Trol  cosmetic  ad  con- 


mmmmm 
that  Jim  Dealer 


TAN6V 

TURNS  ANY  HOT  DOG  INTO  A  WORK  Of, 


sists  mainly  of  bold,  brilliant  \ 

reds.^yellows  and  oranges.  These 

like  quality  which  the  reader  ^^y/jllj\  ^ 

can  almost  “feel.”  There  are  iljlll^X  ji»»-  - 

innumerable  novel  ways  of  com-  y//////l 

bining  color  to  stimulate  a  _  _  _  _  _  ^  » ■  » *  '  ^ 

reader’s  senses  and  to  bring  COOL  THINGS  OFF  WITH  VIM 

attention  to  a  product  through  ,,....  - 

preprint  advertising.  ^  — 

Pop  and  op  movements  are 

currently  being  employed  by  art  OP  and  .  .  .  POP 

directors  as  fresh  visual  ways 
to  reach  the  public.  Color  adds 

an  exciting  and  useful  dimension  art  styles  forcefully  define  the  motes  a  line  of  toys.  In  contrast  cuts  along  a  dotted  line,  the 
to  these  art  styles.  For  example,  qualities  of  a  product  and  inten-  to  the  reality  of  the  information  pages,  as  they  were  turned, 
the  simplicity  of  pop  art,  as  sify  the  reality  of  that  product,  printed  in  newspapers,  a  comic  would  interchange  skirts,  pants 
shown  in  this  ad  for  mustard,  Very  often,  however,  some  strip  ad  with  potent  color  and  and  tops  to  the  reader’s  own 
gives  the  Tangy  bottle  promi-  detachment  from  reality  will  clever  humor  will  stand  out  in  satisfaction, 
nence;  the  art  technique  re-  produce  an  ad  that  saliently  any  section  of  the  paper.  Newspapers  provide  almost  all 

quires  reader  involvement  to  sells.  Color  comics  move  the  The  versatility  of  newspaper  the  ingr^ients  for  forceful 
complete  the  concept.  reader  into  a  world  of  fantasy  color  is  especially  evident  in  color  advertising  in  any  section 

Equally  fascinating  things  and  at  the  same  time  supply  supplements — still  another  facet  of  the  paper  to  reach  any  seg- 
can  be  done  with  op  art:  for  the  advertiser  an  additional  of  a  color  media  mix  in  one  ment  of  the  market.  Newspaper 
Vim,  the  combination  of  orange  visual  experience  to  offer  readers  medium.  An  advertiser  may  wish  color  commands  attention  and 
and  op  is  perceived  as  heat;  of  the  paper.  The  color  comic  to  devote  an  entire  insert  to  his  dramatically  increases  product 
blue  and  op,  cold  color  to  em-  method  of  advertising  is  adapt-  jiroduct  or  line  of  products.  An  ajipeal.  The  opportunities  for 
phasize  the  product’s  selling  able  to  wide  range  of  products,  ideal  promotion  for  retailers  .solid  impact  through  newspaper 
points.  Contemporarj’  colors  and  The  ad  rejiroduced  here  pro-  might  be  an  8-page  Ixioklet  in  color  are  unjiaralled  ...  the 

active  colors  for  active  clothes,  only  limitation  is  imagination 


New  Inks  and  New  Presses 
Geared  for  Color  Service 


Real  Breakthrough  Is  Seen 
For  ROP  Quality  in  Papers 

By  Tony  Brenna 


The  Newspaper  has  become 
a  powerful  color  medium  for  na¬ 
tional  advertisers.  At  the  same 
time  color  provides  a  high  de¬ 
gree  of  selling  impact  to  retail 
merchants. 

As  Editor  &  Publisher  re¬ 
ports  over  the  past  ten  years 
have  shown,  the  day  has  long 
since  passed  when  publishers 
treated  color  as  a  transient  and 
occasional  tool  for  arousing 
reader  interest.  Out  of  a  decade 
of  steady  development  and  inno¬ 
vation  in  color  reproduction, 
across  the  nation  has  emerged 
a  massive  press  availability  of 
unrivaled  color  opportunity. 

The  charts  and  tables  in  this 
issue  demonstrate  just  how' 
much  total  volume  has  grown. 
For  example,  during  1965  ROP 
color  in  1,158  newspapers  in  646 
cities  ran  to  519,069,558  lines  of 
advertising.  Hi-Fi  and  Specta- 
Color  advertisements  in  all  daily 
and  Sunday  papers  totaled  near¬ 
ly  5,000  pages. 

New  Threals  Seen 

Magazines  are  already  in  the 
newspapers’  backyard  with  se¬ 
lective  coverage  by  zones,  and 
television  is  getting  into  the 
color  act  in  a  big  way  with  a 
predicted  10  million  color  re¬ 
ceivers  in  use  by  the  end  of  the 
year. 

However,  the  modern  newspa¬ 
per  is  a  giant,  offering  adver¬ 
tisers  complete  flexibility:  color 
gravure  by  way  of  preprints  in 
the  body  of  the  paper  on  almost 
any  day,  still  more  gravure  in 
the  form  of  supplements.  Spot 
and  run-of-paper  color  usage  is 
big  and  continues  to  grow.  Then, 
comic  sections  remain  the  grand- 
daddv  on  the  list  of  color  avail¬ 
abilities  in  newspapers. 

In  many  new'spapers,  full 
color  reproduction  has  achieved 
thoroughly  sophisticated  levels 
in  conveying  values  in  multi- 
hued  editorial  and  advertising 
illustration.  Additionally,  nearly 
200  newspapers  have  turned  to 
we^ffset  printing,  one  of  the 
main  reasons  being  the  color 
advantages  it  affords. 

The  restrictive  headache  of 
accepting  only  full-page  color 
ads  has  melted  away.  Technical 
innovations  are  allowing  news¬ 
paper  color  advertisers  to  call 
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their  own  tune,  to  avail  them¬ 
selves  of  a  wide  variety  of  space 
sizes.  As  a  whole,  no  other  me¬ 
dium  can  offer  such  diversified 
color  ability.  And,  most  im¬ 
portantly,  for  the  advertiser  it 
pays  to  use  newspapers.  Studies 
show  that  notability  ratings  for 
newspaper  color  ads  are  first 
class. 

Some  Drag  Their  Feet 

All  this  is  impressive.  From 
such  a  picture  it  could  be  con¬ 
cluded  that  everything  in  the 
garden  is  rosy.  Obviously,  to  a 
degree  it  is.  But  the  fact  re¬ 
mains  that  among  agency  and 
communications  executives  there 
is  a  weight  of  opinion  which 
suggests  that  in  the  field  of  full- 
color  ROP  process  printing  a 
large  number  of  newspapers 
have  “dragged  their  feet.”  Too 
many,  they  say,  have  tried  but 
failed  to  meet  the  standards 
achieved  in  those  progressive 
daily  newspaper  plants  where 
production  people  have  perse¬ 
vered  and  are  now  turning  out 
ROP  color  not  far  removed  from 
gravure  quality. 

It  is  on  this  sphere  of  devel¬ 
opment  that  attention  is  sharply 
re-focused.  It  is  here  that  the 
new  challenge  has  been  set.  It  is 
in  this  area  that  the  call  is  for 
rapid  and  widespread  progress. 

AdPro  Users  Grow 

This  year  saw  the  introduc¬ 
tion  of  the  American  Newspa¬ 
per  Publishers  Association/Re¬ 
search  Institute’s  AdPro  Inks 
which  are  being  used  by  a  grow¬ 
ing  list  of  newspapers. 

The  activity  generated  by  the 
debut  of  these  inks  has  been  one 
of  the  factors  in  quickening  in¬ 
terest  in  newspaper  color,  par¬ 
ticularly  process  color.  But  it  is 
only  one  factor.  Newly  devel¬ 
oped  media  and  market  re¬ 
search,  spurred  by  the  rapid 
buildup  of  color  television,  has 
heightened  interest  among  ad¬ 
vertisers  and  their  agents  in  the 
advantages  of  color  promotion. 
Magazine  space  salesmen  and 
their  publishers,  fearful  of  the 
threat  from  tv,  have  added  to 
the  buildup  selling  and  promot¬ 
ing  their  color  quality  with 
fresh  intensity,  gearing  up  for 
a  new  element  in  color  media 
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competition.  The  collective  effect 
of  this  combined  activity  is  a 
growing  degree  of  color-con¬ 
sciousness  among  those  involved 
in  marketing  and  media  buying. 

Against  this  background  the 
campaign  to  sell  the  advantages 
of  AdPro  has  been  launched. 
So  far,  results  have  been  im¬ 
pressive.  The  few  agency  men 
who  have  seen  examples  of  well- 
executed  usage  of  the  new  inks 
have  begun  to  sit  up  and  take 
notice.  In  preparing  ads  for 
package  goods,  foods,  automo¬ 
biles  and  other  products,  art  de¬ 
partments  design  advertise¬ 
ments  which  require  the  subtlety 
and  tonal  value  that  are  char¬ 
acteristic  of  magazine  printing. 
These  are  the  qualities  they 
would  wish  for  in  newspapers 
and  which  they  say  they  can¬ 
not  obtain  on  a  large-scale  basis. 

Now,  the  newspaper  industry 
has  stated  that  it  is  going  all 
out  to  achieve  such  results.  So, 
strangely,  after  all  the  progress 
that  has  taken  place  over  the 
years  in  the  realm  of  newspaper 
color,  the  words  “newspaper 
color  breakthrough”  are  begin¬ 
ning  to  be  bandied  about  in 
Madison  Avenue  and  publishing 
circles. 

‘Marked  Improvement’ 

Early  agency  reactions  are 
enthusiastic  but  cautious.  Rich¬ 
ard  C.  Anderson,  vicepresident 
in  charge  of  media  relations  at 
Young  &  Rubicam,  an  agency 
which  pioneered  pre-print  news¬ 
paper  color,  commented:  “The 
advantages,  as  we  see  them,  in 
AdPro  Inks,  from  the  advertis¬ 
er’s  standpoint,  can  be  summed 
up  in  greater  transparency,  in 
greater  fidelity,  and  in  brilliance, 
if  you  will.  By  providing  these 
process  colors,  we  will  be  able 
to  achieve  finer  tonal  values, 
and  we  will  provide  our  creative 
and  production  departments 
with  greater  flexibility  that  can 
only  enhance  the  newspaper  me¬ 
dium  from  the  creative  point  of 
view.” 

Thomas  McBreen,  director  of 
print  production  at  J.  Walter 
Thompson  Co.,  in  a  recent  letter 
to  Joseph  Fanagan,  national  ad 
manager  of  the  Milwaukee  Jour¬ 
nal,  stated:  “The  results  in  re¬ 
production  by  the  use  of  AdPro 
inks  will  lend  greatly  to  the  con¬ 
tinual  use  of  ROP  color  in  news¬ 
papers.” 

D.  B.  Abert,  general  manager 
of  the  Journal  Company,  re¬ 
ported  that  the  Journal  and 
Sentinel  have  published  601 
units  of  advertising  and  edi¬ 


ROP  COLOR  LINAGE 

(For  newspapers  measured 
by  Media  Records,  Inc.) 


Year 

Linage 

1951  . 

46,817,024 

1952  . 

.  49,257,765 

1953  . 

60,781,949 

1954  . 

69,602,906 

1955 

90,171,262 

1956 

.  109,318,171 

1957  . 

.  1 14,362,040 

1958  . 

.  122,621,232 

1959  . 

.  153,215,463 

I960  . 

.  177,548,837 

1961  . 

.  191,626,468 

1962  . 

.  192,524,439 

1963  . 

.  229,711,883 

1964  . 

.  260,859,274 

1965  . 

.  280,939,627 

torial  ROP  color  since  Jan.  1 
when  “we  switched  over  to  the 
new  inks.” 

“Printed  results  have  been 
gratifying,”  he  said.  “Clean, 
crisp,  bright  colors  have  im¬ 
proved  brilliance  and  page  ap¬ 
pearance.  Colors  at  the  edge  of 
the  color  spectrum  have  become 
moi’e  readily  attainable.” 

More  Proof  Needed 

Agency  folk,  it  was  apparent 
from  recent  inquiries,  were 
awaiting  more  proof  of  the  pud¬ 
ding.  The  Bureau  of  Advertis¬ 
ing’s  campaign  to  promote  Ad¬ 
Pro  is  just  getting  under  way. 
Already  some  advertisers  are 
using  the  new  inks  and  report¬ 
ing  satisfactory  results,  but  the 
real  educational  drive  will  have 
to  come  from  the  newspapers 
which  can  show  agencies  evi¬ 
dence  of  full  color  printing  suc¬ 
cess. 

A  survey  of  sales  executives 
at  six  newspaper  representative 
firms  confirmed  this  point. 
All  reported  that  interest 
in  the  subject  of  newspaper 
color  was  at  an  “unprecedented 
high,”  but  that  it  was  not  re¬ 
flecting  itself  yet  in  new  busi¬ 
ness.  Spokesmen  pointed  out 
that  time  was  young,  especially 
in  respect  of  the  new  inks.  But 
as  one  said:  “This  year  is  going 
to  be  crucial,  if  printing  results 
are  good  on  a  wide  scale,  I 
think  we  can  expect  a  real  up¬ 
surge  in  color  linage  by  late  next 
year.” 

Typical  of  the  “we’ll  wait  and 
see”  attitude  among  agencies  is 
Campbell-Ewald  of  Detroit, 
agents  for  Chevrolet.  E.  A. 
Thombley,  vicepresident  and  di¬ 
rector  of  production,  said  that 
all  surveys  indicated  that  Chev¬ 
rolet  should  go  into  full  news¬ 
paper  color,  “but  we  shall  be 
waiting  out  this  year  to  see  how 
the  boys  handle  the  new  inks 
before  making  a  decision  on  a 
sustained  program.” 

Mr.  Trombley,  who  has  taken 
part  in  the  AdPro  seminars  and 
{Continued  on  page  108) 
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Hi-Fi  and  SpectaColor: 
Nearly  5,000  Pages 


Hi-Fi  and  SpectaColor  pre¬ 
printed  advertisements  in  all 
daily  and  Sunday  newspapers  in 
the  United  States  totaled  4,988 
pagres  in  1965. 

This  figure  is  taken  from  a 
12-month  report  compiled  by  the 
Advertising  Checking  Bureau 
for  the  Preprint  Corporation. 

Hi-Fi  was  the  leader  with 
3,809  total  pages. 

SpectaColor,  which  is  avail¬ 
able  to  advertisers  only  in  news¬ 
papers  equipped  with  in-setting 
controls,  accounted  for  1,179 
pages. 

A  total  of  133  advertisers  used 
the  preprint  method  to  promote 
their  wares.  With  one  or  two 
exceptions,  the  bulk  of  the  ad¬ 
vertising  campaigns  were  con¬ 
fined  to  regional  markets  for 
new  product  introduction  and 
tests.  Forty-two  of  the  adver¬ 
tisers  had  the  preprints  placed 
in  the  papers  by  a  dealer  outlet 
and  another  score  of  advertisers 


were  strictly  “local/regional” 
accounts. 

Home  furnishingfs,  food  and 
liquor  advertisers  placed  the 
biggest  volume  of  the  business. 
Home  furnishings  (Wunda 
Weve,  Bigrelow-Sanford  Carpet, 
La-Z-Boy  Chair,  Sealy,  etc.) 
placed  1,375  Hi-Fi  pages;  Food 
(Peter  Eckrich,  Lay  Packing, 
Kroger,  Royal  Crown,  etc.)  1,300 
pages,  and  liquor,  491  pages. 

Brown  &  Williamson’s  Kool 
cigarettes  led  the  SpectaColor 
advertisers  with  182  pages,  fol¬ 
lowed  by  the  Kroger  Company’s 
139  pages.  Wunda  Weve  Carpet 
Company,  locally  placed  dealer 
Hi-Fi  ads,  led  in  this  category 
with  441  pages,  with  Sealy’s 
locally-placed  dealer  campaign 
in  runner-up  spot  with  414  Hi- 
Fi  pages. 

Among  newspapers,  which  the 
ACB  has  broken  down  into  two 
sections — (A)  the  100  largest 
circulation  and  (B)  below  100 — 


FIVE  LEADING  RETAIL  ADVERTISERS 
IN 

ROP  COLOR  ADVERTISING 
IN  EACH  OF 

THE  FIRST  FIVE  LEADING  RETAIL  ROP  COLOR  NEWSPAPERS 
YE.4R— 1965 


CLASSIFICATIONS 


LINAGE 


MIAMI  HERALD— M  &  S 

Burdine's  .  Dept.  Stores  .  .  468,168 

Lindsley  Lumber  . Bldg.  Suppl.  &  Contr .  354,255 

Sears  Roebuck  &  Co.  . Dept.  Stores  .  319,618 

Jefferson  Stores  . General  Stores  (Discount]  ....  248,080 

Jordan  Marsh  . Dept.  Stores  .  207,796 

SALT  LAKE  CITY  TRIBUNE— M  &  S 

Southeast  Furniture  Co . Furn.  &  Hs!d. .  525,231 

Grand  Central  Stores  . Drug  Stores  .  288,640 

Albertson's  . Grocers  (Chain)  .  272,104 

Mayfair  .  Grocers  (Chain)  .  232,673 

ZCMI  . Dept  Stores  .  171,812 

LOS  ANGELES  TIMES— M  &  S 

May  Co.  . Dept.  Stores  .  227,815 

Broadway  . Dept.  Stores  .  220,671 

Sears  Roebuck  &  Co . Dept.  Stores  .  171,726 

Montgomery  Ward  . Dept.  Stores  .  116,890 

Albertsons  All  American  . Grocers  (Chain)  .  115,033 

OMAHA  WORLD  HERALD— M  &  S 

Skagway  . Dept  Stores  .  394,770 

Hinky  Dinky  . Grocers  (Chain)  .  314,286 

Richman  Gordman  . Clothing  Stores  (M  &  W)  .  298,648 

Brandeis  . Dept.  Stores  .  242,728 

Paramount  Furniture  & 

Appliance  . Furn.  &  Hsid .  146,944 

NASHVILLE  TENNESSEAN— M  &  S 

Hill,  H.  G.  Stores  . Grocers  (Chain)  .  253,500 

Sears  Roebuck  &  Co . Dept.  Stores  .  244,176 

Kroger's  . Grocers  (Chain)  .  215,244 

Harvey  &  Co . Dept.  Stores  .  192,904 

Cain-Sloan  Co . Dept.  Stores  .  192,461 


the  Louisville  (Ky.)  Courier- 
Journal  and  Times  led  both 
groups  with  153  total  preprint 
pages.  In  second  spot  was  the 
New  York  Daily  News  with  92 
pages.  Louisville  was  also  the 
SpectaColor  page  leader  with 
142  pages. 

Hagerstown  (Md.)  Herald- 
Mail  took  the  first  place  honors 
in  the  summary  of  Hi-Fi  and 
SpectaColor  preprint  adver¬ 
tising  run  by  those  newspapers 
not  among  the  100  largest  cir¬ 
culation  with  36  pages.  Next 
came  the  Madison  (Wis.)  Capi¬ 
tal-Times  and  State  Journal 
with  a  run  of  32  pages. 

Hagerstown  was  also 
SpectaColor  leader  with 
pages,  and  in  close  second  was 


ROP  COLOR 
GENERAL  ADVERTISING 
FIRST  10  NEWSPAPERS 


Measured  By  Media  Records 

linage 

1.  Chicago  Tribune — M&S  822,263 

2.  Toronto  Telegram — E  69I,6U 

3.  Miami  Herald — M4S  664,Slt 

4.  Montreal  La  Presse — E  644,914 

5.  Chicago  Daily  Nows — E  639,970 

6.  Toronto  Globe  &  j 

Mail— M  584,783 

7.  Milwaukee  Journal — E&S  570,476  I 

8.  Los  Angeles  Times — M&S  525,021  I 

9.  Detroit  News — E&S  512,39$  j 
10.  Dallas  News — M&S  502,377  | 


the  the  New  Haven  (Conn.) 
30  Journal-Courier  and  Register 
with  28  pages. 


NEWSPAPER  SUMMARY— A 

Hi-Fi  and  SpectaColor  preprint  advertising  run  by  the  100  largest  newspapers 
in  the  United  States. 

*  Indicates  that  a  newspaper  was  equipped  for  SpectaColor  during  the 
report  period. 

PAGES  SPECTA. 
(Hi-Fi  and  COLOR 


State 

City 

Paper 

SpectaColor) 

PAGES 

Ala 

Birmingham 

♦News/Post  Herald 

13 

Aril 

Phoenix 

*Republic/Gaiette 

27 

Calif 

Long  Beach 

Indep/Press  Tel 

21 

Los  Angeles 

Herald-Examiner 

II 

Times 

22 

Oakland 

Trib 

7 

Sacramento 

Bee 

14 

San  Diego 

*Union/Tribune 

25 

2 

San  Francisco 

Chronicle/Examiner 

1 

Chronicle 

6 

Exam/News  Call  Bull 

8 

San  Jose 

Mercury/News 

19 

Colo 

Denver 

Post 

8 

Rock  Mnt  News 

3 

Conn 

Hartford 

*Courant 

14 

10 

*Times 

2 

1 

D  C 

Washington 

♦Post 

13 

7 

Star 

7 

Fla 

Jacksonville 

♦Times-Union/JrnI 

19 

14 

Miami 

♦Herald 

26 

18 

Orlando 

Sentinel/Star 

6 

St  Petersburg 

♦Times/Independent 

28 

18 

Tampa 

♦Tribune/Times 

27 

18 

Ga 

Altanta 

Const/Journal 

17 

III 

Chicago 

American 

3 

♦News 

19 

4 

♦Sun  Times 

19 

IS 

Tribune 

12 

Ind 

Fort  Wayne 

Jrnl-Gai/News  Sent'l 

21 

Indianapolis 

♦Star/News 

42 

28 

Iowa 

Des  Moines 

Register/Tribune 

4 

Kans 

Wichita 

Eagle/Beacon 

5 

Ky 

Louisville 

♦Cour-Jrnl/Times 

153 

142 

La 

New  Orleans 

Times-Picay/States 

18 

Shreveport 

Times/Journal 

12 

Md 

Baltimore 

♦Sun 

59 

49 

Mass 

Boston 

♦Globe 

58 

48 

♦Herald/Traveler 

56 

54 

♦Rec-Amer/ Advertiser 

2 

2 

Springfield 

♦Union/News/Repub 

14 

II 

Worcester 

Telegram/Gaiette 

13 

Mich 

Detroit 

♦Free  Press 

65 

57 

♦News 

28 

8 

Minn 

Minneapolis 

Star/Tribune 

12 

St  Paul 

Disp/Pion  Press 

10 

Mo 

Kansas  City 

♦Star/Times 

18 

4 

St  Louis 

Globe-Democrat 

9 

Post-Dispatch 

8 

Neb 

Omaha 

♦World-Herald 

17 

N  J 

Hackensack 

Record 

2 

Newark 

News 

7 

Star-Ledger 

3 

N  Y 

Buffalo 

Courier- Express 

5 

♦News 

15 

8 

(Continued  on  page  129) 

EDITOR  8i  PUBLISHER  for  March  26,  1966 


22 


o 


ODD  BODKINS  MM  oVE<u. 


t  an  uit 
AMvi0»y... 


O)ronlcle  ^^eatures  ,§yndtcate 


5SS  SUTTER  STREET  •  SAN  FRANCISCO  2  •  GArMd  1-1111 


1966 


How  to  Sell  ROP  Color  Ads 
To  More  Retail  Accounts 

By  Douglas  C.  Garden 

Retail  Sales  Manager,  St.  Petersburg  Times 


A  31  percent  gain  in  local 
color  advertising  linage  the  first 
two  months  of  1966  over  the 
similar  period  in  1965  has  the 
St.  Petersburg  Times  retail  staff 
smiling  again. 

We’re  recalling  happier  days 
five  years  ago  when  the  Times 
ranked  among  the  nation’s  top 
25  papers  in  color  linage.  Before 
the  paper  slipped  out  of  the  top 
50. 

When  Advertising  Director 
Jack  Lake  outlined  his  groals  for 
1966,  he  gave  high  priority  to 
bringing  the  Times  back  among 
the  first  50.  He  may  have  under¬ 
estimated  the  salesmanship  of 
his  retail  staff. 

January  figures  showed  5,036 
column  inches  of  local  color 
linage,  compared  to  4,201  in  ’65. 

“January  results  just  arrived 
and  we’re  in  39th  position. 
Wonderful!’’,  Mr.  Lake  memoed 
the  staff. 

Februarj*  figures  showed  a 
creditable  gain,  too,  up  to  6,443 
from  5,841  last  year. 

If  staff  determination  is  a 
factor,  we’ll  make  up  a  lot  of 
ground  by  the  end  of  the  year. 

Our  equipment  and  color 
printing  techniques  have  for 
many  years  been  recognized 
among  the  best  in  the  country, 
but  we  were  not  doing  a  job 
selling  local  advertisers  the  bene¬ 
fits  of  color. 

We  developed  a  top-notch  pro¬ 
duction  team  that  delivers  qual¬ 
ity  spot  and  process  color,  but 
our  color  sales  promotion  was 
neglected. 

Our  first  objective  has  been 
to  make  our  sales  staff  aware  of 
color  and  its  impact  on  the  buy¬ 


ing  public.  In  these  days  of  color 
tv,  brightly  colored  cars,  clothes, 
home  furnishings,  etc.,  color 
plays  an  important  role  in  our 
everyday  life.  This  enthusiasm 
for  color  must  be  shared  by  the 
salesman  before  he  can  pass  it 
along  to  the  advertiser. 

Salesman’s  Bonus 

In  introducing  our  1966  color 
sales  incentive  plans,  we  placed 
the  emphasis  on  revenue,  not 
previous  linage  figures.  Our 
salesmen  are  paid  color  bonuses 
not  on  the  number  of  inches 
they  sell,  but  on  the  number  of 
color  ads. 

The  color  charge  for  a  70  col¬ 
umn  inch  ad  (our  minimum)  is 
the  same  charged  for  a  full  page 
ad,  so  linage  really  isn’t  im¬ 
portant  in  reckoning  bonuses. 
No  quotas  are  set.  Everyone  is 
in  business  for  himself. 

Salesmen  also  contribute  part 
of  their  bonus  to  a  “kitty”  split 
evenly  among  all  salesmen,  re¬ 
gardless  of  whether  or  not  they 
sell  any  color. 

We  admit  this  sounds  a  bit 
rough  on  those  salesmen  who 
are  doing  the  heavy  selling,  but 
at  the  same  time  it  creates  a 
better  over-all  staff  feeling  about 
color  and  generates  more  en¬ 
thusiasm. 

The  nature  of  some  salesmen’s 
accounts  dictates  they  will  be 
the  big  winners.  They  realize 
this  and  don’t  object  to  sharing 
their  good  fortune  with  others. 

Our  objective  has  been  to 
make  salesmen  want  to  sell  color 
,  .  ,  not  push  them  into  it.  Pre¬ 
viously,  bonuses  were  paid  on 


this  year’s  sales  performance 
compared  to  last. 

We’ve  been  able  to  develop 
considerable  marginal  color  this 
year.  One  advertiser  who  did  a 
spectacular  job  through  a  half¬ 
page  spot  color  ad  has  bought  a 
large  color  ad  in  our  up-coming 
Festival  of  States  edition,  which 
he  will  tease  with  a  Page  1  ear 
in  color. 

Color  Breeds  Color 

It’s  a  case  of  color  breeding 
more  color. 

Our  sales  staff  uses  this  ap¬ 
proach  in  sales.  All  ads  70  col¬ 
umn  inches  or  over  prepared  by 
our  Graphic  Arts  department 
for  presentation  include  a  color 
overlay.  You’d  be  surprised  how 
many  times  this  simple  device 
spells  the  difference  between 
black/white  and  color. 

One  of  our  long-time  adver¬ 
tisers  planned  to  announce  his 
seasonal  opening  with  a  50-inch 
ad,  but  when  shown  the  impact 
of  a  70-inch  color  layout  quickly 
changed  his  mind. 

We  talk  about  color  at  our 
weekly  sales  staff  meetings.  It’s 
interesting  to  hear  success 
stories  which  can  be  passed 
along  to  other  merchants  who 
are  thinking  about  using  color. 
When  they  hear  what  someone 
else  has  done  with  the  simple 
addition  of  a  single  spot  color, 
it  often  clinches  a  sale. 

Sometimes  the  negative  ap¬ 
proach  turns  the  trick.  We  tell 
them  how  a  black  and  white  ad 
can  sometimes  be  overlooked  in 
a  multi-paged  paper  .  .  .  and 
how  a  bit  of  bright  color  makes 
it  demand  attention. 

The  INAE-AANR-Bureau  of 
Advertising’s  Color  Showcase 
gets  a  good  workout  in  front  of 
our  advertisers,  and  we’re  in 
process  of  putting  together  a 
similar  presentation  of  our  own 
color  printing. 

Flip  Chart  Prepared 

We’re  working  on  a  flip  chart 
which  makes  good  use  of  Carl 
Nelson  figfures  on  color  reader- 
ship  and  retention,  and  often 
invite  prime  color  users  to  see 
ad  creativity  films  from  the 
Bureau  of  Advertising  and  other 
sources. 

There’s  a  color  frequency  dis¬ 
count,  too,  ranging  from  2  per¬ 
cent  for  10  units  to  10  percent 
for  30  units. 

We  feel  it’s  important  to 
continually  sell  the  store  buyer 
on  the  idea  of  asking  for  color 


co-op  money.  The  average  l)uy*f 
is  either  unaware  of  such  sub¬ 
sidies,  or  is  afraid  of  printing 
problems  that  don’t  exist. 

One  of  our  salesmen  sold  eight 
color  ads  during  February,  of 
which  four  were  on  co-op  and 
three  were  process  color.  A  fine 
bit  of  revenue. 

Don’t  forgret  your  promotion 
department  when  the  success 
stories  start  rolling  in.  They’re 
effective  salesmen  and  good  pub- 
lie  relations,  too.  Find  a  busi¬ 
nessman  who’s  not  flattered 
when  you  talk  about  his  sales 
successes  in  a  promo  ad. 

The  Best  Insurance 

Jesse  Zimmerman,  president 
of  Cory  Fabrix,  recently  wrote: 
“Never  in  our  years  of  retailing 
have  we  seen  anything  to  com¬ 
pare  with  the  pulling  power  of 
color  advertising  in  the  St 
Petersburg  Times  and  Evening 
Independent. 

“We  are  convinced  that  color 
is  the  best  insurance  we  can  buy 
for  plus  business.” 

S.  J.  Harrington,  vicepresi¬ 
dent  and  advertising  director  of 
world-famous  Webb’s  City,  is  > 
staunch  advocate  of  color. 

“There’s  a  stronger  initial  re¬ 
sponse  and  the  life-span  of  the 
ad’s  pulling  power  is  noticeably 
lengthened.” 

Wallace  B.  Litchfield,  manager 
of  G.  C.  Murphy  Variety  Store, 
reported  sales  of  3,500  African 
violet  plants  and  four  tons  of 
wild  bird  food  after  single  inser¬ 
tion  of  a  spot  color  ad. 

“We  have  come  to  expect 
about  twice  as  much  response 
from  a  color  ad  than  one  in 
black  and  white,”  he  said. 

Maas  Brothers,  a  member  of 
the  Allied  chain,  is  a  consistent 
user  of  color. 

“When  used  properly,  new^ 
paper  color  demands  more  at¬ 
tention  and  attracts  more  reader 
interest,”  says  Maas  advertising 
director  Oscar  Hancock.  “Color 
gives  us  another  dimension  to 
work  with  and  allows  us  to 
dramatize  the  colorful  apparel 
and  home  furnishings  so  pre 
dominant  in  our  stores  today.’ 
• 

Color  on  91  Pages 
In  368*Pg  Edition 

Miami,  Fla. 

The  most  colorful  Miami  Htr- 
aid  ever,  editions  of  Sunday, 
Feb.  27,  set  records  for  size  and 
circulation. 

The  Herald  announced  a  press 
run  of  520,000  copies,  the  most 
ever.  Of  the  368  pages,  91  con¬ 
tained  color,  including  56  in  full 
color. 

Weight  of  the  edition  was  over 
four  pounds. 

Included  was  a  special  adver 
tising  tabloid  for  the  city  of 
Miami  Beach. 


WHEN  IT  PAYS  TO  ADVERTISE-(5  conditions) 

It  pays  to  advertise  when:  (1)  you  have  a  good  sales  story; 
(2)  it  is  well  told;  (3) — to  the  right  people;  (4)— at  the  right 
time;  (5) — at  a  reasonable  cost. 

That’s  what  CIRCULATION  ’66  offers  newspapers.  Space 
buyers  and  advertising  managers  use  our  864-page  annutd 
analysis  of  newspaper  coverage  when  they  are  putting  together 
or  revising  newspaper  lists.  Your  ad  is  seen  when  your  market 
or  area  is  under  consideration  and  when  the  buyer  wants  to 
know  more  about  what  you  have  to  offer.  Your  ad  is  perfectly 
positioned  and  alive  for  a  full  12  months,  enjoying  continual 
desk-top  accessibility.  Every  newspaper  has  a  good  sales  story 
— it  pays  to  advertise. 

COPY  DEADLINE  IS  APRIL  11 
Send  your  space  reservation  now! 

Tom  Sinding,  AMERICAN  NEWSPAPER  MARKETS,  INC., 
Box  182,  NORTHFIELD,  ILLINOIS 
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And  now  we’re  ready  for  you- 

Coplu^Coln 

first  newspaper  web  offset  press  on  the  West  Coast 
capable  of  printing  SpectaColor  or  Hi-Fi  preprints. 
We’re  ready  to  talk  newspaper  inserts  with  you. 
For  information  call  our  sales  representative, 
Newspaper  Color  Unlimited.  (Area  Code  213)  623-2188. 
609  South  Grand  Avenue,  Los  Angeles,  California. 


Color  Is  A  Way  of  Life 
After  You  Go  to  Offset 


By  William  J.  Waters 
Editor,  Ithaca  (N.Y.))  Journal 


Color  has  been  the  way  of  life 
in  the  newly  modernized  plant  of 
the  Ithaca  Journal  ever  since 
Dec.  23,  1964. 

On  that  day  the  first  one-color 
advertisement  appeared.  The 
following  day  a  Christmas 
candle  was  printed  as  a  color 
overlay  on  Page  1. 

The  major  date  in  the  Jour¬ 
nal’s  short  history  of  color  print¬ 
ing  was  Jan.  11,  1965,  when 
process  color  was  used  for  the 
first  time  in  a  news  picture.  The 
first  process-color  advertisement 
was  run  on  Feb.  18,  1965. 

Almost  150  years  of  letter- 
press  printing  had  ended  on 
Dec.  14,  1964,  when  a  new,  six- 
unit  Goss  Urbanite  web  offset 
press  went  into  production.  It 
was  installed  in  a  new,  two-level 
wing,  with  the  reel  room  directly 
under  the  press.  The  total  in¬ 
vestment  was  close  to  $500,000. 

Entertainment  Tabloid 

The  press  is  rarely  quiet.  It 
produces  the  Journal  every 
weekday  and  the  Cornell  Daily 
Sun,  a  morning  tabloid,  on  180 
days  of  the  university  year.  It 
prints  advertising  supplements 
for  insertion  in  the  Journal  and 
other  newspapers.  It  produces 
offset  SpectaColor  pre-printed 
rolls  for  use  in  other  cities.  It 
prints  the  monthly  publication 
(in  quarter-fold)  of  a  north¬ 
eastern  milk  producers’  co-oper¬ 
ative.  It  has  done  special  quar¬ 
ter-fold  jobs  such  as  a  ZIP  Code 
booklet  as  a  promotion  piece 
for  a  big-city  bank. 

The  press  also  produces  Show¬ 
time,  the  Journal’s  own  weekly 
entertainment  tabloid — a  prod¬ 


uct  which  is  neatly  trimmed  and 
stitched  in  the  Journal’s  own 
plant. 

Showtime  is  a  part  of  the 
Saturday  edition,  which  was 
switched  to  morning  publication 
on  Sept.  11,  1965.  It  goes  to 
press  at  3:30  a.m.,  just  13% 
hours  after  the  press  deadline  of 
the  Friday  afternoon  edition. 

The  revamped  Saturday  morn¬ 
ing  edition,  with  process  color 
on  Page  1  as  well  as  on  the  cover 
of  Showtime,  has  been  a  hit.  It 
has  converted  a  Saturday  after¬ 
noon  circulation  loss  running 
from  between  200  and  500  copies 
to  a  gain  of  753  net  paid  (on 
March  5,  1966).  The  Saturday 
morning  edition  now  vies  with 
the  Wednesday  afternoon  edi¬ 
tion  (grocery  advertising)  for 
top  spot  on  each  week’s  circula¬ 
tion  hit  parade. 

The  Saturday  morning  edi¬ 
tion  carries  the  following  ban¬ 
ner  in  color  atop  Page  1 :  “Week¬ 
end  Edition  Sports  •  Women’s 
News  •  Stocks  •  Home  & 
Garden”.  Between  the  words 
“Edition”  and  “Sports”  there  is 
a  miniature  reproduction,  in 
black  and  white,  of  the  cover 
picture  on  that  day’s  Showtime. 

Beats  Competition 

And  almost  every  Saturday, 
below  the  vignette,  there’s  a 
picture  in  full  color.  Occasionally 
the  color  is  switched  to  the 
Home  &  Garden  or  women’s 
page.  One  Weekend  Edition  car¬ 
ried  a  full-page  color  map  of 
Viet  Nam  on  Page  8,  the  back 
page  of  the  first  section.  Except 
when  SpectaColor  or  Hi-Fi  is 
run,  the  Journal  is  printed  col¬ 


lect,  in  two  sections.  Saturday’s 
edition  has  been  stabilized  at  16 
pages,  compared  with  10  or  12 
pages  in  the  pre-moming  era. 
Showtime  runs  16  tabloid  pages. 

No  other  newspaper  can  match 
the  Journal’s  color  on  the  Ithaca 
newsstands  Saturday  morning. 
Nor  can  the  out-of-town  news¬ 
papers  come  anywhere  near  the 
Journal’s  coverage  of  late  news 
and  sports.  The  results  of  major 
night  sports  events  on  the  West 
Coast  are  carried  in  the  Satur¬ 
day  morning  edition. 

To  beef  up  the  Saturday  edi¬ 
tion  when  the  shift  was  made, 
the  Journal  also  added  a  selected 
list  of  stocks  on  both  the  New 
York  and  American  Exchanges, 
a  list  of  mutual  funds,  local 
stocks,  and  other  market  data. 
These  quotations  cover  the 
week’s  range  of  prices,  not  just 
Friday’s  market  activities. 

And  more  space  was  allotted 
to  women’s  and  home  and  garden 
news  and  features. 

13-Week  Campaigns 

Here  are  some  comments  and 
a  tip  or  two: 

James  S.  Graham,  general 
manager — The  availability  of 
color  has  resulted  in  several 
13-week  advertising  campaigns, 
full-page  size,  in  Showtime. 
Color  on  Page  1  definitely  has 
affected  dealer  sales  for  the 
better.  But  color  does  bring  ad¬ 
ditional  costs — separations  and 
extra  plates;  the  trimming  and 
stitching  operation  which,  how¬ 
ever,  does  take  Showtime  out  of 
the  realm  of  the  loose  tabloid 
and  makes  it  a  compact,  sale¬ 
able  product;  a  bigger  press 
crew. 

In  making  such  a  radical 
change  in  a  daily  newspaper’s 
publishing  schedule,  a  real  early 
start  on  a  promotional  campaign 
is  highly  desirable. 

Production  Tips 

Randall  E.  Shew,  managing 
editor — Initially,  there  were 
hardships  in  planning  color,  but 
these  have  generally  been  over¬ 
come.  Ideally,  there  should  be 
two  weeks  between  the  shoot¬ 
ing  of  the  color  picture  and 
press  time — one  week  for  de¬ 
veloping  the  transparency  (this 
is  done  out  of  town)  and  another 
for  making  the  separation 
plates. 

(These  plates  are  made  on  a 
Vario-Klischograph  in  the  Jour¬ 
nal’s  own  Color  Production  De¬ 


ERIE,  PA... 


HOLDS  THE  KEY  . 
TO  NEW  yORK  im  OHIO  MARKETS 

. . .  n  Mtg  a  aiatla  ana  loat  food 


The  ERIE  market  is  such  an  active 
integral  part  of  the  Western  New 
York  and  the  Eastern  Ohio  mar¬ 
kets,  that  the  media  man  who  in¬ 
cludes  Erie  in  his  advertising  sched¬ 
ule  just  has  to  look  good.  This 
means  the  ERIE  NEWS,  the  ERIE 
TIMES  and  the  TIMES-NEWS,  plan 
your  schedule  to  be  aboard. 


3  OP 


TIMES  PUBUSHING  CO.  tmim 


partment.  This  department  abo 
turns  out  color-corrected  letter¬ 
press  plates  for  other  news¬ 
papers  in  and  out  of  The  Gan¬ 
nett  Gi’oup,  of  which  the  Jour¬ 
nal  is  the  second  oldest  member.) 

The  addition  of  the  black 
plate  has  improved  color  repro- 
duction.  Until  about  a  month 
ago  only  three  colors  were  being 
used. 

The  Journal  has  reproduced 
pictures  from  space  within  24 
hours  of  their  release  through 
the  use  of  separations  trans¬ 
mitted  by  AP  Photofax.  The 
copy  went  directly  to  the  offset 
camera.  Some  were  shot  1  to  1 
others  enlarged  with  good  re¬ 
sults. 

The  best  space  reproductioc 
was  the  picture  of  the  render 
vous  of  Gemini  7  and  Gemini  6 
space  ships. 

Theoretically — but  it  would  be 
a  strain — the  Journal  could  re¬ 
ceive  AP  color  separations  by 
noon  and  print  color  pictures 
the  same  day.  Press  time  is 
2  p.m. 

Young  Press  Crew 

Richa/rd  D,  Isham,  prodiictm 
manager — The  Saturday  morn¬ 
ing  press  crew  is  a  young  one, 
and  it  does  a  real  good  job.  This 
crew  also  handles  the  Comeli 
Daily  Sun,  published  Monday 
through  Friday.  Color  regist« 
is  no  longer  a  problem,  and  some 
ink  problems  have  been  solved  i 
Some  delays  are  caused  by  the 
late  Saturday  deadline  (waiting 
for  West  Coast  sports  results), 
web  breaks,  and  an  occasional 
defective  plate. 

Showtime  is  a  superior  prod¬ 
uct.  It  is  really  our  research 
and  development  product.  It  is 
printed  Friday  morning,  whet 
there  is  time  to  make  changes,  to 
work  up  better  color  fidelity,  and 
to  experiment  with  different 
densities  of  ink.  The  addition 
of  the  black  plate  within  the 
past  month  has  improved  the 
quality  of  the  Showtime  cover. 

(High-quality  transparencies 
for  the  covers  are  supplied  it 
the  main  by  the  television  net¬ 
works,  but  an  occasional  staff- 
produced  local  color  picture  is  j 
used.) 


Offset  SpectaColor 

The  technique  of  printing  off¬ 
set  SpectaColor  has  been  a 
major  project  for  the  last  nine 
months.  The  Journal  has  in¬ 
stalled  Stanford  Engineering 
rewind  equipment,  a  Hurletron 
repeat  length  micrometer  and 
recorder,  and  a  Taylor  tension 
measuring  and  recording  device 
This  equipment,  plus  a  Scan  A  ( 
Web  viewer,  allows  the  Journal 
to  set  exact  standards  for  pre¬ 
printing  a  web  using  the  Urban¬ 
ite  press. 

(Continued  on  page  28) 
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just  ask 
our  advertisers 


Mercury  sales  are  up  95%*... 
it’s  perfectly  obvious  why... isn’t  it? 


There  an  15  ways  to  spoil  yourself  with  laiury 
from  ‘2799  to  ‘3631  ==ir~SH= 


now  in  the  Lmcoki  Continental  traditKin 

sa  YOUR  NEMEST  MERCURY  DEALER  SOON 


They  whistle  all  the  way  to  the  bank. 

Readers  too,  are  happy  about  our  SpectaColor.  In  1965, 
while  ranking  number  three  among  all  American 
newspapers  in  SpectaColor/Hi-Fi  advertising,  the  Free  Press 
was  also  the  nation's  leader  in  editorial  SpectaColor. 

How  good  is  Free  Press  SpectaColor? 

Writing  in  Editor  and  Publisher,  Edmund  C.  Arnold 
described  our  wrap-around  spectacular  announcing  the 
new  car  season  this  way;  "The  photography  is  superlative, 
cropping  and  display  are  excellent  and  the  printing  must 
have  brought  joy  to  old  Karl  Klic,  inventor  of  gravure, 
up  in  printers'  Valhalla."  Guess  that  about  wraps  it  up. 

Detroit  4free  Dreos 

MICHIGAN'S  ONE  AND  ONLY  MORNING  NEWSPAPER 
Represented  by  Moloney,  Regan  &  Schmitt 


A  Way  of  Life 

(Continued  from  page  26) 


Offset  SpectaColor  rolls  have 
been  printed  for  the  Elmira 
Star-Gazette,  an  affiliated  Gan¬ 
nett  Group  newspaper.  The  front 
and  back  covers  and  center-fold 
of  Sunrise,  the  Sunday  magazine 
of  Today,  the  new  Gannett- 
Florida  daily  in  Brevard  County, 
are  being  produced  in  the  Jour¬ 
nal  plant. 

During  the  conversion  to  off¬ 
set  the  composing  room  opera¬ 
tion  was  kept  in  hot  metal.  Now’, 
the  advertising  paste-up  tech¬ 
nique  is  being  used  almost  100 
percent.  Large  ad  lines  are 
photoset  on  two  Varitypers.  The 
Journal  is  now  evaluating  photo¬ 
setting  eouipment  which  would 
be  suitable  for  a  shop  its  size. 

Ad  Deadlines  Met 

Neal  E.  Dyer,  advertising 
director  and  sales  manager — 
From  the  advertising  depart¬ 
ment  standpoint,  the  weekend 
edition  first  presented  numerous 
planning  and  scheduling  prob¬ 
lems,  then  became  a  source  of 
considerable  satisfaction.  An 
earlier  main-section  deadline 
affected  the  routine  of  the  entire 
staff,  and  the  midweek  deadline 
for  the  pre-printed  Show’time 
at  first  seemed  difficult  to  meet. 


The  staff  has  now’  become 
thoroughly  comfortable  with  the 
new’  deadlines. 

Advertising  promotion  has 
centered  on  tw’o  points:  the 
av’ailability  of  the  weekend  edi¬ 
tion  to  prospective  customers  “in 
time  for  breakfast”  on  Saturday, 
before  shopping  trips  on  this 
important  retail  day  have  been 
begun,  and  the  w’eek-long  ex¬ 
posure  of  the  advertising  on  the 
pages  of  Showrtime. 

The  much-increased  strength 
of  the  weekend  news  package 
has  greatly  added  to  the  reader- 
ship  of  both  the  main  sections 
and  the  entertainment  supple¬ 
ment,  w’ith  correspondingly 
heightened  advertising  response. 
The  stitched-and-trimmed  mag¬ 
azine  format  of  Showtime  has 
contributed  greatly  to  the 
marked  increase  in  advertising 
sales  that  supplement  has 
shown.  Particularly  satisfying 
has  been  the  demand  among 
local  advertisers  for  spot  and 
full-color  advertisements  on  the 
back  page  and,  occasionally,  the 
entire  center  spread. 


ROP  COLOR  LEADERS 
Mea8ure<l  by  Media  Records 


Year — 1965 


LINAGE 

1.  Miami  Herald — M  &  S 

4.743,985 

2.  Los  Angeles  Times — M  &  S 

3.648,684 

3.  Milwaukee  Journal — E  &  S 

3,576,148 

4.  Omaha  World  Herald — E  &  S 

3,388.712 

5.  Nashville  Tennessean — M  &  S 

3,353,659 

6.  Dallas  Times-Herald — E  &  S 

3,348.790 

7.  Orlando  Sentinel — M  &  S 

3,291,765 

8.  Salt  Lake  City  Tribune— M  &  S 

3,290,379 

9.  Denver  Post — E  &  S 

3,049,139 

10.  Akron  Beacon  Journal — E  &  S 

3,027,316 

II.  Minneapolis  Star  &  Tribune — E  &  S 

2,941.760 

12.  Houston  Chronicle — E  &  S 

2.941.1 19 

13.  Fort  Worth  Star-Telegram — E  &  S 

2,863,000 

14.  Washington  Post — M  &  S 

2,782,504 

15.  Dallas  News — M  &  S 

2,775,294 

16.  Salt  Lake  City  Deseret  News — E 

2,680,274 

17.  Chicago  Tribune — M  &  S 

2,676,927 

18.  Cleveland  Press — E 

2,623,025 

19.  Columbus  Dispatch — E  &  S 

2,578,691 

20.  Fort  Lauderdale  News — E  &  S 

2,511,899 

21.  Washington  Star — E  &  S 

2,501,729 

22.  Long  Beach  Press  Telegram  & 

Independent-Press  Telegram — E  &  S 

2.488.887 

23.  Sacramento  Bee — E  &  S 

2,359,632 

24.  Houston  Post — M  &  S 

2,355,840 

25.  San  Jose  Mercury  &  Mercury  News — M  &  S 

2,314,489 

Boon  lo  Orrulation 

Sanford  Morse,  circulation 
manager — The  Saturday  morn¬ 
ing  edition  has  been  a  real  boon 
to  our  efrculation  figures.  There 
are  some  distribution  problems. 
The  principal  one  is  to  educate 
the  new’spaperboys  to  deliver 
Saturday’s  Journal  before  7  a.m. 


(The  Journal’s  own  compara¬ 
tive  circulation  statement  for 
February,  1966,  showed  a  total 
net  paid  of  16,688  for  1966; 
16,336  for  1965.) 

Postscript — There  have  been 
many  changes  in  newspapers  in 
my  more  than  four  decades  in 
the  business,  but  none  can  match 


a  change  from  letterpress  to  web 
offset  and  color.  'The  months 
since  Dec.  14,  1964,  have  been 
sometimes  exhilarating,  often 
anxious,  at  times  exhausting, 
occasionally  traumatic,  but 
mostly  rewarding,  memorable, 
and  satisfying.  Try  it  sometime. 
We’re  in  the  color  generation! 


! 


Choose  one  of  these: 


□  Seattle  Tines 


BSeM  MW  VMIuUup; 

400000 

kM.  hMU 


□  Seattle  Post-Intelligencer 


And  this  one: 


A  lot  of  people  think  of  “Seattle”  as  one  big  market.  But  it’s 
not.  As  far  as  newspaper  coverage  is  concerned  the  Seattle- 
Tacoma  market  has  two  parts.  Seattle  on  one  end.  Tacoma  on 
the  other. 

And  Tacoma's  too  big  to  ignore.  It  represents  350,000  po¬ 
tential  customers  with  one  and  a  half  billion  dollars  of  spend¬ 
able  income. 

You  won’t  reach  these  customers  unless  you  buy  the  Ta¬ 
coma  News  Tribune.  Seattle  papers  can’t  do  the  job.  In  fact, 
both  of  them  combined  only  cover  13%  of  the  Tacoma  market. 


The  News  Tribune  covers  90%  of  the  city  zone  and  80%  of 
the  metro  area. 

Remember  that  the  next  time  you’re  buying  "Seattle.”  It’s 
really  the  Seattle-Tacoma  market.  And  it  takes  two  papers- 
one  Seattle  daily  and  the  Tacoma  News  Tribune. 

Think  Twice  About  Tacoma 

TACOMA  NEWS  TRIBUNE 

Circulation  91 .000 -Represented by  Sawyer-Ferguson-Walker 
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COLOR  ADDS  APPEAL  TO  AN  APPLE... 


AND  TO  YOUR  ADVERTISING  IN 


For  a  bigger  bite  of  the  Dallas  Market,  color  your  ads  in  The  Dallas  Morning  News! 
With  its  larger  circulation,  which  affords  20%  or  more  coverage  of  126  North 
Texas  cities  and  towns.  The  News  has  the  added  reach  that  warrants  the  extra 
cost  of  color. 

What’s  more,  The  News’  long  experience  printing  color,  greater  proficiency  and 
more  careful  handling  assure  a  more  accurate  and  appealing  reproduction  of  your 
color  advertisements. 


♦ 


CRESMER,  WOODWARD,  O’MARA  &  ORMSBEE,  INC.,  National  Representative 
THE  LEONARD  CO.,  Florida  Representative 


Motorola  Go. 
Stays  Tuned 
To  ROP  Ads 

Chicago 

Use  of  ROP  color  will  again 
play  an  important  part  in 
the  Motorola  Company’s  news¬ 
paper  advertising  programs  for 
1966  and  1967. 

Robert  G.  Farris,  director  of 
advertising  for  Motorola’s  con¬ 
sumer  products  division,  told 
E&P  recently,  after  addressing 
the  Chicago  Association  of 
Newspaper  Representatives,  that 
a  ROP  color  page  ad  run  late  in 
November,  1965,  in  about  60 
newspapers  had  attained  “good 
results.” 

Motorola,  recently  returned  to 
national  advertising  after  “a 
hiatus  of  several  years,”  cur¬ 
rently  has  a  schedule  calling  for 
eight  1,500-line  ads  in  each  of  its 
approximately  100  distributor 
home  cities.  Later  in  March  de¬ 
tails  of  additional  ads  starting 
in  April  and  running  until  mid- 
June  will  be  announced. 

“Hopefully,”  Mr.  Farris  said, 
“by  1967  at  the  latest  our  budget 


will  have  grown  to  the  point 
where  we  can  buy  to  a  predeter¬ 
mined  level  of  market  coverage 
in  every  distribution  area  using 
the  number  of  papers  needed  to 
reach  a  full  coverage  level,  with 
a  full  schedule  in  each  news¬ 
paper.” 

He  indicated  the  Chicago- 
based  firm  will  spend  close  to  $1 
million  in  newspapers  in  the  first 
half  of  1966  and  should  it  run 
throughout  the  year  total  ex¬ 
penditure  could  reach  $2  million. 

Mr.  Farris  complimented  Chi¬ 
cago  newspaper  representatives, 
declaring  “of  all  the  media  that 
call  on  me  at  least,  I  find  prob¬ 
ably  the  highest  overall  level  of 
good,  straightforward,  sensible 
salesmanship  among  the  mem¬ 
bers  of  your  association.” 

He  suggested  two  ways  of 
“getting  dollar  help  from  deal¬ 
ers  and  at  the  same  time  a  more 
productive  ad.” 

Sell  Individual  Ads 

One  is  to  fill  the  balance  of 
the  page  and  even  all  or  part  of 
a  facing  page  with  small  individ¬ 
ual  ads,  instead  of  cramming  as 
many  dealer  names  as  possible 
into  the  smallest  space  into 
w'hich  they  can  go. 

To  encourage  companion  ads, 
the  paper  should  send  a  national 
sales  rep  to  the  distributor  to 


TAKE  A  L-O-N-G  LOOK 
AT  THE  #2  ^ 

MARKET  ® 

IN  lOWA-ILLINOIS 


QUAD-CITIES 
HAVE . .  / 


$876,526,000 
Effective  Buying  Income 

341,000  People 
104,400  Households 

$8,395  Income/household 
$579,818,000  Retail  Sales 


AND  ONLY  THE  DAVENPORT  TIMES  DEMOCRAT 
COVERS  IT  ALL! 

Quad-Cities'  only  Sunday  Newspaper 
-  Quad-Cities  only  all  day  . . . 
morning  thru  evening  newspaper 


DAVENPORJi^lJU 

TIMESDEMbCRAT 

Represented  by  Jann  &  Kelley,  Inc. 


IMPORTANT  RETAIL  ADVERTISING  USING 
ROP  COLOR 

IN  THE  TEN  CITIES  RUNNING  THE  GREATEST 
VOLUME  OF  RETAIL  COLOR  DURING 
YEAR— 1965 

CLASSIFICATION  YEAR  YEAR  YEAR  YEAH 

AND  ACCOUNT  CITY  1965  1964  1963  1962 

BUILDING  SUPPL. 

&  CONTRACTORS 

Lindslay  Lumber  Co.  Miami  395,205  416,430  290,430  266,27! 

DEPARTMENT  STORES 

Burdinas  Miami  532,628  473,588  446,874  214.02! 

Polay  Bros.  Houston  386,695  300,535  348,356  330,9t 

Hacht  Co.,  The  Washington  574,633  343,175  229,984  242,43 

Higbea  Co.,  The  Cleveland  252,33  8  218,090  124,590  74.3I| 

Joske's  San  Antonio  519,185  454,901  350,066  359,31; 

May  Co.  Los  Angeles  271,481  253.590  190,042  I90,3S; 

Sanger-Harris  Dallas  736,399  510,887  356,350  351,331 

Sears  Roebuck  &  Co.  Chicago  507,232  453,676  367,074  189,14! 

DRUG  STORES 

Grand  Central  Stores  Salt  Lake  City  474,931  348,540  314,907  204, 2t! 

FURNITURE  &  HOUSEHOLD 
South  East  Furniture 

Co.  Salt  Lake  City  916,447  1,014.704  967,106  638.3$; 

GENERAL  STORES 
Discount 

Jefferson  Stores  Miami  259,885  360,942  153,420  90,6S< 

GROCERS 


Miami 

Houston 

Washington 

Cleveland 

San  Antonio 

Los  Angeles 

Dallas 


532,628  473.588  446,874  214.02! 
386,695  300,535  348,356  330,9t 
574,633  343,175  229,984  242,43t 
252,33  8  218,090  124,590  74.31c 

519,185  454,901  350,066  359,31; 
271,48  1  253.590  190,042  190,3$; 


736,399  510,887  356,350  35l,33i 
507,232  453,676  367,074  I89,l« 

474,931  348,540  314,907  204,2t! 


Salt  Lake  City  916,447  1,014.704  967,106  638.3$; 


259,885  360,942 


Chain 

Albertson's 

Hill,  H.  G.  Stores  Nashville  501.600  516,496  502,456  498.6tt 

Pick-N-Pay  Cleveland  280,320  182,160  126,840  59,6tC 

NOTE:  The  retail  advertisers  shown  above  are  not  the  15  Leading  Rate 
Advertisers  in  ROP  volume.  They  are  the  important  ROP  Color  id. 
vertisers  in  the  ten  cities  running  the  greatest  volume  of  retail  col« 
during  the  year. 


Salt  Lake  City  544,442  513,565  570,696  542.(ia 


501.600  516,496  502,456  498.6tt 
280,320  182,160  126,840  59,6tC 


pick  up  a  co-op  mat  book  on  the 
product  or  products  being  cov¬ 
ered  in  the  national  ad.  Motorola 
will  send  a  layout  of  its  ad  to 
newspapers  for  this  purpose. 

“Next,”  Mr.  Farris  said,  “I’d 
have  them  make  a  page  layout 
around  our  ad  cutting  out  and 
pasting  in  various  small  size  ads 
from  the  mat  book.  Because  so 
many  different  ads  are  in  our 
mat  book,  it  isn’t  difficult  to  pick 
out  those  that  feature  different 
models  so  that  each  dealer  w^ould 
have  his  own  exclusive  model,  so 
to  speak.” 

Rep  Can  Help 

By  having  the  layout  the  dis¬ 
tributor  can  visibly  understand 
and  appreciate  the  impact  of 


★  EXTRA  ★ 
NEWS  JOURNAL  PAPERS 
Single^Rate  Plan 

unique  asset  to 
national  advertisers 
All  rates  local  plus  EBI  per  household: 
Delaware  $9,724*,  28%  above  national 
average;  New  Castle  County  $11,283* 
48%  above  national  average. 

NEWS-JOURNAL  PAPERS 

Wilmington,  Dolawaro 

or  Story  &  Kelly-Smith,  Inc. 

•O  SALES  MANAGEMENT 
Svrviy  oi  Buyint  Aowtr  t/IO/tS 


such  usage.  Many  of  Motorola's 
distributors  are  hesitant  in  try¬ 
ing  to  make  their  own  layout 
and  a  newspaper  rep’s  help  will 
resolve  that  dilemma.  This  gives 
distributors  a  stronger  selling 
tool  they  can  use  with  dealers 
and  they  have  a  stronger,  harder 
working  ad. 

Another  approach,  used  in  the 
Des  Moines  area,  is  to  fill  the 
page  using  large  blocks  for  the 
dealer’s  name.  The  dealer  likes 
to  see  his  name  in  large  block 
print.  This  way,  the  name  L« 
prominent  and  the  dealer  will 
usually  contribute  to  the  cost 
By  filling  the  page  the  paper 
gets  more  space  and  Motorola 
gets  greater  consumer  impact 
and  double  support. 

Another  method  of  support  is 
individual  tie-in  ads  on  days 
other  than  that  on  which  the 
Motorola  ad  appears.  The  paper 
should  suggest  either  a  specific 
number  per  week  or  a  specific 
amount  of  total  linage.  Special 
tie-in  ads  for  such  purposes  are 
available  from  Motorola. 


e  asset  to  Singer 

I  advertisers  Full-page  newspaper  ads  are 

•*2^^S)VM«Jonai  Singer’s  second 

iSuSS^  $11%*  7ouch  &  Sew”  Sweep 

)nal  average.  stakes  for  four  weeks.  Singer 

mmmmmmmmmmmmmmmm  Centers  have  been  provided  with 

IRNAL  PAPERS  newspaper  ads  for  local  place- 

ton,  Dolawaro  ment.  It  is  estimated  that  ni- 

Kelly-Smith,  Inc.  tional  and  local  advertising  will 

L1!.*5S£L''aV.I/«  amount  to  more  than  $150,000- 

mmmmmmmmmmmmmm  Agency:  J.  Walter  Thompsoa 
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Be 

IMPRESSED 

With  The  Big 


FULL  ROP  COLOR  PRINTING 


SPECTACOLOR 
INSEHING  EQUIPMENT 


SPOT  COLOR  THROUGHOUT 


In  The  Pontiac  Press 

You  can  buy  all  three  in  Pontiac,  Michigan.  The  largest  market  in  Mich¬ 
igan's  2nd  largest  county.  The  only  way  you  can  thoroughly  COVER 
this  $330,000,000.00  Michigan  Market,  like  you  want  to,  is  by  using 
The  Pontiac  Press  with  a  concentrated  coverage  of  more  than  7-out- 
of-every  1  0  homes  in  the  Pontiac  Market.  You  can't  buy  another  news¬ 
paper  that  can  do  this  job! 


The  Pontiac  Press 

Circulation  71,882  (ABC  Statement,  September  30,  1965) 

Sawyer-Ferguson-Walker  Co. 

Detroit  —  New  York  — Chicago  —  Philadelphia  — Minneapolis 
Atlanta  — Los  Angeles  — San  Francisco 


Color,  Photo 
Mix  Yields 
Plus  Issues 

Monterey,  Calif. 

The  Monterey  Peninsula  Her- 
altVs  pioneer  color  efforts  con¬ 
tinue  to  pay  off  by  spawning  35 
to  38  color  ads  a  month.  Mean¬ 
while  the  special  progeny  of 
those  first  efforts  are  prospering. 

Color  emphasis  will  continue 
and  is  now  being  amplified,  ex¬ 
plained  F,  K.  (Pete)  Arthur, 
publisher.  The  investment  is  too 
great  to  permit  any  lessening  of 
effort,  he  pointed  out.  At  one 
time  almost  the  entire  plant  was 
focused  on  color. 

Activities  now  include  a  de¬ 
veloping  spate  of  editorial  full 
color,  which  for  a  time  was  cur¬ 


tailed  temporarily  by  special 
plant  and  personnel  conditions. 

The  full  proof  of  the  develop¬ 
ment  is  to  be  found  in  the  an¬ 
nual  art  edition,  begun  20  years 
ago  with  multiple-color  repro¬ 
duction.  This  has  been  an  award 
winner  and  a  delight  to  Herald 
readers  from  the  start — and  it 
also  produces  advertising  space. 

Today  the  newspaper  tries  to 
hold  the  special  art  section  down 
to  16  full-size  pages.  Advertisers 
must  use  at  least  a  quarter-page. 
They  are  handpicked  in  the  sense 
that  the  section  carries  copy 
only  from  establishments  dis¬ 
playing  local  art  during  Nation¬ 
al  Art  Week,  and  each  exhibitor 
is  eager  to  point  to  his  partici¬ 
pation. 

The  art  edition  regularly  ap¬ 
pears  beneath  a  full-color  photo 
cover  of  almost  page  size.  Inside 
ads  display  black  and  white 
photo  repr^uctions  of  the  art 
exhibited  by  each  advertiser. 


Editorial  copy  is  devoted  to  local 
art  activities  and  artists — in¬ 
cluding,  on  occasion,  reports  on 
members  of  the  newspaper  car¬ 
toonist  colony  which  has  de¬ 
veloped  on  the  Monterey  Penin¬ 
sula. 

This  combination  of  color 
cover  and  of  editorial  use  of 
black  and  white  photos  of  local 
people  and  advertising  copy  dis¬ 
playing  pictures  of  materials  in 
local  stores  also  marked  the 
Spring  Fashions  edition,  which 
appeared  March  15.  This  section 
is  only  a  decade  old. 

A  third  special  Herald  feature 
is  the  Bride’s  Dairy  section.  This 
relies  entirely  on  black  and 
white. 

Fred  Hawes,  advertising  di¬ 
rector,  points  out  that  top  local 
photography  is  emphasized 
throughout  the  Herald  and  in 
all  its  special  sections. 

Mr.  Hawes  is  a  color  propo¬ 
nent,  and  participated  with 


James  Merbs,  former  Herald 
business  manager,  in  some  of 
the  early  work  done  at  the  new*, 
paper  in  improving  color  repro¬ 
duction. 

But  the  inside  pages  of  the 
fashion  edition  rely  entirely  oa 
good  photographs  taken  locally, 
he  pointed  out.  Newspaper  co¬ 
operation  extended  to  the  use  of 
the  office  of  Colonel  Allen  Griffin, 
president,  Peninsula  Daily  Her¬ 
ald  Co.  and  former  publisher, 
as  a  backdrop  for  views  of  the 
male  fashion  model. 

The  newspaper  loaned  Karen 
Beswick  of  the  business  office  to 
provide  the  bride’s  model  for 
last  year’s  Bride’s  Dairy.  This 
is  a  full  advertising  section  dis¬ 
playing  a  bride  and  groom  on 
the  cover  and  containing  photos 
and  captions  of  their  shopping 
activities.  The  advertiser’s  name 
and  address  appear  beneath 
the  caption  of  each  photo  show¬ 
ing  the  newly- wedded  couple’s 
shopping  visit. 

Color  Benefits 

Color  sells  color,  remarked 
Mr.  Hawes.  And  color  retains 
advertisers.  The  Herald  develops 
special  layouts  to  help  sell  color. 

But  the  Dairy,  a  black  and 
white  photo  feature,  has  shown 
the  merit  of  top  photography. 
It  permits  only  one  seller  of  a 
,  particular  product  to  place  copy. 

'  And  if  an  advertiser  does  not 
i  renew  his  ad  the  next  year,  a 
i  competitor  gets  his  space. 

[  Editorial  color  was  restrained 
I  here  for  a  while  because  of  the 
loss  of  a  top  cameraman,  ex- 
;  plains  Ted  Durein,  managing 
;  editor.  It  bloomed  again  after 
I  two  new  photographers  had 
'  been  sent  on  a  statewide  tour  to 
I  learn  the  refinements  of  news- 
!  paper  work. 

\  Queen  Elizabeth’s  visit  to 
I  Monterey,  the  Bob  Hope  golf 
tourney  nearby,  a  cowgirl  queen 
‘  of  a  cattlemen’s  convention,  a 
local  Yule  scene  and  a  Spring 
!  photo  have  been  included  in  the 
I  editorial  full  color  series.  More 
i  are  on  the  way,  Mr.  Durein 
I  assures. 

As  a  veteran  of  the  color  team 
here,  Mr.  Durein  was  pressed 
into  service  repeatedly  as  a 
speaker  before  Coast  groups.  He 
■  continues  to  stress  the  belief 
I  that  no  color  product  should  be 
1  released  unless  it  is  of  good 
quality.  A  few  spoils  are  small 
cost  compared  to  releasing  some¬ 
thing  that  is  not  up  to  its  poten¬ 
tial,  he  maintains. 

For  the  future,  Mr.  Durein 
believes  many  newspapers  will 
some  day  have  dual  presses 
which  are  now  available  only  in 
a  few  places.  With  this  press 
an  offset  roll  can  be  fed  throug^i 
the  web  to  produce  a  combina¬ 
tion  newsprint  and  offset  news¬ 
paper. 


leads  to  buying  action  in  the 

WINSTON-SALEM 

JOURNAL  SENTINEL 

Morning  Sunday  Evening 


Nationally  Represented  by  Story  &  Kelly-Smith,  Inc. 
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unique  I* 


sell  DENVER  / 


EMPIRE  is  the  only  locally  written, 
edited  and  produced  rotogravure 
newspaper  supplement  serving  and 
selling  a  multi-billion  dollar  market 
in  the  Rocky  Mountain  Empire. 


TU^  D^^iiver  Po^t 


The  Voice  of  The  Rocky  Mountain  Empire 


Editor  and  Publisher;  Palmer  Hoyt  *  Represented  nationally  by:  Moloney,  Regan  &  Schmitt,  Inc 


r 


fran-chise 

(fran' chiz) 


I 


According  to  Webster,  a  franchise  is  the  right  to  market 
a  product,  often  exclusive  for  a  specified  area,  as  granted 
by  the  manufacturer. 

According  to  top  marketing  men  today,  however,  a 
franchise  — or  franchising  — is  much  more.  It  is,  in  fact,  a 
whole  method  of  marketing  that  is  recognized  as  the  truly 
modern  approach  to  distribution. 

If  you,  as  a  newspaperman,  are  writing  about  the  cur¬ 
rent  franchise  explosion  and  want  to  know  more  about 
franchising,  you  are  cordially  invited  to  make  use  of  our 
franchise  librar>  and  our  many  years  of  experience  in 
franchise  marketing.  Our  library  is  the  largest  of  its  kind 
in  the  world. 

WE  ARE  PARTICULARLY  EXPERT  IN  THE  FOLLOWING 
BUSINESS  CATEGORIES: 

•  AUTOMOTIVE  •  BEAUTY  SALONS  ■  BUILDING  PRODUCTS 

•  BUSINESS  SERVICES  •  DATA  PROCESSING  •  DIRECT  SALES 

•  DRIVE-INS  ■  PERSONNEL  SERVICES  •  FOOD  &  DAIRY  STORES 

•  FOOD  SERVICES  ■  HEALTH,  BEAUTY  AIDS  •  HOBBY  SHOPS 

•  HOME  SERVICES  ■  MOBILE  VENDING  •  MOTELS,  HOTELS,  CAMPS 

•  NURSING  HOMES  •  PETS  •  RECREATION  •  RENTAL  CENTERS 
■  RESTAURANTS  -  FAST  FOOD  -  SIMPLIFIED,  SPECIALIZED  MENUS 

•  SAFETY  SYSTEMS  •  SPECIAL  SCHOOLS  •  SPECIALTY  STORES 

•  SPORTS  CENTERS  •  TRAVEL  •  VENDING 


'F/RSr  IN  FRANCHISING’ 


Call  or  write  to: 

LEONARD  SAFFIR,  Director  of  Public  Relations 
FRANCHISES  INTERNATIONAL.  INC. 
285  Central  Avenue.  White  Plains,  New  York  (914)  949-9800 


Agencies  Get 
A  Guide  for 
AdPro  Inks 


The  Bureau  of  Advertising, 
AN  PA,  has  compiled  a  kit  con¬ 
taining  information  pertaining 
to  the  new  AdPro  inks. 

One  of  the  items  in  this  kit 
which  is  being  distributed  by 
newspaper  representatives  to 
advertising  agencies  and  by  the 
Association  of  National  Adver¬ 
tisers  to  its  1300  members  is  a 
checklist  of  “do’s”  and  “don’ts” 
in  preparing  color  process  ad¬ 
vertisements. 


Do’ 


GET  ON  THE 


NEWSO 


© 


NEWSPAPER 

BINGO® 

BANDWAGON! 


Instant  success  stories  are  pouring 
in  from  newspapers  in  2S  states! 
Newspapers  with  large  circula¬ 
tion!  .  .  .  Newspapers  with  medi¬ 
um  and  small  circulation!  .  .  . 
All  are  singing  the  praises  of 
NEWSO,  Newspaper  BINGO! 
Learn  how  your  paper  can  cash-in 
on  one  of  the  most  lucrative,  self- 
liquidating  promotions  ever  de¬ 
vised  for  Dailies  or  Weeklies! 
WRITE  NOW!  .  .  .  RIGHT 
NOW! 


Visit  our  Exhibit  Apr.  25-28 
at  the  ANPA  CouvoiitionI 


JAY  KASHUK  ASSOCIAHS 


924  LIucoIr  Road  Mall 
Miami  Boach,  Horida  33139 
Copyright,  1966, 
by  Jay  Kashuk  Associates 


no  more  than  two  printings  (rf 
ink. 

•  When  copy  is  to  appear  « 
reverse  on  a  dark  background, 
use  type  large  and  heavy 
enough  so  that  it  will  not  fill.  It 
is  recommended  that  10  point 
be  the  minimum  size. 

•  Print  headlines  and  other 
display  type  in  one  color  when¬ 
ever  possible. 

•  Give  the  artist  samples  of 
the  ANPA-AAAA  Approved 
AdPro  ROP  Color  Inks  and  ask 
to  match  these  with  his  paints. 


Dont’i 


Here’s  what  the  ANPA  Re¬ 
search  Institute  recommends  the 
agencies  “do.” 

•  For  transparent  water 
color  artwork,  be  sure  colors  are 
applied  heavily  enough  so  that 
drawing  board  does  not  show 
through. 

•  Prepare  complete,  accur¬ 
ate  color  guides  for  line  and 
benday  reproduction. 

•  Check  on  color  page  size 
for  full  or  partial  page  ads. 
Color  page  size  is  frequently 
smaller  than  black  and  white 


page  size. 

•  Avoid  small  areas  of  color 
in  layouts. 

•  Indicate  color  clearly  in 
layouts  and  color  overlays. 

•  Furnish  artwork  in  one 
unit  whenever  possible  and 
make  finished  art  1%  or  2 
times  reproduction  size. 

•  Keep  all  elements  in  the 
advertisement  large. 

•  Design  headings  which  are 
to  appear  in  color  to  print  in 


•  ANPA  suggests  that  agen¬ 
cies  don’t  .  .  . 

•  Use  heavy  colors  in  oil 
paintings.  These  require  too 
much  overprinting.  If  oil  paint¬ 
ings  must  be  used,  keep  colors 
on  the  lighter  side. 

•  Furnish  an  abbreviated 
color  gruide. 

•  Overlook  checking  ROP 
color  page  size. 

•  Make  layouts  with  small 
areas  of  color  scattered  all  over 
the  advertisement. 

•  Make  layouts  and  color 
overlays  that  leave  anything  to 
guesswork. 

•  Furnish  artwork  which 
will  have  to  be  reduced  to  less 
than  one-half  size. 

•  Use  illustrations  which  in¬ 
clude  small,  intricate  designs 
using  full  color. 

•  U.se  solid  colors  in  large 
areas. 

•  Use  thin  .strokes  in  either 
lettering  or  type  and  avoid  ex¬ 
aggerated  thick  and  thin 
letters. 

•  Use  a  color  that  requires 
three  printings  to  achieve. 

•  Use  large,  dark  areas  of 
color. 

•  Use  vignetted  illustrations. 

•  Use  type  smaller  than  Id- 
point  and  a  face  that  is  light  in 
weight  for  reverse  lettering  in  a 
dark  background. 

•  Use  small  letters  with  fine 
serifs  in  any  reverse  panel. 

•  Use  any  artwork  or  color 
guides  in  which  colors  cannot  be 
matched  by  the  AdPro  inks. 


Color  Assists  Fun 
Theme  in  Edition 

Walla  Walla,  Wash. 
Unstinted  use  of  color  marked 
the  41st  annual  progress  edition 
of  the  Walla  Walla  Union-Bulk- 
tin,  a  208-page  product  themed 
to  the  slogan:  “It’s  fun  to  work, 
play  and  live  in  Walla  Walla." 

There  was  color  on  the  first 
page  of  every  section  except 
main  news.  Nine  sections  had  art 
and  photo  covers  in  color  and 
most  back  pages  of  sections  car 
ried  color  advertising. 

Classified  sported  red  in  addi¬ 
tion  to  black  and  white. 
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Newspaper-reading  New  England  gets 


AC 'DION 


MAINE 

Bangor  Daily  News  (m) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 
Portland  Telegram  (s) 


VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


NEW  HAMPSHIRE 

Nashua  Telegraph  (e) 


MASSACHUSETTS 

Boston  Globe  (m&e) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 
Fitchburg  Sentinei  (B) 

Gardner  News  (E) 

Lafsence  Eagle-Tribune  (m&e) 

L\utt  Item  (e) 

New  Bedford  Standard-Times  (&!£> 
Noi-th  Adams  Transcript  (e) 
Pittsfield  Berkshire  Eas^e  (e) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (s) 

Taiinton  Gazette  (E) 

Waltham  News  Tribune  (D) 
Woreester  Telegram  (M&s) 
Worcester  Gazette  (E) 


RHODE  ISLAND 

Pawtucket  Times  (B) 
Providence  Bulletin  (B) 
Providence  Journal  (M&s) 
Woonsocket  Call  (B> 


New  England  Council  Photo 


Therein  mothing  seasonal  any  more  about  activity  in 
New  England.  Sure,  it*s  year-round  vacationland,  and 
before  the  last  apres-ski,  the  spring  and  summer  mi¬ 
gration  of  visitors  begins — lucrative,  but  nowadays, 
just  icing  on  the  cake.  New  England* s  stepped-up  in¬ 
dustry  generates  buying  action  by 
permanent  residents  now  earning  ^ 

markets  ^  ^ 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridjsport  Po^  (s) 

Bristd  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (s) 

Hartford  Times  (e) 

Meriden  Record  &  Journal  (m&e) 
Middletown  Pr^  (E) 

Mew  Britain  Herald  (e) 

New  Haven  Journal-Courier  (M) 
Iknr  Haven  Register  (B&s) 
Norwich  Bulletin  (m&s) 
Torrington  Register  (e) 
Waterbury  Republican 
&  American  (M&B) 

Waterbury  Republican  (M&s) 


more  than  ever  before,  in 
covered  cm' in  no  other  U.S.  area 
by  thes^Jftttcal  doily  newspapers. 


^EwS^^ 

Advertising  gets  results  in  these  leading  New  England  newspapers 


\ 


BEFORE  YOU 

SCHEOULE 

COLOR 

BE  SURE 

LUBBOCK’S 

ON  YOUR 

LIST! 

Young,  rich,  ready  and  able  to 
buy  —  with  the  highest  per 
household  sales  ($5,944)  of 
any  Texas  metro  area  —  Lub¬ 
bock  is  unusually  responsive 
to  everyday  black  and  white. 
But  to  really  see  what  Lubbock 
can  do,  add  color  to  your  ads 
in  the  Lubbock  Avalanche- 
Journal!  You'll  find  Lubbock’s 
depth  in  wealth  and  wants  are 
well  worth  digging  a  little 
deeper  for  color! 

Lubbock 

Avalanche 

-Journal 

WAYNE  HENLY.  Advertising  Director 

TEXAS  DAILY  PRESS  LEAGUE,  INC. 
National  Representatives 


Fluorescent 
Duotone  Run 
For  Sunkist 

Sunkist  Growers  and  their 
agency,  Foote,  Cone  &  Belding, 
Los  Angeles,  used  fluorescent 
yellow-orange  ROP  news  ink  in 
five  newspapers  for  their  Feb¬ 
ruary  navel  orange  campaign. 

The  fluorescent  yellow-orange 
was  used  with  black  to  repro¬ 
duce  striking  duotones  of  four 
navel  orange  illustrations  and 
to  highlight  the  trademark  and 
key  words  on  the  ad’s  coupon. 
“Read  this  before  you  buy  an¬ 
other  orange!”,  was  the  theme 
used  for  the  6  column  by  200 
line  advertisement. 

The  five  newspapers  that  ran 
the  advertisement  were  the 
Grand  Rapids  Press,  the 
Denver  Post,  the  San  Antonio 
Light,  the  Albany  Times-Union, 
and  the  Albany  Knickerbocker 
News. 

The  fiuorescent  ROP  ink, 
made  with  DAY-GLO  Arc  Yel¬ 
low  bases,  was  supplied  and 
serviced  by  each  newspaper’s 
I  local  ink  supplier.  The  DAY- 
I  GLO  base  colors  are  manufac- 
!  tured  by  the  DAY-GLO  Color 
I  Division,  Switzer  Brothers, 

;  Inc.,  Cleveland  specialist  in  the 
'  manufacture  of  daylight  fluor- 
I  escent  colors. 

!  Overprinting  Effects 

I  Recent  production  runs  by 
:  the  Cleveland  Plain  Dealer  dem- 
'  onstrated  that  fluorescent  ROP 
I  news  inks  can  be  used  ef¬ 
fectively  in  solid,  halftone  and 
'  overprinted  areas. 

“Contrary  to  the  opinion  that 
I  fluorescent  inks  can  only  be  used 
as  spot  colors,  these  inks  have 
working  properties  quite  sim¬ 
ilar  to  conventional  color  inks. 
And  since  they  are  transparent, 

,  many  striking  shades  can  be 
obtained  from  overprinting  both 
solid  and  screened  colors,”  re¬ 
ported  C.  L.  Buttermore,  Plain 
'  Dealer  mechanical  superinten¬ 
dent. 

The  Plain  Dealer’s  first  use 
of  multi-color  fluorescent  work 
— fluorescent  red  and  yellow  in 
solids,  tones  and  overprints 
with  conventional  blue  and 
black — on  two  full-page  adver¬ 
tisements  for  the  May  Com¬ 
pany,  was  reported  in  the 
September  18th  issue  of  E&P. 

A  few  weeks  later,  the  Plain 
Dealer  ran  fluorescent  pink 
I  with  conventional  yellow,  blue 
!  and  black,  again  in  solids,  tones 
and  overprints,  on  a  full-page 
advertisement  for  the  Higbee 
Company’s  Tenth  Annual  Im¬ 
port  Fair.  Higbee’s  advertising 


department  was  quite  pleased 
with  the  multi-color  effects  of 
the  ad.  They  felt  that  the  bright 
fluorescent  ink  was  particularly 
appropriate  for  their  Import 
Fair  as  the  copy  promoted 
“spirited  new  designs  with  all 
the  color,  the  brilliance,  the 
drama  that  is  Italy.” 

Interesting  multi-color  effects 
were  obtained  from  the  combin¬ 
ation  of  fluorescent  pink  with 
conventional  yellow,  blue  and 
black.  A  girl’s  flesh  tone  was  ob¬ 
tained  by  overprinting  a  half¬ 
tone  of  fluorescent  pink  with  a 
halftone  of  conventional  yellow. 
A  solid  fluorescent  pink  over  a 
solid  of  conventional  yellow  pro¬ 
duced  the  girl’s  bright  orange 
tunic,  as  well  as  the  floral  pat¬ 
tern  on  a  hopsacking  bag.  The 
bag  was  pictured  with  a  solid 
fluorescent  pink  background. 
Solids  and  tones  of  fluorescent 
pink  produced  a  plaid  jewel  box 
and  a  blue,  pink,  purple  and 
green  plaid  purse  was  obtained 
by  overprinting  all  colors.  Mr. 
Buttermore  reported  no  prob¬ 
lems  using  the  fluorescent  ink 
at  normal  press  speeds  of  50,- 
000  impressions  an  hour. 

• 

Color  Tells  Men’s  Wear 
Story  in  Chicago  Tribune 

Chicago 

The  spring-summer  men’s 
wear  story  will  be  told  in  color 
in  the  special  men’s  wear  section 
of  the  April  24  Chicago  Tribune 
Sunday  Magazine. 

This  year  Merritt  Bamum, 
the  section’s  editor,  plans  to  il¬ 
lustrate  the  editorial  articles  by 
using  the  same  model  who  will 
be  shown  in  appropriate  apparel 
for  all  of  his  activities  during 
the  week  and  on  the  weekend. 

The  promotion,  to  last  two 
weeks,  will  include  market-wide 
store  participation  and  tie-in 
advertising,  as  well  as  two  full 
ROP  color  pages  in  the  Tribune 
and  two  black  and  white  fea¬ 
tures. 

• 

Much  Color  Planned 
In  Special  Tabloid 

Milwaukee 

A  tabloid  section  will  be  pub¬ 
lished  for  the  first  time  by  the 
Milwaukee  Sentinel,  April  30, 
on  the  subject  of  the  construc¬ 
tion  industry. 

Recognizing  Milwaukee  as  the 
“Construction  Capital  of  the 
World”,  the  32-page  section  will 
have  a  full  color  cover  and  addi¬ 
tional  color  inside.  It  will  tell 
the  story  of  the  men  and  ma¬ 
chines  that  make  up  this  billion 
dollar  industry. 

The  tabloid  will  serve  as  the 
“kick-off”  for  the  first  Construc¬ 
tion  Week  planned  for  Milwau¬ 
kee,  April  30-May  7. 


List  Shows 
Retail  Color 
Opportunity 

Yakima,  Wash. 

Continued  gains  for  news¬ 
papers  already  profuse  in  color 
advertising  are  reported  in  i 
Pacific  Northwest  study  by 
Charles  L.  Nicholson,  newspape 
consultant. 

A  dozen  of  the  dailies  of  22 
cities  carried  more  than  100  n- 
tail  color  ads  in  12  months,  with 
eight  placing  more  than  250  and 
one  paper  printing  1404  hued 
ads. 

The  5754  color  ads  published 
by  the  group  during  1965  showed 
a  gain  of  639  or  12  per  cent,  Mr. 
Nicholson’s  study  showed. 

The  acceleration  was  faster  in 
the  chain  store  section,  with  a 
28  per  cent  gain  for  847  ads, 
up  185.  The  newspapers  carried 
the  copy  of  29  chains  with  298 
outlets. 

Preprints  Spurt 

Preprinted  inserts  showed 
even  greater  growth,  doubling  in 
number  of  placements  from  245 
to  a  493  total  in  1965. 

Chains  led  other  local  display 
users  in  this  classification  wifli 
390,  up  75  per  cent  from  the 
preceding  12-month’s  222.  News¬ 
papers  in  eight  of  the  22  cities 
do  not  use  preprints,  Mr.  Nichol¬ 
son  reported. 

Preprints  were  heavily  favored 
by  three  merchandising  estab¬ 
lishments,  with  Sears,  Roebuck, 
J.  C.  Penney  and  Montgomery 
Ward  using  320  of  the  390  noted 
during  the  year. 

Grocers  led  in  color  adver¬ 
tising  usage  with  Associated 
Grocers  providing  203  and  Safe¬ 
way  136  of  the  847  chsiin  store 
color  ads.  A  dozen  chain  new¬ 
comers  entered  the  color  lists. 

Chains  Place  32% 

His  studies  show  chain  stores 
placed  32  percent  of  the  total 
retail  advertising  which  ap¬ 
peared  in  the  group  during  1965. 
The  variation  among  the  in¬ 
dividual  cities  ranged  from  13.4 
to  45  percent.  Newspapers  in 
seven  cities  obtained  more  than 
35  percent  of  their  retail  linage 
from  ch^s. 

The  chain  leaders  in  adver 
tising  volume  in  this  particular 
newspaper  list  were,  in  order, 
Safeway,  Penney,  Sears,  Payless 
Drug  and  Associated  (Grocers. 

In  total  volume,  chains  in¬ 
creased  their  linage  by  4.9  per¬ 
cent  in  12  months.  Other  local 
advertising  lines  advanced  4.6 
percent  and  the  total  retail  dis¬ 
play  gain  was  4.7  percent. 
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Record  Expansion  For  Area: 


43,000  NEW  JOBS  IN  1966  BOOM  SEATTLE  SALES 


(Typical  crowd  of  job  applicants  at  Boeing  Employment  Center) 


Tremendous  Industry  Activity  Provides 
''Staggering"  Employment  Growth. 

The  Seattle  area  is  in  the  midst  of  the  greatest  industrial  boom  in  its  history! 
The  expansion  is  built  on  a  solid  base— the  increasing  demand  for  commercial  jet 
transports  manufactured  by  The  Boeing  Company,  Boeing’s  military  contracts, 
port  activity,  shipyard  work  and  countless  other  industrial  developments. 

Boeing  sold  more  than  400  jet  transports  for  more  than  $2  billion  last  year,  and 
sales  so  far  this  year  are  exceeding  the  rate  of  early  1965. 

Boeing  will  add  more  than  15,000  employes  to  its  Seattle-area  payroll  this  year 
to  cope  with  the  worldwide  demand  for  its  commercial  transports.  This  will  add  more 
than  $125  million  in  purchasing  power  in  the  fast-growing  Seattle  area!  Boeing  em¬ 
ployment  alone  will  climb  to  about  80,000! 

But  the  Boeing  expansion  is  only  part  of  the  story  of  Seattle’s  explosive  growth. 
Other  industries  are  expanding,  and  so  are  service  and  support  jobs. 

Recently  Washington  State’s  Governor  Dan  Evans  said  that  Seattle’s  future  ex¬ 
pansion  plans  after  its  present  announced  spread  “would  stagger  you,”  but  they 
can’t  be  revealed  yet. 

H.  Dewayne  Kreager,  economic  consultant,  forecasts  Washington 
State  will  add  43,000  new  jobs  this  year  and  47,000  more  in  1967. 
There  is  visual  evidence  that  Seattle’s  economy  is  on  the  move,  too!  Highly 
trained  engineers  and  skilled  production  personnel  are  moving  to  the  Seattle  area 
from  throughout  the  nation. 

These  men  and  their  families,  like  old-time  Seattle-area  residents,  read  and  enjoy 
The  Seattle  Times,  Seattle’s  most  widely  read  and  accepted  newspaper.  The  Seattle 
Times  is  Washington  State’s  No.  1  newspajjer  in  editorial  excellence,  in  circulation 
and  advertising  linage. 

Whatever  your  product,  remember  that  The  Seattle  Times  attracts 
seven  out  of  ten  newspaper -reading  families  in  busy  Seattle,  one  of 
the  nation’s  fastest-growing  cities. 

Reach  these  families  with  money  to  spend!  Sell  them  by  placing 
your  your  ”A”  advertising  schedules  in  the  BIG  VALUE  newspaper, 
The  Seattle  Times. 

Seattle  §ime$ 

R«or«stnttd  by  Crtsmer,  Woodward.  O  Mara  A  Ormsbad.  inc 
Ntw  York,  Philadelphia.  Atlanta.  Minneapolis.  Chicago.  Detroit.  San  Francisco  and  Los  Angelas 


ROP  Color  Advertising  of  the  First  Ten  Newspapers  as  Measured  by  Media  Records,  Inc.,  Showing 
Percentage  Relationship  of  ROP  Color  Advertising  by  Classification 
to  All  Advertising  Carried  by  Each  Paper 
Year— 1965 
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1.  Miami  Herald — M&S 

3,280,354 

8.1 

664,519 

14.5 

538,811 

21.5 

55,545 

4.0 

204,756 

1.2 

4,743,985 

7.2 

2.  Lot  Angelas  Times — M&S 

2,493,792 

4.6 

525,028 

7.1 

331,650 

12.7 

289,739 

9.4 

8,475 

0.0 

3,648,684 

3.6 

3.  Milwaukee  Journal — E&S 

2,002,440 

5.8 

570,476 

13,7 

596,741 

23.8 

155,955 

18.1 

250,536 

1.4 

3,576,148 

6.0 

4.  Omaha  World  Herald — E&S 

2,449,278 

15.0 

415,166 

17.2 

433,634 

27.4 

70,166 

18.1 

20,468 

0.3 

3,388,712 

122 

5.  Nashville  Tennessean — M&S 

2,446,088 

14.0 

459,259 

21.6 

348,366 

19.3 

99,946 

19.3 

— 

— 

3,353,659 

11.7 

6.  Dallas  Timet-Herald — E&S 

2,151,654 

7.8 

444,076 

10.5 

485,403 

21.7 

21,640 

4.6 

246,017 

2.3 

3,348.790 

7.4 

7.  Orlando  Sentinel — M&S 

2,409,294 

9.1 

387,659 

18.0 

284,270 

16.5 

106,874 

9.0 

103,668 

0.8 

3,291,765 

7.4 

8.  Salt  Lake  City  Tribune — M&S 

2,540,849 

12.5 

272,489 

11.7 

386,985 

25.0 

55,169 

11.4 

34,887 

0.4 

3,290,379 

9.1 

9.  Denver  Pott — E&S 

1,742,835 

7.1 

481,490 

14.3 

404,081 

18.2 

165,167 

12.7 

255,566 

2.0 

3,049,139 

6.1 

10.  Akron  Beacon  Journal — E&S 

1,919,701 

8.0 

373,778 

12.5 

561,264 

28.8 

25,813 

4.1 

146,760 

1.2 

3,027,316 

7.2 

Id  rather  switch...than  fight! 

0^  i 


\log^ron/cs  itwi 


7^i.O  FILM  PROCESSORS  MAKE  THE  DIFFERENCE 


More  and  more  camera  men  are  switching  to  clean,  fast  LogEflo®  film 
processing  —  and  are  no  longer  figiiting  the  headaches  of  hand  develop¬ 
ing  and  drying.  At  the  same  time,  they  know  they  can  count  on  consistent 
high  quality,  film  after  film  after  film,  m  The  man  in  the  office,  too,  knows 
that  even  when  business  is  slow  each  film  is  costing  him  less  because  of 
reduced  processing  time,  lower  chemical  costs  and  smoother  work  flow, 
a  Would  you,  too,  rather  switch  than  fight?  Then,  switch  to  LogEflo  —  the 
most  widely  used  processor  for  quality  halftones.  Write  us  now  for  tech¬ 
nical  brochure  SE-20C  —or,  better  yet,  call  your  local  LogEflo  dealer  today. 


SOO  EAST  MONROE  AVENUE.  ALEXANDRIA.  VIRGINIA  22301  (AREA  CODE  703)  836-5180i 


Color  Photography 
I  ■  I  Workshop  in  June 

I  1 1  J  F  1  I  ®  The  fourth  annual  Syracuse 
^  *  Workshop  in  Color  Photography 

_  will  be  in  New  York  City  again 

this  year  from  June  7-10.  The 
j  workshop  offers  photographers 
the  opportunity  of  studying  with 
some  of  the  world’s  most  noted 
photographers  of  color. 

\  Among  those  participating  in 

\  \  this  year’s  session  will  be  Arthur 

j'  '  ^  Rothstein,  technical  director  of 

J  w  photography  for  Look  maga- 

^  zine;  Phillip  Harrington,  crea¬ 

tive  Look  photographer;  W.  E. 
Garrett,  Associate  Illustration 
h  .  Editor  for  National  Geographic 

0  magazine;  and  Gordon  Parks, 

(  ^  contributing  photographer  to 

I  Life  magazine. 

y  i  Sessions  in  New  York 

I  Fred  Demarest,  associate  pro- 
W  fessor  and  head  of  the  photog- 

k  raphy  program  at  the  Newhouse 

^  Communications  Center,  Syra- 

cuse  University,  will  direct  the 
workshop.  Enrollment  is  open 

_ j  \ -  to  magazine  and  newspaper 

—r  staff  photographers,  but  it  is 

■  ^  limited  to  25. 

^  ^  All  sessions  will  be  at  Syra¬ 

cuse  House,  11  East  61st  Street. 

-  For  application  blank  write  to: 

Fred  Demarest,  director,  Color 
“  ERENCE  Workshop,  School  of  Journalism, 

'  Newhouse  Communications  Cen- 
I  ter,  Syracuse  University,  Syra- 
t  LogEflo®  film  cus®.  New  York  13210. 
f  hand  develop-  j  • 

It  on  consistent  Wins  Theater  Prize 
fice,  too,  knows 

less  because  of  Long  Beach,  Calif. 

»ther  work  flow.  Samuel  Boyea,  drama  critic 

)  LogEflo  —  the  the  Independent,  Pre» 

IS  now  for  tech-  j  Telegram,  has  won  the  Ameri- 

flo  dealer  today.  |  can-Scandinavian  Foundation’* 

I  |1,100  theatrical  award  for 
'  1966-67  for  his  reviews. 

I  grant  will  enable  Boyea, 

1  who  is  also  a  playwright,  to 
i  study  theater  techniques  in 
_  Sweden. 
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MAGICV 


Completely  covered  by 


THE  OIL  CAPITAL  OF  THE  WORLD 


MORNING  •  EVENING  •  SUNDAY 

Represented  Nationally  by  the 
*— -  Branham  Company 


ptT  — Branham  con 


During  May  12-21,  more  than  300,000  people  will  at¬ 
tend  this  World’s  Fair  of  the  Oil  Industry.  Officials 
from  seventy-two  foreign  countries  plan  to  attend,  plus 
representatives  of  key  manufacturing,  scientific  and 
petroleum  businesses  in  search  of  new  and  better  ways 
of  finding,  producing  and  processing  petroleum  and 
natural  gas.  The  Oil  Capital  Newspapers  will  run  a 
special  newspaper  section  devoted  to  the  Oil  Industry 


May  12.  Filled  with  news,  features  articles  and  photo¬ 
graphs  of  the  oil  business  ...  it  will  be  sent  throughout 
the  world  and  saved  as  a  souvenir  edition. 


To  make  arrangements  to  advertise  in  this  special 
section,  contact  a  Branham  Company  Representative 
or  the  Tulsa  Daily  World  and  The  Tulsa  Tribune.  Oil 
Capital  Newspapers. 


INTERNATIONAL 

i  EXPOSITION 

THE  MOST  COLORFUL  EXPOSITION  OF  ITS  KIND  IN  THE  WORLD 


THE  STATE  JOURNAL  HAS  LED  ALL  MICHIGAN  NEWSPAPERS  IN  COLOR 


Are  you  with 
the  leader? 


Our  colorful  story  begon  in  1958.  That  year 
State  Journal  advertisers  brightened  their  mes¬ 
sages  with  765,268  lines  of  color  advertising 
to  pace  the  state.  Last  year  we  hit  2,375,352 
lines — an  increase  over  the  years  amounting  to 
210.4%. 


It's  not  surprising.  The  State  Journal  covers 
the  No.  1  Michigan  Market  in  retail  sales  per 
household  .  .  .  the  third  largest  market  in  the 
United  States.* 

If  you're  thinking  about  advertising  in  color 
. .  .  or  how  about  SpectaColor?  .  .  .  you  should 
know  more  about  Lansing.  For  complete  infor¬ 
mation  on  how  you  can  reach  the  more  than 
75,000  Central  Michigan  State  Journal  families 
with  your  own  colorful  message,  contact  the 
nearest  Sawyer-Ferguson-Walker  Co.  office 
or  call  us  at  616-485-321 1,  Ext.  261. 

‘Metro  Areas  of  200,000 


i 


THE  STATE  JOURNAL 

LANSING,  EAST  LANSING,  MICHIGAN 


‘85’  Screen 
Advised  for 
News  Color 

After  len^hy  experimenta- 
j  tion,  the  Philadelphia  Bulletin 
I  has  converted  to  85-line  screen 
;  in  printing  editorial  process 
I  color  material, 

I  The  finer  screen  does  not  ap¬ 
ply  yet  to  advertising,  but  the 
change  over  from  75-line  en¬ 
gravings  for  process  color  ads 
is  being  contemplated,  Joseph 
I  Elliot,  Jr.,  assistant  business 
'  manager  of  the  Bulletin,  re¬ 
ports. 

Mr.  Elliot  said  the  finer 
screen  is  used  routinely  now  on 
;  all  locally  prepared  editorial 
j  work  with  the  exception  of  some 
j  full-page  units  where  there  is 
a  great  deal  of  highlight  area 
I  or  benday  art  overlays. 

I  Many  newspapers  feel  that 
screen  rulings  finer  than  76-line 
are  unnecessary  since  the  eye 
;  tends  to  merge  the  screen  pat- 
i  tern  at  the  75-line  level,  but  Mr. 

I  Elliot  contends  that  the  finer 
'  screens  i-etain  “greater  detail 
I  and  subtler  tonal  gradations” 

'  which  produce  results  closer  in 
I  appearance  to  the  more  sophis- 
I  ticated  forms  of  reproductions. 

Much  Experimental  Work 

Considering  these  advan¬ 
tages,  he  thinks  it  behooves 
,  letterpress  newspapers  to  give 
I  some  thought  to  the  matter  of 
■  finer  screens  for  color  work. 
He  said  there  is  considerable 
amount  of  experimentation  in 
the  field  with  screens  of  85  line 
and  100  line,  the  latter  pri¬ 
marily  in  connection  with  di¬ 
rect-plate  printing. 

“Aside  from  the  challeng^e  of 
SpectaColor,”  Mr.  Elliot  points 
out,  “those  of  us  tied  to  letter- 
press  cannot  overlook  the  com¬ 
parisons  we  face  within  our 
own  industry  with  those  more 
fortunate  newspapers  that  have 


One  Typo  Can  Cost  You 
Thousands  of  Dollars: 


One  simple  error  and  you  could 
be  sued  for  libel.  The  loss  can  be 
tremendous  unless  you  have  the 
prot^tion  offered  by  Employer’s 
Special  Excess  Insurance. 

1  With  our  Excess  Insurance,  you 
I  agree  to  cover  a  certain  amount. 
I  We  handle  the  excess.  It’s  good 
business,  economical  and  protects 
^  you  against  loss  due  to  invasion 
of  privacy,  libel,  piracy,  copy- 
j  right  violation  and  plagiarism. 

For  complete  details  and  rates, 
I  at  no  obligation,  call  or  write: 


EMPLOYERS  REINSURANCE  CORP. 

21  West  10th..  KANSAS  CITY,  MO 
SAN  FRANCISCO  220  Montgomery 
ATLANTA.  34  Pp.)rhtr«e.  N  E 
CHICAGO,  ns  W  Jack««. 

NEW  YORK.  Ill  John 
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converted  to  offset  with  its  finer 
screens.”  The  coarse  screen,  he 
noted,  has  been  one  of  the  news¬ 
paper  industry’s  “most  serious 
quality  limitations.”  Most  news¬ 
papers  he  said  have  swung 
over  completely  to  the  use  of 
75-line  screen  on  their  color 
work.  In  fact,  he  said,  ANPA 
officially  recommends  that  all 
newspaper  process  color  en¬ 
gravings  be  made  75  screen,  and 
not  65. 

The  ability  to  reproduce 
screens  as  fine  as  85-line  from 
stereotype  plates,  he  said,  « 
dependent  to  some  extent  on  the 
use  of  engraved  “relief  unde^ 
plates.”  He  said  this  technique 
is  even  beneficial  to  work  with 
coarser  screens. 

Mr.  Elliot  describes  the  pro¬ 
cess  as  a  practice  of  making  a 
duplicate  engraving  of  each 
plate  in  which  the  highlight 
areas  falling  within  a  specific 
tonal  range  are  etched  com¬ 
pletely  away.  The  plate,  he  said, 
is  positioned  in  register  under 
its  companion  master  plate  and 
bonded  to  it.  The  resulting  sand¬ 
wich  is  then  subjected  to  pres¬ 
sure  which  depresses  the  high¬ 
light  dots  in  the  control  areas 
below  the  printing  surface. 
Press-plates  molded  from  such 
engravings,  he  said,  enjoy  a 
built  in  makeready  more  exact 
than  is  possible  by  the  currently  ' 
practiced  methods  of  mat  pack¬ 
ing-  I 

Although  the  Bulletin  pro¬ 
duces  all  of  its  locally  prepared 
color  work  in  this  manner,  Mr. 
Elliot  said  they  are  not  recom¬ 
mending  to  agencies  that  they 
adopt  its  use,  but  “we  do  believe 
that  individual  newspapers 
should  seriously  consider  ap¬ 
plication  of  this  technique  to 
their  own  work  to  determine  for 
themselves  whether  the  degree 
of  improvement  resulting  there¬ 
from  justifies  the  additional  en- 
grraving  involvement.” 

• 

Color f  Design  Are 
Hidden  Persuaders 

TORONTO 

“Color  and  desigrn  are  indus¬ 
try’s  not  so  hidden  persuaders," 
Lorain  Fawcett  told  the  Pack¬ 
aging  Association  of  Canada  at 
its  annual  convention  here  last 
week. 

Color,  according  to  Miss 
Fawcett,  a  recogfnized  authority 
in  packaging  and  super  market 
design,  is  the  most  important 
factor  influencing  consumer 
choice  at  the  point  of  sale.  “It 
is  an  involuntary  human  sen¬ 
sation,  motivating  the  twin  re¬ 
flexes  of  impulse  and  repulse." 

By  using  eight  basic  pigments 
plus  black  and  white,  she  has 
developed  605  variations  of 
colors. 
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FIRST  IN  COLOR  IN  SOUTHWEST!  UNHAPPILY  ONLY  NO.  6  IN  WHOLE  U.S.* 

*  Source:  Media  Records 


Why? 

After  all,  we’re  color-crazy! 

Didn’t  we  offer  the  first  SPECTACOLOR  west  of  the  Mississippi? 

Don’t  our  color  advertisers  give  us  glowing  testimonials  to  run  In  trade  ads? 

Maybe  we  are  our  own  worst  competition. 

If  regular  black-and-white  advertising  in  The  Dallas  Times  Herald  didn’t  pull 
so  strongly,  maybe  more  of  our  clients  would  go  for  the  extra  “oomph” 
that  our  color  delivers! 

No  matter  that  for  the  last  47  consecutive  years  we’ve  carried  more  total 
advertising  linage  than  any  other  Dallas  newspaper ...  we  want  MORE 
.  . .  and  In  COLOR! 

Fact  is,  since  we  are  No.  1  in  everything  in  Dallas,  we  want  to  be  No.  1  in  U.S. 
color! 


“COLOR- JVL-Vr  WURf” 

The  Dallas  Times  Herald 

Represented  Nationally  by  THE  BRANHAM  COMPANY 


CRITICAL 

...  A  curving  knife  blade  follows  the  intricate  shape  of  a  color  high¬ 
light  as  it  cuts  the  Bista  makeready.  There  is  a  need  for  this  skill 
and  critical  judgment.  Treating  a  mat  to  achieve  the  best  printing 
values  is  as  much  a  partner  to  the  ROP  color  reproduction  process 
as  the  making  of  fine  engravings.  And  having  this  makeready  applied 
by  the  mat  maker  gains  the  assurance  of  controlled  uniformity  when 
color  copy  is  used  in  multiple  markets. 

These  are  the  reasons  for  offering  the  Super-Bista  Pre-Madeready® 
mat.  Its  patented  makeready  is  handcut  to  fit  exactly  the  areas  requir¬ 
ing  highlight  and  vignette  protection,  thereby  letting  solids  print  with 
full  intensity.  Add  the  fact  that  no  other  product  has  behind  it  more 
years  of  experience  in  the  exacting  preparation  of  direct-casting  mate¬ 
rial.  That’s  why  most  national  and  regional  full-color  advertisements 
go  to  the  newspapers  as  Bista  mats. 

REILLY-LAKE  SHORE  GRAPHICS 


Super-Bista  Pre-Madeready  mats  are  fully  protected  by  U.S.  patents.  They  are  available  from  the  following  Electrographic  Corpo¬ 
ration  divisions:  Reilly-Lake  Shore  Graphics.  Chicago.  829-9700  •  Reilly  Electrotype  Division,  New  York  City,  Murray  Hill  6-8350  • 
Michigan-Northern  Division,  Detroit,  875-6780  •  Reilly-Advance  Electrotype  Division,  Indianapolis,  MEIrose  2-1371  •  American-Western 
Graphics  Division,  San  Francisco,  UNderhill  3-2911.  Also  from  Pacific  Press  Inc.,  Los  Angeles,  LUdlow  9-3181  (Sales  Agent). 
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Pre-Prt. 

Inserts 
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aubama 

Anniston  Star 

1000 

$85 

1000 

$70 

1000 

$50 

All 

All 

Vest 

6-3 

2 

Yes 

No 

HF&SP 

Birmingham  News,  Post-Herald  1000 

$500* 

1000 

$450* 

None 

$350* 

All 

All 

Yest 

10-7 

2-2 

Ves 

No 

HFik  SP 

Cullman  Times 

None 

$15 

All 

Dothan  Eagle 
Florence  Times  &  Tri-Cities 
Daily  _ 


Haleyville  Northwest  Alabamian 


Jasper  Mt.  E^gle _ 


1000  $100 


None _ $50 


None _ $45 

None  $37.50 


1000  $75 


None  $35 


Vest  3-4 
Vest  3-3 


1-1  Uftset  Offset  Hi-Fi 


Yes  Yes 


SMTWTF  SMTWTF  Yest 


All  All 


Montgomery  Advertiser,  Alabama 
lournal  None 

$200 

None 

$175 

None 

$125 

All 

All 

Yest 

6-4 

2-2 

Yes  Yes  HF&SP 

Tu-caloosa-Northport  News  None 

$120 

None 

$80 

None 

$40 

All 

All 

Yeat 

7-3 

2-2 

Fairbanks  News-Miner 

420 

$185 

None 

$125 

None 

$65 

All 

Yest 

3-3 

2-1 

t  Hi-Fi 

ARIZONA 

Flagstaff  Arizona  Daily  Sun 

1000 

$80 

600 

$55 

600 

$45 

All 

•All 

No 

6-3 

2-1 

No  No 

Hi-Fi 

HIHH 

HHHH 

$55 

.All 

Yes 

2-1 

2-2 

■ej.gmjjg! 

t 

Blytheville  Courier  News 
El  Dorado  News  Times 


Fajetteville  Northwest 

■\rkansas  Times _ 

Forrest  City  Times-Herald 
Fort  Smith  Times  Record, 

Southwest  American _ 

Harrison  Times _ 

Hope  Star _ 

Hot  Springs  Sentinel-Record 
New  Era 


1000  $125 

1000  $60 


1000  $75 
1000  $35 
1000  $35 


MTuFS  Yes 
All  No 


Yest _ S_ 

No  3 

7-5 


All(l)  Not 


1- 1 _ Hi-Fi 

2- 2  No  No _ 

2-2  \es  No  Hi-Fi 

2-2 

Offset  Offset 


No  No  Hi-Fi 


Sprindale  News _ None 

Texarkana  Gazette  &  News  1000 

(1)  $50  over  54  page — when  available. 

(2)  3  day  option  required  3  colors  Th'irs. 

CALIFORNIA 

.\lame<la  Times-Star  1000 


-Mhambra  Post-Advocate 


None  $70  None  $35 

100(1  $<J5  1()00  $6^ 


1000  $70  1000  $45 


H  Pg.  $50 


Bakersfield  Californian 


Banning-Beaumout  Recorti- 
Gaiette 


Barstow  Desert  Dispatch 


560  $50 


All  All  Yest  4-4 


MTTF  Yes 


All  Yes  3 


_ Offset  Offset  Hi-Fi 

1-1  Yes  No  Hi-Fi 


2-1  Offset  Offset  Hi-Fi 


2-2  Offset  Offset  Hi-Fi 


Brawlcy  News,  Imperial  Valley 
News-Press 

980 

$45 

SMTWFS  Yest 

3-3 

Burbank  Review 

588 

$90 

588 

$45 

AH 

AU 

2-2  1-1 

ItiTiTO 


Culver  City  Star  News  & 

\  anguard _ 1000  $130 _ ^0 _ $90 

El  Cajon  Inland  Emiiire  Californian  54  pg.  $50 

H  Centro  Post,  Imperial  Valley 
Press 


Escondido  Times-Advocate _ 54_pg-  $40 

Eureka  Humboldt  Standard  Times _ 

Fairfield-Suisun  Republic _ 1000 _ ^5 

Volume  rate  discount  available,  t  AdPro  inks  available. 
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1000  $50 

_ |£l.g.  $30^ 

980  $45 


yj  pg-  $40 

980  $60 

1000  $50 


MTTFS  MTWTFS  Yest  2-2 

_ All  Not  4 

All  Yest  3-3 


All  Not  3 

All  Yes  4 

All  All  No  2-1 


2-2  No  Yes  HF4SP 

1*1  No  No 


_ Hi-Fi 

2-2  No  Yes  Hi-Fi 
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CALIFORNIA  (Cont.) 

1 

Fontana  Herald  News 

None 

$91 

None 

$59 

None 

$45 

All 

All 

Yest 

4-4 

2-2 

No 

No 

Hi-Fi  ] 

I-os  Aneeles  Herald- Eximiner 


l-os  Angeles  Times 
lx>s  (iatos  Timt. -Observer 

Madera  Tribune _ 

Martinez  N’ews-(iaaette 
Marysville-Yuba  fity 

Api»eal-l)emocrat _ 

Merced  Sun-Star 


-Modesto  Bee 


Monrovia  N 


_ $775 

None  $45 

600  $37.50 

500  35% 

None  $40 

600  $48 


560  $75* 


All  Vest  2-2 

MTTF  Not  2 

All  No  2 

All  Yes  2-2 

All  Not  5-5 

All  Yes  4 


All  Yest 


1-10  Yes  No  Hi-Fi 

1-1  Offset  Offset  Hi-Fi 


2 _ Hi-Fi 

3-1  Yes  No  Hi-Fi 


Newi>ort  Beach-Costa  Mesa 
OraiiKe  Coast  Dailv  Pilot 

1000 

$120 

1000 

$95 

1000 

$60 

All 

All 

Yest 

2-1 

1-2 

No 

No 

HF&g 

Oakland  Tribune 

1000 

$600* 

1000 

$600* 

1000 

$269.50* 

MTVVT 

All 

Yest 

4-4 

4-4 

No 

No 

Hi-Fi  1 

Ontario-l'pland  Reiort _ 

Orange  News 

Oroville  Mercury-Register 

Oxnard  Press-Courier _ 

Palm  Springs  Desert  Sun 
Palo  Alto  Times 
Pasadena  Independent,  Star- 
News 


Petaluma  Argus-Courier 


1000  $100 
None  $95 


1000  $275 


_  ^  pg.  $60* 

588  $65 


1000  $225 


1000  $40 


Pittsburg  Post-Gazette 

inno 

$100 

1000 

$50 

MTTF 

Pomona  Prop’es'^- Bulletin 

Ncwie 

$120* 

None 

$80* 

All 

Yes 

Porterville  Recorder 

560 

$.50 

MTTF.S 

No 

Red  Bluff  News _ 

Redding  Record-Searchlight 

Redlands  Facts _ 

Redwood  City  Tribune 
Rialto  Record-News 


Eom 


Yes  Yes  Hi-Fi 


1  _ Yes  No 

2  Yes  No  Hi-Fi 


iiiiffsniiiflsnfWaf 


_ set  Ottset 

2-2  Yes  No  Hi*Fi 

2- 1 _ Hi-Fi 

3- 3  Yes  Yes  Hi-Fi 


1  Richmond  Independent 

588 

$135 

588 

$85 

588 

$h5 

All 

All 

Yest  ; 

Roseville  Press-Tribune 

560 

$50 

All 

No 

Hi-Fi 

Sacramento  Bee 

980 

$355* 

980 

$270* 

560 

$190* 

All 

All 

Yest 

7-7 

2-2 

Yes 

No 

Hi-Fi 

Sacramento  I'nion 

980 

$130 

980 

$100 

560 

$70 

All 

All 

Yes 

3-3 

2-1 

Yes 

No 

Hi-Fi 

Salinas  Californian 

560 

75% 

560 

50% 

560 

35% 

Ml 

All 

Yest 

3 

1-1 

Yes 

Yes 

Hi-Fi 

San  Clemente  Sun-Post 


San  Diego  l*ni(/n  Tribune 
San  Fernando  Valley 
Valley  Times 


San  Francisco  Examiner 
&  Chronicle  (2) 


San  Gabriel  Valley  Tribune 


San  Leandro  N 


San  Luis  Obisno 
Telepram  Tribune 


San  Mateo  Times  & 

News  T,yeader _ 

San  Pedro  News-Pilot 


Page  $575* 


1000  $1000 


None  $125 


5b0  «4 


1000  $350 


1200  $375* 


1000  $550 


None  $100 


4-3 

No  Yes 

Hi-Fi 

.3-5 

Yes  No 

Hi-Fi 

Yes  Y  es  Hi-Fi 


2-3  Yes  No  Hi-Fi  . 
1-1  No  Yes  HF&Sl 


miiiii 


Santa  Ana  Register  1000 


Santa  Barbara  News-Press  1000  75%*  lOOli  .50%*  588  33'/i%* 

Santa  Cruz  Sentinel _ (1) _ O  1 _ 560 _ $80 _ 560 _ $40 _ 

Santa  Maria  Times  None  $100  None  $75  None  $50 


*  Volume  rate  discount  available.  +  -AdPro  inks  avail. dile. 

(2)  -Ml  specifications  subject  to  change  liecause  of  recent  consolidation. 
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COLOR  ABOUNDS  IN  MIAMI  .  ITS  THE  VERY  SUN-BLESSED  NATURE  OF  THIS  UNIQUE  AREA.  HOW  FITTING  THAT 
SOUTH  FLORIDA'S  MOST  INFLUENTIAL  MEDIUM  IS  THE  NEWSPAPER  THAT.  DURING  THE  PAST  YEAR,  ONCE  AGAIN  LED 
THE  NATION  IN  R.O.P.  COLOR  I  THE  HERALD  I  OF  COURSE.  R6PRESENTED  NATIONALLY  BY  STORY  AND  KELLY-SMITH.  INC. 
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extra 
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Inserts 

Accepted 

CALIFORNIA  (Cent.) 

Santa  Monica  Evenin;;  Outlx>k 

588 

$150 

588 

$110 

588 

$70 

All 

All 

Yes 

2-2 

2-1 

Yes 

No 

Hi-Fi 

Santa  Paula  Chronicle 

None 

$105 

None 

$85 

None 

$40 

All 

All 

Vest 

4-3 

2-2 

Yes 

Yes 

Hi  Fi  ^ 

Santa  Rosa  Press  Democrat 

1000 

$195 

1001 

$130 

600 

$54.60 

All 

All 

Vest 

7-4 

1-1 

Yes 

No 

Hi  Fi  ^ 

Stockton  Record 

1000 

$190 

lOOO 

$165 

1000 

$110 

All 

All 

Yes 

5-3 

1-2 

Yes 

No 

Hi-Fi  ~ 

Sunnyvale  Standard- 
Register  Leader 

588 

$80 

All 

Yes 

2 

2-2 

Hi  Fi 

Tahoe  Tribune 

600 

35% 

All 

7-3 

3-3 

Thousand  Oaks  News-Chronicle 

588 

$171 

588 

$114 

588 

$57 

MTTF 

All 

No 

3-3 

2-2 

HiTilTSI 

PTTiHl 

Hi-Fi 

Torrance- Redondo  Beach- 
Hermosa  Beach-Manhattan 
Beach  South  Bay  Breeze 

560 

$180* 

560 

$120* 

None 

S6» 

MTTF^ 

All 

Vest 

2-2 

2-2 

Yes 

No 

HF4SF 

T ulare  Advance- 
Regi.ster  &  Times 

None 

$65 

None 

$50 

None 

$35 

All 

All 

Vest 

3-3 

1-1 

No 

No 

HF4SP 

Turlock  Journal 

None 

$60 

None 

%iS 

All 

2 

1 

Hi  Fi  ~ 

X’allejo  Times-Herald  & 
Xew's-Chronicle 

560 

75% 

560 

60% 

560 

35% 

All 

All 

Yes 

14-7 

.^-2 

Yes 

No 

Hi  Fi 

Van  NuysS  News  & 

Valley  News 

1000 

$240 

$140 

STuF 

STTF 

Yest 

5-3 

2-2 

No 

No 

Hi-Fi 

Ventura  Star-Free  Press 

None 

$130 

None 

None 

$65 

MTTFS 

AH 

Yest 

3-3 

2-2 

Yes 

Yes 

Hi-Fi 

Visalia  Times-Delta 

None 

$100 

None 

$80 

None 

$55 

All 

All 

Yest 

5-3 

2*2 

Yes 

No 

Hi-Fi 

Walnut  Creek 

Contra  Costa  Time^ 

672 

$79. 

SWTF 

Yes 

2 

HF4SP 

Watsonville  Register-Pajaronian 
&  Sun 

None 

$80 

$40 

All 

No 

4-2 

1-1 

No 

No 

Hi-Fi 

\\  hittier  News 

600 

75% 

.50% 

25% 

All 

All 

Yes 

4-3 

1-2 

Yes 

Yes 

Hi  Fi 

\\  illows  Journal 

1408 

$80 

560 

$49 

All 

Not 

6 

2-1 

Offset 

Offset 

Hi  Fi 

Woodland  Democrat 

1000 

$100 

1000 

$70 

1000 

$40 

All 

All 

Yes 

7-3 

2-2 

Yes 

Yes 

(l>  $  colors  available  June  1,  1966 

(2)  AH  specifications  subject  to  change  because  of 

recent  consolidation. 

COLORADO 

Alamosa  V’alley  Courier 

1176 

$50 

All 

7 

Boulder  Camera 

lOOC 

$120 

1000 

$80 

1000 

$49 

All 

All 

Yes 

5-2 

1-1 

No 

No 

Hi-Fi 

1000 

$28 

All 

No 

7-3 

1-1 

Colorado  Springs  Gazette- 
1  elegraph 

Page 

$330 

Page 

$220 

1000 

$70 

All 

All 

Yest 

5-3 

2-2 

Hi-Fi 

Denver  Post 

1000 

$346.50 

•  1000 

$277.20* 

1000 

$173.25* 

An 

All 

Yest 

7-7 

b-fi 

No 

No 

Hi-Fi 

Denver  Rocky  Mountain 

News  (Tab) 

1000 

$310* 

1000 

$210* 

1000 

$130* 

All 

All 

Yest 

5-2 

2-2 

Hi-Fi 

None 

Kim 

None 

$95 

None 

$50 

All 

All 

Yes 

2-2 

2-2 

No 

Yes 

Grand  Junction  Sentinel 

None 

75% 

None 

■Km 

None 

25% 

All 

All 

Yest 

7-2 

21 

Yes 

Yes 

Hi-Fi 

Greeley  Tribune  &  Republican 

Page 

Kim 

■tililil 

MTuFS 

All 

Yest 

3-2 

M 

No 

No 

Hi-Fi 

La  Junta  Tribune-Democrat  (Tab.) 

600 

$35 

All 

No 

3 

Offset 

Offset 

Hi-Fi 

I,amar  Tri-State  News  (Tab.) 

1000 

50% 

1000 

3355% 

All 

7 

Offset 

Offset 

I,^ngmont  Tinies-Call 

1000 

$.06  li. 

All 

Yes 

2 

<-1 

Hi  Fi 

Loveland  Reporter-Herald 

1000 

3355% 

All 

14-7 

M 

Pueblo  Star-Journal  & 

Chieftain 

600 

$175 

600 

$125 

600 

$75 

All 

All 

V'^est 

7-4 

2 

Yes 

No 

Hi-Fi 

Rocky  Ford  Gazette 

1000 

$70 

1000 

$35 

All 

3 

Offset 

Offset 

Sterling  Journal-Advocate 

1000 

$40 

All 

Not 

3 

1-2 

No 

No 

Hi-Fi 

CONNECTICUT 

Bridgeport  Post  &  Telegram 

Page 

$350 

Page 

$290 

1000 

$150 

All 

All 

Yes 

14-7 

3-4 

Bristol  Press 

850 

$85 

MTuFS 

7 

1 

Hi-Fi 

Danbury  News-Times 

1000 

$175 

1000 

$125 

1000 

$75 

MTu 

MTu 

Yest 

5-5 

.^-2 

No 

Yes 

Hi-Fi 

Greenwich  Time 

1000 

$70 

TT 

No 

4 

Hartford  Oyurant 

Page 

$405* 

Page 

$290- 

1000 

$150* 

SMTWFS 

All 

Yest 

2-2 

lilalvicij 

Hartford  Times 

Page 

$420 

Page 

$305 

1000 

$165 

All 

All 

Yest 

5-5 

1-2 

Meriden  Morning  Record 
&  Journal 

1000 

$85 

All 

Not 

4 

Hi-Fi 

Middletown  Press 

1000 

$240 

1000 

$160 

1000 

$80 

All 

All 

Yest 

4-3 

2-2 

No 

No 

Hi-Fi 

New  Britain  Herald 

None 

$75 

All 

Yes 

7 

2 

Hi-Fi 

New  Haven  Journal-Courier  & 
Register 

1000 

$350* 

1000 

$250* 

1000 

$150* 

All 

All 

Yest 

5-3 

3-3 

Yes 

No 

HF4SP 

New  London  Day 

Pag* 

$240 

1000 

$180 

1000 

$120 

MTuFS 

All 

Not 

7-5 

3-2 

No 

No 

Hi-Fi 

Norwich  Bulletin 

600 

$100 

All 

Yes 

7 

2 

Hi-Fi 

Stamford  Advocate 

1000 

$100 

All 

Yes 

5 

2 

Hi-Fi 

To-rington  Register 

1000 

$110 

1000 

$55 

All 

No 

5 

2-1 

Hi-Fi 

W aterbury  Republican 
&  American 

1000 

$175* 

1000 

$175* 

1000 

$90* 

All 

All 

Yest 

7-7 

2-2 

Yes 

No 

HF4SP 

Willimantic  Chronicle 

1000 

$50 

All 

Yes 

3-2 

1 

Hi  Fi 

DELAWARE 

Dover  Delaware  State  News 

Page 

$150 

Page 

$105 

1000 

$60 

All 

All 

14-7 

2-1 

Wilmington  News  &  Journal 

1800 

$412* 

600 

$294* 

600 

$176* 

All 

All 

Yest 

3-3 

No 

No 

mujm 

DISTRICT  OF  COLUMBIA 

Washington  News  (Tab.) 

1000 

$275* 

600 

$200* 

600 

$125* 

MTuS 

All 

Yest 

6-5 

2  4 

No 

Yes 

Hi  Fi 

Washington  Post 

$625* 

bbeed 

$425* 

KDKil 

$300* 

All 

All 

Yest 

7-5 

2 

No 

Yes 

HF4SP 

Washington  Star 

1000 

$550* 

1000 

$375* 

1000 

$250* 

All 

All 

Yest 

4-2 

2-6 

No 

No 

Hi-Fi 
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HAS  BEEN  CAPTURING 

READER  ATTENTION 

for  f  S6  Consecuth^e  Weeks 
in  Illinois'  other  prime  market 

As  the  list  of  SpectaColor  markets  grows,  remember  that  the 
Peoria  Journal  Star  has  been  running  SpectaColor  each  week 
for  nearly  3  years.  Peoria  Journal  Star  people  are  among  the 
most  experienced  SpectaColor  experts  in  the  nation,  long  ago 
perfecting  the  techniques  that  many  others  are  just  now  begin¬ 
ning  to  explore.  It's  your  assurance  of  prime  SpectaColor  pro¬ 
duction  —  rotogravure  or  offset  —  by  the  prime  selling  medium 
in  "Illinois’  Other  Prir  «  Market." 

IPcona  Journal  Star 

National  Representatives: 

CRESMER,  WOODWARD,  O'MARA  AND  ORMSBEE,  INC. 


Daily  Newspapers  Offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by  Editor  t  Publisher  end  Leke  Shore  Electrotype,  Chicego,  hterch,  I9M. 
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Patch 
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for-4 

color 

5th 
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PrePrt. 
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extra 
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extra 

color 
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full  & 

and 
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Min.  Size 

charge 
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Avail. 

Ink 

Spot  Col. 

Proofs 

PS- 

PO- 

Accepted 

FLORIDA 

Bradenton  Herald 

1000 

$165 

1000 

$125 

103G 

$75 

Ml 

All 

Vest 

3-3 

2-2 

Yes 

No 

Hi  Fi 

Clearwater  Sun 

None 

$60 

All 

Vest 

6 

3-3 

Hi-Fi 

Cocoa  Tribune 

600 

$175* 

600 

$123* 

600 

$75* 

All 

All 

Vest 

5-4 

Yes 

No 

HF&Si 

Daytona  Beach  News-Journal 

600 

$156* 

600 

$104* 

600 

$60* 

All 

-All 

Vest 

5-5 

2-2 

YesdINod) 

Hi-Fi 

Deland  Sun-News 

600 

$25 

All 

No 

3 

1-1 

Hi-Fi 

Fort  Lauderdale  News 

1000 

$300 

1000 

$300 

1000 

$175 

.Ml 

All 

Not 

7-4 

2-2 

No 

No 

Hi-Fi 

Fort  Myers  News- Press 

None 

$140 

None 

$100 

None 

$55 

All 

All 

Yes 

4-4 

2 

Yes 

Yes 

HF&SP 

Fort  Pierce  News  Tribune 

1000 

$100 

1000 

$50 

All 

Yes 

3 

3-3 

Hi-Fi 

Fort  Walton  Beach  Plaveround 

Daily  News 

1000 

$75 

-All 

Yes 

4 

2-2 

Hi-Fi 

Gainesville  Sun 

1000 

$160 

1000 

$120 

1000 

$75 

All 

All 

Yest 

5-3 

2-2 

Yes 

No 

HoIIywikod  Sun-Tattler 

700 

$183 

700 

$135 

700 

$75 

AM 

All 

Vest 

5-5 

2-2 

Yes 

No 

Hi-Fi 

Jacksonville  Journal  & 

Times-Union 

None 

$700 

None 

$500 

None 

$300 

All 

Yest 

10-5 

1 

Yes 

Yes 

HF&SP 

Key  West  Citizen 

1000 

$135 

1000 

$90 

1000 

$45 

All 

All 

Yes 

2-3 

1 

Offset 

Offset 

Lakeland  Ledser 

Page 

$195 

1000 

$140 

1000 

$85 

All 

All 

Yes 

3-3 

2-2 

No 

No 

HF&SP 

l-ake  Wales  Hiphlander 

None 

$80 

None 

$40 

Su 

W 

No 

3 

2-3 

Offset 

Offset 

MF&  SP 

I-eesburg  Commercial 

None 

100% 

None 

70% 

None 

35% 

All 

All 

Yes 

10-3 

Offset 

Offset 

HF&  SP 

Marianna  Jackson  County 

Floridian 

1000 

30% 

.Ml 

No 

4-4 

1 

Hi-Fi 

Miami  Herald 

14  li. 

$525* 

14  li. 

$350* 

14  li. 

$200* 

All 

AM 

Yest 

10-4 

5 

Yes 

No 

HF&SP 

Miami  News 

None 

$400 

None 

$350 

None 

$200 

Ml 

All 

Yest 

5-2 

2-2 

Yes 

Yes 

Hi-Fi 

Miami  Beach  Sun  (Tab.) 

14  li. 

$125 

14  li. 

$95 

14  li. 

$50 

All 

All 

Yest 

10-3 

2-2 

No 

Yes 

HF&SP 

Naples  Collier  County  News 

1000 

$100 

1000 

$100 

1000 

$50 

AH 

All 

7-4 

2-2 

Offset 

Offset 

Ocala  Star-Banner 

1000 

$125 

1000 

$100 

1000 

$60 

Ml 

All 

Yes 

5-2 

2-2 

Yrs 

No 

Hi-Fi 

Orlando  Sentinel  &  Star 

None 

$273* 

None 

$225* 

None 

$173* 

All 

All 

Yes 

7-7 

2-2 

Yes 

No 

Hi-Fi 

Panama  City  News-Hemld 

840 

30% 

All 

Not 

2 

No 

No 

Hi  Fi 

Pensacola  News- Journal 

1000 

$250 

1000 

$210 

1000 

$170 

All 

All 

Yest 

5-3 

1-1 

Yes 

No 

Hi-Fi 

None 

$150 

None 

$125 

None 

$70 

AM 

All 

Yest 

7-5 

2-2 

No 

No 

Hi-Fi 

St.  Augustine  Record 

None 

$50 

AH 

Not 

2 

Hi  Fi 

St.  Petersburg  Times  & 

Independent 

1000 

$425 

1000 

$325 

1000 

$225 

MI 

All 

Yest 

14-3 

3-3 

Yes 

No 

HF&SP 

Sarasota  Herald-Tribune  & 

1000 

$95 

1000 

$70 

All 

Yest 

3 

No 

No 

HF&SP 

Tallahassee  Democrat 

S60 

$125 

560 

$95 

560 

$60 

MTWFS 

AM 

Yest 

3-3 

2-2 

No 

No 

HF&  SP 

Tampa  Tribune  &  Times 

1000 

$550* 

1000 

$450* 

1000 

$325* 

All 

All 

Yest 

7-5 

2-2 

V*es 

No 

HF&SP 

Titusville  Star-Advocate 

1176 

$50 

Ml 

No 

4 

■mi 

muH 

West  Palm  Beach  Post-Times 

1000 

$225 

1000 

$165 

1000 

$125 

Ml 

All 

Yest 

5-4 

33 

Yes 

No 

Hi-Fi 

Winter  Haven  News-Chief 

None 

$30 

All 

No 

4 

2-2 

(11  Offset  July  1,  IP66. 
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Albany  Herald 

500 

$100 

500 

$75 

500 

$50 

MTWFSd) 

All 

Not 

5-2 

2-2 

No 

No 

Hi-Fi 

Americus  Times-Recorder 

1000 

$35 

All 

Atlanta  Journal  institution 

Page 

$625* 

Page 

$525* 

1000 

$475* 

All 

All 

Yest 

10-5 

1-4 

No 

No 

Hi-F 

Augusta  Chronicle-Herald 

1000 

$125* 

All 

Yest 

3 

HF&SP 

Columbus  Ledger-Enquirer 

1000 

$175 

1000 

$135 

1000 

$75 

All 

-Ml 

Yest 

5-3 

1 

Yes 

No 

HF&SP 

Dalton  Citizen-News 

1000 

$60 

All 

14-7 

2 

Gainesville  Times 

None 

$45 

SMTTF 

No 

2-1 

Hi-Fi 

LaGrange  News 

560 

$65 

420 

$65 

All 

All 

Yest 

3-2 

4-4 

Offset 

Offset 

■VfitiTM 

All 

Yes 

IHH 

HF&SP 

Marietta  Journal 

iMiiia 

$175 

$125 

1000 

$75 

All 

All 

Yest 

3-2 

No 

Yes 

Hi-F 

iTFiirrM 

$35 

All 

No 

3 

1 

No 

No 

Hi-Fi 

Savannah  News  &  Press 

iiiiiji 

$290 

^HTilSTiK 

$230 

Mil  iliM 

$170 

All 

Not 

5-3 

2-3 

Yes 

No 

HF&SP 

Thomasville  Times-Enterprise 

None 

$120 

None 

$85 

None 

$45 

All 

All 

Yes 

3-3 

2-2 

No 

No 

Valdosta  Times 

None 

$50 

All 

Yes 

1 

1 

Hi-F 

Waycross  Journal-Herald 

1000 

$50 

1000 

$35 

1000 

$35 

All 

All 

No 

7-3 

2-2 

Yes 

No 

Hi-F 

West  Point  Valley  Times-News 

None 

$35 

All 

Not 

2 

Offset 

Offset 

(11  Tlinrs.  &  Sun. — Reservations 


HAWAII 


Hilo  Hawaii  Tribune-Herald _ 600 _ _ All _ Vest _ 2 _ Hi-Fi 


Honolulu  Advertiser  & 

Star  Bulletin 

1000 

$355* 

1000 

$280* 

600 

$230* 

All 

All 

Yest 

4-3 

2-2 

Yes 

No 

Hi-Fi 

Honolulu  Hawaii  Hochi 

None 

50% 

All 

IDAHO 

Boise  Statesman 

1000 

$225 

1000 

$175 

None 

$125 

All 

All 

Yest 

10-10 

1-1 

Yrs 

No 

Hi-Fi 

Em 

$135 

HHSjSH 

$90 

$45 

All 

All 

3-2 

3-2 

Offset  Offset 

Idaho  Falls  Post  Register 

1000 

$100 

1000 

$75 

1000 

$45 

All 

All 

Yest 

6-3 

1-1 

No 

No 

Hi-Fi 

Lewiston  Tribune 

None 

$150 

None 

$110 

None 

$70 

All 

All 

Yest 

2 

No 

Yes 

Hi-Fi 

Moscow  Idahonian 

None 

$135* 

None 

$90* 

None 

$45* 

All 

All 

Yest 

7-3 

1-1 

RTilSn 

Namra  Free  Press  & 

Caldwell  News  Tribune 

None 

$90 

None 

$65 

None 

$35 

All 

All 

Yes 

4-3 

2-2 

Offset 

Offset 

Pocatello  State  Journal 

None 

$100 

None 

$75 

None 

$45 

SMT^'T 

-Ml 

Yest 

5-2 

2-2 

No 

No 

Hi-Fi 

Twin  Falls  Times-News 

1000 

$120 

1000 

$80 

$56 

All 

All 

Vest 

6-3 

1-1 

Yes 

No 

Hi-F 

*  Volume  rate  diacognt  available,  t  AdPro  inlu  available. 

4« 
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Because  we  also  operated  in  the  blue.  And  green.  And  yellow. 
And  brown.  And  purple.  And  every  other  color  there  is.  F act  is, 
we’re  right  up  with  the  R.O.P.  color  leaders  among  newspapers 
serving  America’s  top  retail  markets  of  $2  billion  or  more. 
(3,072,977  lines  in  1965— morning,  evening  and  Sunday  combined.) 


Source:  196S  Medio  Records  — Retail  Soles  Management,  June  10,  1965 
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PIONEER  PRESS 
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Compiled  by  Editor  E  Publithor  and  Lake  Shore  Electrotype,  Chicago,  March,  IfM. 


I 


3  Colors  3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Color* 

Days 
of  Wk. 
Prxess 

Days 
of  Wk. 
Spot 

Closing 
Mixt  days  for 

No.  of 
Progs 

Patch 

mats 

for-4 

color 

5th 

Cyl. 

for-^ 

color 

Pre-Prt. 

and  Black  extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Spec. 

full& 

and 

partial  partial 

Inserts 

Min.  Size  charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

Ink 

Spot  Col. 

Proofs 

PB- 

pg- 

Accepted 

Alton  Telegraph _ 

Aurora  Beacon-Netys _ 

Belleville  News-Democrat 


Belvidere  Republican _ 

Bloomington-Normal  Pantagraph 
Canton  Ledger _ 


Centnlia-Central  City- 
W  amac  Sentind 


None  $80 
1000  $150 

1000  40% 


1000  $60 

602  $125 

1000  $100 

None  $50 

1000  $85 

1000  25% 


SMTuF  Vest 
All 


Vest  5 

Vest  7-7 


_ HF&  SP 

No  No  HF  &  SP 


Not  5-3 

Vest  5-5 


Offset  Offset  HF  &  Si* 
Yee  No  HF  &  SP 
No  Yes  Hi-Fi 


Champaign-Urbana  Courier 


Offset  Offset  HF  &  SP 


Cbampaijrn- U  rbana 
News  Gazette 


Chicago  American _ 

Chicago  Calumet _ 

Chicago  Daily  Defender  (Tab.) 
Chicago  News 


Chicago  Sun-Times  (Tab.) _ 


Chicago  Tribune 


Danville  Commercial-News 
DeKalb  Chronicle 


yi  re-  $110 

1000  $580 

None  $150 
Page _ 4S%* 


1000  $60 

1000  $525 

None _ $75 

1000  25% 


Not  7-4 

Yest  7-2 


Page _ $550 


$1055 
1000  $110 


DuQuoin  Call _ 

East  St.  Louis  Metro- 

East  Journal _ 

Effingham  News 


1400 

$50 

-\ll 

Yes 

5 

r.  $120 

K  pg.  $80 

iipg- 

$40 

-MTuF 

MTuF 

No 

10-5  : 

Freeport  Journal-Standard 
Galesburg  Register-Mail 
Harrisburg  Register 


Herrin  Spokesman _ 

Hoopeston  Chronicle-Herald 


Joliet  Herald-News 


1000  $120 

1176  $45 


14  li.  $115 


1000  $50 

1000  $50 


Page  $155 


Kewanee  Star-Courier _ 

La  Salle- Peru-Oglesby 
News-Tribune 


Litchfield  News-Herald 


Macomb  Journal _ 

Mattoon  Journal-Gazette 

Moline  Dispatch  (1) _ 

Monmouth  Review  Atlas 


Mount  Vernon  Register-News 
Ottawa  Republican-Times 
Pekin  Times 


Peoria  Journal-Star 


Uuincy  Herald-Whig _ 

Rockford  Star  & 
Register-Republic _ 


None  $25 

Page  $45* 


None  $135 


All  Yes  10-3 


2-2  Yes  No 


1000  $100 


None  $50 

1000  $225* 

None  $70* 


,\ll  Yes 


All  No 
M'lTFS  No 


All  Yes 


Yest  4-3 


Not 


Yes  No  HF&SP 


1000  $100 


1000  $242.50* 


1000  40% 


MTuFS  Not 
All  Yes 


All  Yest  7-: 

All  Yest  7-5 


Page  $185* 


None  $120* 


1-1  Yes  No  HF&SP 
HF&SP 


wngfield  State  Journal  ft 
Register 


Sterling-Rock  Falls  Gazette 


Streator  Times-Press _ 

Taylorville  Breeae-Courier 


Waukegan-North  Chicago 
News-Sun  10 


Yes  Yes  Hi-Fi 


Wheaton  Journal  _ 

(1)  Conffi.  with  Reck  Island  Argus. 

(2)  Comb,  with  Moline  Dispatch. 

INDIANA 


1000  $120 


1-1  Yes  No  HF&SP 


Offset  Offset  _ 


Anderson  Herald  ft  Bulletin 
Blsomington- Bedford  Herald- 
Telephone  ft  Times- Mail 

Clinton  Clintonian _ 

Columbus  Republican _ 


Connersville  News-Examiner 


1000  $200* 
None  $50 


None  $85 


No  No  Hi-Fi 
Offset  Offset  Hi-Fi 


Offset  Offset  HF&SPd) 


None 


Ellkhart  Truth _ 

Elwood  Call-Leader 


Evansville  Courier  &  Press  120o 

Fort  Wayne  Journal -Gazette  ft 

News-Sentind _ 1000 

Frankfort  Times _ 

Franklin  Journal  None 


Franklin  Star _ 


Gary  Post-Tribune _ 1000 


1000  $275* 


1000  $425 


No  Yes  HF&SP 

Yes  Yes  Hi-Fi 


None  $70 


None  $70 


1000  $150 


Volume  rate  discount  available,  t  AdPro  inks  available. 
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-Fi 

;Fi _ 

■  Fj _ 

-Fi 

•Fi 

•Fi  ' 
■Fi 

'&SP 

f&SP 


You  get  a  spectrum  of  color 
in  every  Goss  Headliner 


r&sp 

i-SSP 

•Fi 

•Fi 

■Fi 

i-Fi 

r&SP 


f  ASP 

i-Fi 

i-Fi 

^Fi _ 

SP(l) 


What  makes  the  Goss  Headliner  Mark  II  the  most 
colorful  vmit  to  ever  print  a  newspaper?  More  color 
flexibility.  First,  the  Mark  II  offers  you  the  widest 
selection  of  color  arrangements  available  anywhere: 
single  color  cylinders,  half  decks,  double  half  decks, 
superimposed  units  .  .  .  whatever  you  need  for  spot 
color  and  /or  full  ROP  color  reproduction.  Second,  Goss 
Add-A-Color  Paks.  These  portable  units  enable  you  to 
supply  color  ink  with  minimum  cleaning  when  chang¬ 
ing  from  black  to  color  .  .  .  permit  you  to  change  to 
any  color  quickly  and  easily. 

Third,  the  Mark  II  gives  you  maximum  choice  of 


color  location  within  sections.  How?  With  reversible 
printing  couples,  reversible  turning  bars,  under-the- 
folder  leads,  bay  window  leads.  Last,  the  Mark  IPs 
4-compartment  foimtain  lets  you  print  four  colors 
adjacent  across  the  web. 

That’s  what  Goss  means  by  more  color  flexibility. 
Isn’t  it  time  you  put  the  whole  spectrum  of  color  in 
your  press  room?  ...  in  your  newspaper? 

To  learn  about  the  Headliner  Mark  II  (as  well  as 
Goss’  Reel-Tension-Paster,  and  Imperial  and  Uniflow 
folders),  write:  The  Goss  Company,  5601  W.  31st 
Street,  Chicago,  Illinois  60650. 


THE  GOSS  COMPANY 


MIEHLE-GOSS-DEXTER.  INCORPORATED 


Specialists  in  Web-Fed  Letterpress.Offset  and  Roto  Presses 


Daily  Newspapers  Offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by-  Editor  &  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  1966. 
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extra 
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INDIANA  (Cent.) 

HanitiKiiKl-Ka>t  Chica^jo  Times 

lOUU 

$235 

1000 

$190 

_ 1000 

$150 

.\11 

.Ml 

Vest 

5-5 

2-2 

Ves 

No 

IIK&SP 

Indianapuli^  Star  &  News 

lOUU 

$500* 

fooo 

$400* 

_ ^^1000 

$300* 

.Ml 

.Mi 

Vest 

7-7 

3^3““ 

No 

No 

HK  &  SP 

Jasi'cr  Heralil  (Tab.) 

Xoiic 

$57.50 

None 

$35 

.Ml 

.Ml 

Vest" 

^^2 

Offset  Offset 

Hi-Fi 

Kokomo  Times 

li  Pg 

“$135.35 

'A  pg 

$90 

None 

$45 

.Ml 

.Ml 

Ves 

4-'2 

4-2 

Offse 

Offset 

Hi-Fi 

Kokonup  Triiuine 

1(1110 

$140 

1000 

$105 

iooo 

$60 

_ .Ml 

.Ml 

Not 

7-3 

Ves 

No 

JiF^ 

l.afayelle-West  l,.atayetie 
Journal  ii:  (.'uurier 

(>d(t 

$Ib0 

600 

$120 

600 

$90 

.Ml 

.Ml 

Vest 

10-10 

1 

Ves 

No 

HF\  SI* 

La  l*orte  Herald  Arjius 

100(1 

$150 

1000 

$i(To 

1000 

$50 

_ AM 

.til 

.Not 

3-3 

2*2 

~No 

Ves 

Hi-Fi 

Lebanon  Reporter 

iooii 

$40 

_ M  Tiil-  S 

Vest 

7-7 

2~2 

Hi-  Li 

Liu»!ansport  IMiaros-Tribune  & 
l*re^> 

1000 

$135* 

1000 

$90* 

1000 

$50* 

.Ml 

■Ml 

Vest 

4-2 

2-2 

Ves 

Ves 

Hi-Ki 

Madison  (‘ourier 

None 

$150* 

None 

S“5* 

None 

$40* 

.Ml 

_ .Ml 

_5est 

8-3 

Offse 

Offset 

HK  \  SP 

.Marion  Leader-Triluine  & 
C'hrtMiicle 

None 

$100* 

None 

$80* 

None 

$50 

_ .\1J _ 

.Ml 

Vest 

4-3 

Ves 

No 

Hi  Ki 

Martinsville  KtiHirUr 

None 

$40 

-M  I  TKS 

Offse 

Offset 

.Micbi»:ati  City  Xfw.--l)isi)atch 

Tooo 

$150 

1000 

"“$100 

1000 

$50 

■“  ;Mi 

.Ml 

N<r“ 

5-5 

2-2 

.Vo 

No 

Hi-Fi^ 

M  i  sbavN  aka  Times 

KtOO 

$115 

1000 

$70 

.Ml 

.Ml 

N  es 

4-.1 

2-2 

Hi  Fi 

.\lumie  Star  &  (’re-.s 

980 

$22? 

yso 

$150 

980 

$75 

.Ml 

.Ml' 

Vest 

7-4 

“  Vt^ 

S'es 

Hi-  &  SI- 

New  Alban.N  1  ribune 

1000 

$65 

Ml  UK 

Ves 

6-3 

2  2 

No 

No 

Hi-Fi 

New  t'a*«tle  Courier-Times 

.Voile 

$100 

.None 

$5o 

■MTuK 

MTiiF 

t 

4-4 

No 

No 

Hi  Fi 

Noblesville  l.edyer 

002 

$45 

.Ml 

5-3 

2 

Hi-Fi 

IVru  Trilmnc 

None 

$1 15..50 

None 

$77 

None 

$38.50 

.Ml  11 

■MTTKS 

Not 

6  4 

1-1 

Ves 

Hi-Fi 

Plymouth  ril(»t-Xtws 

l*ape 

$12(. 

I’.iKe 

$8;) 

*  4  pg. 

$5(1 

.M  l  iiKS 

MTiiKS 

Not 

5-2 

1-1 

Vis 

No 

Hi-Fi 

Portland  Conime*rciaI -Review 

1000 

$35 

_ .M  rw  KS 

Kiehnumd  ralladiiim-ltem 

1000 

$(>0 

5 

Rushville  Republican  it 
Ttle*iram 

600 

$35 

.Ml 

No 

2 

, 

Hi  Ki 

Seymour  'I'ribune 

None 

$45 

.Ml 

.No 

6 

JT 

Hi-Fi 

Shclbyville  N’t w> 

500 

$80 

None 

$40 

.Ml 

Not 

4-2 

2-2 

Hi-Fi 

South  Bend  Trilnuie 

loOO 

$300* 

UHIO 

$2.50* 

iooo 

$135* 

.Ml 

All 

Vest 

7-7 

2-1 

S'es 

Hi-Fi 

Terre  Haute  I'rilmne-Star 

1000 

$110 

MTnWK 

Ves 

7 

1-3 

HFSt  SP 

I’nion  City  Times-(iazette 

1000 

$40 

All 

Vincennes  Sun-Commercial 

1000 

$.50 

MTiiK 

Vest 

3 

2 

Waltasli  I’lain  Dealer 

None 

$35 

■MTWTS 

Ves 

3 

2 

TirFi 

\Var>a\v  Times  rtiion 

54  pg. 

$60 

All 

Not 

4-4 

Hi-Fi 

Washinttlon  Tinies-Herald 

1000 

$50 

.Ml 

Winchester  News  & 

Journal  Herald 

1000 

$40 

All 

(l>  SpectaColor  .\pril  1, 

IOWA 


Ames  Tribune 

None 

$4(1 

All 

Ves 

2 

2-2 

Hi  Fi 

Itooiie  News-Republican 

1000 

$35 

All 

Not 

3 

No 

No 

Hi-Fi 

RurIint;toii  Hawk-F.ye 

10(10 

$120 

1000 

$90 

1000 

$60 

All 

All 

Ves 

14 

2*2 

Ves 

No 

Hi-Fi 

(  arroH  Times  Herald 

None 

$40 

All 

No 

3 

2 

Hi-Fi 

(  edar  I'.alN  Record 

None 

$40 

Offset 

Offset 

t  edar  Rapids-Marion  Gazette 

1000 

$250 

1000 

$200 

1000 

$100 

All 

All 

Vest 

3-3 

2.2 

Ves 

No 

Hi  Fi 

(  enterville  lowegian  &  (  itizen 

840 

$27.50 

All 

No 

2 

"  2-2 

Yes 

Hi-Fi 

Charles  City  Press 

1050 

$30 

All 

Clinton  Herald 

1000 

$60 

All 

Yes 

3 

2 

HF&  SP 

(  ouncil  Bluff'n  Nonpareil 

None 

$160 

None 

$110 

None 

$60 

S.MTTFS 

All 

Vest 

3-3 

3-3 

Ves 

No 

HF  &  SP 

Daveii|«irl- Ht  ttemlorf 

— 

rimes- l)emoi.’r.it 

1000 

$238 

1000 

$238 

600 

$110 

All 

All 

Vest 

3-2 

2-2 

Ves 

No 

HF&  SP 

l>es  Moines  Register  & 

- - 

Tribune 

Page 

$500* 

Page 

$500* 

1000 

$350 

All 

All 

Vest 

6-5 

1-2 

Hi  Fi 

Dubuque  Telegraph- Herald 

1 000 

$250 

1000 

$175 

1000 

$85 

All 

All 

Vest 

3-3 

Offset 

( )ffset 

Hi-Fi 

Kort  Dodge  Messenger  & 

(  hronicle 

1000 

$160 

1000 

$110 

1000 

$60 

All 

All 

Vest 

2-2 

1-1 

Ves 

No 

HF  &  SP 

Fort  Madison  Democrat 

H  pg.  $35 

All 

Not 

2 

’-2 

Hi-Fi 

Iowa  City  Press-Citizen 

1000 

$230 

1000 

$200 

moo 

$180 

All 

All 

Ves 

5-3 

3-1 

No 

Hi  Fi 

Keokuk  (late  <  ily 

Page 

$75 

Page 

$55 

None 

$35 

All 

All 

Ves 

4-2 

2-2 

Ves 

Hi  Fi 

Mars  Sentinel 

$55 

$30 

5-3 

1 

M.irshalltown  1  imcs-Repulilican  None 

$110 

None 

None 

$.50 

All 

All 

No 

6 

■■■ 

Hi-Fi 

Ma'»<in  L'lty  (iVihe-f  iazette 

Page 

$135 

Page 

$105 

Page 

$75 

All 

All 

Not 

7-4 

2-1 

No 

No 

HF&  SP 

Mu>catine  journa' 

1000 

$60 

1000 

$50 

UlilM 

$35 

All 

All 

Vest 

5-5 

Ves 

Yes 

HF&  SP 

Newton  News 

HHHI 

$60 

MTiiFS 

Vest 

7-7 

Hi-Fi 

$35 

All 

All 

No 

2-2 

1-1 

Yes 

Yes 

Hi-Fi 

t)-'kal(H»*sa  Herabl 

loon 

$50 

All 

Yes 

2-2 

2-2 

Hi  Fi 

Ottiinm.i  C  ourier 

150 

$70 

$70 

150 

$.50 

TWTF 

All 

Ves 

2-2 

2..? 

No 

No 

Hi-Fi 

Perry  (  hief 

588 

$25 

All 

No 

2 

Hi-Fi 

Sioux  (  ity  Journal 

Page 

35% 

Page 

35% 

moo 

25% 

All 

All 

Y’est 

7-5 

HF&  SP 

Spencer  Reporter  &  Times 

None 

$40 

All 

No 

Hi-Fi 

\  inton  <  edar  \  alley  Times 

None 

$40 

None 

$.10 

All 

All 

Offset 

Offset 

\\  ashington  Journal 

588 

$22 

All 

No 

2 

HF&  SP 

W  aterloo-C edarFalls- 

- 

Kvansilale  Courier 

1000 

$250 

1000 

$175 

1000 

$95 

All 

All 

Vest 

5-2 

1-1 

Yes 

Yes 

Hi-Fi 

\  olume  rare  discount  available.  1  AdPro  inks  available. 
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3  Colors  3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Color* 

Days 
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Spot 

Closing 
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Patch 

mats 

for-4 

color 

5th 

Cyl. 

for4 

color 

Pre-Prt. 

and  Black  extra 

and  Black 

extra 
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extra 

color 
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and 
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Inserts 

Min.  Site  charge 

Min.  Size 
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Min.  Size  charge 
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Avail. 

Ink  Spot  Col. 

Proofs 
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pg. 
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Arkansas  City  Traveler 

Atchison  Ulobe _ 

Augusta  Gazette _ 

CofTcyville  Journal 


Uotlce  City  Globe 


1000  $90 


1000  $b0 


1000  $30 


1000  35% 

1000  $30 

500  $30 

1000  $25 


560 


_ Hi-Fi 

Offset  Offset  Hi-Fi 

Offset  Offset _ 

No  Yes  Hi-Fi 


Emporia  Gazette 

lOOU 

$50 

All  1 

Fort  Scott  Tribune 

1000 

$25 

MTTFS  1 

Garden  City  Telegra 


Great  Bend  Tribune  Page 


Great  Bend  Western  Kansas  Press 

Hays  News _ 

Hutchiii'on  News _ Nom 

Indi-ix-iuience  Reporter  _ 


Junction  City  Union 


Kansas  City  Kansan 


Lawrence  Journal-\\  c 


Leavenworth  Times 


Liberal  Southwest  1 


Manhattan  Mercury 


Page  $75 


1000  $90 

None  $180 


1000  $30 


1000  $35 
1000  $50 
None  $100 
1000  $35 


7-3  1-1 

Ves 

7-2 

1-2 

Yest 

6-4 

No 

14-7 

1-1 

Pratt  Tribune 


Salina  Journal 


Topeka  Capital-Journal 


Winfield  Courier 


KENTUCKY 

Ashland  Independent 
Bowling  Green  Park  City  N 


1500  $105 


All  No 

All  No 


2-2  Yes  Yes 


Corbin  Tribune  &  Times 

'A  PK- 

$30 

All  ; 

Danville  Advocate  Messenger 

1000 

$50 

1000 

$25 

All  1 

Frankfort  State  Journal 

750 

$50 

All  1 

Glasgow  Times 


Henderson  Gleaner-Journal  I 


Hopkinsville  Kentucky  New  Era 


Lexington  Herald-I.eader 


Louisville  Courier  Journal  & 
Times 


Madisonville  Messenger 


None  $35 


1000  $50 


1000  $125 


750  $275 


1000  $40 


TWFS  STWTFS  Not  10-3 


All 


All  Yes 


All  Yes  4 


All  t  es 


Offset  Offset  Hi-Fi 


Offset  Offset 


Offset  Offset 


3  HF&SP 


Offset  Offset  Hi-Fi 


(1)  SpectaColor  Monday  onl 

LOUISIANA 


Alexandria-Pineville  Town  Talk 

1000 

$90 

1000 

$72 

Bastrop  Enterprise 

None 

$95 

None 

$65 

Baton  Rouge  Advocate  &  State 
Times 

1000 

$300* 

1000 

$225' 

All  Yest 


All  Yest 


1000  $150* 


4-4 

2-2 

Ves 

Yes 

Hi-Fi  1 

3-2 

2-1 

Offst 

4-3 

2-2 

Yes 

Yes 

Hi-Fi 

Crowley  Signal 


Franklin  Banner -Tribune 


Hammond  Star 

None 

$90 

None 

$60 

None 

$30 

All 

All 

Yest 

3-1  2 

Jennings  News 

1000 

$85 

1000 

$65 

1000 

$45 

All 

.Ml 

Yest  4 

Lafayette  Advertiser 

1000 

$60 

All 

Yes  1 

Offset  Offset  HF&SP 


Morgan  City  Rev 


New  Iberia  Iberian  & 
Teanerette  Enterprise 


State  Item 

1000 

$490* 

1000 

Opelousas  World 

1000 

Shreveport  Journal  &  Times 

1000 

$275 

1000 

MAINE 

Augusta  Kennebec  Journal 

1000 

1000  $250* 


1000  $35 


1000  $150 


1000  $50 


STWTF  Not 


All  Yest 


Offset  Offset  Hi-Fi 


No  No 


All  Yest  7-7  1-1  No  No  Hi-Fi 


Offset  Offset  HF&SP 


All  Yest  10-3  1-3 


Biddeford-Saco  Journal 


Portland  Press  Herald  Express  1000  $350  1000 


Waterrille  Sentinel 


Volume  rate  discount  available,  t  AdPro  inks  available. 
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2-Color* 
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1-Color* 
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Closing 
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color 
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Proofs 
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MARYLAND 

Annaiolis  Capital 


1000  50% 


All  Vest 


North  Adams  Transcript 


1‘ittsncld  Berkshire  Elagle 


Salem  News 


Southbridge  News _ 

Springfield  Union,  News  & 
Republican 


■4  pg.  35% 
600  $J0 


None  $250 


MTTF  Yes 


MICHIGAN 

Albion  Reporter 


Alpena  News _ 


Ann  Arbor  N 


Battle  Creek  Enquirer  &  News  1000 


Bay  City  Times 

Benton  Harbor  News-Palladium  Page 


Detroit  News _ 

Dowagiac  News _ 


Escanaba  Press 


Flint  Journal 


Grand  Haven  Tribune 


Grand  Rapids  Press 


Hillsdale  News 


Holland  Sentind  (Tab) _ 

Iron  Mountain-Kingsford  News 
Tronwood  Globe 


Tensing  State  Journal _ 

'  Ludington  News _ 

Manistee  News  Advocate 


Marqoette  Mining  Journal _ 

Menominee  Herald  Leader 


Midland  News 


Mount  Clemens  Macomb  Daily 


Page  $1000 


Page  $1000* 


1000  $95 


Page  $1000 


Page  $1000* 


1000  $55 


1000  $11? 


1000  $650* 
1000  $40 


None  $50 


Page  $185 


560  $40 
1000  $85 
600  $50 
1000  $60 


MTTFS  No 
All  Not 
MTTFS  Not 


1000  $185 


54  pg.  $60 


1000  $105 


uskegon  Chronicle 


woeso  Argus  Press _ 

*  Volume  rate  discount  available,  t  AdPro  inks  available. 


1000  $75* 


All  No  i  2-2 
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Why  not  send  a  boy  to  do  a  man's  job? 


(especially  when  he  can  do  it  better!) 


What  is  it  that’s  black  and  white  and  read 
all  over  ? 

Before  you  say  newspapers,  you  had 
better  add  yellow  and  blue,  because  the 
complexion  has  changed. 

The  Star  and  The  News  are  still  read  all 
over  Indiana  but  not  just  in  black  and  white 
...  in  radiant  sales-making  full  color  too. 

Our  R.O.P.  color  is  better  than  ever  as  a 


result  of  new  equipment  and  techniques. 

Hi-Fi  and  Spectacolor  inserts  offer  the 
highest  fidelity  in  fine  screen  and  slick 
paper  reproduction. 

Why  not  sell  your  product  with  the  added 
impact  of  color  7 

And  why  not  do  it  in  the  medium  that 
gives  you  circulation  guarantees  instead 
of  guesses  7 


THE  MARKET-28th  U  S.  metro  market 
in  retail  sales— 22nd  U.S.  newspaper  mar¬ 
ket-one  of  the  top  5  U.S.  test  markets. 
THE  STAR  AND  THE  NEWS-Full  serv¬ 
ice  newspapers:  ROP  color,  Roto,  Hi-Fi, 
Spectacolor,  Section  inserts.  Split-run. 
*Total  combined  daily  circulation  432,690, 
Sunday  380,543. 

*November  averages  reflecting  substantial  recent 
circulation  gains.  Subject  to  audit. 


In  color  or  black  and  white,  our  "paper  boys"  can  deliver  your  advertising  message  into  more  homes  in  the  central  Indiana  market  than  any  man  behind  a  "mike.' 
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The  Indianapolis  Star 

(m-NmO.  SUNDAY) 

THE  INDIANAPOLIS  NEWS 

(CVCIIIN«) 

Story  &  Kelly-Smith,  Inc.  •  National  Representatives 
The  Leonard  Co.  •  Florida  Representatives 
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charge 

Min.  Size  charge 

Avail. 
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Ink 

Spot  Col. 

Proofs 

PO- 

pg. 

MICHIGAN  (Cent.) 


Petoskey  News  Review 

980 

$75 

MTTFS 

No 

5 

3-2 

Offset 

Offset 

Hi-Fi 

Pontiac  Press  (Tab) 

ItKX) 

$170* 

1000 

$135* 

1000 

$90* 

All 

All 

Vest 

4-4 

2-1 

Yes 

No 

HF&  SP 

Port  Huron  Times  Herald 

1000 

$100* 

1000 

$75* 

1000 

$60* 

AU 

All 

Vest 

4-3 

No 

Yes 

HF&SP 

Sa^rinaw  News 

Page 

$250 

Page 

$225 

1000 

$105 

All 

All 

Vest 

3-3 

1-2 

HF8!  SP 

Traverse  City  Record  Eaple 

1000 

$60 

All 

Yes 

3 

1-1 

HF  &  SP 

\  l>silanti  Press 

1000 

$100 

1000 

$75 

All 

Yes 

4 

2-2 

HF&S? 

MINNESOTA 

Atl>ert  Lea  Tribune 

None 

$60 

All 

Yes 

5 

2-1 

No 

No 

HF&  SP 

Austin  Herald 

600 

$120 

600 

$95 

All 

All 

Vest 

4-3 

2-2 

Yes 

Yes 

Hi-Fi  ' 

Duluth  News  Tribune  &  Herald  14  li. 

$300 

14  li. 

$250 

14  li. 

$125 

All 

All 

Vest 

5-3 

2-2 

Yes 

No 

Hi-F'i 

$105 

$70 

1000 

$35 

All 

All 

Yes 

3-5 

2 

coal 

Faribault  News 

■pTIqH 

All 

Yes 

5-3 

2-2 

Hi-Fi 

Fergus  Falls  Journal 

None 

$50 

All 

Not 

7 

2-2 

Hi-Fi  ■ 

Hibbing  Tribune 

1000 

$40 

All 

Not 

4 

1 

Hi-Fi  “ 

Little  Falls  Transcript 

$130 

BliTilni 

$70 

All 

All 

Yest 

4-4 

1-1 

No 

Yes 

Hi-Fi  ~ 

Mankato-North  Mankato  Free 
Press 

$90 

$70 

$50 

All 

All 

Yes 

5-3 

3-2 

Yes 

No 

Hi-Fi 

Minneapolis  Tribune  &  Star 

Page 

$675* 

Page 

$675* 

mim 

$4.30* 

All 

All 

Vest 

4-2 

1-5 

Hi-Fi 

Moorhead  News  (1) 

1000 

$120 

$105 

■nuiH 

$90 

All 

All 

Yest 

4-2 

2 

Yes 

Yes 

HF&st 

New  Ulm  lournal 

None 

$)i0* 

None 

$40* 

All 

All 

V’est 

5-2 

Offset 

( )ff  set 

Hi-F'i 

Owatonna  People’s  Press 

None 

$.30 

All 

Yes 

2 

Hi-Fi 

Rtd  Wing  Republican-Eagle 

1000 

$45 

All 

Yes 

2 

1 

Hi-Fi  P 

Rochester  Po.st-BuIIetin 

1000 

$1  30 

1000 

$130 

MTWTF 

All 

Yest 

3-3 

3-3 

Yes 

No 

$130 

iiiiS 

mSm 

All 

All 

Yest 

4-4 

11 

No 

Yes 

HiFi  « 

St.  Paul  Pioneer  Press  ft 
Dispatch 

$450* 

1000 

$450* 

1000 

$325* 

All 

All 

Yest 

4-2 

1-2 

No 

Yes 

Hi-jl  1 

Wilmar  West  Central  Tribune 

■iHiliM 

$S5 

1000 

MTTFS 

MTTFS 

Not 

4-3 

No 

No 

Winona  News 

1000 

$.05  li. 

MTTFSu 

Yes 

5 

2 

Worthington  (llobe 

1000 

$120* 

1000 

$80* 

1000 

$40* 

All 

All 

Yes 

2-1 

1 

Offset 

Offset 

Hi-Fi 

(1)  Comb.  Fargo  (N.D.)  Forum 

MISSISSIPPI 

Biloxi-Gulfiiort  Herald 

1000 

$99 

1000 

$81 

1000 

$.34 

All 

-All 

Yest 

3-3 

11 

No 

No 

Hi-Fi 

Clarksdale  Press  Register 

lOOO 

$.10 

All 

Yes 

3-2 

2-2 

(Rumbus  Commercial  Dispatch 

1000 

$30 

All 

Yes 

5-2 

2-1 

Hi-Fi 

Corinth  Corinthian 

1000 

$20 

MTl  F 

Yes 

3 

1 

Hi-Fi 

Greenville  Delta  Democrat-Times 

1000 

$60* 

MTWF 

Yes 

6 

3-3 

HF&SI 

Greenwood  Commonwealth 

1000 

$110 

All 

Yest 

6 

2-2 

Hi-Fi 

Hattiesburg  .American 

1000 

$160 

1000 

$120 

1000 

$80 

All 

All 

Yest 

4-4 

1-1 

Yes 

No 

HFS,  .si 

Jackson  Clarion  Ledger  &  News 

1000 

$300* 

1000 

$250* 

1000 

$125* 

All 

AU 

Yest 

7-7 

2  2 

Yes 

No 

Hi  Fi 

Laurel  Leader-('all 

1000 

$90* 

1000 

$60* 

.All 

All 

Yest 

3-2 

3 

No 

No 

Hi-Fi 

Meridian  Star 

1000 

30%  * 

1000 

25  %* 

1000 

20%  • 

All 

All 

Yest 

4-3 

2-1 

Yes 

Yes 

HF&Sl 

Natchez  Democrat 

1000 

33 '/J% 

All 

t 

7-7 

Hi-Fi 

Pascagoula- Moss  Point  Chronicle 

None 

$110 

None 

$75 

None 

$40 

MTuF 

AU 

Yest 

4-2 

1-1 

No 

No 

Hi  Fi 

Pascagoula  Mississippi  Press- 
Register 

1000 

$80 

1000 

$60 

1000 

$40 

All 

AU 

3-2 

2-2 

Starkville  News 

1000 

$35 

AU 

Yest 

2 

Hi-Fi 

Tupelo  Journal 

1000 

$30* 

All 

Not 

2 

2 

HF&S 

Vick -burg  Post 

Page 

$117.60 

1500 

$67.50 

1000 

$35 

.All 

AU 

Yest 

7-3 

2-2 

Hi-Fi 

We«t  Point  Times  I>eader 

1000 

$35 

AU 

Yes 

2 

MISSOURI 

Boonville  News  &  -Advertiser 

560 

$35 

MTuF 

No 

3-3 

4-2 

Off-et  Offset  ■ 

Brookfield  News-Bulletin 

1000 

$35 

All 

2 

Offset  Offset  B 

Cape  Girardeau  Southeast  Missourian 

1000 

$120 

loot) 

$60 

All 

All 

Yest 

3 

1-1 

Hi  Fi  ■ 

Carthage  Press 

1000 

$35* 

All 

No 

2-2 

Hi-Fi  ■ 

Chillicothe  Constitution-Tribune 

1000 

$35 

AU 

Yest 

4 

2-1 

_ J 

Co'umbia  Missourian 

1000 

$90 

1000 

$60 

1000 

$30 

All 

AU 

Yest 

5-3 

1-1 

Offset  Offset  Hi-Fi  ■ 

('olumbia  Tribune 

1000 

$180* 

1000 

$120* 

1000 

$60* 

All 

AU 

Yes 

3-3 

1-2 

Nc 

Yes 

Hi-Fi  ■ 

Flat  River  St.  Francois 

County  Journal 

560 

$45 

AU 

Not 

3 

2-2 

HF&.SP] 

Independence  Examiner 

1000 

$40 

All 

Yes 

5-3 

2 

n 

Jefferson  City  Capital  News  & 
Post-Tribune 

1000 

$170 

1000 

$145 

1000 

$90 

.All 

Ai; 

Yes 

5-3 

2-2 

No 

No 

HiFi  I 

Joplin  Globe  &  New?  Herald 

1000 

$175 

1000 

$125 

All 

AU 

Yest 

2-2 

1-1 

No 

No 

Hi-Fi  1 

Kansas  City  Times  &  Star 

1000 

$675 

1000 

$675 

1000 

$375 

All 

All 

Yest 

10-3 

1-4 

Yes 

No 

HF&  SPJ 

Kennett  Democrat 

1000 

$75 

1000 

$60 

1000 

$40 

All 

All 

Yest 

3-3 

1-1 

Yes 

Yes 

HF&» 

Maryville  Forum 

600 

$25 

All 

4 

Mexico  Ledger 

1000 

$100 

1000 

$70 

1000 

$50 

MTWFS 

MTWFS 

Not 

4 

4-4 

Yes 

Yes 

Neosho  News 

1000 

$120 

1000 

$80 

1000 

$40 

All 

All 

Yest 

3-2 

2-1 

Yes 

Yes 

Nevada  Mail 

None 

$35 

All 

No 

2 

1 

Rolla  News 

None 

$50 

All 

_ J 

St.  Charles  Banner-News 

1000 

$60 

•All 

Not 

3 

1 

Offset  Offset  HFftSM 

St.  Joseph  Gazette  ft  News-Press 

1000 

$205 

1000 

$125 

1000 

$125 

All 

All 

Yest 

7-3 

Yes 

No 

Hi-Fi  m 

St.  Louis  Globe-Democrat 

1000 

$575 

1000 

$425 

1000 

$325 

All 

All 

Yest 

7-4 

3-3 

No 

No 

Hi-Fi  a 

St.  Louis  Post-Dispatch 

Page 

$600* 

1000 

$450* 

1000 

$350* 

All 

All 

Yest 

7-4 

3-2 

No 

No 

Hi-Fi  g 

*  Volume  rate  discount  available,  t  AdPro  ink?  available. 


5«  EDITOR  8C  PUBLISHER  for  March  26,  1 


Daily  Newspapers  Offering  ROP  color:  rates  and  data — Cont'd. 

Compilad  by  Editor  A  Publishor  ond  Lak*  Shoro  Eloctrotypo,  Chicago,  March,  I9M. 


3  Colors 

3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Color* 
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Process 
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Closing 
Mixt  days  for 

No.  of 
Progs 

Patch 

mats 

for-4 

coix 

5th 

Cyl. 

for-4 

coix 

Pre-Prt. 

and  Black 

extra 

a.id  Black 

extra 

and  Black 

extra 

color 

color 

Spec,  full  & 

and 

partial  partial 

Inserts 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size  charge 

Avail. 

Avail. 

Ink  Spot  Col. 

Proofs 

pg. 

pg. 

Accepted 

MISSOURI  (CoRt.l 


Sedalia  Democrat-Capital 

1000 

$110 

1000 

$75 

1000 

$50 

All 

All 

Yest 

Sikeston  Standard 

1000 

$75 

1000 

$60 

1000 

$40 

All 

All 

Not 

Springfield  News  &  Leader-Press 

1000 

$250* 

1000 

$175* 

1000 

$100* 

All 

Ail 

Yest  ( 

^Varrensburg  Star-Journal 


West  Plains  Quill 

1000 

$50 

All 

Yest 

1 

2-1 

Offset  Offset 

HF  &  SP 

MONTANA 

Billings  Gazette 

None 

$130 

None 

$110 

None 

$90 

All 

All 

Yest 

3-2 

2-2 

No  Yes 

HF&  SP 

Bozeman  Chronicle 

600 

$45 

All 

Offset  Offset 

Butte-Anaconda  Montana 
Standard  &  Butte  Post 

1000 

$148 

1000 

$121 

1000 

$94 

All 

All 

Yest 

7-2 

1-2 

No  No 

HF&  SP 

25% 

■Ein 

2-1 

Yes  No 

1  Havre  News 

600 

$35 

All 

Not 

2 

2-2 

Offset  Offset 

Hi-Fi 

Helena  Independent  Record  1000 


Kali  spell  Inter  Lake 


Miles  City  Star 


Missoula  Missoulian  &  Sentinel  1000 


600  $45 


14  li.  $30 


1000  $60* 


All  No 


SMTWF  Not 


All  Vest 


NEBRASKA 

Alliance  Times-Herald 


1000 

25% 

All 

No  : 

1  Columbus  Telegram 

Page 

$100 

1000 

$75 

1000 

$35 

MTTFS 

All 

V'est  J 

Grand  Island  Independent 


Hastings  Tribune _ 

Kearney  Hub _ 


54  pg.  $70 


980  $70 


None  50% 


All  Yes 


MTTFS  MTTFS  No 


All  All  Vest  5 

All  Vest 


Lincoln  Journal-Star 

Page 

$327 

Page 

$245 

1000 

$102 

SMTTFS 

All 

Yest  ; 

Nebraska  City  News-Press 


Norfolk  News _ 


North  Platte  Telegraph-Bulletin 


EHu 


1000  $70 


Page  $103.49 


All  Yes 


All  No 


STWFS  STWTFS 


NEVADA 

Carson  City  Nevada  Appeal 

None 

$75 

None 

$50 

None 

$25 

All 

All 

Not 

2-1 

21 

Offset  Offset  HF&SP 

Las  Vegas  Sun 


6634%  1000 


6634%  840 


All  Yest 


Reno  Nevada  State  Journal  & 
Gazette 

1000 

$390 

1000 

$360 

1000 

$310 

All 

All 

Not 

3  3 

1-1 

Yes  No  HF  &  SP 

Winnemucca  Humboldt  Star  & 
Battle  Mountain  Scout 

Page 

$100 

1000 

$70 

1000 

$40 

All 

All 

Yest 

3-2 

M 

Hi  Fi 

NEW  HAMPSHIRE 

Claremont  Eagle 

1000 

$S0 

All 

4 

Hi-Fi 

Page 

$130 

Page 

$65 

MTTFS 

No 

3 

2-2 

■  111  III  llh  — 

I  Keene  Sentinel 

1000 

$50 

All 

Yest 

5 

No  No  Hi-Fi  I 

Manchester  Union  Leader 


Nashua  Telegraph 


Portsmouth  Herald 


(1)  Volume  discount  on  preprint. 

NEW  JERSEY 


Asbury  Park  Press 


500  $170  (1)  500  $115(1) 


None  $50 


1000  100%  1000  50% 


None  $145 


None  $85 


All  Yes 


All  No 


All  Not  4- 


No  Yes  Hi-Fi 


1  Atlantic  City  Press 

1000 

$105 

All  Yest  * 

Bncktown-Point  Pleasant-Lakewood 
Ocean  County  Observer  (Tab) _ 


Bridgeton  News 


All  Yes  5-3  11  Offset  Offset  HF  &  SP 


Dover  Advance 


Elizabeth  Journal 

1000 

$155 

1000 

$130 

1000 

■mBi 

■■■■IIIH 

ouma)  Pa 


$60 

All 

Yes  5- 

$150 

All 

Yest  5- 

Perth  Amboy  News 

1000 

$80 

All 

No 

980 

$100 

All 

Yes 

Volume  rate  discount  available,  t  AdPro  inks  available. 
60 
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Fort  Worth  Star-Telegram 

The  only  advertising  medium  truly  giving  you  complete 


audited  coverage  of  the  Fort  Worth  portion  of  this  ONE 
BIG  MARKET. 


Daily  Newspapers  Offering  ROP  color:  rates  and  data — Cont'd.  ^ 

Compiled  by  Editor  t  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  IVM. 


3  Colors 
and  Black 
Min.  Size 
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extra 
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1-Color* 
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charge 
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Avail. 
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full& 
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Progs 
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Patch  5th 

mats  Cyl. 
for-4  for-4 
color  color 
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pg.  pg. 

Prt-Prt 

Inserts 

Accepted 

NEW  JERSEY  (Cent.) 

Trenton  Times-Advertiser 

Page 

$250* 

Page 

$175* 

1000 

$125* 

All 

All 

Vest 

7-5 

2-2 

No 

No 

HF&SP 

Trenton  Trentonian  (Tab.) 

1000 

$120 

1000 

$95 

1000 

$70 

All 

All 

Not 

7-3 

No 

Union  City  Hudson  Dispatch 

.None 

$100 

All 

Yest 

4 

2-2 

No 

Yes 

Hi-Fi 

N'ineland  Times-Journal 

1000 

$150 

1000 

$100 

1000 

$50 

•Ml 

All 

Vest 

2-2 

1-1 

Offset 

Hi-Fi 

Willingboro-Burlington 

County  Times 

lOOO 

$180 

1000 

$130 

1000 

$70 

All 

All 

Yest 

2 

1-1 

No 

No 

HF  &  SP 

NEW  MEXICO 

•Albuquerque  Journal  &  Trib'ine  1000 

55% 

1000 

45% 

1000 

35% 

All 

All 

Vest 

7-5 

2-2 

Yes 

No 

Hi-Fi 

Artesia  Press 

None 

$84 

None 

$42 

All 

No 

2 

No 

No 

HiFi  ~ 

Carlsbad  Current-.Aigus 

560 

$86 

560 

$25 

•All 

All 

Not 

10-10 

2-2 

No 

No 

Hi-Fi 

Clovis  News-Journal 

560 

50% 

All 

No 

3 

1-1 

Farmington  Times 

None 

$110 

None 

$85 

None 

$45 

All 

All 

Not 

3-3 

2-1 

No 

No 

HF8!  SP 

Gallup  lnde|)endent 

;  i  Pg 

$70 

:ipg.  $35 

All 

All 

No 

5 

3-3 

Hi-Fi 

Hobbs  News-Sun 

None 

$150 

None 

$100 

None 

$50 

All 

All 

Yes 

4-3 

No 

No 

Hi-Fi 

I.ea*  Cruces  Sun- New*. 

1000 

50% 

TWF 

No 

3 

1 

Hi-Fi 

Covington  Leader 

None 

$25 

STWTF 

Yes 

Offset 

Offset 

Roswell  Record 

None 

$(>0 

All 

Ves 

4 

1-1 

Hi  Fi 

Santa  Fe  New  Mexico 

1008 

6-5% 

45% 

30% 

Ail 

All 

No 

3-3 

No 

No 

Hi-Fi 

Silver  City  Press  &  Independent 

None 

$4(1 

Offset 

Offset 

Tucumcari  News 

1000 

$35 

TuF 

No 

4-2 

2-2 

Offset 

Offset 

Hi-Fi 

NEW  YORK 

Albany  Times-Cnion  & 
Knickerbocker  News 

Page 

$350 

1000 

$275 

1000 

$200 

All 

All 

Not 

7-7 

2-2 

Yes 

Yes 

HF&  SP 

Binghamton  Press 

Page 

$300 

1000 

$225 

1000 

$125 

All 

All 

Yest 

5-3 

1-3 

Yes 

Yes 

Hi-Fi 

Buffalo  Courier-Express 

None 

$325 

None 

$225 

None 

$175 

All 

All 

Yes 

7-5 

3-3 

No 

Yes 

Hi-Fi 

Buffalo  News 

500 

$500 

500 

$375 

500 

$250 

All 

All 

Vest 

7-7 

1-4 

No 

Yes 

HF&  SP 

C^rninj?  Leader 

None 

$50 

All 

Yes 

3 

No 

No 

HF&SP 

Dunkirk-Frcdoiiia  Observer 

Page 

Page 

$100 

1000 

$50 

MTuFS 

Vest 

6 

2-2 

Offset 

Offset 

Hi-Fi 

Elmira  Star-Garette  &  .Advertiser  1000 

$150 

loco 

TiIiM 

All 

Yest 

7 

1-2 

Yes 

No 

Gloversville-Johnston  Leader- 
Herald 

1000 

$100 

1000 

$60 

MTuFS 

Yes 

7-3 

Offset 

Offset 

Herkimer-Ilion  Telegram 

■Ea 

$50 

MTuFS 

MM 

Hornell  Tribune 

None 

$195 

None 

$125 

None 

$55 

All 

All 

Not 

6-3 

Offset 

Offset 

HF&  SP 

Hudson  Register-Star 

$100 

BsSB 

$50 

All 

No 

1-2 

2-1 

Offset 

Offset 

Hi-Fi 

Ithaca  Journal 

mssm 

Mltlllf 

$85 

■  iSuH 

$60 

MTTFS 

All 

Not 

5-5 

1-1 

■UtS! 

uUMi 

Jamestown  Post-Journal 

1000 

$75 

All 

Yest 

2 

HF&SP 

Kingston  Freeman 

630 

$65 

630 

$55 

630 

$45 

•MTuFS 

•MTuFS 

Vest 

3-3 

1-1 

No 

No 

Hi-Fi 

Lockport  I'nion  Sun  &  Journal 

1000 

$50 

.MTWFS 

Yes 

6 

Hi  Fi 

Middletown  Times  Herald- 
Record  (Tab.) 

Page 

$145 

Page 

$95 

All 

Vest 

3 

3 

Offset 

Offset 

Newburgh-Beacon  News 

1000 

$201 

1000 

$156 

1000 

$90 

All 

All 

Yes 

4-4 

1-1 

No 

No 

HF&  SP 

New  York  Herald  Tribune 

1000 

$750 

Ai: 

5 

HF&SP 

New  York  Journal  American 

1000 

45% 

MTT 

No 

5 

Hi-Fi 

Page 

$900* 

600 

■SHilaBi 

All 

Yes 

2 

2 

Hi-Fi 

New  York  World  Telegram  & 
Sun 

1000 

$900 

Yes 

5 

2-2 

HF&SP 

QIEQHI 

All 

All 

No 

6-6 

1 

No 

No 

HF&SP 

Home  Furnishings  Daily  (Tab.) 

300 

$1100 

300 

$800 

300 

$500 

All 

All 

No 

6-6 

1 

No 

No 

HF&SP 

Women’s  Wear  Daily 

300 

$1100 

300 

$800 

300 

$500 

All 

All 

No 

6-6 

1 

No 

No 

HF&  SP 

Icmg  Island  Press 

Page 

$800 

Page 

$700 

1000 

$450 

All 

All 

Yest 

5-3 

3-4 

Hi-Fi 

I.ong  Island  Star-Journal 

Page 

$330 

Page 

$250 

1000 

$150 

All 

All 

Yes 

3 

2-3 

No 

Yes 

Page 

Page 

$150* 

■BIiM 

All 

All 

Vest 

3-3 

No 

No 

HF  &  SP 

Niagara  Falls  Gazette 

Page 

$135 

WiHIlH 

$85 

All 

All 

Yest 

7-4 

2-2 

Hi-Fi 

Ogdensburg  Journal  & 

Advance  News 

1000 

$40 

All 

Vest 

2 

2a2 

Hi-Fi 

Oneida  Dispatch 

1000 

$45 

MTWFS 

Not 

4-2 

2 

No 

No 

Hi-Fi 

Oneonta  Star 

1000 

$65 

MTTFS 

Yest 

5 

1 

Yes 

No 

Hi-Fi 

Oswego-Fulton  Palladium-Times 

1000 

$40 

All 

Yest 

10-6 

2 

Hi-Fi 

Plattsburgh  Press-Republican 

Page 

$75 

Page 

$60 

.MTWFS 

MTWFS 

Not 

10-7 

No 

Yes 

Hi-Fi 

Port  Jervis  Cnion  Gazette 

lOOO 

50% 

All 

Offset 

Offset 

Poughkeepsie  Journal 

1000 

$100 

All 

Not 

5 

Hi-Fi 

Rochester  Democrat  &  Chronicle 
Times-l'nion  (Tab) 

1000 

$928.25* 

1000 

$69.3.25* 

1000 

$458.25* 

All 

.\ll 

Vest 

10-7 

Yes 

No 

Hi  Fi 

Rome  Sentinel 

1000 

$85 

1000 

$60 

1000 

$50 

All 

All 

Yest 

4-4 

2-2 

No 

No 

HF&SP 

Schenectady  Gazette 

Page 

$200* 

Page 

$170* 

1000 

$125* 

All 

All 

Yest 

5-5 

2-2 

Hi-Fi 

Schenectady  Union  Star 

■dm 

All 

Yest 

5-5 

2 

Hi-Fi 

Syracuse  Herald  Journal 

Herald  American 

Page 

$774.47* 

Page 

$602.36* 

$200* 

All 

All 

t 

3-2 

2-2 

Hi-Fi 

Troy  Record  &  Times  Record 

1000 

$195 

600 

$165 

600 

$125 

All 

.Ml 

Vest 

6-4 

2-1 

\’es 

No 

Hi-Fi 

Utica  Press  & 

Observer  Dispatch 

1000 

$225 

lOOO 

$135 

All 

Yesi 

3 

1-1 

Hi  Fi 

Watertown  Times 

Page 

$195 

Page 

$165 

1000 

$125 

MTTFS 

All 

Yest 

7-7 

1-2 

Hi  Fi 

NORTH  CAROLINA 

Asheville  Citizen-Times 

1000 

$100 

All 

Vest 

3 

1-2 

HK&  SP 

Burlington  Times-News 

1 000 

$50 

All 

Yes 

3 

2-2 

No 

Hi-Fi 

•  Volume  rate  discount  avaiLible.  t  AdPro  inks  available. 
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0 


Dining  out  in  one  of  the  many  excellent  restaurants  in  Metropolitan  Phoenix.  The  exciting 
variety  and  superb  quality  make  it  a  favorite  year-round  pastime  of  Active  Arizonans. 


ACTIVE 


Arizona  living 


MAKES  DYNAMIC  PHOENIX  A  NEWSPAPER  MARKET 


Because  Active  Arizonans  have  so  many  interests.  No  wonder;  that  in  1965,  among  all  dailies  in 


they  depend  on  The  Arizona  Republic  and  The 
Phoenix  Gazette  for  news  of  what  is  going  on. 

The  near-million  residents  of  Metropolitan 
Phoenix  have  a  personal  income  of  more  than  $2 
billion  and  spend  nearly  $1.5  billion  annually. 
The  Republic  and  The  Gazette  daily  reach  into  8 


the  United  States,  only  6  morning  and  5  evening 
newspapers  carried  more  advertising  lineage  than 
The  Republic  and  The  Gazette. 

Invest  your  media  dollars  where  you  get  proven 
coverage.  Reach  the  Active  Arizonans  in  Dynamic 
Phoenix  ...  a  newspaper  market. 


out  of  10  households  in  this  dynamic  market.  Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 


The  Arizona  ^  ^The  Phoenix 

REPUBLICfe,,jGAZETTE 

Morning  and  Sunday  Evening 


S  O  o|o  home  delivered  year-round  to  sun-active  Arizonans 
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3  Colors 

3-Color* 

2  Colors 

2-Color* 
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1-Color* 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

Closing 
Mixt  days  for 

No.  of 
Progs 

Patch 

mats 

for-4 

color 

5th 

Cyl. 

for-4 

color 

Pre-Pit 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Spec. 

fullA 

and 

partial  partial 

Inserts 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

Ink 

Spot  Col. 

Proofs 

pg- 

pg- 

Accepted 

NORTH  CAROLINA  (Coet.) 

Charlotte  Observer  News 

Concord  Tribune _ 

Durham  Herald  Sun _ 

Klizabeth  City  Advance 

Fayetteville  Observer _ 

Gastonia  Gazette _ 

Goldsboro  News-Argus 


Greensboro  Record  &  News 
Greenville  Reflector 


Hickory  Record 


None  $350* 


1000  $200 
1000 $100 


1000  $260* 

1000  $55 


MTVVFS 

All 

All 


All 

XITTFS 


Vest  3-3 
Not  7-7 


Vest  3-2 
Vest  4-3 


Yes _ HF&SP 

No _ _ 

Yes  No  Hi  Fi 

Offset  Offset  Hi-Fi 

S'cs  No  Hi-Fi 

Yes  No  Hi-Fi 

Hi  Fi 


Lumberton  Robesonian 

None 

$35 

All  No 

Morganton  News-Herald 

None 

$35* 

All  No 

New  Bern  Sun- Journal _ 

Raleigh  News  Observer  & 

Times 


Readsville  Revic 


Roanoke  Rapids  Herald 


Rockingham  Richmond  County 
Journal 


Rocky  Mountain  Telegram 


Salisbury-Spencer-East 
Spencer  Post 


Sanford  Herald 


Shelby  Star 


Statesville  Record  &  Lamimark 


1000  $225 


Vzpg.  $135* 
Page  $90 


V2  pg.  $90* 
1000  $70 


None  $35 


V2  pg.  $45* 
1000  $50 


2-2  Yes  Yes  Hi-Fi 


Offset  Offset  Hi-Fi 
Yes  No 


2-2  No  No  Hi-Fi 


Tarlwro  Southerner 

None 

$40 

All 

No 

rhoniasville  Times 

1000 

$75 

1000 

$50 

All 

All 

Yes 

Washington  News 

54  I>g. 

$35 

All 

No 

Wilmington  Star-News 


Wilson  Times 

1000 

$80 

1000 

$50 

All 

Not 

3 

1  Yes 

Yes 

Hi-Fi 

Winston-Salem  Journal  & 

Twin  City  Sentinel  1000  $225* 

1000 

$165* 

None 

$85* 

All 

All 

Yest 

1-2  Yes 

No 

Hi-Fi 

(1)  Process  color  and  offset.  June  1,  1966. 

NORTH  DAKOTA 

Bismark  Tribune 


Fargo  Forum  &  Tribune  & 

Moorhead  (Minn.)  News  Page 


(irand  Forks  Herald  None 


Mandan  Pioneer 


Minot  News 


OHIO 

Akron  Beacon  Journal 


Page  $450* 


1000  $105 


None  $105 


Page  $350* 


MTWFS 


A 


1-4  No  No  HF&.SP 


Alliance 

Review 

1000 

$180 

1000 

$120 

1000 

$60 

MTuFS 

All 

Yest 

Ashland 

Times-Gazette 

600 

$1 50 

600 

$115 

600 

$75 

All 

All 

Not 

Ashtabula  Star-Beacon 


Bom'linff  Green  Sentinel-Tribune 


Bryan  Times 


Cambridge  Jeffersonian 

600 

$100 

600 

$75 

100 

$50 

All 

All 

Yest 

Canton  Repository 

Page 

$300* 

Page 

$200* 

1000 

$100* 

MTTF 

All 

Yest 

Celina  Standard 

600 

$100 

600 

$50 

All 

Not 

Cincinnati  ElnQuirer 


Circleville  Herald 


Columbus  Citizen-Journal 


Columbus  Dispatch 


Conreaut  News-Herald 


Coshocton  Tribune 


Dayton  Journal  Herald  &  News 

1000 

$401.50 

1000 

$328.50 

1000 

$255.50 

All 

All 

Yes  ! 

Defiance  Crescent-News 

Page 

$115 

Page 

$85 

1000 

$50 

All 

All 

Yes  ! 

Dover-New  Philadelphia 
Reporter 


East  Liverpool  Review 


Fairborn  Herald 


Findlay  Republican-Courier 


Fremont  News  Messenger _ 1000  $100 _ 1000 

*  Volume  rate  discount  available,  t  AdPro  inks  available. 
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Let  The  Milwaukee  Journal  ROP  Color  Service  show  you 
the  light.  It’s  today’s  most  economical  means  of  utilizing 
advertising  and  editorial  color. 

Here’s  how  it  works:  Every  Friday,  the  ROP  Color  Service 
mails  an  assortment  of  advertising  and  editorial  pages  to 
subscribing  newspapers. 

All  you  do  is  select  the  illustrations  you  want  and  order 
the  materials  needed.  Mats  are  tailor-made  and  shipped 
within  48  hours  after  receipt  of  your  order. 

Prices  are  approximately  one-tenth  the  cost  of  the  original 
color-plate  production.  And  all  mats  are  of  the  finest  quality. 
You  can  count  on  them  for  clear  definition  of  color. 

For  more  information  about  our  unique  ROP  Color  Serv¬ 
ice,  just  mail  the  coupon.  ^ 

•  THE  MILWAUKEE  JOURNAL  ROP  COLOR  SERVICE  • 

•  Journal  Square,  Milwaukee,  Wisconsin  53201  * 

I  Please  send  me  full  information  about  I 

I  The  Milwaukee  Journal  ROP  Color  Service.  I 

:  NAME  _  -  : 

:  COMPANY  : 

:  ADDRESS  _  I 

•  • 

•  • 

I  CITY.  _STATE _ ZIP _  I 

•  • 

•  ••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

THE  MILWAUKEE  JOURNAL  ROP  COLOR  SERVICE 

THE  ORIGINAL  ROP  COLOR  SERVICE 


Journal  Square,  Milwaukee,  Wisconsin  53201  •  Telephone  271-6000  •  Teletype  Mi  460 


Daily  Newspapers  Offering  ROP  color:  rates  and  data — Cont'd. 


Compiled  by  Editor  t  Publisher  end  Lake  Shore  Electrotype,  Chicago,  March,  IfM. 


3  Colors  3-Color*  2  Colors  2-Color* 

and  Black  extra  and  Black  extra 

Min.  Size  charge  Min.  Size  charge 


1  Color  1-Color* 
and  Black  extra 
Min.  Size  charge 


Closing 
Mixt  days  for 
Spec,  full  li 
Ink  Spot  Col. 


Patch  5th 
matt  Cyl. 

No.  of  for-4  for-4 

Progs  color  color  Pre-Prt. 

and  partial  partial  Inserts 
Proofs  pg.  PO.  Accepted 


OHIO  (Cent.) 

Geneva  Free  Press _ 

Hamilton  Journal-News 

fronton  Tribune _ 

Kenton  Times _ 

Lancaster  Eagle-(jazette 
Lima  News 


lUOO  $120 


1000  $150 


laorain  Journal 


Man«tfig>ld  News-Journal 


Marietta  Time 


Marion  Star _ 

Martins  Ferry-Bellaire  Times- 

Leader  (Tab.) _ 

Medina  County  Gazette  & 
LeaderPost 


Middletown  Journal 


Mount  Vernon  N 


Napoleon  Northwest  Signal 
Newark  Advocate  & 
American  Tribune 


New  Philadelphia  Time 


Niles  Times 


Norwalk  Rt-flertor 


Painesville  Telegraph _ 

Piqua  Cali  ~~ 

Portsmouth  Times _ 

Kavenna-Kent  Kecord-Couricr 
Salem  News 


Sandusky  Register 


Sidney  New* 


1000  $125 

None  $100 


Offset  Offset  Hi-r 


No  Yes  HK&  SP 
-1  Offset  Offset  Hi-Ki 


es  No  Hr&SP 


Offset  Offset  Hi-Fi  (2) 


■  X«‘nia  Gazette _ I’age  $165 

Voiingstown  Vindicator  Page  $340 

Zanesville  Times-Recorder _ 600  $12.5 

(1)  $60  Wed.  and  Thurs.  (2)  Sat.  only. 

OKLAHOMA 

Ada  Newg _ 

Altus  Times-Democrat 
Anadarko  News 
Ardmore  .Ardmoreite 
Bartlesville  Examiner-Enterprise 

Blackwell  Journal-Tribune _ 

Chickaslia  Express  _ 

Clinton  News 
Duncan  Banner 


1000  $60 

1000  $125 

600  $65 


1000  $.50 

1000  25% 

None  $30 

1000  $50 


All  Yes  5-3 

All  Vest  7-7 

All  Vest  5-3 


1 _ Hi  Ki 

2-2 _ Hi  Ki 

1-2  Yes  Yes  H  F  &■  SP 


i 


Enid  News  &•  Eagle 


1000  $75 

1000  $80 

None  $7  5 


3^  pg.  $75 
1000  $ 


Off.set  Offset  HK&SP 


Holdenville  Naws 


Lawton  Constitution  Press 

Mc.\lester  News-Capital _ 

Miami  News-Record _ 

Aluskogee  Phoenix  &  Times 

Democrat _ 

Norman  Transcript _ 

Oklahoma  City  Oklahoma 

Journal _ 

Oklahoma  City  Oklahoman  & 

Times _ 

Okmulgee  Times _ 

Pauls  Valley  Democrat _ 

Ponca  City  News _ 

Sapulpa  Herald _ 

Seminole  Producer _ 

Shawnee  News-Star _ 

Stillwater  News-Press _ 

Tulsa  World-Tribune _ _ 

•  Volume  rate  discount  available. 


1000  $150 


141i.  $125 _ 141i. 

1000  $100  1000 


Page  $180 _ 1000 

Page  $650 _ Page 


_ 1000 

1000  $100  lOCO 


_ 1000 

Page  $105  1000 


1000  $400 _ 1000 

t  AdPro  inks  available. 


All  Vest  4-2 

All  Yes  2-1 

All  No  6 


All _ All  Yest  8-3 

_ _ STWTFS  Yest  3-2 

_ STWTF  Yes 

All _ All _ Yes  _ ^ 

_ SMTTF  No _ 

_ All  No _ 

STWTFS  STWTFS  Yest  7- 

All 


All  Vest  3-2 


Offset  Offset 


Yes  No  Hi-Fi 

Hi-Fi 


2-2  No  Yes  Hi-Fi 

6  No  Yes  Hi-Fi 

_ Offset  Offset  Hi-Fi 

2-2  No  No  Hi-Fi 

2-1  No  Yes  Hi-Fi 


Offset  Offset  HF&SP 


Offset  Off.set  Hi-Fi 


2-2  Yes  Yes  HF&SP 


EDITOR  &.  PUBLISHER  for  March  26,  1966 


THE  BLADE  and  TOLEDO  TIMES 

Toledo,  Ohio 

announce  the  appointment  of 

CRESMER,  WOODWARD, 
O’MARA&ORMSBEE,  Inc. 

as  national  advertising  representatives 


Offices:  New  York,  Chicago,  Detroit,  Philadelphia,  Minneapolis, 
Los  Angeles,  San  Francisco  and  Atlanta. 
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Compilad  by  Editor  A  Publishor  <nd  Lako  Short  Eloctrotypo,  Chicago,  March,  IfM. 


3  Colors 
and  Black 
Min.  Size 

.3-Color* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color  1-Color* 
and  Black  extra 

Min.  Size  charge 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Mixt 

Spec. 

Ink 

Closing 
days  for 
full  & 
Spot  Col. 

No.  of 
Progs 
and 

Pi  oofs 

Patch  5th 

mats  Cyl. 
for-4  for-4 
color  color 
partial  partial 
pg.  pg. 

Pre-Prt. 

Inserts 

Accepted 

OREGON 

Albany  Democrat -Herald 

800 

$126 

800 

$84 

500 

$42 

All 

Ail 

Not 

5-5 

3  3 

No 

Yes 

Hi-Fi 

Ashland  Tidings 

Page 

$U0 

Page 

$90 

1000 

$50 

All 

-AiTWFS 

No 

4-2 

2-1 

Offse 

Offset 

Hi  Ki 

Astoria  Astoriaii 

560 

>120* 

560 

$80* 

560 

$40* 

All 

All 

Vest 

3-2 

Yes 

No 

Hi-Fi 

Bend  Bulletin 

None 

$65 

None 

$47.50 

N<Hie 

$30 

All 

All 

Vest 

4-3 

1-1 

No(l)  Vesll) 

Hi-Ki 

('oos  Bay-North  Bend  World 

588 

$150 

588 

$100 

588 

$50 

All 

All 

Vest 

5-3 

1-1 

No 

No 

Hi-Fi 

Corvalis  Gazette-Times 

None 

$126 

None 

$84 

None 

$42 

All 

All 

Vest 

3-2 

2-1 

Yes 

Yes 

HF&  SI- 

None 

$140* 

None 

$110* 

None 

$75* 

All 

All 

Vest 

3-3 

2-2 

Yes 

Yes 

HF  &  SP 

Grants  Pass  Courier 

J4pg.  $120 

54  Pg.  $80 

!4  l>g. 

$40 

All 

All 

Vest 

3-3 

3-1 

Yes 

No 

Hi-Fi 

Klamath  Falls  Herald  &  News 

600 

$100 

$75 

$45 

All 

AH 

Vest 

3-3 

1-1 

No 

No 

Hi-Fi 

Medford  Mail  Tribune 

$110 

660 

$80 

660 

$.50 

All 

All 

Nest 

3  2 

2-1 

Yes 

No 

Hi-Fi 

Oregon  City  Knterprisc-Courier 

600 

75% 

WKEmM 

35% 

All 

All 

Vest 

5-2 

2-2 

Offset  Offset 

Hi-Fi 

Pendleton  East  Oregonian 

mum 

$145 

None 

$50 

All 

All 

3-2 

Offset  Offset 

Hi-Fi 

Portland  Oregonian  &  Oregon 
Journal 

Page 

50%  * 

Page 

45%* 

50%* 

A'l 

All 

Vest 

4-2 

2-2 

Hi-Fi 

Roseburg  News-Review 

61)0 

KIEilH 

$75 

$45 

All 

AH 

Vest 

No 

Yes 

Hi  Fi 

Salem  Oregon  Statesman  & 
Capital  Journal 

$280 

$195 

600 

$95 

All 

AH 

Vest 

3-3 

3-3 

Yes 

No 

Hi-Fi 

The  Dallas  Chronicle 

1000 

$100 

1000 

$75 

600 

$42 

AH 

All 

No 

4-3 

Offse 

Offset 

Hi  Fi 

(1)  Offset,  June  1,  1966. 

PENNSYLVANIA 

Allentown  Call-Chronicle 

Page 

$300* 

Page 

$250* 

1000 

$150* 

All 

All 

Yes 

7-7 

2-2 

HF&  SP 

Altoona  Mirror 

Page 

55% 

Page 

45% 

1000 

35% 

AH 

AH 

Vest 

3-3 

2-3 

Hi-Fi 

Ashland  News 

600 

$75 

AH 

Vest 

5 

2*2 

No 

No 

Hi  Fi 

Beaver-Rocliester-Aliquippa- 
Ambridge  Beaver  County 

Times 

lOOC 

$185 

1000 

$135 

1000 

$85 

AH 

AH 

Vest 

Yes 

Yes 

Hi-Fi 

Beaver  Falls-New  Brighton 
News-Tribune  (Tab.) 

1000 

25% 

MTWS 

Yes 

7-7 

Yes 

No 

Hi  fi 

Berwick  Enterprise 

None 

$50 

.All 

Not 

5-5 

2-1 

Hi-Fi 

Bethlehem  Globe-Times 

1000 

$80 

All 

Vest 

5 

Hi-Fi 

1000 

$50 

MTT 

Yes 

5 

2-1 

Hi  Fi 

Brownsville  Telegraph 

616 

$50 

AH 

Not 

2-2 

2-1 

(Offset  Offset 

Hi-Fi 

Butler  Eagle 

None 

$70 

None 

$70 

MTTFS 

Vest 

3 

2-2 

Hi  Fi 

Carlisle  Sentinel 

None 

$50 

All 

No 

6-4 

2-1 

Chambersburg  Public  Opinion 

1000 

$85 

All 

Yes 

5 

2-2 

HFS;  SP 

Chester  Delaware  County  Times 

1000 

$95 

.All 

Vest 

4 

2-2 

Hi-Fi 

Columbia  News 

1000 

$.50 

All 

No 

5 

2-2 

Offset  Offset 

Hi-Fi 

Connellsville  Courier 

None 

$120 

None 

$60 

AH 

No 

5 

2 

Hi  Fi 

Donora  Herald-American 

1000 

$60 

1000 

$50 

All 

Yes 

5-5 

2-2 

No 

Yes 

Doylestown-  H atboro  I  ntelli  gtneer 

1000 

$.35  li. 

.AH 

Yest 

4 

3 

Hi-Fi 

DuBois  Courier- Express 

54  i>g. 

$50* 

MTTFS 

Not 

5 

2-2 

Hi-Fi 

Easton  &  Wilson,  Pa.  & 
Pliillipsburg.  N.J.  Express 

1000 

$210 

1000 

$160 

loon 

$80 

Ml 

AH 

Yest 

6  4 

2-1 

No 

No 

Hi-Fi 

Ellwood  City  I,edger 

1000 

$85 

1000 

$55 

1000 

$40 

mttk 

All 

Yes 

4-4 

M 

No 

Yes 

Hi-Fi 

Erie  Times- News 

1000 

$150* 

1000 

$125* 

1000 

$100* 

SMTuFS 

AH 

Yest 

5-3 

3-3 

Yes 

No 

Hi-Fi 

Greensburg  Tribune-Review 

loOO 

$195 

1000 

$135 

1000 

$65 

TWTFS 

AH 

Yest 

7-3 

3-1 

No 

Yes 

Gr<enville  Record-.'krgus 

PK. 

$45 

AH 

Yest 

No 

No 

Hanover  Sun 

1000 

$65 

All 

Vest 

3-3 

2-2 

Yes 

Yes 

Hi-Fi 

Harrisburg  Patriot-News 

1000 

$350* 

1000 

$275* 

1000 

$175* 

AH 

AH 

Yest 

4-4 

1-1 

Yes 

No 

Hazleton  Standard-Speaker 

1000 

$75 

AH 

Yes 

7-7 

1 

Hi-Fi 

Homestead-West  Homestead- 
Munhall  Messenger 

1000 

$50* 

MTWFS 

Vest 

2 

2-1 

Hi-Fi 

Huntingdon-Mount  I'nion  News 

None 

$103 

None 

$84 

Nf-ne 

$50 

.AH 

All 

^>st 

7-4 

No 

No 

Hi-Fi 

Jeanette  Ne^ns-Dispatch 

14li. 

$50 

MTTF 

Not 

3-3 

2-2 

Hi-Fi 

Johnstown  Tribune- Democrat 

1000 

$115 

All 

Ves 

4 

1-1 

HF&  SP 

Kittanning  laeader-Ttmes 

54  pg. 

$65 

MTiiF.S 

Vest 

3-3 

1 

Hi-Fi 

I,ancMter  Intelligencer-Journal 
&  New  Era 

Page 

$350* 

1500 

$250* 

800 

$1.50* 

AH 

All 

Yest 

7-7 

2-1 

No 

No 

Hi-Fi 

[.an.sdale  North  Penn  Reixjrter 

loot) 

$50 

All 

Not 

5-2 

2-1 

Hi-Fi 

Ijinsford  Record 

1000 

$35 

All 

I-atrobe  Pulletin 

None 

$150 

None 

$100 

.None 

$50 

AH 

AH 

No 

4-2 

2-2 

No 

Yes 

Hi  Fi 

I.«banon  News 

None 

$125 

None 

$85 

None 

$60 

All 

All 

Yes 

3-3 

2 

No 

Yes 

Hi  Fi 

I/evittown  Times  & 

Bristol  Courier 

lOOO 

$215 

1000 

$160 

1000 

$90 

All 

Vest 

2 

1-1 

No 

No 

HF&  SP 

I,<ewistowii  Sentinel 

1000 

$50 

SMTuFS 

Yest 

5-5 

1-1 

Hi  Fi 

Lock  Haven  Express 

660 

$50 

MTTFS 

Yest 

4 

HF&  SP 

McKees|iort  Duqucsne-Clairton 
News 

I  non 

50% 

1000 

40% 

1000 

25% 

■All 

All 

Yest 

4-4 

1-1 

Yes 

No 

Hi-Fi 

Milton  Standard 

None 

$135 

None 

$90 

None 

$45 

MTiiFS 

All 

Not 

4-2 

Offset  Offset 

Hi-P'i 

Monessen-Charleroi-Donora 
Valley  Indeiiendent 

1000 

$75 

.A'l 

Yes 

5-5 

No 

No 

Hi-Fi 

Monongahela  Republican 

1000 

$60 

1000 

$50 

All 

.All 

Yes 

5-5 

2-2 

No 

Yes 

Mount  Carmel  Item 

600 

$75 

All 

No 

10-5 

2-1 

New  Castle  News 

Page 

$150 

Page 

$120 

1000 

$80 

TuFS 

All 

Yes 

3-3 

2-1 

No 

No 

Hi-Fi 

New  Kensington-Amold  Dispatch 

600 

$100 

.All 

Aes 

5-2 

2 

Hi-Fi 

Newtown  Enterprise 

1000 

$.35li. 

10-4 

Norristown  Times-Herald 

HiMiW 

$145 

1000 

$115 

1000 

$85 

All 

.All 

Yest 

5-5 

2 

Yes 

No 

Hi-Fi 

•  Volume  rate  discount  available. 

t  AdPro  inks  available. 

68 

EDITOR  & 

PUBLISHER 

for  March  26,  1966 

Dial  -A-  Story 


What’s  your  subject?  Exotic  fuels,  food  from  oil, 
cleaner  air  and  water,  offshore  drilling,  computer¬ 
ized  refineries,  the  ups  and  downs  of  gasoline 
prices,  service  station  beautification,  a  wildcat  in 
the  Arctic,  or  a  tiger  here  at  home? 

If  you  need  background  information  or  specific  de¬ 
tails  on  these  or  any  parts  of  the  big  Energy  story, 
call,  teletype  or  write  the  nearest  Humble  Public 
Relations  staff  man. 


Jay  Rose  . 
Jay  Spry 
Jim  Grady 


P.  0.  Box  2180,  Houston  77001  CA  1-5864 

60  West  49th  St.,  New  York  10020  974-3620 

Hutchinson  River  Parkway,  Pelham  10803  PE  8-4700  Ext.  265 
P.  0.  Box  1288,  Baltimore  21204  VA  5-5400  Ext.  430 


1105  West  22nd  St..  Oak  Brook.  III.  60523  654-2600  Ext.  322 


2000  Classen  Center  N,  Oklahoma  City  73106  JA  8-2411  Ext.  449 


P.  O.  Box  60626.  New  Orleans  70160  527-3322 


P.  O.  Box  2180.  Houston  77001 


P.  0.  Box  120,  Denver  80201 


534-1251  Ext.  267 


1800  Ave.  of  the  Stars.  Los  Angeles  90067  879-2700  Ext.  223 


OIL  &  REFINING  COMPANY... AMERICA’S  LEADING  ENERGY  COMPANY 


£Nca 


9«6 


So,  if  you're  looking  for  a  newspaper 
press  with  advanced  technology,  that  gives 
superior  quality  reproduction  with  minimum 
maintenance  and  maximum  durability,  and 
especially  a  press  that  makes  color 
changeovers  easy  — 

Presto ! 

Look  to  Hoe,  the  name  that  stands 
for  Progress  in  Printing. 

R.  Hoe  &  Co.',  Inc.,  910  East 
nVEi  138thSt.,NewYork,N.Y.  10054 


Changeover! 

On  the  Hae  Colormatic  you  can  change  spot  color,  or  black,  the  Hoe  patented  ink 

any  page  position  to  any  color  in  less  than  pump  system  is  the  most  efficient  means  of 

five  minutes!  laying  ink  down  on  newsprint  at  speeds  up 

Simply  disconnect  the  black  ink  hose  from  to  70,000  pph. 
the  page  pump  and  connect  the  color  ink  Electrical  controls  permit  precise, 

hose  that  runs  from  the  color  ink  container  high-speed  adjustment  of  ink  from  maximum 

located  in  the  leg  of  the  press  unit.  coverage  down  to  a  mere  film.  And 

QuickI  Clean!  Convenient!  And  most  of  all,  mechanical  gear  synchronization 
dependable.  with  press  drive  assures  that  ink  coverage 

But  that's  only  part  af  the  Hoe  Colormatic  per  column  will  remain  constant 

story.  Whether  you're  printing  ROP  color,  through  the  full  range  of  press  speed. 


Daily  Newspapers  Offering  ROP  color:  rates  and  data— Cont'd. 

Cotnpilad  by  Editor  t  Publishar  and  Laka  Shora  Elactrotypa,  Chicago,  March,  I9M. 


3  Colors 
and  Black 
Min.  Size 

3-Color* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

24:olor» 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mixt 

Spec. 

Ink 

Closing 
(lays  for 
full  & 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch  Sth 
mats  Cyl. 

for-4  for-4 
color  color 
partial  partial 
PB-  pg- 

Pre-Prt. 

Inserts 

Accepted 

PENNSYLVANIA  (Cont.) 

Oil  City  Franklin  Derrick  & 
News-Herald 

Page 

$143 

1000 

$100 

1000 

$65 

•MTuFS 

All 

Vest 

4-4 

2-2 

Yes 

Yes 

Hi-Fi 

I’hiladelphia  Bulletin 

Page 

$750* 

Page 

$750* 

1000 

$475* 

All 

All 

Vest 

10-10 

1-11 

HF&SP 

I’hiladelphia  Inquirer 

Page 

$650* 

Page 

$650* 

1000 

$475* 

All 

All 

Vest 

20-14 

2-7 

HF&SP 

I’hiladelphia  Newrs  (Tab.) 

1200 

$300* 

1200 

$300* 

600 

$175* 

All 

All 

Vest 

20-10 

No 

No 

HFSiSP 

i’hoenixville  Kepublican 

600 

35% 

.\ll 

No 

5-5 

2-1 

Hi-Fi 

i'ittsburgh  Post*Ga2ette 

Page 

$575 

Page 

$575 

1000 

$375 

All 

-All 

Vest 

3-2 

2-5 

Hi-Fi 

Pittsburgh  Press 

Page 

$600 

Page 

$600 

1000 

$400 

•MTTF 

•MTTF 

Vest 

3-2 

2-5 

Hi-Fi 

I’ottstown  Mercury 

1000 

50% 

1000 

40% 

1000 

25% 

•MTWKS 

MTWFS 

Not 

3-3 

1-1 

No 

Hi-Fi 

FoRsville  Kepublican 

500 

$80 

-MTuFS 

Not 

6-6 

2*2 

Hi-Fi 

1000 

$300* 

1000 

$225* 

$150* 

-MTTFS 

MTTFS 

Vest 

3-3 

2-3 

No 

HF  &  SP 

Scranton  Tribune  &  Scrantonian 

1000 

$225 

1000 

$175 

1000 

$125 

All 

All 

Vest 

4-3 

No 

Ves 

Hi-Fi 

Shamokin  News-Uispatch 

600 

$75 

All 

Vest 

5 

No 

No 

Hi-Fi 

Sharon-  Farrell-Sharps  ville- 
Wbeatland  Herald 

1500 

$80 

All 

Yes 

5 

Hi-Fi 

Shenandoah  Herald 

1000 

$50 

•MTuFS 

Vest 

7 

7 

mism 

QSSl 

Esai 

Somerset  American 

1000 

$100 

1000 

$50 

■MTuFS 

No 

4 

1-1 

Hi-Fi 

State  College-Bellefonte  Centre 
Times 

None 

$115 

None 

$100 

None 

$50 

All 

All 

Ves 

7-7 

Ves 

No 

Hi-Fi 

Stroudsburg-East  Stroudsburg 
Pocono  Record 

2352 

$180 

2352 

$120 

1000 

$60 

All 

All 

Not 

5-3 

Offset 

Offset 

Sunbury  Item 

$150 

1000 

1000 

$75 

TWFS 

TWFS 

Vest 

5-3 

2*2 

Hi-Fi 

Tarentum-Brackenridge  Valley 
News 

600 

$100 

All 

Not 

4-4 

Hi-Fi 

Towanda  Review 

^ipg 

.  $75 

'/i  Pg. 

.  $75 

!i  pg. 

.  $50 

.MTWF 

.MTWF 

No 

10-4 

3-3 

Offset 

Offset 

Uniontown  Herald  &  Standard 

1000 

$60 

All 

Vts 

3 

No 

HF&SP 

Vandergrift  News-Citizen 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

Offset 

Offset 

Warren  Warren  C'ounty 
Observer  (Tab.) 

1120 

$150 

1120 

$100 

1120 

$50 

All 

All 

5-4 

Offset 

Offset 

Warren  Times-Mirror 

1000 

$25 

All 

Ves 

3-3 

1-1 

Hi-Fi 

Washington  Observer  & 

Re]Hirter 

Page 

$195 

Page 

$130 

1(100 

$65 

MTuFS 

All 

Vest 

3-2 

3-1 

Hi-Fi 

Waynesboro  Rtx'ord  Herald 

1000 

$55 

MTWFS 

No 

2 

1  Iff  .set 

Offset 

Hi-Fi 

Waynesboro  Democrat  Messenger 

1 500 

$185 

1500 

$155 

All 

Not 

2-1 

2*2 

( Iff  set 

Offset 

HF&  SP 

West  Chester  Local  News 

1000 

$50 

All 

No 

2 

Hi-Fi 

Wilkes-Barre  Record,  Times- 
Leader  &  News 

Page 

$500 

Page 

$400 

1000 

$300 

MTTF 

All 

Vest 

7*2 

2-1 

Hi-Fi 

York  (lazette  &  Daily  (Tab.) 

1000 

$120 

All 

Ves 

5-5 

Hi-Fi 

I  PUERTO  RICO 


San  Juan  K1  Iinpercial  (.Tab.) 

Page 

$150* 

Page 

$125* 

560 

$75* 

MS 

.MS 

Ves 

; 

Hi-P'i 

San  Juan  Star  (Tab.) 

980 

$225 

980 

$150 

980 

$75 

All 

All 

Ves 

7-3 

Offset 

Offset 

Hi-Fi 

RHODE  ISLAND 

Newi^ort  News 

1000 

$100 

All 

Vest 

4-4 

No 

No 

Hi-Fi 

Pawtucket-Central  Falls  Times 

100(1 

$125 

All 

Vest 

4 

2-2 

Hi-Fi 

Providence  Journal  &  Bulletin 

1000 

$310 

All 

Vest 

5 

HF&  SP 

West  Warwick  Pawtuxet  Valley 
Times 

1000 

$95 

All 

Yes 

7-4 

Hi-Fi 

Woon>ocket  C'all 

560 

$1.10 

5o0 

$100 

560 

$70 

All 

All 

Vest 

3-1 

2 

Ves 

Hi-Fi 

SOUTH  CAROLINA 

.\iken  Standard  &  Review 

Page 

$50 

All 

Not 

3-2 

1-1 

HF&  SP 

Anderson  Inde}>endent  Mail 

Page 

$250 

1000 

$14(1 

1000 

$115 

.MTWFS 

All 

A’est 

4-3 

No 

No 

Hi  Fi 

I'harleston  Post,  News  & 
l-'ourier 

1000 

$250* 

1000 

$187.50* 

1000 

$125* 

•All 

All 

Vest 

4-4 

3-3 

Ves 

No 

Hi  Fi 

Columbia  State  &  Record 

lO'lO 

$350 

1000 

$187.50 

1000 

$125 

All 

All 

Vest 

5-3 

3-2 

Yes 

Ves 

HF&  SP 

Florence  News 

1000 

45% 

1000 

.30% 

All 

All 

Yes 

5-3 

2-1 

Hi-Fi 

(ireenville  News  &  I’ietlmont 

1000 

$250 

1000 

$187.50 

1000 

$125 

All 

All 

Vest 

Ves 

No 

Hi-Fi 

Orangd>urg  Times  &  Democrat 

1000 

60% 

1000 

40% 

1000 

33!.^% 

SMTu 

All 

Ves 

7-3 

2*2 

Rock  Hill  Herald 

1000 

$135 

1000 

$90 

1000 

$45 

All 

All 

Vest 

4  2 

2-1 

Yes 

No 

Hi-Fi 

Si)artanburg  Herald-Journal 

None 

$125 

All 

Yes 

4 

4 

Hi-Fi 

Sumter  Item 

598 

$100 

598 

$75 

598 

$40 

All 

All 

Ves 

2-1 

No 

No 

I’nicMi  Times 

1000 

$105 

1000 

$70 

1000 

$35 

All 

All 

Not 

3-3 

No 

Hi-Fi 

SOUTH  DAKOTA 

Aberdeen  American-News 

1000 

$70 

.All 

Vest 

2 

1-2 

Hi  Fi 

Huron  Plainsman 

1000 

$50 

All 

Yes 

4 

1-1 

Hi  Fi 

Madison  I-^eader 

None 

$30 

W 

Ves 

1 

Offset 

Offset 

Hi-Fi 

Mitchell  RejmMic 

1000 

$150 

1000 

$100 

1000 

$.50 

.All 

All 

2-2 

2-2 

Ves 

Yes 

Hi-Fi 

Kaitid  City  .lournal 

10(8) 

$100 

1000 

$100 

1000 

$.50 

All 

.All 

Vest 

4-4 

No 

Yes 

Hi-P'i 

Sioux  Falls  Argus-I^eailer 

lOOtl 

$1.50 

1000 

$130 

None 

$100 

All 

.All 

Yes 

7-3 

2-1 

Ves 

No 

Hi-Fi 

Watertown  Public  Opinion 

1((00 

$100 

1000 

$75 

1000 

$50 

All 

All 

Vest 

5-3 

Ves 

Yes 

Hi-Fi 

TENNESSEE 

Athens  Post--\lhenian 

1000 

$105.84 

MTTF 

Not 

4 

Hi-Fi 

Bristol  Herald  Courier  & 
Virginian  Tennessean 

1000 

$50 

All 

Ves 

4 

Hi-Fi_ 

*  Volume  rate  discount  available,  t  Adl’ro  inks  available. 
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Why  The  Bulletin  is  Philadelphia 


The  fun  and  games  editor  has  no  time  on  his  hands 


Jack  Wilson,  sports  editor  of  The 
Philadelphia  Bulletin  (or — as  some 
of  his  associates  call  him — the  fun 
and  games  editor),  is  always  moving, 
even  when  he  is  sitting  still.  He  has 
no  time  on  his  hands. 

He  is  phoning,  writing,  editing, 
planning,  assigning,  digging  for  more 
and  better  sports  stories. 

Under  Jack’s  direction,  there  are 
many  styles  of  writing  in  The  Phila¬ 
delphia  Bulletin’s  sports  pages  but 
primarily  one  writing  pattern  that 
delivers  easy,  informative  reading. 
Bulletin  sports  writers  get  away  from 
the  routine  because  there’s  something 
different  about  every  person  and 
every  story  in  sports.  They  make 


athletes  three-dimensional  people  .  .  . 
although  it  takes  effort,  perspiration 
and  sometimes  anguish. 

Add  to  this,  picture  coverage  by 
The  Bulletin’s  Machine  Gun  Camera 
that  captures  and  re-creates  the  im¬ 
portant  plays  of  the  game,  and  you 
see  why  The  Bulletin’s  sports  pages 
pack  excitement  and  enthusiasm  that 
increase  reader  interest  and  loyalty. 

When  big  events  break  in  sports. 
The  Bulletin  covers  them  in  depth, 
saturates  them  with  writers  and 
photographers.  Readers  get  more  in 
The  Bulletin,  often  more  than  if  they 
saw  the  spectacle  themselves.  The 
Bulletin  takes  them  places  they  can’t 
go,  shows  them  things  they  haven’t 


seen,  and  gives  them  a  new'  per¬ 
spective  on  sports. 

People  like  The  Bulletin’s  sports 
pages.  They  are  alive. 

Philadelphians  read  the  complete 
story  in  The  Bulletin — the  newspaper 
that  is  uniquely  Philadelphia.  That’s 
one  reason  why  The  Bulletin  is  a 
welcomed  guest,  a  friend  of  the  family, 
in  more  than  700,000  homes — eve¬ 
nings  and  Sundays. 

So  strong  is  this  welcome  that  The 
Bulletin  has  a  million  more  circulation 
every  7  days  in  Greater  Philadelphia  than 
any  other  newspaper. 

To  sell  Philadelphia,  begin  with 
The  Bulletin ...  it  may  be  all  you  need. 


A  Million  Market  Newspaper:  New  York, 
Chicago,  Detroit,  Los  Angeles,  San  Fran¬ 
cisco.  Member  Metro  Sunday  Newspapers. 
Miami:  The  Leonard  Company.  Toronto:. 
American  Publishers’  Representatives. 


In  Philadelphia  nearly  everyhody  reads  THE  BULLETIN 


Daily  Newspapers  Offering  ROP  color:  rates  and  data— Cont'd 


Compiled  by  Editor  &  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  I9M. 
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3  Colors 
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Inserts 
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TENNESSEE  (Cont.) 

Chattanooga  Times,  News- 
Free  Press 

lUOO 

$220 

1000 

$160 

500 

$100 

All 

Vest 

7-3 

Yes 

Yes 

Hi-Fi 

Clarksville  Leaf  Chronicle 

1000 

$225 

1000 

$175 

1000 

$125 

S.MTWF 

All 

Not 

3-2 

2-1 

Otfset 

Offset 

HFSiSP 

Cleveland  Banner 

1000 

$60 

All 

No 

2 

Offset 

Off-set 

Columbia  Herald 

1000 

$40 

All 

Yes 

3 

2 

Hi  Ki 

Dyershurg  State  Gazette 

None 

$50 

All 

No 

2-2 

2-1 

Hi  Fi 

Klizabethon  Star 

616 

3354% 

All 

3-3 

2 

Offset 

Offset 

Grceneville  Sun 

1050 

50% 

-MTTFS 

2 

Hi  Fi  ~ 

Jackson  Sun 

1000 

$125 

1000 

$100 

1000 

$75 

All 

All 

Vest 

6-6 

4-4 

Yes 

Yes 

H  F  &  SP 

Johnson  City  Press  Chronicle 

1000 

$120 

1000 

$90 

1000 

$60 

All 

All 

Vest 

3-3 

3-1 

Yes 

Yes 

HF&SP 

Kiiii;s}K>rt  Times*Ne%vs 

1000 

$60 

All 

No 

7-4 

1-2 

■ 

Knoxville  Journal  &  News- 
Sentinel 

1000 

$320 

1000 

$270 

1000 

$220 

All 

All 

Vest 

3-3 

2-2 

Yes 

No 

Hi-Fi 

Ma.yville-Alcoa  Times 

None 

$-5 

All 

Yes 

3 

Yes 

No 

Hi  Fi 

Memphis  Commercial  Api>eal  & 

Press- Scimitar  1000 

$650* 

1000 

$500* 

1000 

$375* 

All 

All 

Vest 

5-5 

1-3 

Yes 

No 

Hi  Fi 

Morristown  (iazette-  Mai  1 

None 

$40 

None 

$20 

All 

All 

No 

15-6 

l-I 

No 

Yes 

Murfreesboro  News-Journal 

1000 

33  54% 

All 

No 

6-6 

1-2 

Nashville  Banner  &  Tennessean 

1000 

$325* 

1000 

$250* 

1000 

$200* 

All 

All 

Vest 

5-4 

2-2 

Yes 

Yes 

HF&  SP 

Oak  Ridge  Oak  Ridger 

moo 

33  54% 

.All 

Vest 

3 

1 

Shelbyville  Times-Gazette 

1000 

$100* 

1000 

$60* 

1000 

$35* 

All 

All 

No 

7-5 

Offset 

Offset 

Hi-Fi 

Union  City  Messenger 

1000 

$60 

moo 

$40 

All 

No 

2 

1 

Offset 

Offset 

Hi  Fi 

TEXAS 

Abilene  Reporter-News 

1000 

$130 

1000 

$100 

1000 

$60 

.\11 

All 

Vest 

4-3 

2-2 

Yes 

Yes 

Hi  Fi 

Amarillo  News  &  Globe-Times 

1000 

50% 

1000 

3354% 

1000 

25% 

All 

All 

Vest 

4-2 

2-1 

Yes 

No 

Hi-Fi 

Arlington  News-Texan 

1000 

$120 

1000 

$80 

1000 

$40 

All 

All 

Yes 

4-7 

4 

Offset 

Offset 

Hi  Fi 

Athens  Review 

1000 

$120 

1000 

$80 

moo 

$40 

MFS 

MTTFS 

Not 

4-2 

3-2 

Offset 

Off.set 

Hi-Fi 

Austin  American-Statesman 

1000 

$216 

1000 

$175 

1000 

$118.75 

All 

All 

Yes 

3-2 

2-2 

Yes 

No 

HF&SP 

RaMown  Sun 

1000 

$150 

1000 

$105 

1000 

$60 

All 

All 

Vest 

4-2 

2-2 

Offset 

Offset 

Hi-Fi 

Beaumont  Enterprise  &  Journal 

1000 

$245 

1000 

$175 

moo 

$115 

All 

All 

Vest 

3-2 

1-1 

Yes 

No 

Big  Spring  Herald 

2408 

$90 

2408 

$60 

1000 

$35 

All 

All 

Vest 

7-5 

2-2 

Hi  Fi 

■ESCB 

1000 

.50% 

40% 

1000 

25% 

All 

All 

Vest 

3-3 

3-3 

Yes 

Yes 

Hi  Fi 

■■■■ 

IHCIilH 

$50 

$25 

.All 

All 

Yes 

3-3 

2-2 

No 

No 

Clel)urne  Times-Review 

>4  i*R-  $150 

54  PK. 

$70 

54  pg- 

$35 

All 

All 

Yes 

2-2 

1-1 

No 

No 

HF&SP 

Corpus  Christ!  Caller-Times 

loon 

$200* 

moo 

$150* 

moo 

$100* 

All 

All 

Vest 

4-4 

2-2 

Yes 

No 

HF&SP 

Cuero  Record 

moo 

25% 

All 

Yes 

3-2 

2-1 

Dallas  News 

moo 

$4.50 

moo 

$350 

lOGO 

$250 

All 

All 

Vest 

3-3 

2-5 

Yes 

Yes 

HF&  SP 

Dallas  Times  Herald 

1000 

$400 

moo 

$300 

1000 

$200 

All 

All 

Vest 

3 

2-2 

KViB 

iSSI 

Denison  Herald 

1000 

$95 

moo 

$75 

moo 

$40 

All 

All 

12-5 

3-1 

EEHI 

Denton  Record-Chronicle 

1000 

$80 

moo 

$60 

1000 

$40 

All 

All 

Vest 

3-2 

2-2 

ESHI 

Edinburft  Review 

Page 

$90 

Page 

$.50 

None 

$.30 

All 

All 

Vest 

2-1 

1-1 

Offset 

Offset 

El  Paso  Times  &  Herald-Post 

1000 

$300 

moo 

$250 

KKIO 

$150 

All 

All 

Yest 

7-4 

1-2 

Yes 

No 

Hi-Fi 

Fort  Worth  Press  (Tab.) 

600 

$300 

600 

$220 

60(1 

$160 

All 

All 

Yes 

10-2 

2-1 

Yes 

Yes 

Hi  Fi 

Fort  Worth  Star-Telegram 

1000 

$662.20 

moo 

$463.54 

1000 

$331.10 

All 

All 

V’est 

3-3 

2-2 

No 

Yes 

HF&SP 

Freeport-Clute-I.ake  Jackson 
Brazosport  Facts 

1000 

$130 

moo 

$85 

1000 

$35 

All 

All 

No 

7-3 

1-2 

Offset 

Offset 

Hi-Fi 

Gainesville  Register  & 
Messenger 

588 

$105 

588 

$70 

588 

$35 

All 

All 

No 

2-2 

No 

Yes 

Galveston  News  &  Tribune 

1000 

$115 

moo 

$95 

1000 

$60 

All 

All 

Yest 

4-2 

4-4 

No 

Yes 

HF&SP 

Garland  News 

1000 

$120 

moo 

$80 

1000 

$40 

All 

All 

Not 

5-2 

1-3 

Offset 

Offset 

Hi-Fi 

Grand  Prairie  News-Texan 

moo 

$120 

moo 

$80 

1000 

$40 

All 

All 

7-4 

Offset 

Offset 

Greenville  Herald-Banner 

1008 

$90 

1008 

$70 

10C8 

$40 

All 

All 

Yes 

5-3 

Yes 

Yes 

mzEi 

Harlingen  Valley  Morning  Star 

1000 

moo 

40% 

1000 

25% 

.All 

All 

Yest 

3-3 

3-3 

Yes 

Yes 

Hi  Fi 

Henderson  News 

moo 

$35 

ThFS 

Yes 

3 

2-1 

Offset 

Offset 

Hi  Fi 

Hillsboro  Mirror 

1000 

$45 

Houston  Chronicle 

1000 

$525* 

1000 

$3.50* 

moo 

$235* 

All 

All 

YesT 

7-4 

1-4 

Yes 

No 

HF  &  SP 

Houston  Post 

moo 

$525* 

moo 

$350* 

moo 

$235* 

All 

All 

Yest 

5-3 

1-5 

Yes 

No 

HF&SP 

Hurst  Mid-Cities  News  Texan 

moo 

$120 

1000 

$80 

moo 

$40 

All 

All 

Yes 

7-4 

4 

Offset 

Offset 

Irving  News-Texan 

1352 

$120 

1352 

$80 

1352 

$40 

SMTu 

All 

Yest 

5-2 

Offset 

Offset 

Hi-Fi 

Kermit  Sun 

1000 

$80 

1000 

$40 

All 

All 

Offset 

Offset 

Kilgore  News  Herald 

moo 

$70 

1000 

$35 

All 

Yest 

2 

2-2 

Hi-Fi 

Kileen  Herald 

1000 

$60 

moo 

$35 

All 

Yest 

2-2 

3-3 

No 

Yes 

Hi-Fi 

Ijiredo  Times 

1000 

.50% 

moo 

40% 

moo 

25% 

All 

All 

Yest 

4-3 

2-2 

No 

No 

Hi-Fi 

Levelland  Sun  News 

moo 

$30.88 

All 

No 

2 

2-1 

$150 

BimB 

All 

All 

Yes 

7-2 

2-2 

T^bbock  Avalanche-.Tournal 

8.50 

$145 

850 

$115 

850 

$75 

All 

All 

Vest 

3-3 

2  2 

No 

No 

Hi-Fi 

Lufkin  News 

1000 

$105 

1000 

$70 

1000 

$35 

All 

All 

Yes 

2-1 

1-1 

No 

No 

Marlin  Democrat 

980 

$80 

980 

$40 

.All 

All 

Offset 

Offset 

Marshall  News  Messenger 

moo 

$90 

1000 

$70 

1000 

$40 

All 

All 

Yes 

7-3 

2-2 

Yes 

No 

Hi-Fi 

McAllen  Valley  Monitor 

1000 

1000 

25% 

■KIQIB 

■2S] 

3-3 

3-3 

Yes 

Yes 

Hi-Fi 

McKinney  Courier-Gazette 

1000 

.8120 

1000 

$80 

moo 

$40 

All 

All 

Offset 

Offset 

Midland  Reporter-Telegram 

None 

$60 

None 

$42 

None 

$30 

All 

All 

Yes 

.3-3 

2-3 

Yes 

No 

eSH 

Mineral  Wells  Index 

moo 

$35 

All 

No 

1 

HF&SP 

Odessa  American 

500 

$120 

500 

$90 

500 

$60 

.All 

All 

Yest 

3-3 

3-2 

No 

No 

Hi-Fi 

Orange  I-eader 

14  li. 

$105 

14  li. 

$70 

14  li. 

$45 

All 

All 

Yest 

2-2 

2-1 

Yes 

No 

Hi-Fi 

V’'olume  rate  discount  available. 

t  AdPro  inks  available. 

olor  lineage  up,  but  presses  start  on 


Sta-Hi  Multiplex  Router  is  credited  for  on-time  press 
starts  despite  demanding  production  loads.  PRESS- 
READY  PLATES  GO  OUT  FASTER  .  .  SPEEDIER 
REMAKES  MEAN  LESS  LOST  PRESS  TIME. 


In  production  plant  of  the  Chicago  Sun  Times  and 
Chicago  Daily  News  (combined  circ.,  1,000,000-|-) 
color  lineage  has  seen  fantastic  growth,  states  Abner 
Kirby,  (above  right)  Stereo  Superintendent.  Their  new 


Controls  and  adjustments  on  Multiplex  are  designed 
for  speed  and  safety.  Cam  type  plate  lock-up  is  like 
presses,  with  rapid,  one-motion  locking  and  unlock¬ 
ing.  Fully  lighted,  completely  enclosed  Multiplex  has 
all  operator  conveniences.  n-ioi. 


All  four  router  heads  are  accessible  for  ease  in  serv¬ 
icing  bits  on  the  4-at-a-time  Multiplex.  Jet  mist  oil 
lubrication  to  the  bits  and  full  instrumentation  are 
standard,  contribute  to  savings  through  systematic 
preventive  maintenance. 


STA-HI  CORPORATION 

2601  Campus  Drive,  Newport  Beach,  Calif.  92663  (714)  833-1000 


435  North  Michigan  Ave. 
Chicago,  Illinois  60611 
(312)  467-4441 


In  Canada:  Wyndham  Austin  &  Co.  Ltd. 
315  12th  Avenue;  Richelieu,  P.  Q.  Canada 
(514)  658-1785 


1  -Li 

m  )  "  harl 

i  A 

PR  ^ 

S-- 

676  Winters  Ave. 

1850  North  St.  Paul 

85  rue  Gaucheret 

Paramus,  N.J.  07652 

Wichita,  Kansas  67213 

Brussels,  Belgium 

(201)  261-  4354 

(316)  942-6225 

(02)  15.48.67 
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3  Colw  s  3-Color* 
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2-Color* 

1  Color 
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Process 
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Mixt  days  for 

Progs 
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Pre-Prt. 
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extra 

color 
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Spec,  full  & 
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partial  partial 

Inserts 

Min.  Size  charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

Ink  Spot  Col. 

Proofs 

PO- 

pg- 

Accepted 

TEXAS  (Coat.) 

Palestine  HcraliM'icss  (’I'ah.) 

Pampa  News _ 

Paris  News _  980 

Pasadena  Star  Ne«-s  fitireii  None 
Plainvicw  Herald _ 


Port  Arthur  News _  1 000_ 

Richardson  News _  1000 

San  Angelo  Standard-Times  1000 

San  Antonio  Express-News  1000 


San  Antonio  Light 


Sherman  Democrat 


Snyder  News 


1000  $9S 
1000  $80 
1000  SJ.tO 
1000  $200 


Texas  City  Sun 
TVier  Courier-Times  & 
Telegra|)h  (Tab.) 
Vernon  Record 
Victoria  Advocate 
Waco  News-Tribune  & 
Times-Herald _ 


Wichita  Palis  Record  N 


11  _ Hi-Fi 

_ Hi-Fi 

_  No  No _ 

12  Offset  Offset  HF&SP 

Hi-Fi 


2-2  Ves  Yes  HF&SP 

1-2  '  (tffset  Offset  HF&SP 

2  2  Yes  Yes  HF&SP 

Yef 


1000 

$75 

1000 

$60 

lOOO 

$40 

All 

All 

Yest 

4-2 

lipc-  $150 

'ipg-  $100 

N  >ne 

$65 

All 

All 

Yest 

5-3 

1000 

$80 

1000 

$40 

All 

All 

No 

1 5-5 

None 

75'rc 

None 

50*11. 

None 

25% 

All 

All 

Yest 

4-2 

1000 

$175..50 

1000 

$136.  .50 

1000 

$106.25 

All 

All 

Yest 

5-5 

No 

Yes 

HF&SP 

Yes 

No 

HF&.SP 

Hi-Fi 

No 

No 

Hi  Fi 

Yes 

Yes 

HF&SP 

Yes 

Yes 

Hi-Fi 

l-ogan  lleralil-Jouinal 


Ogden  Standard-Rxamint 


Provo  Herald 


Burlington  F'ree  Press 

1000 

$100* 

All 

Yes 

2  2-: 

> 

HF&SP 

St.  Albans  Messenger 

1000 

$75 

All 

Yes 

2  II 

1 

Hi-Fi 

St.  Johnsbury  Calendontan- 
Record 

1000 

$45 

All 

Not 

2  1 

1 

Hi-Fi 

White  River  Jiinetion  Valley  N 


(1)  Publisher’s  option. 


Arlington  Northern  Virginia  Sun 


Bristol  Herald-Courier  & 
Virginia-Tennessean 


Charlottesville  Progres 


Covington  V’irginian 


Culpeper  Star-Exponent 


Fredericksburg  Free  I.,ance-Star 


Harrisonburg  News-Record 


Hopewell  News 


Newport  News-Hampton  Press  & 
Times-Record _  lOlK)  $27.S 


Norfolk  Virginian- Pilot  & 

I.>edger-Star  lOOO  $.100* 


Petersburg  Progress- 1  ndex 


Pulaski  Southwest  Times _ ^1  $.  1 

Richmond  Times-Dispatch  & 

News  Leader _ 1000  $2.'<0 

Roanoke  Times  &  World  News  1000  $29,1* 

Staunton  Leader _ 

Suffolk  News-Herald _ 

Waynesboro  News-Virginian  1000 _ j  ti5 

Winchester  Star _ '4  pg.  $105 


(1)  September  1.  1966. 

WASHINGTON 

Aberdeen  World _ _ 1000 _ _  75*; 

Bellingham  Herald  None  $150 


1000 

$50 

$275 

1000 

$200 

1000 

$150 

$300* 

1000 

$250* 

1000 

$175* 

1000 

$t>0 

$.07  li.  700 


Searchlight 


Centralia-Chehalis  Chronicle 


F'llensburg  Record 


lamgriew-Kelao  News 


None  $180*  _ 
None  $1.15* 


840  $45 

'4  PK.  $75 


1000  .50% 

None  $100 


None  $120* 
None  $90* 


fftVJH 


1000  $100 

1000  $175* 

1000  $.50 

1000  $50 

420  $25 

'4  I*.  $40 


MTWT  Yes 


Offset  Offset  HF&.SP 


5-5 

3  3 

V’es  No 

HiFi 

7-4 

2  2 

Yes  No 

HF&SP 

Yes  No  HF&SP 

Yes  Yes  Hi-Fi 

No  No  Hi-Fi _ 


All 

All 

Yes 

f>-6 

2  1 

Yes 

No 

Hi  Fi 

All 

All 

Yest 

Yes 

BaKBai 

All 

All 

Yest 

No 

No 

Hi  Fi 

All 

All 

Yest 

7-7 

Yes 

Yes 

HF&SP 

All 

Offset 

Off.set 

None  $150  None  $100  None  $50 


Mount  Vernon  Skagit  s’alley 

Herald  None  $135  None 


Olympia  Olympian  None  $140  None 


*  Volume  rate  discount  avaiLiblc.  t  AdPro  inks  available. 
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SUPER  FLOMeS 

This  development  in  molding  R.O.P.  color  can  save  you  as  much  as  15 
minutes  per  mat.  And  it  makes  no  difference  whether  you  use  a  mat 
roller  or  a  direct  pressure  press— you  can  cold  mold  color  with  Wood 
R.O.P.  Super  Flongs. 

Plus— get  uniformly  level  printing  surfaces,  longer  wearing  plates 
and  no  progressive  shrinkage  in  the  casting  box.  Ask  your  Wood  Flong 
field  representative  to  show  you  how  to  save  time  and  improve  your 
color  work  with  Wood  R.O.P.  Super  Flongs. 


On«-pi*c«  SUPER  FLONG  no-pock  mot-A  NEW  ERA  IN  STEREO TmNC 

WOOD  FLONG  CORPORATION 

H008ICK  PALLS,  NEW  YORK  N«w  York  ONIo*:  S81  PIfth  Av*..  Phon*:  MU  7*8960 

_  SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


Daily  Newspapers  Offering  ROP  color:  rates  and  data— Cont'd. 

Complied  by  Editor  t  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  IPM. 
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Cyl. 
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color 

Pre-Prt. 
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color 

color 
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partial  partial 

Inserts 
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Kin.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

Ink 

Spot  Col. 

Proofs 

pg- 

pg. 

Accepted 

WASHINGTON  (Cont.) 


Pasco-Kennewick-Richland 
Tri-City  Herahl 

1000 

$90 

1000 

$60 

150 

$40 

All 

All 

Ye..it 

7-7 

1-1 

Yes 

No 

HF&  SP 

Port  Atieeles  News 

None 

$150 

None 

$100 

None 

$50 

All 

All 

Not 

4-2 

Offset 

( )ffset 

Hi-Ki 

Seattle  Journal  of  Commerce  & 
Northwest  (Construction  Reconl 

None 

$125 

All 

Seattle  Post-lnteUiftencer 

1  (HiO 

$475* 

1000 

$425* 

1000 

$265* 

All 

All 

Nest 

3-3 

2-3 

Yes 

No 

Hi-Fi 

Seattle  Times 

1(M)0 

$475* 

1000 

$425* 

1000 

$265* 

.MTT  KS 

All 

^'est 

6  3 

2-5 

Yes 

No 

Hi-Fi 

Silane  S|)okesman-Review  & 
Chronicle 

1000 

$475 

1000 

$375 

1000 

$175 

All 

All 

Vest 

3-2 

7.-2 

Yes 

No 

Hi-Fi 

Tacoma  News  Tribune 

1000 

$4.50* 

1000 

$350* 

1000 

$175* 

AM 

All 

Vest 

4-2 

2-2 

Yes 

No 

Hi-Fi 

V^ancouver  C'olunibian 

None 

$160 

None 

$110 

None 

$60 

All 

All 

Vest 

3-3 

2-1 

Yes 

No 

Hi-Fi 

Walla  Walla  Union-Bulletin 

None 

75% 

None 

50% 

None 

25% 

All 

All 

Vest 

3-3 

2-2 

Yes 

Yes 

Hi-Fi 

Wenatchee  World 

6<MI 

$165 

600 

$110 

600 

$55 

All 

All 

Vest 

2-2 

2-2 

Yes 

No 

HF&SP 

N  akinia  Herald  &  Republic 

1000 

$160 

1000 

$125 

1000 

$75 

All 

All 

7-2 

1-1 

Offset 

Offset 

Hi-Fi 

WEST  VIRGINIA 


Beckley  Post -Herald  &  Raleigh 
Register 

600 

$1.50 

600 

$115 

600 

$65 

All 

.Ml 

Yest 

2-1 

Yes 

No 

Hi  Fi 

Blueffeld  Telegraph  &  Suii>et 
New’s-Ohserver 

None 

$135 

None 

$110 

None 

$85 

Ml 

All 

Yest 

7-4 

Yes 

No 

('harleston  (Jazette  Mail 

1000 

$325* 

1000 

$2.50* 

1 000 

$175* 

All 

All 

Yest 

10-5 

2-2 

No 

Yes 

Hi-Fi 

Fairmont  Times-West  Virginian 

1000 

$75 

All 

Yes 

5-3 

1-1 

Huntinton  Herald-Dispatch  & 
Advertiser 

1000 

$225 

1000 

$175 

_1000 _ 

$100 

.Ml 

All 

Yest 

4-4 

2-4 

Yes 

No 

HF  &  SP 

Martinsburs  Journal 

None 

$50 

All 

3 

Hi-Fi 

Morganstown  Dominion  News  & 
Post 

1000 

$180  (1) 

1000 

$100  (1) 

1000 

$60  (1) 

All 

All 

Yes 

5-3 

2-2 

No 

No 

Hi  Fi 

Moundsville  Kcho 

None 

$50 

All 

Yes 

2 

i 

HF&  SP 

I’arkersburK  News  &  Sentinel 

600 

$2a 

All 

No 

5-3 

2-2 

Wheeling  Intelligencer  & 
News-Register 

Page 

$319.80 

Pape 

$255.80 

600 

$145 

All 

All 

Yest 

7-7 

3-3 

HF  &  SP 

(1)  Rates  effective  May  1,  1966. 

WISCONSIN 


Appleton-Necnab-Mcnasba  Post- 
Crescent 

101)11 

$190 

1000 

$150 

1000 

$100 

All 

All 

Yest 

7  4 

1-1 

Yes 

No 

HF  &  SP 

Ashland  Press 

1000 

35% 

All 

No 

5-5 

1-1 

Hi-Fi 

Beloit  News 

None 

$120- 

Notie 

$80* 

None 

$40* 

All 

All 

Yest 

7-3 

1-1 

Yes 

Yes 

H  F  &  SP 

Clnppew'a  F'alls  Herald- 
T  eleizram 

560 

$.i0 

No 

4-4 

Hi-Fi 

Kau  Claire  Leader  &  Telegram 

Page 

$125 

uwo 

$100 

None 

$70 

Ml 

All 

Yest 

5-2 

11 

Yes 

No 

HFSc  SP 

Fond  Du  I-ac  Commonwealth 
Reporter 

Page 

$105* 

None 

$70* 

All 

^’es 

4 

2-2 

HF  &  SP 

Green  Bay  I'ress-Gazette 

1001) 

$210* 

1000 

$165* 

1000 

$120* 

All 

All 

Yest 

7-7 

2 

Yes 

No 

HF&  SP 

Janesville  (Jazette 

1000 

5100 

1000 

$70 

All 

Yest 

5-5 

1-1 

HF&SP 

Kenosha  News 

None 

$120 

None 

$90 

1232 

$60 

\ITnFS 

All 

Yest 

4-4 

1-1 

Yes 

No 

Crosse  Tribune  (T.tb.) 

1000 

$115* 

1000 

$100* 

1000 

$85* 

All 

All 

Yest 

4-’ 

1-2 

Yes 

No 

HF&  SP 

Madison  Wisconsin  State  Journal 
&  Capital  Times  I'age 

$250 

I'age 

$250 

1000 

30% 

All 

All 

Yest 

10-5 

2*2 

No 

No 

HF&SP 

Manitowoc-Two  Rivers  Herald- 
Times  &  Reporter 

None 

$115* 

Nofie 

$85* 

None 

$55* 

.Ml 

All 

Yest 

2-2 

Yes 

Yes 

Hi  Fi 

MariiM-tte  Eaprle-Star 

1000 

$120* 

1000 

$90* 

1000 

$60* 

All 

All 

Not 

7-3 

Yes 

No 

HF&SP 

Marshfield  News-Herald 

1000 

$60 

All 

Not 

2-2 

1-1 

No 

No 

H  F  &  SP 

Milwaukee  Journal  &•  Sentinel 

1000 

$695* 

1000 

$590* 

1000 

$4«3* 

All 

•Ml 

Yest 

7-7 

No 

No 

Hi-Fi 

Oshkosh  Northwestern 

None 

$150 

None 

$110 

None 

$70 

All 

All 

Yest 

6-4 

1-1 

V'es 

No 

H  F  &  SP 

Racine  Journal-Times  & 

Bulletin 

1000 

$125 

1000 

$112.50 

1000 

$100 

All 

All 

Not 

5-5 

2-3 

Yes 

No 

HF&  SP 

Shawano  Leader 

560 

$58.80 

560 

$54.88 

560 

$50.96 

All 

All 

Not 

4-1 

1-1 

No 

)is 

Hi  Fi 

Shebo'gan  Press 

1000 

$120 

1000 

$85 

1000 

$60 

All 

All 

Yest 

7-7 

No 

No 

Hi-Fi 

Stevens  Point  fotirnal 

None 

$50 

MTWFS 

Not 

2 

1-1 

H  F  &  SP 

Superior  Telegram 

840 

55% 

840 

45% 

840 

35% 

MTTFS 

All 

Yest 

5-5 

2-2 

Yes 

No 

Hi  Fi 

Watertown  Times 

None 

$40 

All 

Yest 

3-2 

Hi-Fi 

Waukesha  Freeman 

1000 

$120 

1000 

$90 

1000 

$60 

Alt 

All 

Yest 

5-5 

1-2 

No 

'o 

Hi-Fi 

Wausau  Record-Herald 

None 

$105 

None 

$80 

None 

$60 

A'l 

All 

Yest 

5-5 

2-2 

No 

No 

Hi-Fi 

Wisconsin  Rapids  Tribune 

I’age 

$100 

'A  pg. 

$80 

None 

$60 

A'l 

All 

Yest 

5-5 

1 

No 

No 

HF&  SP 

WYOMING 

Casjier  Star-Tribune 

1000 

$100 

All 

Yes 

10-5 

2-2 

Cheyenne  Wyoming  Eagle  & 

Wyoming  State  Tribune  (Tab.)  Page 

75% 

1500 

50% 

1000 

3354% 

All 

All 

Yest 

7-3 

2-2 

Yes 

5'es 

Hi-Fi 

I^ramie  Boomerang  (Tab.) 

1000 

50% 

1000 

3354% 

Ml 

All 

Yes 

2 

1 

No 

No 

Hi-Fi 

^^BB 

■HDTiB 

$30 

TW  1  FS 

Yest 

2 

1-1 

Hi-Fi 

iti'l'iiiMTiii’iitUiiiiiaiiiiiiitM 

IHI 

■tlliliH 

All 

Yes 

2-2 

2 

Hi-Fi 

Sherida  i  Press 

600 

30% 

MTFS 

No 

3-1 

1 

Hi  Fi 

WorlanJ  Northern  Wyoming 
News  TTab.) 

980 

3354% 

All 

No 

2-2 

2-2 

No 

No 

Hi-Fi 

•  Volume  rate  discount  available,  t  AdPro  inks  available. 
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During  1965,  advertisers  used  color  in  1197  insertions 
to  command  attention  and  heighten  the  impact  of  their 
selling  messages  in  the  Fairchild  newspapers. 


Fairchild  Publications,  Inc, 


DAILY  NEWS  RECORD  •  WOMEN’S  WEAR  DAILY  SUPERMARKET  NEWS  •  DRUG  NEWS  WEEKLY 

HOME  FURNISHINGS  DAILY  •  FOOTWEAR  NEWS  ELECTRONIC  NEWS  •  METALWORKING  NEWS 

Also  Publishers  of  MEN’S  WEAR  Magazine,  Books,  Directories. 


Daily  Newspapers  Offering  ROP  color:  rates  and  data — Cont'd. 

CompMtd  by  Editor  E  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  Ifii. 


3  Colors  3-Color* 

2  Colors 

2-Coler* 

1  Color 

1-Color* 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

Closing 
Mixt  days  for 

No.  of 
Progs 

Patch 

mats 

for-4 

color 

5th 

Cyl. 

for-4 

color 

and  Black  extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Spec,  full  & 

and 

partial  partial 

Min.  Size  charge 

Min.  Size 

charge 

Min.  Size  charge 

Avail. 

Avail. 

Ink  Spot  Col. 

Proofs 

pg. 

pg- 

Calgary  Albertan _ 

Calgary  Herald _ 1000 

Edmonton  Journal _ 600 

Grand  Prairie  Herald-Tribune _ 

Lethbridge  Herald _ ^0 

Medicine  Hat  News _ 600 

Red  Deer  Advocate _ 

tl)  Price  on  request 

■RITISH  COLUMBIA 

Kamloops  Sentinel _ 

Kelowna  Courier _ 

Nanaimo  Free  Press _ 

Nelson  News _ 

New  Westminster  Columbian _ 

Penticton  Herald _ 

Prince  George  Citizen _ 

Prince  Rupert  News _ 

Trail  Times _ 

\’ancoiiver  Province  &  Sun  None 


Victoria  Colonist  &  Times  None 


Brandon  Sun 


rlin  Klon  Reminder _ 

Portage  La  Prairie  Graphic 

Winnipeg  Free  Press _ 

\Vinnipeg  Tribune 


_ 600 

_ $.15‘  li.  1000 

$400*  600 

_ ^0_ 

(1)  600 

$105  600 

600 


_ 600 

600 

_ 600 

600 

_ 600 

_ 600_ 

_ 

_ None 

_ 600 

’5%  None 


$.21  li.  None 


$.23  li.  600 
$.18  li.*  600 


$.075  600 

_ $.11*  li.  1000 

J300;^_ _ ^^600 

$95 _ 600^ 

60%  600 


600 _ $.055 

1000 _  $.07*li. 

600  $200* _ 

600  $50 

600 _ _  40% _ 

600 _ $50 _ 

600  $75 


$.16  li.  None 


25  600 


_ None 

_ 280_ 

$.23  li.  600 
$.13  li.*  600 


Offset  Offset  Hi-Fi 

No  No  Hi-Fi 

No  No  HF&S 

Ves  No  Hi-Fi 


NEW  BRUNSWICK 


Frerlericton  Gleaner 

600 

$140 

600 

$100 

600 

$60 

MTTFS 

.\ll 

No 

5*2 

1-1 

No 

No 

Hi-Fi 

Moncton  L'Evangeline 

600 

$65 

All 

Yes 

5-3 

2 

Hi-Fi 

Moncton  Times  &  Tribune 

600 

$150 

600 

$100 

600 

$50 

All 

All 

Vest 

7-4 

2-2 

No 

No 

Hi-Fi 

Saint  John  Telesraph-Journal  & 
Tinies-Glohe 

600 

$180 

600 

$130 

600 

$70 

All 

All 

Vest 

5-3 

Ves 

No _ 

IIF&SP 

NEWFOUNDLAND 

Corner  Broolt  Western  Star 

St.  John’s  News _ 

St,  John's  Telegram _ 

NOVA  SCOTIA 

Amherst  News _ 

Halifax  Chronicle-Herald  & 

Mail-Star _ 

New  Glasgow  News _ 

Sydney  Cape  Breton  Post 


MTTFS  Vest 
MTWT  Not 

All  Yes 


1-1 _ 

2  Ves  No 

"2^2  No  No 


No  Yes 
Nl  No 
No  No 


Offset  Offset 
Offset  Offset 


Vest  3-3  1-1  No  Yes  Hi-Fi 


Ves  HF&SP 
Yes  Hi-Fi 


Barrie  Examiner _ 

Branford  Expositor _ 

Chatham  News 


Cornwall  Standard- Freeholder 
Fort  William  Times- Journal 
Galt  Reporter 


Kingston  Whig-Standanl 
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All 
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adds  editorial  impact 


New  short  run  gravure  from  Springfield  Gravure  now  makes 
the  editorial  use  of  SpectaColor  a  down-to-earth  proposition. 


The  color  subject,  at  right,  is  from  the  Cincinnati  Enquirer — 
circulation  188,691.  And  it’s  only  one  of  several  editorial 
SpectaColor  success  stories. 


Sharpen  your  pencil  and  for  a  moment  imagine  yourself 
using  this  quality  of  color  to  bring  editorial  features  to  life: 
Spring  fashions.  Sports  Season  openings.  Food  Sections, 
Holiday  Promotions.  The  possibilities 

are  limited  only  by  imagination.  rciTY 

iilfer 

.  MIVE 


Experience  shows  that  editorial  color 
breeds  advertising  color. 

It  makes  the  sale  of  black  and 
white  advertising  space  easier. 


We’ve  prepared  a  kit  with  complete 
details  about  short  run  gravure 
for  editorial  SpectaColor  and 
other  services  for  newspaper  color. 


'iS 


Drop  us  a  line  or  give  us  a  ring  today. 

All  you  have  to  gain  is  editorial  impact,  enlarged  circulation, 
greater  ad  volume,  and  increased  advertising  revenues. 
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Daily  Newspapers  Offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by  Editor  E  Publishor  end  Lako  Shore  Electrotype,  Chicago,  March,  I9U. 


3  Colors  3-Color* 
and  Black  extra 
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PRINCE  EDWARD  ISLAND 

Charlottetown  Guardian  & 
Patriot 

600 

$125 

600 

$75 

All 

.\ll 

Yes 

7-4 

3-3 

Yes  Yes 

PUEBEC 

Grandby  La  Voix  De  L*Est 

600 

$150 

600 

$100 

600 

$50 

All 

All 

Not 

7-7 

Offset  Offset 

Muiitreal  La  Presse 


Montreal  Devoir 
.Montreal  Le  Journal  De 
Montreal 


twilll 


$600  600  $400 


600  $100 


$150  None  $75 


MTuFS  All  No _ 10-3 


All  No 


All  Yes  6-2  1-1 


Montreal  Montreal- Matin  (Tab.) 


No  No  Hi-K 


Offset  Offset  HK&Sl' 
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Quebec  Chronicle  Telegraph 


Quebec  L’ Action 


Quebec  L’Evenement  &  Le 
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Sherbrooke  La  Tribune 


Sherbrooke  Record _ 

Troi>  Riveres  Le  Nouvelliste _ 600 _ $.24  L.  600 

SASKATCHEWAN 

Moose  Jaw  Times-Herald _ 600 

I’rince  Albert  Herald  600  $175*  600 


Regina  Leader-Post  600  $300  600 


Saskatoon  Star-Phoenix _ 

■  Volume  rate  discount  available.  T  AdPro  inks  available. 
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Photo  Chief  Named 
Production  Manager 

London,  Ont. 

The  appointment  of  C.  Robert 
Turnbull  as  pr<xluction  manager 
of  the  London  Free  Press  has 
been  announced  by  William  G. 
Trestain,  general  manager  and 
executive  editor.  John  Burnett 
has  been  named  manager  of  the 
Photographic  Department. 

Mr.  Turnbull,  25  years  in  the 
photographic  department,  is  the 
newspaper’s  first  production 
manager,  responsible  for  the 
operations  in  composing,  press, 
garage,  mail  and  photographic 
departments. 

Manager  of  the  photo  depart¬ 
ment  since  its  separation  from 
editorial  in  1963,  he  was  respon¬ 
sible  for  a  staff  of  22  photogra¬ 
phers  and  engrravers. 

Mr.  Burnett  has  been  a  pho¬ 
tographer  with  the  Free  Press 
for  past  20  years.  Since  1963 
he  has  been  chief  photographer. 
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Whipples  Acquire 
Indiana  Newspaper 

Mt.  Vernon,  Ind. 

The  99-year-old  Mt.  Vernon 
Democrat,  Posey  County’s  only 
daily  has  been  sold  for  a  re¬ 
ported  $150,000  to  Garth 
Whipple,  publisher  of  the  Rus¬ 
sellville  (Ark.)  Daily,  and  his 
wife. 

Orvan  Hall,  66-year-old  Demo¬ 
crat  publisher,  began  working 
on  the  paper  in  1918,  and  be¬ 
came  its  editor  in  1925.  It  has 
an  evening  circulation  of  4,000. 

Marion  R.  Krehbiel  was  the 
broker  in  the  transaction. 

• 

Nieman  Professor 

Milwaukee 

Albion  Ross,  Marquette  Uni¬ 
versity  Lucius  W.  Nieman  pro¬ 
fessor  of  journalism  since  1963, 
has  been  appointed  permanently 
to  that  professorship.  A  former 
foreign  correspondent  for  the 
New  York  Times,  he  came  to 

for  March  26,  1966 


Marquette  in  1963  from  the  Uni¬ 
versity  of  Illinois  college  of 
journalism  and  communications, 
where  he  was  a  visiting  lecturer 
in  journalism. 

APME  Questionnaire 
Checks  Salary  Data 

Members  of  the  Associated 
Press  Managing  Editors’  Asso¬ 
ciation  are  being  polled  on  the 
question  of  salaries  in  the  news 
departments. 

The  questionnaire  has  been 
sent  out  by  the  Rev.  James 
Magmer,  chairman  of  the  Jour¬ 
nalism  Department  of  the  Uni¬ 
versity  of  Detroit,  for  the 
APME  Personnel  Subcommittee 
on  Salaries.  A  report  of  the 
findings  will  be  made  at  the 
APME  meeting  in  San  Diego 
next  fall. 

The  basic  question  is  how 
much  salary  should  be  offered  to 
a  new  man  who  is  wanted  for 
the  staff  as  a  reporter,  copy  edi¬ 


tor,  departmental  editor,  news 
executive. 

“Sometimes,”  says  Father 
Magmer  in  the  letter  covering 
the  questionnaire,  “the  editors 
wonder  w’hether  the  salaries 
they  are  paying  their  experi¬ 
enced  personnel  are  in  line.” 

• 

Star-Bulletin  Buys 
Old  Printing  Firm 

Honolulu 

The  Honolulu  Star-Bulletin 
has  bought  the  Mission  Press 
Printing  Co.  from  the  Honolulu 
Advertiser. 

Porter  Dickinson,  Star-Bul¬ 
letin  publisher,  announced  that 
Frank  White,  general  manager 
of  the  Star-Bulletin  Printing 
Co.,  would  take  over  direction  of 
the  Mission  Press  plant. 

The  Star-Bulletin  Printing 
Co.  is  the  largest  printing  firm 
in  Hawaii  and  the  Mission 
Press,  founded  in  1822,  is  the 
oldest. 
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Philadflphia  (Pa.)  Bulletin. 


FR-^nk  Mi'RR.4V,  a  former 
Hollywood  (Fla.)  Sun-Tattler 
reporter  and  free  lance  writer 
— to  the  Miami  (Fla.)  Neivs 
staff. 


David  Hinnawi,  a  former  AP 
reporter  in  Ep:>'pt — now  public 
relations  associate  for  Continen¬ 
tal  Oil  Company,  New  York. 
Since  1960  he  had  been  director 
of  press  for  the  Arab  States 
U.N.  delegations. 


William  G.  Krhxjer,  managing 
editor  of  the  Coos  Bay  (Ore.) 
World  since  1960 — resigned  for 
personal  reasons. 


ALAN  L.  SCHRADER  has  been  ap¬ 
pointed  promotion  and  public  re¬ 
lations  director  of  the  Waihington 
Evening  Star.  He  has  been  adver¬ 
tising  and  circulation  promotion 
manager  for  the  tndianapolh  Star 
and  Newt  and  most  recently  pro¬ 
motion  manager  of  the  Daily  Okla¬ 
homan  and  Oklahoma  City  Timet. 
A  graduate  of  the  University  of 
Illinois,  Mr.  Schrader  served  in 
the  U.S.A.F.  as  an  information 
officer. 


Leo  Thompson — promoted  to 
the  new  post  of  circulation  pro¬ 
motion  manager  for  the  Glen¬ 
dale  (Calif.)  News-Press  in  the 
Copley  organization.  He  has  been 
circulation  manager  of  the 
.4 Ihambra  Post-Advoeate. 


Ronald  A.  Sarro— from  the 
Providence  (R.  I.)  Joiimal  to 
the  Washington  (D.  C.)  Eve¬ 
ning  Star  city  staff. 


PRESSING  BUSINESS — Guy  Gannett  Publishing  Co.  started  printing 
the  Portland  Press  Herald-Evening  Express  this  week  on  its  new  five- 
unit  R.  H.  Hoe  Co.  press  installed  in  its  $2.1  million  annex  close  to 
City  Hall.  Mrs.  Jean  Gannett  Arnzen,  president  and  publisher; 
William  B.  Marshall,  production  manager,  left,  and  Roy  A.  Price, 
pressroom  superintendent,  oversee  the  first  run. 


Philip  G.  Kehoe,  a  former 
New  England  newspaperman- 
named  director  of  public  rela¬ 
tions  for  the  Associated  Indus- 
ti'ies  of  Massachusetts. 


assistant  to  the  controller.  Larr\  J.  \\  aller,  formerly 

^  ^  with  Fairchild  Publications,  Los 

--  T.  -1  Angeles — now  on  Litton  Indus- 

High  F.  Patterson,  circula-  .  .  i.*: _ _ 

,  ,,  ^  ,  tries  public  relations  staff, 

tion  manager  of  the  H  aterloo  *  ♦  * 

(Iowa)  Daily  Courier — honored 
as  Boss  of  the  Year  by  the 
Junior  Chamber  of  Commerce. 

He  has  l)een  president  of  both 
the  Junior  Chamber  and  the 

Chamber  of  Commerce.  ^  Walker  Jr.,  former 

reporter-cartoonist  for  the  Roan¬ 
oke  (Va.)  Times — now  mer¬ 
chandising  specialist  with  the 
Florida  Department  of  Agricul¬ 
ture. 


Henry  Scarpelli's 


George  E.  Martin — promoted 
to  assistant  city  zone  circulation 
manager  of  the  Roanoke  (Va.) 
Times-World  Corp. 


is  released  6  times 
per  week  in  I -col. 
or  for  weekend  use 
in  2-col.  size.  Fully 
matted. 

Send  for  samples  &  rates. 

The  Worid's  Leading 
Independent  Syndicate 

GENERAL 
FEATURES  CORP. 

250  Park  Ave.,  New  York,  N.  Y.  10017 
(212)  YU  6-7625 


Andrew  Jaffe — from  AP  Los 
Angeles  staff  to  the  business 
news  department  in  AP,  New 
York. 


Jean  Crafton,  a  former  James  M.  Howard  Jr.,  a  for- 
Nashville  (Tenn. )  Banner  mer  sports  editor  for  a  Charles- 
staffer — now  in  the  AP’s  New-  ton,  W.  Va.  television  station- 
ark  bureau.  to  the  AP  staff  at  Charleston. 
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INanies  Griffith 
As  General  llaiiafjer 

Charlotte,  N.  C. 

The  appointment  of  Brodie  S. 
Griffith  as  general  manager  of 
the  Clinrlotte  Xiwn  and  the 
Charlttttc  Olixerver  has  been  an- 
nounceil  by  James  L.  Knight, 
president  of  Knight  Publishing 


Jaek  Raynioinl  in  PR 

Jack  Raymond,  a  reporter  and 
corresi)ondent  with  the  New 
York  Times  for  more  than  25 
years,  will  join  the  Thomas  J. 
Deegan  Company  Inc.,  public 
relations  and  management  con¬ 
sultants,  April  4.  Mr.  Rajunond 
will  be  a  vicepresident  of  the 
company,  in  charge  of  the 
Washington  office. 


Mr.  Griffith,  who  has  been 
associated  with  the  Charlotte 
newspapers  since  1923,  succeeds 
J.  E.  Dowd,  who  died  March  12. 

He  will  have  responsibility  for 
all  business  opeiations  of  the 
two  newspapers  while  the  news- 
editorial  departments  will  con¬ 
tinue  under  the  direction  of  C.  A. 

McKnight  (Observer)  and  Perry 
E.  Morgan  (News). 

In  recent  years,  after  long 
service  as  managing  editor  and 
editor  of  the  News,  Mr.  Griffith 
has  l)een  associate  publisher.  He 
is  a  director  of  Knight  Publish¬ 
ing  Co.  and  also  of  Knight  replacing  Doi’GLAs  R.  Wildey, 
Newspapers  Inc.  who  joins  the  executive  editorial 

*  *  *  staff  of  the  Westchester  Rock- 

Gene  Herrick — from  Minne-  land  Newspapers. 

apolis  to  Chicago  bureau,  AP,  as  ♦  ♦  ♦ 

staff  jihotographer.  Richard  S.  Mrstik — promoted 

*  *  *  to  city  editor  of  the  Port  Chester 

Mary  Lee  Thomp.son — from  (N.  Y.)  I>aily  Item.  A  few  years 

woman’s  and  fashion  editor  of  ago  he  was  a  reporter-photogra- 
the  Newark  (N.  J.)  Star-Ledi/er  pher  for  the  Council  Bluffs 
to  food  editor  of  ('ocmt  (Fla.)  (Iowa)  Nou/tareil. 

TOI).\  Y.  ♦  ♦  ♦ 

*  *  *  Robert  S.  Dey — from  city  edi- 

WiLTON  F.  Martin,  sports  tor  of  the  Port  Chester  (N.  Y.) 

writer  on  several  Southern  Daily  Item  to  city  editor  of  the 
newspapers  in  recent  years —  New  Borhelle  (N.  Y.)  St<in(lar<l- 


Anthony  Keller,  a  former 
Hartford  (Conn.)  Courant  re¬ 
porter — now  executive  director, 
Connecticut  Commission  on  the 
Arts. 


GLORIA  BIGGS,  former  women's 
editor  of  the  St.  Petersburg  Times 
and  Palm  Beach  Post-Times,  has 
been  named  women's  editor  of 
TODAY,  Florida's  new  daily  news¬ 
paper.  She  won  a  1962  J.  C. 
Penney-University  of  Missouri 
award  for  best  women's  sections 
in  newspapers. 


James  A.  Bell,  foreign  cor¬ 
respondent  for  Time-Life  News 
Service,  a  Topeka  (Kans.)  Daily 
Capital  reporter  in  the  1940.S — 
awarded  the  Officer’s  Cross  of 
the  Order  of  Merit  of  the  Feder¬ 
al  Republic  of  Germany. 


Gerald  E.  Sherry — to  editor 
of  the  Morgantown  (W.  Va.) 
Do  minion-N  ews,  succeeding 
Walter  H.  Hart,  retired. 


Ken  Campbell,  Brattlehoro 
(Vt.)  Daily  Reformer — presi¬ 
dent  of  the  Vermont  Sports- 
writers’  and  Sportscasters’  As¬ 
sociation. 


Thomas  C.  Brown,  retired 
chief  editorial  writei-  for  the 
Buffalo  (N.  Y.)  Courier-Kjcpress 
— named  “Plpiscopal  Man  of  the 
Year”  in  Western  New  York. 


•mer 


^  AND  COMPANY 


DAILY  NEWSPAPER 
SALES,  PURCHASES 


DURING  ANPA 
April  2t  28  available 
at  Waldorf-Astoria  for 
PRIVATE  CONFERENCES 


ARMY  SALUTE — Robert  G.  Krauss  (center),  a  Honolulu  Adver¬ 
tiser  feature  writer,  has  been  awarded  a  Certificate  of  Apprecia¬ 
tion  for  Patriotic  Civilian  Service  by  General  John  K.  Waters,  Com¬ 
mander  in  Chief,  U.S.  Army,  Pacific.  The  citation  was  given  in 
recognition  of  Krauss'  reporting  on  U.S.  Army  activities  in  Vietnam 
from  December  through  February.  Thurston  Twigg-Smith  (left), 
president  of  the  Advertiser  Publishing  Company,  attended  the 
ceremony. 
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NATION  WIDE  PERSONAL  SERVICE 


Dan  M.  Wert.m.an — from  as- 
si.stant  city  wlitor  to  an  associate 
editorship  on  the  Cleeeland 
(Ohio)  Plain  Dealer.  He  re¬ 
places  John  G.  Blair,  who  has 
taken  a  new  job  in  Washington. 
♦  *  ♦ 

IMartin  T.  Ranta,  a  member 
of  the  staff  for  10  years — named 
assistant  city  e<litor  of  the 
Cleveland  Plain  Dealer. 

♦  «  * 

Virgil  Dion — promoted  to  as¬ 
sistant  advertising  director  of 
the  Oakland  (Calif.)  Tribune. 
Robert  Ginther — now  national 
advertising  manager. 

* 

Frank  A.  Bell,  controller  of 
the  Beaumont  (Tex.)  Enterprise 
since  1964 — now  assistant  to  the 
president  of  the  Enterprise  Co. 
*  *  * 

Ray  Dirbin — named  retail 
advertising  manager  of  the 
Beaumont  (Tex.)  Enterprise. 

HP  *  * 

William  W.  Greve,  assistant 
general  advertising  manager  of 
the  Saginaiv  (Mich.)  jVcw.s  since 
1900 — named  advertising  man¬ 
ager  of  the  Jackson  (Mich.) 
Citizen  Patriot  to  succeed  Sam 
L.  Sqi’H®,  retired  after  45-year 
career. 


ATLANTA  TIMES  TO  BE 
SOLD  IN  BANKRUPTCY 
SALE  AT  PUBUC  AUCTION 

The  $2  Million  printing  plant  of 
the  Atlanta  (Ga.)  Times  will  be 
sold  at  Public  Auction  Tuesday, 
April  19,  1966,  at  10  A.  M.  by  order 
of  the  U.  S.  Court  in  Bankruptcy. 

Hon.  W.  Homer  Drake,  Jr.,  Ref¬ 
eree,  has  authorized  Ralph  Rosen, 
Inc.,  auctioneering  firm  of  Buffalo, 
N.  Y.  and  Dallas,  Texas  to  liquidate 
the  property,  selling  to  the  highest 
bidder  or  bidders.  Property  is  of¬ 
fered  in  entirety,  units  and  single 
lots. 

Equipment  includes  presses,  lin¬ 
otypes,  engraving  machinery,  stereo 
equipment,  photo  equipment,  of¬ 
fice  machines  and  furniture  — 
everything  requited  to  operate  a 
metropolitan  daily  newspaper.  Over 
80%  of  this  equipment  is  less  than 
one  year  old!  This  is  an  oppor¬ 
tunity  to  buy  fine  printing  equip¬ 
ment,  or  to  buy  a  complete  news¬ 
paper  to  be  moved  or  to  be 
operated  where  it  is.  Sale  includes 
morgue,  files,  subscription  list,  etc. 
Last  issue  of  Times  was  on  Aug. 
31,  1965. 

For  complete  list  of  equipment, 
descriptions  of  machines,  and  il¬ 
lustrated  brochure,  write,  wire  or 
call — 

RALPH  J.  ROSEN  in  Buffalo, 
N.  Y.,  or  STANLEY  H.  ROSEN  in 
Dallas,  Texas. 

Buffalo  address:  Hurst  Bldg.,  'Ph.  716- 
TL  4-2957  Dallas  address:  923  Davis 
Bldg.,  'Ph.  214-RI  7-5173 
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Use  of  Color  Photos: 
From  a  Little  to  a  Lot 


|{y  Kirk  FrirtliiKiii 

The  use  of  editorial  color 
photography  in  newspapers  is 
as  varied  as  the  space  l>etweon 
a  half-dozen  pictures  and 
pictures. 

One  can  draw  tliis  conclusion 
from  the  results  of  a  survey  on 
ROP  color  now  being  conducted 
by  the  Kastman  Kodak  Com¬ 
pany. 

An  initial  inquiry  to  l.aUO 
dailies  went  out  in  January  witli 
two  check-off  questions  on  it :  I  *o 
you  print  Editorial  ROP  color? 
If  yes,  how  many  Editorial  ROP 
color  pictures  did  you  publisli 
in  196T.? 

More  than  (500  newspapers 
filled  out  the  initial  card  and 
some  200  said  they  were  printing 
editorial  color  on  some  sort  of  a 
regular  basis.  The  number  of 
editorial  color  pictures  they 
printed  during  the  past  year 
varied  from  just  a  few  to  as 
many  as  1,900.  The  latter  was 
reported  by  the  Milwaukee 
(Wis.)  Journal.  Several  other 
newspapers  such  as  the  .V«s/i- 
ville  Tennessean  and  the  Miami 
(Fla.)  Herald  printed  more  than 
1,000  editorial  color  pictures  in 
1965. 

To  all  those  in  the  initial  sur¬ 
vey  w’ho  said  tliey  were  printing 
editorial  color,  Eastman  sent  a 
more  detailed  questionnaire.  Rc*- 
tums  are  still  coming  in  to  this 
second  questionnaire  but,  on 
E&P’s  request,  J.  Winton 
Lemen,  Eastman’s  director  of 
photo  press  trade  relations,  has 
given  us  the  results  so  far.  (Re¬ 
sults  of  the  completed  survey 
will  appear  in  a  forthcoming 
issue  of  E&P). 

Ninety-eight  newspapers  ri'- 
ported  that  their  own  staff  made 


all  (»r  the  majority  of  the  edito¬ 
rial  color  they  u.sed.  Fifte<‘n 
newspapers  depended  entirely  on 
outside  sources  for  their  color; 
2;i  said  that  most  of  their  color 
came  from  outside  sources;  9 
replied  their  color  was  evenly 
divided  between  staff  and  out¬ 
side. 

A  little  more  than  half  (55 
percent)  replied  that  they  de¬ 
pended  wholly  or  mostly  on  color 
negative  films  for  their  photog¬ 
raphy  with  the  remainder  using 
color  transparencies. 

Outside  Sources 

Regarding  color  material  re¬ 
ceived  from  outside  sources, 
color  transparencies  and  mats 
were  used  almost  equally  and 
appeared  to  be  either  the  pre¬ 
ferred  type  of  copy  or  the  most 
available. 

“As  we  know,”  Mr.  Lemen 
pointed  out,  “both  Associated 
Press  and  United  Press  Inter¬ 
national  distribute  duplicate 
color  transparencies  on  many 
subjects.  And  several  organiza¬ 
tions  offer  mats  of  color  plates 
free  or  at  low  cost  on  food,  home 
furnishings  and  fashions. 

“It  was  interesting  tn  note, 
however,  that  at  least  60  news¬ 
papers  said  they  do  on  occasion 
u.se  spot  news  separation  prints 
they  receive  by  wire  from  .\P 
and  UPI.” 

Seventy  five  newspapers  re¬ 
ported  their  photo  department 
color  lab  made  their  .«eparation 
prints.  Fifty-five  said  separa¬ 
tions  were  made  by  their  photo¬ 
engraving  department. 

“In  this  55,”  Mr.  Lemen 
pointed  out,  “there  were  17  who 
indicated  the  color  was  separ¬ 
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ated  on  the  Klischograph,  where 
as  18  others  used  other  types  of 
electronic  engraving  machines 
for  separating  their  color  pic¬ 
tures.” 

Of  those  replying  so  far,  122 
indicated  they  were  printing  by 
letterpress  and  14  by  offset.  Two 
newspapers  said  they  printed 
color  both  w’ays. 

There  were  108  printing  threc;- 
color  photographs;  23  printing 
four-color  photographs;  10  who 
used  both  three  and  four-color 
photographs. 


According  to  the  survey,  2\ 
X  214  was  the  most  popular  film 
size  for  color  work  (75) ;  4  x  5 
was  second  (35) ;  35  mm  was 
third  (22). 

There  were  83  newspapers 
which  printed  by  letterpress 
from  stereotype  plates.  “It  was 
surprising,”  Mr.  Lemen  added, 
“to  find  that  27  newspapers  indi¬ 
cated  they  attached  the  original 
engravings  to  the  press.  There 
were  eight  others  who  stated 
they  u.sed  both  methods  on  oc¬ 
casion.” 


CLASSIFIED  CLINIC 


Volume  Estimated 
At  $1.2  Billion  in  ’65 


By  Stan  Finsnesa, 

CAM,  Providence  (R.l.)  Joiiriial-Hulleliii 


William  R.  Golding,  president 
of  Parish  Associates  Inc.,  clas¬ 
sified  development  firm,  esti¬ 
mates  that  total  classified  vol¬ 
ume  in  1965  hit  $1,214,303,000. 
This  would  be  grater  than  total 
magazine  (or  total  radio)  plus 
outdoor  and  transit  advertising. 

Mr.  Golding  says,  “the  striding 
gains  of  classifi^  are  becoming 
more  and  more  apparent  in  com¬ 
parison  with  other  media — as 
well  as  compared  to  local  and 
national  newspaper  advertising 
revenues.” 

Here  are  the  rankings  from 
McCann-Erick.son’s  preliminary 
estimates: 

Classified  $  1 ,2 1 4,303,000 

Total 

magazine  1,197,700,000 

Spot  Tv  850,000,000 

Network  Tv  1,239,500,000 

liOcal  Tv  407,500,000 

Total  radio  889,300,000 

Farm 

publications  33,500,000 

Direct  Mail  2,271,400,000 

Outdoor  180,000,000 

Transit  33,000,000 

The  estimate  of  total  local 
advertising  investment  in  all 
media  was  $5  billion  851.5  mil¬ 
lion.  Classified  was  20.88%  of 
this — more  than  1  out  of  5  local 
ad  dollars  go  into  classified. 
Total  local  and  national  adver¬ 
tising  in  all  media  was  $15  bil¬ 
lion  120  million — and  classified 
was  7.9%  of  “all  advertising” 
total,  which  was  up  7.7%  of  a 
year  ago.  Nearly  $8  out  of  every 
$100  advertising  dollars,  local 
and  national,  for  all  media  go 
into  classified — only  network  TV 
(by  a  hair),  direct  mail,  com¬ 
bined  “miscellaneous”,  and  local 
display  in  newspapers  are  a 
larger  percentage  of  this  com¬ 
bined  local  and  national  total. 


.Mr.  Golding  reports  that  the 
anticipated  classified  linage  gain 
of  .slightly  over  9.7%  for  1965 
will  Ije  just  about  double  the 
linage  percentage  gain  for  the 
combined  display  classifications. 
Media  Record’s  52  City  linage 
report  indicates  classified  has 
gained  68%  from  a  base  year  of 
1950  through  1965.  Total  display 
linage  is  up  19%  in  this  same 
period.  Classified  revenue  is  up 
175%  in  this  same  15-year 
period. 

*  *  * 

KOVICK’S  KECOKi) 

Gunnar  Rovick,  CAM  of  the 
Minneapolis  (Minn.)  Star  and 
Trihunc,  reports  that  a  new  all- 
time  daily  linage  record  was  set 
Friday,  March  11,  with  the  pub¬ 
lication  of  17  pages  and  5  col¬ 
umns  of  classified  advertising. 

The  previous  high  was  May 
21,  1965,  with  16  pages  and  7 
columns.  The  new  daily  record 
swtion  amounted  to  approxi¬ 
mately  45,500  billed  lines. 

*  *  * 

MVCMA  ELECTS  OFFICERS 

The  28th  annual  clinic  of  the 
Mississippi  Valley  Classified 
Managers  Association,  held  in 
conjunction  with  the  National 
Supervisors  School,  hit  a  new 
attendance  record  recently  in 
Chicago.  280  delegates  were  rep- 
ro.sented  from  32  states  and  178 
U.S.  and  Canadian  cities. 

Warren  Heyse,  Milwaukee 
Journal  and  Sentinel,  was  pro¬ 
gram  chairman  for  the  CAMs 
and  incoming  president  to  suc¬ 
ceed  Raymond  Kruck,  Manito¬ 
woc  (Wis.)  Herald-Times,  who 
moves  to  the  board  of  directors. 
James  McComb  Jr.,  Rockford 
(Ill.)  Star-Register,  was  elected 
first  vicepresident. 
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Can  you  deliver 
a  full  page  repro  proof 
to  a  branch  plant 
3000  miles  away 
in  4  minutes? 


PRESSFAX 

does! 


Take  proofs  from  the  composing  room.  Transmit  them  over 
video,  telephone,  or  telpak  offerings— halftones  and  all. 
Make  line  or  offset  engravings  of  the  facsimiles  received. 
And  print  them  in  the  normal  manner. 

Each  page  takes  4  minutes  to  transmit— any  distance. 
Thus  an  entire  satellite  edition  of  16  pages  can  be  sent  in 
a  little  over  1  hour. 

All  this  was  made  possible  by  a  remarkable  high  reso¬ 
lution,  high  speed  facsimile  transmitting  system  developed 
by  Westrex.  The  PRESSFAX  System  is  the 
first  that  can  transmit  entire  pages  so 
accurately  that  halftones  received  can  be  en¬ 
graved  as  line  cuts.  The  facsimile  is  actually 
so  much  like  the  original  that  it  takes  a 
microscope  to  tell  them  apart. 

The  PRESSFAX  System  virtually  elimi¬ 
nates  “jitter”  and  “gear  pattern.”  It  trans¬ 
mits  1000  lines  per  inch  (as  opposed  to  the 


100  lines  of  news  photo  transmitting  systems).  Higher 
resolutions  are  also  available.  Synchronous  motors  drive 
the  heavy,  precision-made  drums  directly,  without  gears, 
and  so  smoothly  that  irregularities  of  recording  have  a 
tolerance  of  better  than  .001". 

The  PRESSFAX  System  presents  newspapers  and  mag¬ 
azines  with  a  new  low-cost  way  of  operating  satellite  edi¬ 
tions  any  distance  from  your  composing  room.  Operation 
is  completely  automatic.  Transmission  is  performed  over 
telephone,  video,  or  telpak  offerings. 

Newspapers  and  magazines  in  this  coun¬ 
try  (including  the  Wall  Street  Journal),  in 
Sweden  and  in  Japan  are  already  printing 
satellite  editions  via  PRESSFAX.  You  can, 
too.  Contact  Westrex. 


Westrex  Communications  □  division  of  litton  industries 

1  Le  Fevre  Lane,  New  Rochelle,  New  York  10802  •  (914)  NE  6-1620 


\  * 


EVERYBODY’S 
DOING  IT! 


With  the  help  of  AtUs  Flag 
Corp.  of  America,  you  can 
bring  the  Star  Spangled  Banner 
back  into  your  community's 
life  stronger  than  ever. 


You  can  display  and  make 
available  the  complete  Atlas 
American  Flag  Kit — a  3'  i  5' 
quality-made  SO-star  Flag,  6- 
foot  jointed  pole  and  all  the 
hardware  and  accessories 
needed  for  proud  display 
from  window  or  porch 


SfNO  PON  SAMPLE 


BtNTON  ILLINOIS 


BERKLEY-SMALL,  INC 

S3  Kenneth  St  Mobile  Al. 


PROMOTION 


By  GtMirj'e  Wilt 


Let’s  face  it.  The  in-paper  ad 
is  the  universal  promotion 
medium.  On  some  newspapers 
they’re  referred  to  as  “house” 
ads.  On  others,  they’re  called 
“office”  ads.  But  regardless  of 
size  or  circulation,  they’re  a 
basic  part  of  a  newspaper’s  pro¬ 
motion  program. 

After  all,  i)romotion  ads  reach 
all  segments  of  a  newspaper’s 
circulation.  The  mayor,  the  re¬ 
tail  merchant,  the  housewife, 
and  John  Q.  Average-citizen. 

Early  editions  always  se<“m  to 
have  those  gaping  holes,  left 
by  .some  errant  retailer  whose 
ad  just  didn’t  make  the  deadline. 
Or  because  some  expected  copy 
mysteriously  failed  to  material¬ 
ize  at  deadline  time.  Or  l)ecause 
somel)ody  in  production  guessed 
wrong. 

Invariably,  then,  the  cry  goes 
out  to  the  promotion  department, 
“Send  me  down,  quick,  a  1000- 
line  ad,”  or  “We  have  to  go  up 


four  pagers,  and  we  only  have 

three,  get  me  (|uick,  an  office  ■ .  — t 

While  most  newspapers  keep 
a  rack  full  of  ads  ready  for 

such  emergencies,  and  additional  "  , , 

copy  is  fre<iuently  ready  on  ^ 

either  a  “must”  or  “si)ace  avail-  papers  are  notified  on  the  wire 
able”  l)asis,  a  bright,  new  piece  of  the  availability  of  the  inser- 
of  copy,  ready  to  be  used  at  a  tions. 

minute’s  notice,  is  warmly  wel-  The  copy  for  the  campaign  is 
come  in  any  newsjjaper  promo-  produced  by  a  New  York  adver- 
tion  department.  tising  agency,  Fladell,  Winston 

One  of  the  most  useful,  and  and  Pennette,  Inc.  The  campaign 
most  interesting  series  of  ads,  was  ordered  by  AP  general  vidual 
that  seems  admirably  suitable  manager  Wes  Gallagher,  whose  manag 
for  such  circumstances,  is  the  aim  “is  to  help  our  members  in  the  cu 
campaign  that’s  now  being  dis¬ 
tributed  by  the  Associated  Press 
to  its  nieml)er  newspapers. 

According  to  AP  promotion 
manager  Ted  Boyle,  the  latest 
series  of  promotion  ads  is  being 
sent  to  a  special  mailing  list  of 
more  than  700  newspapers. 

Available  in  six-column  width, 
the  insertions  are  available  in 
mat  form  for  letterpress  news¬ 
papers,  and  as  reproduction 
proofs  for  offset  papers. 

The  idea  for  a  campaign  for 
member  newspapers  really 


K>r  ail  ibi-  aa»wi‘r\ 
turn  thi'  pattcit  (>(  thiH  fu'vvspaper. 


Dillon  Karsian,  Hackensack 
(X.  J.)  Record. 

Robert  G.  Knox,  Anchorage 
(Alaska)  Daily  Tiincs. 

William  I).  Laffler,  United 
Press  International. 

Erwin  Laurence,  Seattle 
(Wash.)  Times. 

Leonard  B.  Lockwood,  Ro¬ 
chester  (N.  Y.)  Democrat  and 
Chronicle. 

Richard  A.  Nenneman,  Chris¬ 
tian  Science  Monitor,  Boston. 

A.  Joseph  Newman  Jr.,  Phila¬ 
delphia  (Pa.)  Bulletin. 

Michael  C.  Parrott,  Calgary 
(Alta.)  Herald. 

Carl  W.  Ritter,  San  Diego 
(Calif.)  Union. 

Donald  N.  Silver,  Cleveland 
(Ohio)  Press. 

David  C.  Smith,  Detroit 

(Mich.)  Free  Press. 

Kenneth  F.  Smith,  Canadian 
Pre.ss,  Toronto. 

Charles  E.  Teeple,  Louisville 
(Ky.)  Times. 

James  F.  Tomlinson,  Associ¬ 
ated  Press. 

John  B.  Value,  Boston 

(Mass.)  Glohe. 

Ralph  J.  Weiskittel,  Cincin¬ 
nati  (Ohio)  Enquirer. 


Business  News 
Seminar  at  API 


Every  business  has  a  Charlie.  He's  in  a  lets  people  know  they’re  wanted.  Anyone  some  13  million  telephone  lines.  Many 

hundred  different  places  daily.  can  use  it  right  from  his  desk.  thousands  of  route  miles  of  ITT  micro- 

Now  a  new  communication  service  finds  Terryphones  may  also  be  used  for  in-  wave  and  undersea  cable  systems  span 

Charlie  and  every  other  member  of  your  house  conference  calls  or  strictly  private  mountains,  jungles  and  oceans, 

staff,  anywhere,  in  an  instant.  conversations.  Satellite  communications,  too,  are  a 

The  name;  ITT  Terryphone.  Over  4,000  companies  of  all  sizes  now  reality  today,  thanks  in  large  part  to  ITTs 

This  complete  communication  service  use  the  ITT  Terryphone  service.  research  and  development  programs, 

is  made  up  of  a  series  of  Terryphones  Helping  people  communicate  is  a  vital  International  Telephone  and  Telegraph 
similar  to  regular  desk  sets.  Each  has  a  part  of  ITT’s  business.  Eighty  nations  Corporation,  New  York,  N.Y. 
built-in  voice-locator  system  that  quietly  use  ITT-designed  switching  systems  for 

ITT 


Can  you  find  Charlie  when  he’s  not  at  his  desk? 


Again!  in  ’65 
V/i  Miliion 


Lines  of 

LOCAL 

COLOR 


Nebraska's 

Most 

Colorful 

Newspaper 


GRAND 

ISLAND 


RDCITY 
'  MARKET 


Full  or  Spot  Color 
Any  Weekday 
Except  Wednesday 

(Food  day,  color  capacity 
prcsantly  limitad) 

99.4%  City  Coverage 
66.2%  7-County  Trade  Area 

The  Daily  Newspaper  in 
over  21,000  Central  Nebraska  Homes 

A  STAUFFER  PUBLICATION 

NELSON  ROBERTS  t>  ASSOCIATES 
Motional  Representotlve 


Important  Newspaper  ROP  Color  Advertisers 
(Compiled  by  Media  Records  Inc.) 

1965 

Number  Number  Total 


AUTOMOTIVE 
GASOLINES  &  OILS 


Esso  Standard  Division  Humble  Oil  & 


Shell  Oil  Co. 


Standard  Oil  Co.  of  Ohio 

Sun  Oil  Co . 

Texaco  Inc . 


PASSENGER  CARS  (NEW) 

Buick  . . 

Buick  &  Buick  Special  . . . . 
Cadillac  . 


Chevrolet  &  Corvair  . . . 
Chevrolet  &  Corvette  . 
Chevrolet  &  Oldsmoblle 


Chrysler 


Corvair  .  100 

Dart .  44 

Dart  &  Dodge .  27 

Datsun .  6 

Dodge  .  72 

F-85  .  52 


Ford  &  Thunderbird 
Ford  Mustang  . 


Ford  Motor  Co.  Cars 


Oldsmoblle  . 

Oldsmobile  &  Oldsmoblle  Toronado 


Oldsmoblle  Toronado 


Rambler  &  Rambler  Marlin 


Thunderbird  . 

Valiant  . 

Volkswagen  . 

PASSENGER  CARS  (USED) 
Chevrolet  . 


of 

of 

Cities 

Newspapi 

Used 

Used 

70 

123 

3 

4 

6 

8 

45 

85 

.  36 

64 

59 

101 

3 

5 

34 

62 

17 

29 

4 

8 

13 

23 

3 

3 

13 

23 

II 

21 

7 

12 

62 

97 

7 

10 

17 

30 

10 

19 

9 

16 

110 

261 

97 

225 

5 

7 

3 

6 

98 

222 

7 

8 

15 

30 

4 

8 

27 

48 

3 

6 

45 

91 

16 

25 

100 

193 

44 

81 

27 

40 

6 

10 

72 

136 

52 

100 

10 

20 

16 

22 

47 

79 

101 

197 

31 

64 

3 

4 

80 

159 

64 

108 

3 

4 

3 

7 

4 

4 

8 

10 

15 

23 

51 

95 

5 

II 

3 

6 

5 

12 

24 

45 

5 

7 

6 

8 

9 

16 

23 

35 

16 

30 

27 

49 

10 

17 

106 

189 

8 

14 

4 

7 

3 

4 

6 

9 

4 

4 

5 

6 

3 

3 

EDI 

1,681,625 

15.864 
31,279 

292,243 

433,073 

816,503 

8,095 

417,860 

81.864 
9,928 

47,852 

3,110 

34,440 

105,572 

62,536 

2,324,312 

20,001 


117,346  { 
54.132  ! 
33,853 
6,812,234 
2,483,643 
16,896 
34,172  , 
1,183,186  ! 
19,462  I 
67,182  I 
19,232 
371,902 
7,472 
335,092 
68,250 
1,697,577 
121,520 
190,064 
14,570 
551,131 
123,376 
121,815 
29,125  ' 
192,128 
1,674,119 
291,588 
8,268 
702,804 
721,469 
28,887 
82,215 
6,792 
44,686 
99,424 
260,966 
43.971 
15,548 
25,980 
150,404 
12,461 
15,845 
48,092 
202,781  ; 
206,002 
112,634 
59,933 
285,879 
41,715 
17,003 
8,864 


NOW  AVAILABLE! 

KOLOR 
in  PARIS 

KENTUCKY 

SPOT  COLOR  WITH  TOP 
OFFSET  REPRODUCTION 
AT  MODEST  RATES 

In  the  heart  of  Kentucky's 
Blue  Grass  Region 

The  Daily  Enterprise 

PARIS,  KENTUCKY 
Represented  by 
Bottinelli-Kimball,  Inc. 


BLACK  &  WHITEl 
AND  3  COLORS 
&  SPECTACOLOR 
COMING  JUNE  1st 
ON  OUR  96  PACE 
SCOTT  PRESS 

AVAILABLE  NOWl 
B/W  &  I  &  2  Colon  I 

WRITE  FOR  EVIDENCE 
OF  OUR  SUPERIOR  WORK 

ASBURY  PARK 

DDBCC  daily  and 

SUNDAY 

ASBURY  PARK,  NEW  JERSEY  I 


FULL  COLOR 

AND 

HI-FI 

AVAILABLE 

DAILY 

I  Spec  fa  Color 
Argus  only! 


QUAD  CITKS  LAtCEST  COMBINCO  DAILY  CIBCUlAllON 


ROCK  ISLAND  ARGUS 
MOLINE  'dispatch 


9  82,324 

4  10.564 

6  22,368 

3  3,016 
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Four  kinds  o£  color 


Make  us  proud  as  four  peacocks  Color  is  one  of  the  most 

exciting  things  a  newspaper  can  offer.  Color  perks  it  up,  makes  it 
more  readable  and  usable.  Color  perks  a  paper  up  for  advertisers, 
too.  Now  they  can  show  a  buyer  right  in  his  living  room  exactly  how 
the  product  looks  on  the  store  shelf.  And  newspapers  reach  the 
greatest  number  of  buyers  in  a  market  at  a  lower  cost  than  other 
color  media  ■  The  Houston  Chronicle  now  oifers  four  kinds  of  living 
room  color:  ROP,  rotogravure,  Hi-Fi,  and  Spectacolor.  In  each  case 
one  of  them  is  exactly  right  for  moving  people  out 
of  their  living  rooms  into  the  store.  We  have 
figures  to  prove  it. 


HOUSTON 

CHRONICLE 


Important  Newspaper  ROP  Color  Advertisers 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Dart  &  Dodge  . 

.  5 

5 

4,984 

Dodge .  . 

.  6 

6 

15,076 

Ford  . 

.  8 

14 

87,263 

Plymouth  . 

.  4 

4 

5,996 

TIRES  &  TUBES 

Atlas  Tire  . 

13 

22 

67,198 

Firestone  Tire  . 

72 

166 

3,474,268 

General  Tire  . 

23 

40 

156,907 

Goodrich  Tire  . 

28 

48 

119,898 

Goodyear  Tire  .  .  .  . 

.  64 

127 

4,269,510 

TRUCKS  &  TRACTORS 

Chevrolet  Truck  . 

6 

II 

26,354 

Dodge  Truck  .  ... 

44 

78 

78.005 

Ford  Truck  . 

II 

24 

64,947 

MISCELLANEOUS 

Misc.  Automotive 

STP  . 

3 

3 

3,015 

Turtle  Wax 

29 

46 

62,456 

GENERAL 

ALCOHOLIC  BEVERAGES 

Beers 

Busch  Bavarian  . 

3 

4 

4,731 

Carling  Black  Label 

34 

61 

325,591 

Dawson 

4 

4 

7,000 

Drewrys  . 

5 

9 

65,210 

HAmiTis  . . 

.  II 

21 

100,080 

Knickerbocker  . 

.  5 

6 

21,620 

Krueger  . 

3 

4 

13,257 

Labatts  . 

15 

24 

99,574 

Lone  Star  . 

10 

24 

123,589 

Molson  . 

3 

7 

90,355 

Molson  Ale  . 

3 

7 

161,115 

National  . 

13 

30 

77,957 

Olympia  . 

19 

31 

216,394 

Pearl  . 

8 

19 

133,210 

Rainier  . 

4 

6 

14,400 

Schaefer  . 

3 

5 

63,064 

Schlitz  .  . 

.  6 

10 

44,992 

Stag  . 

6 

II 

13,996 

Strohs  . 

6 

II 

147,474 

Utica  Club . 

7 

II 

73,052 

Wiedmann  . 

II 

22 

122,475 

Wines 

Guild  . 

.  4 

5 

28,000 

Liquors 

Ancient  Age  . 

.  16 

24 

112,058 

Beam  Whiskies . 

.  5 

8 

9,435 

Black  &  White  Scotch  .  . 

.  13 

15 

101,012 

Bond  t  Lillard  . 

.  4 

6 

17,120 

Booths  High  &  Dry  Gin . 

.  20 

26 

59,288 

Bourbon  De  Luxe  . .  . . 

.  6 

10 

27,050 

Cabin  Still  . 

.  3 

4 

4,966 

Calvert  Extra  . 

.  64 

104 

379,801 

Canadian  Lord  Calvert  . 

.  25 

41 

124,048 

Corbys  Reserve  . 

7 

9 

27,096 

Dark  Eyes  Vodka  . 

.  4 

8 

28,135 

Early  Times  .  . 

13 

19 

140,479 

Fleischmanns  Preferred  . 

10 

14 

33,832 

Gordon's  Gin  . 

II 

17 

43,380 

Highland  Mist  Scotch  . 

3 

3 

2,990 

Hill  &  Hill  . 

16 

26 

106,942 

House  of  Stuart  Scotch 

4 

8 

18,545 

J  &  B  Scotch  . 

.  12 

14 

62,400 

James  E.  Pepper  . 

.  4 

6 

7,002 

Jim  Beam  . 

30 

48 

90,715 

Johnnie  Walker  Scotch  . 

42 

67 

75,921 

MacNaughton 

9 

14 

41,060 

Old  Crow . 

43 

68 

493,830 

Old  Fitzgerald 

22 

34 

56,254 

Old  Forester  . 

II 

19 

91,076 

Old  Grand-Dad . 

23 

37 

93,748 

Old  Hickory . 

.  3 

5 

11,840 

Old  Rarity  Scotch  . 

.  4 

7 

11,068 

Old  Sunnybrook  . 

.  11 

20 

49.055 

. . . ...» . EDITORIAL  WORKSHOP- . . . 


By  Roy  H.  Copperud 


Beating  a  Dead  Horse 


No  usage  has  been  more  castigated  in  newspaper 
stylebooks,  perhaps,  than  groom  for  bridegroom;  not 
that  this  has  discouraged  it.  Its  critics  scornfully  hold 
that  a  groom  is  a  man  who  tends  a  horse,  which  is  true, 
but  it  also  shows  the  age  to  which  their  thinking  tends. 

Outside  the  horsy  set,  this  sense  is  uncommon,  and 
to  the  generations  that  have  grown  up  since  Henry 
Ford’s  great  triumph  it  may  even  be  strange. 

The  clinching  argument,  however,  for  allowing  groom 
for  bridegroom  is  that  every  current  dictionary  gives 
the  word  in  that  sense  without  qualification.  This 
includes  the  Funk  &  Wagnalls  Standard  College 
Dictionary,  which  is  choosier  about  usage  than  the 
others,  and  the  Concise  Oxford  Dictionary,  which  is 
perhaps  choosiest  of  all. 

The  context  always  unmistakably  indicates  what  kind 
of  groom  is  meant.  “The  couple  had  sent  out  invitations 
and  all  arrangements  had  been  made  for  the  wedding 
when  the  groom  was  sent  to  Hong  Kong.”  Who  but 
the  wronghead  could  misread  this? 

The  objection  to  groom  for  bridegroom  seems  as 
footless  as  objecting  to  plane  for  airplane  because  a 
plane  is  also  a  carpenter’s  tool,  and  confusion  might 
arise  thereby. 


Wayward  Words 

A  critique  I  saw  pointed  out  that  reference  is  often 
made  to  small  businessmen,  and  added  that  unless  it 
is  intended  to  describe  their  physique,  the  form  should 
be  small  business  men.  This,  however,  still  does  not 
cure  the  difficulty;  it  should  really  be  small-business 
men.  There  is  an  analogy  here  with  another  common 
phrase,  small  animal  hospital  (a  small  hospital  for 
animals  or  a  hospital  for  small  animals?).  Though 
neither  small  businessman  nor  small  animal  hospital 
is  likely  to  be  misunderstood,  the  hyphen  removes  all 
doubt : 

#  *  * 

Advance  is  redundant  with  preparations,  as  it  is 
with  warning  and  planning. 

*  *  * 

Many  scorn  emote  (as  they  do  enthuse)  as  a  back- 
formation  from  emotion.  This  is  a  puristic  approach. 
Yet  the  fact  remains  that  emote  is  strongly  associated 
with  meretricious  acting,  and  for  that  reason  connotes  a 
jocularity  of  which  the  writer  should  be  aware.  “People 
like  to  read  things  that  make  them  emote.”  Did  the 
writer  of  this  seriously  mean  “experience  emotion”? 
If  so,  that  is  what  he  should  have  said,  for  emote 
suggests  an  insincere  or  superficial  sensation. 

*  *  * 

The  stylebook  of  The  Washington  Post  expresses  a 
preference  for  former  over  ex-  as  less  likely  to  lead  to 
awkward  or  ambiguous  constructions.  It  goes  on  to  say: 

“Nevertheless,  there  are  times  when  ex-  is  a  perfectly 
suitable  prefix.  It  prevents  such  howlers  as  the  story 
that  call^  the  Export-Import  Bank  (familiarly  known 
as  the  Ex-Im  Bank)  ‘the  former  Im  Bank’.” 
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Charlie  considers  himself  one  of  the  last  of  the  really  independent  businessmen.  He  has  a  nice  little 
stand  going  down  by  the  corner  of  Madison  &  Canal.  Low  overhead.  He’s  his  own  boss.  About  his 
only  real  concern  is  trucks.  If  they  don’t  show  up  before  the  rush  hour  commuters, 

Charlie  is  out  on  the  street  in  more  ways  than  one.  Charlie  tells  us,  "They  always 
come.  I’m  just  a  worry  wart.’’  Trucks  are  the  lifelines  of  the  newspaper  business. 

Only  trucks  match  their  quick  service  and  low  transportation  cost  to  its 
demands.  Without  trucks,  Charlie  might  be  out  there  selling  apples. 

Maybe.  Trucks  move  apples,  too. 


INTERNATIONAL  AMERICAN  TRUCKING 
HARVESTER  INDUSTRY 


Important  Newspaper  ROP  Color  Advertisers 


mmPLE  SPINDLE  DUAL  PLATE  RDDTER 

A  wmtili,  fast  actiaf.  amootk  oparatinc,  fins  or  romli 
catUii  Mchina  tkst  iml  aimottanaoualy  root  two  curvad 
•taraow  platat. 

DhI  baada  far  sack  plats  makt  two  aim  of  bits  anil* 
abit  to  tba  oparator,  at  tho  toocb  of  a  awitch. 

Tbia  aHcbiao  ia  also  availabla  la  a  alagla  plata,  dual 
apiadio  andsL 


WOOD 

GRAPHIC  ARTS  EQUIPMENT 

WOOD  commercial  and  newspaper  printing  equip¬ 
ment  is  backed  by  over  50  years  of  experience 
producing  high  quaiity  machines  for  graphic  arts 
industries  throughout  the  worid. 

Higb  Speed  Web-Fed  Printing  Press  —  WOOD  and 
SCOTT  Standard  and  custom  equipment;  4-color  and 
5-color  units.  Four-plate-wide  Web  Offset  Presses. 

Stereotype  Equipment  —  Complete  line  of  Auto¬ 
plate  casting  and  finishing  equipment  to  suit  all 
requirements.  Includes  color  plate  registering,  and 
tensionplate  machines; 


routers;  mat  formers; 
and  pre-dryers.  Also, 
new  Poty-Autoplate 
Process  for  the  produc¬ 
tion  of  plastic  printing 
plates. 

Ancillary  and  Converting 
Equipment  —  Reels, 
Tensions,  and  Auto  Past¬ 
ers,  Slitters,  Unwinds 
and  Rewinds,  Web 
Guides,  Doctoring  ma¬ 
chines. 

Special  Products— Type- 
tape  Perforators,  On- 
Line  and  Off-line  Blend¬ 
ers,  Proof  Presses,  Di¬ 
rect-Pressure  Presses. 


ihmimtmrm 

todmut 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Old  W.  L.  Weller 

4 

8 

13,955 

Red  Satin  .  . . 

19 

22 

119,945 

Schenley  Reserve 

10 

15 

59,792 

Seagrams  7  Crown 

31 

56 

387,342 

Seagrams  VO  . 

25 

36 

74,844 

Southern  Comfort 

5 

5 

42,840 

Sunnybrook 

23 

35 

207,103 

Taaka  Vodka 

3 

6 

17,110 

Usher's  Scotch 

4 

4 

15,134 

Windsor 

24 

43 

133,240 

EDUCATIONAL 

Famous  Writers  School 

3 

3 

1,414 

La  Salle  Extension  University 

6 

7 

7,223 

FARM  &  GARDEN 

Allis-Chalmers-lnstitutional 

5 

6 

7,044 

Du  Pont  Garden  Prods. 

38 

86 

86,940 

House  of  Wesley 

3 

3 

5,374 

Michigan  Bulb  Co. 

5 

6 

3,921 

Ortho  Prods. 

7 

1 1 

32.598 

Scotts  Prods. 

5 

6 

11,474 

Toro  Moist  O  Matic  &  Mower 

4 

6 

11,221 

Vertagreen  Prods. 

24 

44 

153,297 

Vigoro  Prods. 

13 

22 

85,252 

Vitogro  . 

10 

19 

57,896 

FOODS 

Baby  Foods 

Gerber  Baby  Foods  . 

10 

14 

56,110 

Baking  Products 

American  Bakeries  Bread 

4 

6 

69,514 

Arnold  Bread  . 

3 

3 

5,050 

Ballard  Flour  . 

7 

14 

16,745 

Betty  Crocker  Cake  Mix 

10 

16 

18,864 

Betty  Crocker  Frosting  Mix  . 

7 

10 

13,429 

Betty  Crocker  Graham  Cracker  Mix 

48 

69 

69,080 

Betty  Crocker  Pie  Crust  Mix 

12 

16 

15,980 

Bixmix 

14 

22 

22,032 

Bond  Bread 

10 

19 

31,904 

Butternut  Bread  . 

5 

9 

28,317 

Colonial  Bread  . 

4 

7 

15,190 

Danish  Village  Bread  . 

6 

10 

47,696 

Danish  Village  Cakes  . 

3 

5 

7,302 

Dugans  Bread  . 

8 

12 

28,905 

Hillbilly  Bread  . 

6 

II 

17,022 

Holsum  Bread 

5 

II 

44,857 

Johnston  Graham  Cracker  Dessert 

6 

10 

42,044 

Kellogg's  Port-Tarts  . . . 

56 

90 

242,217 

Kilpatrick's  Bread  . 

4 

5 

7,476 

Lady  Ann  Prods . 

6 

7 

7,930 

Langendorf  Bread  . 

II 

17 

70,341 

Manor  Bread  . 

3 

8 

20,388 

Merita  Bread  . 

12 

22 

144,345 

Merita  Prods. 

4 

7 

9,010 

Millbrook  Bread  . 

15 

22 

1 14,912 

Miracle  Maize  Corn  Bread  Mix 

5 

8 

15,270 

Occident  Flour  . 

7 

II 

22,840 

Oroweaf  Prods . 

4 

5 

5,070 

Pepperidge  Farm  Bread  . 

6 

7 

12,614 

Pillsbury  Bread  Mix  . 

..  31 

46 

55,145 

Pillsbury  Prods . 

8 

15 

21,544 

Progresso  Bread  Crumbs  . 

. .  12 

14 

17,045 

Rainbo  Bread  . . 

6 

10 

31,182 

Rite  Diet  Bread  . 

. .  27 

49 

102,035 

Robin  Hood  Instant  Blending  Flour  . 

4 

5 

7,512 

Southern  Bread  . 

4 

6 

18,759 

Sperry  Flour  . 

4 

4 

6,990 

Striefmann  Crackers  . 

7 

13 

29,531 

Sunbeam  Bread  . 

20 

32 

123,012 

Supreme  Crackers  . 

5 

7 

14,164 

Swel  Frosting  Mix  . 

. .  36 

65 

74,330 

Taystee  Bread  . 

. .  22 

40 

316,716 

Taystee  Prods . 

4 

6 

10,015 

Toast  Em  Pop-Ups  . 

5 

5 

10,432 

Beverages 

Coffee  &  Tea 

Butter  Nut  Coffee  . 

...  13 

20 

20391 

Butter  Nut  Coffee  &  Instant  Coffee  . 

...  13 

23 

22,965 
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a  long  stride  forward  I 

Here,  ready  for  you  now,  are  newspaper 
inks  in  approved  ANPA-AAAA  AdPro 
shades.  Plus  they  eliminate  strike-through 
and  sharply  reduce  offset  and  ruboff. 


newspaper  colors 


Costing  very  little  more  than  ordinary  inks, 


they  go  farther  and  look  better.  Readers  and 
advertisers  will  notice  the  big  improvement. 

your  newspaper  deserves  FliutOUP 


ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE  •  KANSAS  CITY  •  LOS  ANGELES  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  SAN  FRANCISCO 


Exclusive  with  FLINT  in  America 


Important  Newspaper  ROP  Color  Advertisers 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Chase  &  Sanborn  Coffee 

56 

92 

174,634 

Chase  &  Sanborn  Instant  Coffee 

72 

115 

212,661 

Fol9ers  Coffee . 

5 

8 

11,798 

Folgers  Instant  Coffee 

24 

40 

47,795 

Gills  Coffee  &  Instant  Coffee 

3 

6 

18,007 

Hills  Bros.  Coffee  . 

28 

43 

137,014 

Luzianne  Coffee  . 

20 

34 

119,130 

Sanka  Coffee  &  Instant  Coffee  .  . 

.  4 

4 

3,960 

Savarin  Coffee  &  Instant  Coffee 

3 

5 

15,020 

Tender  Leaf  Instant  Tea  . 

14 

23 

28,490 

Soft  Drinks 

Bubble  Up 

9 

17 

27,428 

Clicquot  Club 

3 

7 

8,075 

Coca-Cola 

96 

181 

1,007,687 

Crush 

7 

9 

11,175 

Del  Monte 

16 

24 

98,060 

Diet  Pepsi . 

9 

13 

47,513 

Diet  Pepsi  &  Pepsi-Cola 

18 

33 

149,782 

Diet  Pepsi  Pepsi  &  Teem 

3 

4 

5,890 

Diet  Rite 

29 

46 

230,761 

Diet  Rite  &  Royal  Crown  Cola 

3 

5 

16,920 

Dr  Pepper 

8 

15 

33,911 

Faygo 

4 

5 

21,394 

Hires 

3 

5 

7,025 

Kick 

3 

4 

7,650 

Kickapoo  Joy  Juice 

4 

8 

8,570 

Like  . 

19 

29 

50,319 

Mountain  Dew 

5 

8 

25,995 

Pepsi-Cola 

31 

54 

244,097 

Pommac 

3 

6 

12,664 

Royal  Crown 

26 

46 

112,943 

7-Up  . 

.  17 

30 

109,193 

Sprite  . 

8 

15 

31,823 

Squirt  . 

.  6 

9 

27,513 

1 

>• 

NEW 


10-UNIT  HOE 
COLORMATIC  PRESS 

Now  In  Operation  And  Equipped  With 


Color  Reproduction  At  Its  Best 
Carefully  Reproduced  By  A 
Color  Crew  Who  Take 
Personal  Pride  In  Their  Work! 


‘dumber 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Tab 

13 

22 

66.918 

Teem 

15 

23 

100.761 

Misc.  Beverages 

Bakers  Redi-Rich  . 

4 

4 

4,068 

Florida  Orange  Juice  . 

6 

7 

9.003 

Hawthorn  Mellody  Fruit  Drink  .  . 

3 

3 

5,032 

Hearts  Delight  Apricot  Nectar 

3 

4 

15.960 

Hi-C  Fruit  Drinks  . 

3 

3 

5,010 

Libbys  Vegetable  Juice  Cocktail 

5 

9 

25,603 

Meadow  Gold  Fruit  Drinks  .... 

4 

7 

7.492 

Pillsbury  Funny  Face  Drink  . 

3 

3 

4.100 

Puncho  . 

5 

8 

II.OOS 

Ribena  . 

3 

5 

9.015 

Ritter  Veg-Crest . 

6 

II 

18.317 

Sealtest  Lemonade . 

39 

66 

165,369 

Sealtest  Lemon-Lime  Ade 

6 

9 

11,350 

Sealtest  Orange  Drink . 

20 

31 

36.362 

Sealtest  Orange  Drink  &  Orange  Juice  .  . 

4 

7 

12,090 

Sealtest  Orange  Juice  .  . 

10 

16 

23.121 

Sealtest  Tropical  Punch 

4 

5 

6,270 

Tropi-Cal-Lo  . 

5 

6 

27.336 

Cereals  &  Breakfast  Foods 

General  Mills  Country  Corn  Flakes  .  . .  . 

12 

17 

16,980 

Kelloggs  Apple  Jacks  . 

II 

17 

66,774 

Kelloggs  Corn  Flakes  . 

105 

187 

639.228 

Kelloggs  Corn  Flakes  with  Instant  Bananas 

37 

55 

255,762 

Kelloggs  Frosted  Flakes  . 

75 

123 

324,298 

Post  Fortified  Oat  Flakes  . 

3 

6 

9,888 

Quaker  Instant  Oatmeal  . 

12 

20 

81,530 

Condiments 

Accent  . 

6 

9 

9.260 

Coffee  Sweet 

4 

6 

5,860 

Crystal  Sugar  .  . 

4 

4 

21,818 

Draft  Mustard  . 

3 

5 

5,016 

Durkees  Famous  Chef  Blends 

13 

20 

19,980 

Durkees  Seasonings 

5 

8 

7,947 

Franco-American  Gravy . 

36 

3 

2,990 

G  W  Sugar  . 

15 

32 

42.097 

Good  Seasons  Salad  Dressing  Mix  . 

7 

1 1 

10,628 

Hunts  Catsup  . . 

15 

27 

56,829 

Hunts  Tomato  Paste 

3 

5 

20.165 

Karo  Syrup  .  . 

3 

4 

7,500 

Kraft  Mustard  . 

59 

97 

98,470 

McCormick  Chefs  Touch  Seasonings  .... 

14 

29 

34,805 

Marzettis  Blendaise 

6 

12 

14,085 

Marzettis  Dressings 

8 

13 

19,225 

Mrs.  Filberts  Dressings 

5 

II 

12,780 

Progresso  Condiments 

5 

7 

6,990 

Ritter  Catsup  . 

4 

6 

11,510 

San  Giorgio  Spaghetti  Sauce 

3 

6 

7,259 

Stouffers  Dressings  . 

4 

5 

16,238 

V  8  Sauce 

6 

8 

19.640 

Confections 

Ludens  Candies  . 

9 

16 

25,905 

Dairy  Products 

American  Dairy  Assn. 

17 

28 

160,448 

Blue  Bonnet  Margarine  . 

18 

27 

65,492 

Bordens  Buttermilk . 

8 

12 

19.557 

Bordens  Cheese  . 

4 

4 

5,423 

Bordens  Cheese  Slices  . 

6 

9 

9,030 

Bordens  Chocolate  Milk 

6 

10 

12,345 

Bordens  Cottage  Cheese 

1 1 

21 

34,014 

Bordens  Dairy  Prods.  . 

12 

28 

28,573 

Bordens  Egg  Nog  . 

4 

8 

8,109 

Bordens  Ice  Cream 

12 

24 

86,016 

Bordens  Milk  . 

II 

22 

105,361 

Bordens  Skim  Milk  .  . 

9 

16 

27,002 

Breyers  Ice  Cream . 

5 

12 

50,722 

Crowleys  Dairy  Prods . 

6 

7 

10.060 

Dairylea  Dairy  Prods . 

3 

6 

6,075 

Dairylea  Egg  Nog  . 

9 

12 

24,160 

Dairylea  Ice  Cream  . 

4 

6 

20,800 

Dairylea  Milk  . 

7 

8 

8.095 

Dairylea  Whipping  Cream 

7 

8 

8,030 

Daisy  Brand  Dairy  Prods.  . 

4 

4 

11,024 

Darigold  Cottage  Cheese  . 

3 

4 

8,032 

Darigold  Ice  Cream  . 

3 

5 

11,160 

Darigold  Milk  . 

3 

4 

7,128 
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"COCA-COLA**  AhO  "COKE**  ARC  RCOISTtRI 


COCA-COLA  COMPANV* 


CD  TKADC-HARKS  WHICH  lOCNTIFV  ^LY  tHC  PN^tUCT  OF  THE 


Handle  with  care.  Our  legal  line,  which  appears  on  every 
ad,  helps  us  protect  both  trade-marks.  But  trade-marks  can 
still  be  damaged,  even  destroyed,  if  not  handled  with  care. 
You  can  help  us  protect  these  trade-marks  by  capitaliz¬ 
ing  the  initial  letters  of  "Coke”  and  "Coca-Cola.”  And 
by  never  adding  an  "s”  to  either  trade-mark.  Thank  you. 


things  go 

better,! 

^with 

Coke 


Important  Newspaper  ROP  Color  Advertisers 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Flelschmanns  Margarine  . 

.  32 

53 

61,354 

Foremost  Dairy  Prods . 

3 

9 

20,058 

Foremost  Instant  Dry  Milk  . 

5 

8 

19,032 

Hawthorn-Mellody  Cottage  Cheese  . . .  . 

6 

8 

19,392 

Hawthorn-Mellody  Ice  Cream  . 

5 

9 

43,793 

Hollywood  Health  Foods  Margarine  .  . .  . 

4 

7 

9,010 

Imperial  Margarine  . 

.  16 

26 

30,240 

Jerrells  Not-Fat  Dry  Milk  . 

3 

6 

6,240 

Knudsen  Buttermilk  . 

6 

9 

21,592 

Knudsen  Cottage  Cheese . 

6 

10 

23,880 

Knudsen  Sour  Cream  . 

7 

II 

26,232 

Knudsen  Yogurt . 

7 

II 

26,232 

Kraft  Margarine  . 

6 

8 

15,928 

Lady  Borden  Ice  Cream  . 

3 

5 

7,242 

Meadow  Gold  Cottage  Cheese  . 

3 

5 

16,526 

Meadow  Gold  Dairy  Prods . 

3 

II 

37,230 

Meadow  Gold  Ice  Cream  . 

4 

7 

29,631 

Meadow  Gold  Milk  . 

3 

6 

22,823 

Miracle  Margarine  . 

.  31 

46 

97,210 

Parkay  Margarine  . 

.  29 

41 

95,278 

Pet  Evaporated  Milk  . 

.  36 

52 

76,982 

Pet  Milk  . 

.  16 

21 

28,428 

Please  . 

60 

96 

111,470 

Quality  Chekd  Dairy  Prods . 

4 

II 

36,075 

Richs  Ice  Cream  . 

3 

4 

17,586 

Sealtest  Cottage  Cheese  . 

.  48 

80 

229,509 

Sealtest  Dairy  Prods . 

.  20 

41 

70,936 

Sealtest  Dip  N  Dressing  . 

.  13 

24 

38,134 

Sealtest  Dip  N  Dressing  &  Egg  Nog  . . 

.  39 

63 

127,802 

Sealtest  Ice  Cream  . 

.  44 

83 

287,881 

Sealtest  Milk  . 

8 

14 

47,538 

Sealtest  Vita  Lure  . 

3 

4 

5,975 

Swifts  Ice  Cream  . 

6 

18 

39,706 

Washington  Dairy  Products  Commission 
Frozen  Foods 

3 

5 

20,120 

Armour  Frozen  Turkey  Prods . 

22 

35 

98,470 

100 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Awake  Frozen  Breakfast  Drink . 

43 

70 

133.230 

Awake  Frozen  Orange  Drink . 

5 

9 

27.8IS 

Awake  Frozen  Orange  Juice . 

6 

II 

26.08$ 

Awrey  Frozen  Cakes . 

5 

6 

14.848 

Brandywine  Frozen  Mushrooms  . 

8 

14 

13.980 

Calories  Limited  Frozen  Breakfast . 

6 

10 

12,094 

Dressels  Frozen  Cakes  . 

II 

15 

211.680 

Florida  Frozen  Orange  Juice  . 

94 

159 

427.014 

Freezer  Queen  Frozen  Meat  &  Poultry  .  . 

4 

6 

7,236 

Freezer  Queen  Frozen  Gravy  &  Sliced  Beef 

3 

4 

4,842 

Freezer  Queen  Frozen  Prods . 

10 

16 

29,832 

Gortons  Frozen  Fish  Prods . 

28 

45 

53.931 

John  Copes  Frozen  Vegetables  . 

4 

5 

5.030 

Land  O  Lakes  Frozen  Turkey  . 

3 

6 

43.608 

Minute  Maid  Frozen  Orange  Juice  . 

77 

139 

180.599 

Minute  Maid  Frozen  Orange  Delight  . . . 

9 

15 

24.059 

Sara  Lee  Frozen  Cakes  . 

18 

29 

71.080 

Snow  Crop  Frozen  Orange  Juice  . 

27 

41 

55.047 

Stouffer  Frozen  Foods  . 

28 

108 

189.355 

Taste  O  Sea  Frozen  Fish  Prods . 

6 

8 

8.008 

Taste  O  Sea  Frozen  Dinners . 

6 

10 

10,104 

Tree  Top  Frozen  Apple  Juice . 

5 

II 

18,175 

Van  De  Kamps  Frozen  Foods . 

5 

7 

8.820 

Meats  &  Fish 

Armour  Ham  . 

40 

60 

146,726 

Armour  Meat  Prods . 

53 

87 

1,154,446 

Armour  Vienna  Sausage  . 

21 

38 

42,772 

Bar  S  Meat  Prods . 

4 

5 

12,152 

Bob  Evans  Meat  Prods . 

9 

17 

65.893 

Buddig  Meat  Prods.  . 

13 

20 

46.004 

Bumble  Bee  Salmon  . 

15 

21 

31,632 

Corn  King  Ham  . 

9 

16 

52,150 

Corn  King  Meat  Prods . 

12 

26 

2  55,849 

Cudahy  Meat  Prods . 

6 

10 

24.376 

Danola  Meat  Prods . 

19 

33 

143,691 

Dubuque  Ham  . 

6 

8 

17,672 

Eckrich  Meat  Prods . 

7 

10 

15,456 

Emge  Meat  Prods.  . 

6 

12 

22,120 

Gwaltney  Meat  Prods . 

3 

6 

27.935 

Hormel  Meat  Prods . 

26 

43 

418,215 

Hygrades  Meat  Prods . 

16 

24 

87,810 

Jones  Meat  Prods . 

12 

15 

34,212 

Kahns  Meat  Prods . 

7 

II 

70,450 

Lazy  Maple  Bacon  . 

12 

18 

62,449 

Luer  Meat  Prods . 

4 

6 

6.027 

Made  Rite  Meat  Prods . 

3 

4 

5.046 

Marhoefer  Meat  Prods . 

3 

5 

11.335 

Morrell  Meat  Prods . 

3 

4 

6.530 

Neuhoff  Meat  Prods . 

5 

II 

70.895 

Norbest  Turkey 

3 

5 

9.056 

Odoms  Meat  Prods . . 

3 

6 

6,140 

Oscar  Mayer  Meat  Prods . 

33 

49 

270,416 

Peytons  Meat  Prods . 

3 

7 

73  452 

Rath  Meat  Prods.  . 

5 

8 

32,290 

Sugardale  Meat  Prods . 

7 

7 

37,304 

Superior  Meat  Prods . 

6 

8 

48,442 

Swifts  Meat  Prods . 

35 

54 

331,302 

Swifts  Turkey  . 

7 

8 

8.015 

Treet  Spread  . . 

7 

13 

13.015 

Underwood  Chicken  Spread  . 

30 

57 

59,915 

Valleydale  Meat  Prods . 

5 

II 

38,315 

Wilsons  Beef  . 

7 

II 

14,790 

Wilsons  Meat  Prods . 

23 

37 

324,249 

Pet  Foods 

Alpo  Doq  Food  . 

18 

28 

58,817 

Friskies  Dog  Food  . 

4 

6 

6,198 

Gaines  Burgers  . 

4 

8 

14,431 

Gaines  Multi-Menu  . 

3 

5 

6,449 

Gaines  Vigor-Mins  . 

3 

4 

5,508 

Hills  Cat  Food  . 

6 

9 

16,843 

Hills  Cat  &  Dog  Food  . 

10 

16 

19,976 

Hills  Dog  Food  . 

4 

6 

19,076 

Hills  Ready  Rounds  . 

5 

II 

10,763 

Kal  Kan  Cat  Food  . 

7 

9 

8.980 

Kal  Kan  Doq  Food  . 

6 

10 

12,085 

Orleans  Dog  Food  . 

6 

10 

10,990 

Prime  Dog  Food  . 

78 

119 

147,942 

Purina  Dog  Chow  . 

10 

14 

27.918 

Red  Heart  Dog  Food  . 

3 

5 

5.016 

Rival  Dog  Food  . 

21 

30 

49.746 

Seat  Cat  Food  . 

3 

5 

15,652 

Speak  Dog  Food  . 

48 

85 

230,434 
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TpOMI  IIOKII 

the  superior  quality 
Newspaper  R.O.P  Roller 
with  greater  tensile  strengths 
much  cooler  running! 


Faster  newspaper  press  speeds  require 
printing  rollers  that  can  take  punishment 
on  continuous  long  runs.  The  newly  de¬ 
veloped  Bingham  GOLD  BOND  News¬ 
paper  R.O.P.  Roller  has  appreciably  greater 
tensile  strength  and  up  to  15%  greater  re¬ 
sistance  to  heat,  oil  and  abrasion.  GOLD 
BOND  Rollers  run  much  cooler  and  have 
the  stamina  and  durability  to  withstand 
the  tremendous  frictional  heat  created  by 
press  speeds.  Get  a  test  set  of  Bingham 
GOLD  BOND  Newspaper  R.O.P.  Rollers 
and  see  the  dilference  in  printing  quality 
and  roller  life.  Call  any  of  our  26  plants. 


Samuel  Bingham  Company 

EXECUTIVE  OFFICES: 

201  North  Welts  Street  •  Chicago,  Illinois  60606  •  726-6711 


Important  Newspaper  ROP  Color  Advertisers 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Misc.  Foods 

Armour  Chili  &  Corned  Beef  Hash 

52 

79 

102,436 

Betty  Crocker  Frosting 

100 

149 

201,028 

Betty  Crocker  Potatoes 

94 

152 

239,165 

Blue  Bell  Potato  Chips 

3 

3 

3,016 

Bounty  Beef  S  Chicken  Stew 

3 

6 

6,020 

Bounty  Corned  Beef  Hash 

6 

7 

13,524 

Broadcast  Chili 

9 

12 

12,055 

Broadcast  Corned  Beef  Hash 

10 

14 

16,910 

Campbells  Beans 

12 

18 

70,232 

Campbells  Soups 

29 

50 

65,748 

Chipnics  Potato  Chips 

48 

74 

148,550 

Chun  King  Prods. 

60 

92 

198.869 

Cock  O  The  Walk  Prods. 

6 

9 

73,320 

College  Inn  Soups 

11 

18 

27,660 

Comet  Rice 

15 

27 

27,048 

Del  Monte  Fruit 

II 

18 

18,284 

Del  Monte  Prods . 

4 

6 

19,514 

Diet  Delight  Fruits . 

.  15 

21 

20,916 

Florida  Citrus  Commission 

3 

3 

3,349 

Florida  Oranges  . 

13 

17 

27,908 

Rorida  Tangerines  .  . . 

II 

15 

17,016 

Franco- American  Macaroni  Products 

12 

19 

18,980 

Freshlike  Vegetables . . 

14 

19 

49.413 

Golden  Grain  Macaroni  Prods. 

7 

II 

30,091 

Golden  Grain  Macaroni  Prods.  &  Sauce 

4 

6 

11,170 

Golden  Q  Premium  Plan  Prods. 

8 

15 

24,030 

Green  Giant  Vegetables 

47 

77 

130,170 

Habitant  Soups 

9 

16 

19,619 

Hustle  . 

4 

8 

14,025 

Jell  O  Whip  N  Chill 

4 

8 

8,122 

Joan  of  Arc  Vegetables 

5 

8 

14,029 

La  Choy  Prods. 

77 

123 

238,560 

Lays  Potato  Chips 

26 

43 

126,715 

Libbys  Barbecue  Sauce  t  Pork 

54 

81 

101,269 

Libbys  Beans 

3 

6 

10,030 

.  .  .  a  market  to  cultivate: 
for  instance,  food  sales  total¬ 
ing  $990,000  weekly!  And 
growing  color  linage  (over 
284,000  in  1965)  proves  that 
advertisers  get  results  with  the 
quality  reproduction  and  out¬ 
standing  coverage  of  the  AL¬ 
TOONA  MIRROR. 


SELL  GROWING  ALTX)ONA  WITH  COLOR  IN  THE 

Ettootm  JKictot 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Advertising  Manager 


Accounts 

dumber 

of 

Cities 

Used 

Number 

of 

Newspapers 

Used 

Total 

ROP 

Color 

Linage 

Libbys  Beans  &  Vienna  Sausage . 

3 

5 

9.930 

Libbys  Chili  . 

3 

6 

24.948 

Libbys  Prods . . 

15 

23 

73.084 

Martha  Logan  Beef  Stew  . .  . . 

4 

6 

10,661 

Minute  Rice  . . 

3 

3 

11.800 

Mortons  Chip-Os  &  Potato  Chips  . 

5 

10 

30,861 

Mortons  Potato  Chips  . 

8 

18 

55,762 

Mortons  Prods . . 

6 

13 

38,938 

My-T-Fine  Pudding  &  Pie  Filling  . 

28 

45 

63,670 

My-T-Fine  Puddings  . 

4 

7 

7.395 

Pacific  Coast  Canned  Pear  Service  Inc.  . 

16 

24 

24,369 

Pennsylvania  Dutch  Macaroni  Prods . 

14 

21 

37.470 

Pillsbury  Potatoes  . 

7 

12 

14.440 

Pops-Rite  &  Presto-Pop  Popcorn  . 

3 

5 

8.045 

Progresso  Prods . 

6 

6 

6.015 

Red  Kettle  Soups . 

26 

44 

316,986 

Skippy  Peanut  Butter  . 

24 

43 

189.504 

Skippy  Peanut  Butter  with  Smoky  . 

6 

10 

47.360 

Stokeley  Prods. 

3 

4 

4.005 

Van  Camps  Beans . 

79 

133 

269,372 

Wise  Potato  Chips 

28 

43 

53.218 

Wise  Potato  Prods. 

4 

7 

10,485 

HOTELS  &  RESORTS 

Chambers  of  Commerce 

Bahamas  Ministry  of  Tourism  . 

8 

II 

210,390 

Florida  Development  Commission  . 

4 

6 

7.441 

Missouri  Division  of  Commerce  &  Industry 

4 

5 

5.926 

Oregon  Travel  Information  Center  . 

8 

10 

24,670 

HOUSEHOLD  FURNITURE  &  FURNISHINGS 

Armstrong  Floor  Covering  .  3 

4 

5.254 

B.  F.  Goodrich  Carpet  Cushion . 

3 

3 

6,440 

Koylon  &  Naugahyde  Vinyl  . 

4 

4 

4,400 

Sealy  Mattress  . 

8 

9 

17,218 

The  Chair  . 

3 

3 

3,491 

HOUSEHOLD  SUPPLIES 

Aluminum  &  Paper  Products 

Alcoa  Wrap  . 

14 

27 

43,296 

Aurora  Toilet  Tissue  . 

18 

35 

34,800 

Coronet  Facial  &  Toilet  Tissues  . 

25 

42 

117,067 

Coronet  Towels . 

19 

32 

71,195 

Cut-Rite  Bags  . 

72 

127 

194,795 

Gala  Towels  . 

46 

83 

228,659 

Gala  Towels  &  Northern  Toilet  Tissue  .  . 

6 

9 

9,025 

Hudson  Facial  &  Toilet  Tissue  . 

24 

45 

59,310 

Hudson  Napkins  . 

27 

50 

96,100 

Hudson  Towels  . 

12 

23 

25,077 

Kaiser  Foil  . 

59 

99 

319,044 

Kleenex  Towels  . 

59 

98 

235,822 

Lady  Scott  Facial  &  Toilet  Tissue  . 

33 

50 

73,822 

MD  Toilet  Tissue  . 

15 

25 

34,365 

MD  Towels  . 

15 

26 

59,005 

Northern  Toilet  Tissue . 

6 

12 

14,085 

Puffs  Facial  Tissue  &  White  Cloud  . 

8 

12 

11,980 

Reynolds  Wrap  . 

3 

5 

9,980 

Scott  Toilet  Tissue  . 

30 

54 

324,280 

Scott  Towells  . 

8 

II 

140,910 

Vanity  Fair  Facial  &  Toilet  Tissue 

24 

37 

70,295 

Vanity  Fair  Prods . 

6 

9 

38,043 

Vanity  Fairy  Towels  . 

4 

7 

6,989 

Disinfectants  &  Insecticides 

Hot  Shot  Ant  &  Roach  Killer  . 

8 

14 

50.975 

Hot  Shot  Bug  S  Insect  Killer  .... 

4 

5 

8,990 

Hot  Shot  Bug  Killer . 

20 

29 

45,960 

Hot  Shot  Insecticides 

3 

5 

9,060 

Sohio  Insecticides  . 

7 

8 

29,892 

Fuel 

Esso  Heating  Oil  .  . 

5 

7 

13.020 

Kingsford  Charcoal  Briquets  . 

8 

14 

21,024 

Soaps,  Cleansers,  Polishes 

Ajax  Floor  &  Wall  Cleaner  . 

3 

4 

12,464 

Angel  Rinse  . 

3 

3 

3,388 

Bi-Monia  .  . 

3 

3 

1,680 

Bravo  Wax  . 

6 

6 

12,357 

Brillons  Soap  Pads  . 

5 

9 

17,065 

Bruce  Cold  Water  Cleaner  . 

12 

17 

17,020 

Chiffon  Liquid  . 

II 

18 

18,160 

Dash  . 

18 

27 

26.790 
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Dog  bites  man... that’s  news? 


Yes,  when  rabies  is  a  threat. 

And  aside  from  the  straight  news  angle,  the  news 
media  often  perform  a  vital  public  service  by  alerting 
the  community  to  the  presence  of  the  rabid  animal. 
Lederle  Laboratories,  too,  has  its  special  assignment 
in  such  a  news  break. . .delivering  the  antirabies 
serum. 

Because  the  rabies  virus  works  with  astonishing  speed 
in  the  victim’s  nervous  system,  antirabies  serum  must 
be  given  immediately.  Supplies  of  the  serum  are  on 
hand  at  strategically  located  depots  throughout  the 


country.  And,  if  additional  quantities  are  needed,  the 
Pearl  River  headquarters  is  ready  — night  or  day  — to 
provide  the  serum  as  fast  as  planes  can  fly  it. 

Like  many  other  public  service  drugs,  the  serum  in¬ 
volves  long  and  costly  processes.  And  because  such 
drugs  are  used  on  comparatively  rare  occasions,  their 
sale  is  seldom  adequate  to  cover  invested  costs  in  re¬ 
search,  development,  manufacturing  or  distribution. 
As  it  is  with  the  news  media,  however,  public  service 
is  an  integral  part  of  the  pharmaceutical  prescription 
business. 


LEDERLE  LABORATORIES  •  A  Division  of  American  Cyanamid  Company,  Pearl  River,  New  York 
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Important  Newspaper  ROP  Color  Advertisers 


IN  AMERICA’S 

19TH  LARGEST  METRO  MARKET 

WE’VE  GOT 

C®L#R 

AND  BIGI 

IN  1965 

THE  RECORD  AND  THE  MORNING  CALL 

In  their  first,  full  year  <tf  Color  Availnhility 
Carried  H51  individual  eolor  ads, 
totalinfi  437,426  lines! 

COLOR  UP  YOUR  SALES 
IN  THIS  8th  wealthiest  METRO  MARKET- 


HACKENSACK  AND  PATERSON.  NEW  JERSEY 
K.Ml.Y  (  OMHINKII  C  IH(  I  I.ATIOX 

A.H.C.  IM  HI.ISHKKS'  STATKMKXT 

Mitre  Circulation  and  More  Adi'ertisinf!  than 
All  Other  Daily  yeiesitaiters  Pnltlished  in  the  Pat- 
erson-Clifton-Passaie  Metro  Market  Combined! 

REPRESENTED  BY  WARD-GRIFFITH  COMPANY,  INC. 


Accounts 

of 

Cities 

Used 

of 

Newspapers 

Used 

ROP 

Color 

Linage 

Dexol  Bleach  . 

6 

II 

30,927 

Dow  Drain  Opener  . 

3 

5 

8,796 

Dow  Oven  Cleaner  . 

.  24 

36 

37,130 

Easy  Monday  Fabric  Softener . 

5 

8 

14,156 

Epic  Floor  Wax . 

3 

4 

7,804 

Faultless  Spray  Starch  . 

.  17 

25 

60,706 

Instant  Rit  Liquid  . 

7 

9 

17,550 

Lux  Liquid  . 

7 

7 

7,588 

Magic  Finish  . 

5 

9 

9,200 

Purex  Bleach  . 

6 

8 

16,896 

Rain  Drops  Water  Softener  . 

.  16 

28 

28,084 

Redout  . 

7 

10 

16,196 

Rinso  . , , .  ... 

8 

9 

27,005 

Rit  Liquid  Tint  &  Dye . 

3 

5 

9,865 

Silver  Dust  . 

.  36 

55 

54,915 

Simoniz  Wax  . 

6 

10 

10,000 

Sno  Bol  . 

6 

10 

10,000 

Solarine  Floor  Wax  . 

3 

6 

11,022 

Swan  Liquid  Detergent  . 

4 

5 

4,715 

Windex  . 

.  14 

30 

45,186 

Misc.  Household  Supplies 

Gala  Towels  &  Windex . 

6 

8 

12,019 

HOUSING  EQUIPMENT 

Air  Conditioning 

Carrier  . 

4 

5 

19,036 

G.  E . 

5 

8 

16,960 

RCA  Whirlpool  . 

3 

3 

3,668 

Fixtures 

G.  E.  Ranges  . 

.  3 

5 

11,660 

Okeefe  &  Merrit  Ranges  . 

5 

9 

14,554 

RCA  Whirlpool  Ranges  . 

3 

5 

7,528 

Westinghouse  Range  . 

3 

3 

5,482 

Heating  Equipment 

Esso  Heating  Equipment . 

4 

6 

12,090 

Major  Electrical  Appliances 

G.  E.  Dishwasher  . 

8 

9 

14,744 

G.  E.  Dryer  &  Washer . 

.  15 

26 

49,429 

G.  E.  Prods . 

.  52 

98 

497,674 

Kelvinator  Washer  . 

.  77 

129 

169,544 

Kitchen  Aid  Dishwasher  . 

4 

7 

9,264 

Maytag  Dryer  4  Washer  . 

3 

5 

15,814 

Norge  Dryer  4  Washer . 

.  53 

84 

120,015 

RCA  Whirlpool  Prods . 

.  26 

36 

125,823 

RCA  Whirlpool  Washer  . 

5 

7 

21,472 

Westinghouse  Prods . 

20 

30 

71,574 

Refrigerators  4  Freezers 

Frigidaire  . 

..  77 

132 

48  3,398 

G.  E . 

.  .  17 

29 

81,967 

Kelvinator  . 

. .  36 

61 

76,515 

Philco  . 

..  21 

32 

44,279 

RCA  Whirlpool  . 

7 

9 

21,307 

Westinghouse  . 

6 

7 

10,916 

Misc.  Housing  Equipment 

Philco  Prods . 

. .  16 

27 

43,060 

Philco  Range  4  Refrigerator  . 

3 

5 

6,455 

INDUSTRIAL 

Aluminum  Co.  of  America  . 

.  15 

23 

25,926 

Boysen  Paints  . 

9 

12 

17,924 

Formula  1308  Paints  . 

5 

6 

28.878 

G.  E.  Tools  . 

.  33 

50 

57,635 

Kennecott  Copper  Corp . 

4 

8 

7,314 

Morwear  Paint  . 

5 

7 

23,167 

Ruberoid  Flooring  . 

.  13 

16 

39,847 

Scotchgard  Rain  4  Stain  Repeller  . . . 

5 

9 

20,480 

U.  S.  Gypsum  Paints  . 

7 

14 

54,210 

INSURANCE 

American  Income  Life  Insurance  Co.  . 

3 

R 

10,376 

Farm  Bureau  Insurance  Co . 

4 

7 

63.960 

Farmers  4  Merchants  Insurance  Co.  .  . . 

6 

8 

9,930 

Pilot  Life  Insurance  Co . 

3 

6 

5.645 

Utica  Mutual  Insurance  Co . 

.  10 

14 

20.858 

Virginia-North  Carolina  65  Health 

Insurance  . 

5 

10 

10,020 

EDITOR  SC  PUBLISHER 

for  March 

26,  1966 

Iniportaiit  Newspaper  ROP  Color  Advertisers 


Number 

of 

Cities 

Number 

of 

Newspapers 

Total 

ROP 

Color 

Accounts 

Used 

Used 

Linage 

1  jewelry  &  SILVERWARE 

Bulova  Watches  . 

9 

II 

12,332 

MEDICAL 

Bayer  Aspirin  . 

34 

54 

134,524 

Bromo  Seltzer  . 

5 

8 

12,042 

Citrisun  . 

II 

15 

66,560 

Dristen  . 

46 

60 

80,471 

One-A-Day  Vitamins  . 

31 

51 

159,906 

Radan  Cough  Syrup  . 

3 

6 

11,221 

Rexall  Prods . 

6 

7 

39,964 

MISCELLANEOUS 

Big  State  Coin  Co . . 

3 

3 

2,084 

General  Development  Corp.,  Miami,  Fla. 

5 

5 

6,456 

Sift  Stars  Inc . 

24 

44 

169,035 

Gold  Bond  Stamps . 

6 

8 

22,816 

Green  Giant  Frozen  Vegetables  &  Niagara 

5 

7 

8,388 

Hanover  House . 

4 

5 

13,260 

Marco  Island  Development  Corp . 

7 

7 

73,060 

Political-Democratic  . 

3 

4 

6,512 

Political-Republican  . 

4 

6 

20,358 

Political-Miscellaneous  . 

25 

41 

89,728 

S  &  H  Green  Stamps . 

16 

23 

78,560 

76  Executive  Travel  Case  . 

5 

5 

4,970 

Shaeffer  Pencils  &  Pens  .  . 

20 

28 

44,201 

Top  Value  Stamps  . 

22 

38 

178,550 

PROFESSIONAL  &  SERVICE 

Perfect  Photo  Club  . 

3 

4 

5,359 

Texas  Scottish  Rite  Hospital 

For  Crippled  Children . 

4 

7 

16,944 

PUBLIC  UTILITIES 

Bell  Telephone  Co.  of  Pa . 

3 

7 

29,040 

East  Ohio  Gas  Co . 

3 

3 

7,440 

Number 

of 

Cities 

Number 

of 

Newspapers 

Total 

ROP 

Color 

Accounts 

Used 

Used 

Linage 

Indiana  &  Michigan  Electric  Co . 

3 

6 

16,936 

N.  Y.  Telephone  Co . 

13 

18 

51,920 

Northern  Natural  Gas  Co . 

4 

II 

171,537 

Northwestern  Bell  Telephone  Co . 

4 

10 

29,245 

Pacific  Northwest  Bell  Telephone  Co, 

5 

15 

66,606 

Public  Service  Electric  &  Gas  Co.  of  N.  J. 

8 

10 

38.303 

Southern  Bell  Telephone  &  Telegraph  Co. 

15 

27 

125,005 

Southern  California  Gas  Co.  . 

4 

7 

16,745 

Southern  New  England  Telephone  Co.  .  .  . 

3 

5 

27.892 

Virginia  Electric  i  Power  Co . 

3 

6 

15,210 

PUBLISHING  &  MEDIA 

Books 

Beginning  Readers  Program  . 

4 

5 

9,080 

Doubleday  One  Dollar  Book  Club  . 

7 

8 

33,038 

Dr.  Seuss  Advanced  Readers  Program  .  . . 

3 

4 

5,340 

Grolier  Enterprises  Inc . 

3 

4 

18,688 

Time-Life  Books  . 

II 

13 

74,356 

Yellow  Pages  Directory  . 

16 

22 

146,960 

Newspapers 

Booth  Newspapers  Inc . 

4 

4 

5,020 

Radio  &  TV  Stations 

National  Broadcasting  Co . 

4 

4 

15,710 

RADIO.  TV  &  PHOTOGRAPHS 

Admiral  Television  . 

67 

III 

189,584 

Curtis  Mathes  Prods . 

3 

3 

20,418 

G  E  Phonograph  &  Television  . 

51 

77 

164,276 

G  E  Prods.  . 

10 

12 

26,156 

G  E  Radio  4  Television  . 

9 

12 

22,956 

G  E  Television  . 

26 

38 

104,135 

Motorola  Television  . 

18 

28 

45,211 

Packard  Bell  Television  . 

3 

3 

7,216 

Philco  Prods . 

3 

3 

11,835 

BIG  SALES 


IN  THE  NATION'S 


COUNTRY 


T 

T 

T 

T 


The  investment  in  taconite  will  reach  more  than 
that  invested  in  iron  ore  mining  history.  Most 
of  this  total  is  being  invested  in  the  T  country. 


OURISM 


Tlie  natural  beauty  of  the  vast  forests,  host  of 
lakes  and  streams  and  tlie  four  seasons,  plus  ex¬ 
cellent  facilities,  attract  tourists  by  the  thousands 
and  revenue  by  the  millions  annually. 


IMBER 


The  timber  industry,  second  only  to  mining,  is 
playing  an  even  greater  role  in  tlie  economy  be¬ 
cause  of  the  abundance  of  forest  lands  and  ever¬ 
growing  demaiul  for  wood  products. 


RANSPORTATION 


T  country  is  accessible  to  tourists  and  industry — 
for  imirort  and  export — by  cvet-improving  air, 
highw.ay,  rail  and  water  facilities  that  link  the 
area  with  the  nation  and  the  world. 


SHARE  IN  THE  TRADE 

DULUTH  HfciRALD 

llulutl)  ycuis-IEribune 

Represented  nationally  by 

SAWYER  •  FERGUSON  •  WALKER  •  COMPANY 

NEW  YORK- CHICAGO —  DETROIT 
PHILADELPHIA  —  ATLANTA  —  MINNEAPOLIS 
LOS  ANGELES  — SAN  FRANCISCO 
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Important  Newspaper  ROP  Color  Advertisers 


Accounts 

Philco  Television  . 

RCA  Victor  Phonograph  &  Television 
RCA  Victor  Prods. 

RCA  Victor  Radio  . 

RCA  Victor  Radio  &  Television 
RCA  Victor  Television  . 

Zenith  Radio  &  Television 

Zenith  Prods . 

Zenith  Television  ... 


Phonographs  &  Records 
Capitol  Record  Club 
Columbia  Record  Club 
RCA  Victor  Phonograph 
RCA  Victor  Records 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Used 

Used 

Linage 

40 

75 

323,255 

4 

5 

11,510 

54 

68 

684,501 

4 

8 

11,310 

3 

4 

6,898 

35 

67 

236,378 

3 

7 

24,867 

5 

7 

18,176 

104 

193 

656,129 

3 

4 

12,778 

23 

29 

120,306 

3 

3 

5,888 

3 

3 

5,258 

SPORT.  GDS.,  CAMERAS  &  PHOTO  SUPP. 
Cameras  &  Photo  Supplies 


Kodak  Camera  . 

93 

149 

1,259,338 

Kodak  Camera  &  Film 

27 

41 

116,693 

Kodak  Camera  &  Projector 

12 

21 

31,070 

Kodak  Film  ... 

30 

56 

159,313 

Kodak  Prods . 

7 

10 

22,620 

Sporting  Equipment 

Brunswick  Bowling  Balls . 

15 

19 

23,075 

3M  Bookshelf  Games  . 

4 

4 

7,960 

FlU  <39 


R.O.P.  COLOR 

Daily  and  Sunday 

SKnACOLm 

and 

Hl-H 

Mondays 

^un-Bemocrat 

Paducah,  Ky. 

Nationally  Represented 

by 

JANN  &  KELLEY 


CLIMBS 

AGAIN 


AND  SBOCKTON  TIMIS 


13*5^ 


IN 

1965 


CIRC.  49.594 

ABC  9-30-65 

GET  THE  FACTS 

Complete  DEMOGRAPHIC 
DATA,  new  market  brochure 
available  .  .  .  Call  Art  Dun- 
ford,  Natl.  Adv.  Mgr.,  at  the 
Enterprise  or  your  nearest 

julius  MATHEWS  representative 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

TOBACCO 

Cigars  j 

Phillies 

6 

9 

10,680  1 

Cigarettes 

Camel 

9 

15 

131,764 

Kool  . 

4 

7 

102,636 

Lucky  Strike  . 

III 

190 

393,962 

Marlboro  . 

7 

10 

65,460 

Pall  Mall  . 

19 

28 

157,020 

Prince  Albert  . 

4 

7 

34,115 

Tempo  .  . 

50 

88 

385,712 

Waterford 

5 

8 

82,435  i 

Winston  . 

38 

63 

428.769 

TOILET  REQUISITES 

Dentrifices  I 

Efferdent 

19 

28 

79,080 

Gleem  Tooth  Paste 

5 

9 

10,992 

Men's  Toiletries 

Barbasol  Lather  . 

.  20 

36 

198,108 

Rise  Lather  . 

.  5 

9 

16,055 

Perfumes  &  Cosmetics 

Toni  Preps . 

.  10 

16 

21,842 

Misc.  Toilet  Requisites 

Sterisol  . 

.  6 

12 

27,416  1 

TRANSPORTATION 

Airways 

Domestic 

Braniff  International  . 

. .  8 

15 

73,744 

Delta  . 

.  5 

15 

170,361 

Mohawk  . 

.  4 

5 

13,952 

Northwest  Orient  . 

.  4 

8 

59,551 

United  . 

.  32 

59 

418,060 

Western  . 

.  16 

30 

155,234 

International  | 

Braniff  International  . 

6 

10 

48,008 

Northwest  Orient  . 

18 

40 

324,804 

United . 

3 

5 

12,758 

Western  .  . 

4 

8 

37,170 

Steamships 

Yarmouth  Cruises  Inc . 

3 

5 

5,215 

WEARING  APPAREL 

American  Girl  Shoes  . 

3 

3 

5,985 

Fashion  Frocks  . 

3 

3 

1,983 

Fredericks  of  Hollywood 

4 

5 

3,159 

Hanes  Briefs  &  T-Shirts  . 

7 

9 

12,075 

Hanes  T-Shirts  . 

1 1 

II 

12,370 

Hanes  Underwear  . 

15 

15 

34,782 

Kedettas  .  . 

14 

15 

19,098  ' 

Lana  Lobell  Dresses  . 

4 

5 

5,610 

Maidenform  Bra  . 

6 

II 

36,607 

Pendleton  Woolen  Mills  . 

4 

5 

12,344 

Skylark  Originals  . 

.  5 

6 

21,291 

EDITOR  3C 
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6  out  of  7  could 
not  answer  this  question 

correctly. 

How  about  you? 


In  the  past  7  years,  the  cost  of 
living  has  gone  up  10.1  percent. 
In  the  same  period,  the  average 
price  of  steel  has: 

□  increased  25% 

□  increased  15% 

□  increased  10% 

□  increased  5% 

□  increased  2% 

□  stayed  steady 


The  U.  S.  Government  regularly  publishes  an  official  Index  of 
Finished  Steel  Prices. 

At  the  end  of  1958,  the  index  stood  at  102.3.  By  the  end  of 
1965,  it  had  risen  less  than  1.7  percent  compared  with  a 
10.1  percent  increase  in  the  Consumer  Price  Index. 

Further,  the  price  index  for  steel  does  not  take  into  account 
the  greater  strength  and  utility  of  today’s  steels. 

Contributing  to  this  greater  utility  and  to  this  significant 
record  of  price  stability  is  U.  S.  Steel’s  large  and  continuing 
investment  in  research  and  in  new,  more  efficient  facilities. 


U3S)  United  States  Steel 


(Ohio)  Post  &  Tunesr^Star  has  printing  machinery  was  high,  signs  “the  means  for  publishers 

ordered  30  Colormatic  printing  Wood  is  installing  seven  Scott  to  meet  color  demands  easily 

units  and  15  colormktic  color  Super  70  presses  at  the  Asbury  and  economically.”  Goss  feels 

cylinders  from  R.  Hoe  &  Co.  Park  (N.  J.)  Press.  that  the  use  of  ROP  color  will 

The  Pittsbtirgh  (Pa.)  Press  In  offset,  Mr.  Sorensen  re-  accelerate  in  the  next  few  years, 
has  tentatively  ordered  19  Hoe  ported,  his  company  will  be  in-  The  future  also  looks  colorful 
who  has  actively  praised  the  re-  Colormatic  units.  Sixteen  of  stalling  five  units  of  a  four-  for  the  Kansas  City  Star  where 
suits  achieved  by  use  of  color  them  w’ill  be  arranged  as  two  8-  plate  wide  web  offset  press  at  a  $2  million  order  for  the  pur- 
in  new'spapers,  also  noted:  “It  unit  presses.  The  other  three  the  Daytona  Beach  (Fla.)  News  chase  of  a  9-unit  Hoe  Color- 

is  encouraging  to  know  that,  at  will  be  added  to  an  existing  21-  Journal  in  June.  “This  machin-  matic  press  was  signed  last 

long  last,  the  newspaper  indus-  unit  Hoe  Color  Convertible  ery  has  good  color  capacity,”  he  month. 

ti-y  is  making  a  concerted  effort  press.  The  net  result  will  be  an  noted.  Last  w-eekend  purchase  of  a 

to  lift  ROP  color  printing  out  increase  in  page  capacity  and  He  summarized  other  orders,  new'  eight-unit  Hoe  Colormatic 
of  its  present  state  of  mediocrity  color  capability.  saying:  “We’re  adding  four-  press  “to  handle  steadily-grrow- 

and  giving  this  important  tool  The  Washington  (D.  C.)  DaAly  color  at  the  Easton  (Pa.)  Ex-  ing  circulation”  of  the  Rockford 

the  attention  it  deserves.”  News  has  ordered  eight  Color-  press  by  way  of  a  Scott  Stand-  (Ill.)  Morning  Star  and  Regis- 

f.  f  u*  *  -1  j  matic  press  units,  plus  three  ard  60  press.  At  the  Columbus  ter-  Republic  was  announced  by 

ra  ismans  ip  ssailed  Colormatic  color  cylinders  and  (Ga.)  Ledger  and  Enquirer  the  publisher,  E.  Kenneth  Todd. 

Agency  criticism  of  this  kind  other  equipment.  This  machin-  we’re  putting  in  two  Scott  He  described  Rockford’s  daily 

is  fairly  general.  Creative  ex-  ery  will  he  installed  in  a  re-  Standard  60s  which  will  give  newspapers  as  “pioneers  in  the 

ecutives  constantly  slam  the  modeled  mechanical  building  de-  them  color  capacity  they  didn’t  use  of  color,”  and  said  that  with 

level  of  newspaper  craftsman-  signed  for  an  ultimate  expan-  have.  Then  there  are  12  units  the  new  machinery,  “our  color 

ship  in  color  printing.  But  by  sion  to  an  18-unit,  3  folder  press  of  the  Wood  Custom  75  going  in  advertising  will  be  more  vivid, 

the  same  token  many  of  the  line  with  high  color  capacity,  to  the  Providence  (R.  I.)  Jour-  with  greater  impact.” 

newspapers  w’hich  struggle  to  The  Memphis  Publishing  Co.  nal  this  summer.”  ^ 

achieve  maximum  results  kick  has  ordered  three  color  cylinders  „  - 

back  with  the  assertion  that  the  to  their  existing  press  equip-  nnova  ion  Coveriior’s  Aide 

reason  for  sometimes  disap-  nient  for  increased  color  capaci-  A  spokesman  for  the  Goss 

pointing  quality  is  most  often  ty  in  the  Memphis  Commercial  Company  said  a  recent  innova-  Trenton,  N.  J. 

related  to  the  mechanical  ma-  Appeal  and  Press-Scimitar.  tion  on  its  Headliner  presses  William  M.  Dwryer,  public  re- 

terials  furnished  to  them.  In  other  Scripps  -  Howard  makes  every  Mark  II  a  color  lations  director  of  New  Jersey’s 

Such  debates,  however,  fade  newspapers  new  press  equip-  unit  by  means  of  the  Add-a-  Treasuiy  Department,  has  bren 

into  insignificance  when  one  ment,  most  of  it  color-oriented.  Color  Ink  System,  which,  he  named  press  secretary  to  Gov. 

considers  the  program  of  re-  has  been  installed  at  the  Knax-  said,  “provides  an  easy  means  Richard  J.  Hughes.  He  will  re¬ 
equipment,  much  of  it  designed  villc  (Tenn.)  News-Sentinel,  at  for  producing  good  quality  ROP  place  John  V.  Spinale,  who 

to  facilitate  improved  color  pro-  the  Rocky  Mountain  News,  Den-  color.”  became  special  assistant  to  the 

duction,  which  is  going  on  in  ver,  and  at  the  Hollywood  (Fla.)  Because  the  demand  for  more  Governor.  Mr.  Dwyer  is  on  leave 
newspaper  plants.  Sun-Tattler.  color  is  present,  newspapers  are  from  teaching  English  Litera- 

Scripps  -  How'ard  newspapers  Carl  Sorensen,  sales  manager  responding  in  whatever  fashion  ture  at  Rider  College  and  is  also 
in  seven  cities  provide  a  cur-  of  Wood  New'spaper  Machinery  they  can  and  the  Goss  Company  a  writer  for  the  Trenton  Eve- 

rent  example.  'The  Cinchmati  Corp.,  said  the  demand  for  color  has  included  in  recent  press  de-  ning  Times. 


New  Inks 

(Continued  from  page  21) 


A  little  color  goes  a  long  way  toward  making  a 
lasting  impression.  Remarkable  Rockford  Residents  are  color 
sensitive  and  highly  receptive  to  the  colors  in  the  Rockford  Newspapers 
.  .  .  R.O.P.,  SpectaColor,  Hi-Fi,  Full  Color,  and  Spot  Color. 

For  greater  impact  on  the  market  that  buys,  the  No.  1  Market  in 
Illinois  (outside  Chicago),  use  color  in  the  full  coverage 
medium.  For  complete  information,  write  to: 


ROCKFORD 

MORNING  STAR  t 

firgiftfrr^SrpubUr 


ROCKFORD,  ILLINOIS 

Part  of  Triple  Newspaper  Market 
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flEPOPTlS*" 
Dd company 


Marathon  Oil  Company  continued  to  move  ahead  in  1965  at  home 
and  abroad  in  the  vital  job  of  utilizing  present  resources  most 
effectively  and  at  the  same  time  building  stronger  capability  for 
the  future. 

>  Two  major  discoveries  of  oil  in  1965  in  the  Cook  Inlet,  Alaska, 
indicate  substantial  additions  to  our  crude  oil  reserves. 

■  Sales  of  refined  products  in  the  U.  S.  and  Europe  set  a  new  rec¬ 
ord  of  164,000  barrels  per  day,  or  8.7  percent  more  than  in  1964. 

■  Our  Libyan  crude  oil  production  increased  by  51.1  percent 
to  168,600  barrels  per  day,  in  1965,  and  is  scheduled  to  average 
about  220,000  barrels  daily  in  1966. 

>  Net  income  of  $60,071,000  was  just  $305,000  less  than  the 
record  earnings  of  the  previous  year,  despite  sharply  increased 
Libyan  taxes.  Higher  production  rates  in  1966  should  partially 
offset  the  impact  of  the  new  Libyan  tax  law. 

>  Capital  expenditures  are  programmed  at  an  all-time  high  of 
about  $125  million  in  1966.  Two  major  projects,  on  which  work 
has  begun,  are  the  erection  of  drilling  platforms  to  develop  our 
Cook  Inlet  discoveries  and  construction  of  a  petroleum  chemicals 
refinery  at  Burghausen,  West  Germany. 


A  report 
on  the 

widening  world 
of  Marathon  Oil 


Highlights 

Financial 

1965 

1964 

Total  Revenue . 

$559,058,000  t 

1501,088,000 

Net  Income . 

$  60,071,000  1 

1  60,376,000 

Net  Income  per  Share . 

$  4.08  i 

i  4.05 

Cash  Dividends  Paid  . 

$  31,875,000  i 

i  29,782,000 

Cash  Dividends  per  Share . 

Capital  Expenditures  & 

Investments  In  and  Advances 
to  Affiliates  Outside 

$  2.15  ] 

)  2.00 

North  America . 

$  81,462,000  $  88,513,000 
$  33,346,000  $  38,550,000 

Exploration  Expense . 

Operatini-U.  S.  and  Canada 

Net  Crude  Oil  and  Natural  Gas 
Liquids  Produced 

Barrels  per  Day  . 

Natural  Gas  Produced  and  Sold 

121,132 

123,800 

Thousand  Cubic  Feet  per  Day . . 
Crude  Oil  Refined- 

320,614 

338,737 

Barrels  per  Day . 

Refined  Products  Sold— 

139,110 

143,913 

Barrels  per  Day . 

Operating-Outside  North  America 
Libyan  Crude  Oil  Produced 
(Tanker  Liftings) 

147,841 

141,422 

Barrels  per  Day . 

Refined  Products  Sold— 

168,587 

111,550 

Barrels  per  Day . 

16,156 

9,436 

For  a  copy  of  Marathon’s  1965  Annual  Report,  write  to: 
The  Secretary,  Marathon  Oil  Company,  Findlay,  Ohio  45840 


MARATHON  OIU  CafVIPANY 

FINDLAY  OHIO: 


Dow  Jones 

Elects  Kerby 
As  President 


William  F.  Kerby,  who  first 
served  the  company  as  a  re¬ 
porter,  w’as  this  week  elected 
president  and  chief  executive 
officer  of  Dow  Jones  &  Co.  Inc., 
publisher  of  the  Wall  Street 
Journal,  the  National  Observer 
and  Barron's,  and  operator  of 
the  Dow  Jones  News  Service. 

Mr.  Kerby,  57,  was  elected  at 
a  meeting  of  the  company’s 
directors  Monday  (March  15), 
following  the  annual  stock¬ 
holders’  meeting  in  New  York. 

He  succeeds  Bernard  Kilgore, 
who  was  elected  chairman  of  the 
board.  Mr.  Kilgore,  who  also 
began  his  service  with  the  com¬ 
pany  as  a  reporter,  received 
stockholder  approval  for  a  lump¬ 
sum  payment  of  $3,508,678,  “to 
settle  a  1946  profit  sharing 
agreement.”  The  vote  was  4,- 
381,844  for  the  settlement  and 
14,126  agrainst  it. 

Stockholders  were  told  of  a 
suit  that  attacks  the  settlement 
as  an  alleged  “waste”  of  the 
company’s  assets.  Arthur  W. 
Lichtenstein,  who  brought  the 
action  in  New  York  County 


William  F.  Kerby 

Supreme  Court,  acquired  10  Dow 
Jones  shares  on  Feb.  18,  the  day 
the  proxy  statement  disclosed 
details  of  the  plan. 

Laurence  M.  Lombard,  an  at¬ 
torney  and  a  Dow  Jones  direc¬ 
tor,  said:  “There  doesn’t  appear 
to  be  any  merit  to  Mr.  Lichten¬ 
stein’s  action.”  He  pointed  out 
that  at  the  time  Mr.  Kilgore 
signed  his  profit-sharing  agree¬ 
ment,  linked  with  Dow  Jones  per 
share  earnings,  the  1945  profit 
was  $211,000  or  4  cents  a  share. 
Last  year  the  company’s  net  in¬ 
come  was  $9,650,963  or  $2.07 
a  share. 

The  directors  also  elected 
Buren  H.  McCormack  executive 


^  TO  OVER 
f  900  DAILY 

NEWSPAPERS  \ 

QUALITY  NEWSPAPER  MICROFILM  I 
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vicepresident,  succeeding  Mr.  ^  O  J 

Kerby,  and  Robert  Bottorff,  a  W  P  OOClS 

vicepresident,  was  given  the  ad¬ 
ditional  duties  of  general  man-  Tfc  _ 

ager,  a  position  formerly  held  LFrlVC  llPff I1I§ 
by  Mr.  McCormack.  " 

Mr.  Kilgore  became  president  T-^ 
of  Dow  Jones  in  1945  at  the  age  XU  P  U1.X 
of  36,  after  a  career  with  the 

company  which  began  in  New  San  Francisco 

York  in  1929.  S&W  Fine  Foods  Inc.,  will 

„  j  launch  its  1966  advertising  cam- 

Progress  Cited  28  with  four- 

“When  Mr.  Kilgore  assumed  color  newspaper  advertising  car- 
the  presidency  in  1945,”  said  a  ried  in  four  Far  Western  states, 
statement,  “the  Wall  Street  Robert  Fogel,  national  sales 
Journal  had  a  daily  circulation  manager,  said  the  copy  will  her- 
of  roundly  60,000  and  in  that  aid  one  of  the  most  extensive 
year  the  company  reported  earn-  newspaper  campaigns  ever  used 
ings  (adjusted  on  the  present  by  the  company.  It  was  de¬ 
share  basis)  of  five  cents  per  veloped  by  Foote,  Cone  & 
share.  Today,  the  Wall  Street  Belding  here. 

Journal  is  the  nation’s  second  The  full-color  copy  of  near- 
largest  newspaper,  with  a  circu-  page  size  will  appear  in  28  news- 
lation  in  excess  of  950,000  daily  papers  of  Arizona,  California, 
and  Dow  Jones  recently  reported  Oregon  and  Washington.  The 
1965  earnings  of  $2.07  per  upper  half  of  the  copy  will  carry 
share  .  .  .”  the  word  “Quality”  in  gold 

Mr.  Kerby  first  worked  with  Reproductions  of  S&W  products 
the  company  in  its  Washington  extend  across  the  lower  part  of 
news  bureau.  He  succeeded  Mr.  the  ad  in  the  multi-colors  of  tins  jj 
Kilgore  as  managing  editor  in  and  packages.  1 

1942.  In  1945  he  was  appointed  ^  .  f 

executive  editor  of  all  Dow  Other  \taves  | 

Jones  publications.  He  was  Large-space  two  color  adver-  / 
elected  vicepresident  of  the  com-  tisements  carried  in  an  addi-  [ 
pany  in  1951;  executive  vice-  tional  23  Western  newspapers^ 
president  in  1961  and  a  director  will  also  appear  March  28.  A  i 
of  the  company  in  1965.  second  wave  of  advertising  will  1 

At  the  annual  meeting,  Mr.  be  used  in  early  May  with  34  i 
Kilgore  predicted  first  quarter  more  daily  and  weekly  news- 
revenue  will  rise  about  14%  to  papers  added  to  S&W’s  list.  i 
15%  from  the  year-earlier  A  similar  heavy  advertising  j 

$17,662,662.  program  has  been  planned  for  | 

•  next  fall,  Mr.  Fogel  said.  1 

St.  Patrick  Appears  S&W  also  is  using  television  * 

m  n  t  I  schedules  in  three  Coast  cities 

In  lied  and  Gold  and  is  sponsoring  a  news  report 

Sonoma  Calif,  broadcast  by  55  ABC  stations. 
St.  Patrick  appeared  in  rare  The  company  seeks  to  reach  con- 
colors  on  his  day  when  the  sumers  in  their  home  towns  and 
Sonoma  Index-Tribune — ^which  ^  provide  important  advertising 
became  the  O’Index  Tribune  pressure  to  help  grocers  han- 
March  17— reproduced  his  pic-  its  products,  Mr.  Fogel 

ture  in  gold  and  red  in  a  four-  explained, 
column  page  one  space.  The  “We  are  doing  this  by  sched- 

colors  of  a  Currier  &  Ives  print  uling  the  S&W  advertising  in 
were  faithfully  reproduced  on  niedia  which  grocers  use  in  their 
the  weekly’s  3-unit  Goss  Com-  markets,”  he  said, 
munity  press.  • 

It  was  the  first  multi  color  m  i  d  .  •  i 
reproduction  in  the  86-year-old  Ketained 

weekly’s  history  as  well  as  a  spe-  Niagara  Falls,  N.  Y. 

cial  tribute  to  St.  Patrick  and  Editorial  employes  of  the 
to  Mrs.  Celeste  Murphy,  who  Niagara  Falls  Gazette  have 
was  the  editor  for  many  years.  voted  25  to  15  in  favor  of  keep- 
,  ing  Local  26,  American  News¬ 

paper  Guild,  as  their  bargaining 
hool  agent.  The  newspaper’s  manage- 

INTINGTON  W  Va  had  requested  the  election. 

Francois  has  been  • 

TMSshXunfv^  Sunday  Price  Up 
e  has  been  on  the  Hartford,  Conn. 

leaving  the  copy  The  Hartford  Courant  has 
lyton  (Ohio)  Jour-  boosted  price  per  copy  of  its 
n  1959.  He  is  a  Sunday  edition  from  25  to  30 
'Northwestern  Uni-  cents.  The  daily  price  remains 
at  7  cents. 
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Heads  J-School 

Huntington,  W.  Va. 

William  E.  Francois  has  been 
named  head  of  the  journalism 
department  at  Marshall  Univer¬ 
sity,  where  he  has  been  on  the 
faculty  since  leaving  the  copy 
desk  of  the  Dayton  (Ohio)  Jour¬ 
nal  Herald  in  1959.  He  is  a 
graduate  of  Northwestern  Uni- 


The  boy  who  wondered  what  made  things  tick... 
now  keeps  complex  machinesTicking’at  General  Motors 


General  Motors  is  People  ...  making  better  things  for  you 


When  Steve  Slowinski  was  eight  years 
old,  he  was  lucky  enough  to  find  a 
broken-down  alarm  clock  in  a  vacant 
lot  near  his  home.  He  took  the  clock 
apart,  and  then  put  it  back  together  so 
it  worked  perfectly. 

In  the  days  and  years  that  followed, 
Steve  considered  it  a  personal  chal¬ 
lenge  when  he  found  anything  that 
needed  rebuilding.  In  high  school,  for 


example,  he  set  up  his  own  repair  busi¬ 
ness  and  within  a  year  his  room  was 
crowded  with  faceless  clocks,  dismem¬ 
bered  watches,  washing  machines, 
toasters  and  other  items.  You  name  it 
—Steve  could  fix  it. 

After  courses  in  mechanical  arts 
and  drafting,  Steve  joined  the  Ternstedt 
Division  of  General  Motors.  His  first 
job— to  fix  intricate  machinery  when  it 


got  fouled  up.  Today,  Steve  is  the  Fore¬ 
man  of  the  machine  repair  team  at  this 
important  GM  Division. 

Looking  back,  it  was  more  than  a 
broken  alarm  clock  that  a  young  boy 
found  so  many  years  ago.  It  was,  in 
effect,  a  lifetime  career. 

We’re  mighty  glad  it  worked  out 
that  way  ...  for  Steve  Slowinski . . .  and 
for  General  Motors! 


Style  Event 
Makes  A  Cool 
High  School 

Miami  Beuch,  Fla. 

A  cool  cause — airconditioning 
the  local  high  school  became  the 
hottest  promotion  the  Miami 
Beach  Daily  Sun  ever  handled. 

The  newspaper  conducted  a 
competition  to  select  the  10  best 
dressed  women  in  the  area.  All 
proceeds  from  an  awards  lunch¬ 
eon  were  given  to  the  Miami 
Beach  Senior  High  School’s  PTA 
airconditioning  fund. 

More  than  1,000  women  and 
men  attended  the  luncheon, 
March  14,  at  the  Fontainebleau 
Hotel.  The  PTA  netted  $17,600. 

The  Sun’s  involvement  began 
accidentally  last  September 
when  Women’s  Editor  Janet 
Chusmir  had  lunch  with  the 
PTA  president,  Mrs.  Theodore 
Kipnis.  After  outlining  PTA’s 
plans  for  the  school  year,  Mrs. 
Kipnis  mentioned  her  desire  to 
raise  funds  to  aircondition  the 
school.  PTA  is  unable  to  run 
raffles  or  compile  ad  books; 
their  fund-raising  channels  are 
limited  in  Miami  Beach. 

Mrs.  Chusmir  asked  Editor 
Lacy  McCrary  for  permission  to 


write  an  editorial  requesting  the 
community  to  support  aircondi¬ 
tioning  the  school.  The  response 
to  the  editorial  was  beyond  ex¬ 
pectation.  One  elementary 
school’s  PTA  in  the  area  ordered 
300  reprints  and  used  the  edito¬ 
rial  to  spearhead  their  own 
campaign. 

At  the  same  time,  the  Sun  had 
been  toying  with  the  idea  of 
running  a  Ten  Best  Dressed 
competition  to  stimulate  circula¬ 
tion  and  reader  interest  and  be 
the  central  theme  of  a  supple¬ 
ment. 

Travel  Editor  Ethel  Blum  sug¬ 
gested  the  combination  of  proj¬ 
ects — the  paper  could  sponsor 
the  Best  Dressed  Contest  and 
Awards  Luncheon  for  the  air 
conditioning  fund. 

Don  Gunn,  the  Sun’s  vice- 
president,  worked  out  details. 

Nominated  by  Coupon 

It  was  decided  to  open  the 
nominations  for  Best  Dressed, 
free  of  charge,  to  all  residents 
within  the  circulation  area  by 
way  of  a  coupon  printed  in  the 
Sun. 

All  nominees  would  be  photo¬ 
graphed  by  “the  offlcial  photog¬ 
rapher  of  the  Ten  Best  Dressed’’ 
— a  local  photographer,  who 
agreed  to  participate  in  the 
promotion. 

Nominees’  pictures  would  run 
daily;  the  week  before  the  lunch- 


WE  MODESTLY 
ADMIT  WE’RE  EXPERTS 

And,  for  added  advertising 
results  —  a  92%  cover¬ 
age  of  the  Troy  City  Zone 
helps,  too! 


We  pamper  the  color  ads  that  run  in 
The  Record  Newspapers.  This  pam¬ 
pering  is  why  color  reproduction  in 
our  papers  is  unexcelled.  Result: 
more  sales  for  the  advertiser.  Color 
plus  Market  and  Coverage  is  a  com¬ 
bination  hard  to  beat! 


TROr  CITY 
ZONE  COVERAGE  - 

COMBINED  CITY  ft 
RETAIL  TRADE  ZONE 


92.3% 


68.3% 

NET  PAID  CIRCULATION  —  49,664 


THE  RECORD  NEWSPAPERS 

The  TROY  RECORD  The  TIMES  RECORD 

(Morning)  (Evening) 

For  full  information  call  collect  (518)  272-2000,  Ext.  205. 


eon,  30  semi-finalists  would  be 
announced,  five  each  day. 

The  editorial  space  devoted 
daily  to  the  Ten  Best  Dressed 
was  to  be  paid  for  by  sponsor¬ 
ing  merchants — local  advertisers 
who  would  commit  themselves  in 
advance  to  600  inches  of  space 
during  the  campaign.  They 
would  be  listed  in  the  entry- 
coupon  as  sponsoring  merchants. 

These  merchants  would  also 
participate  in  a  fashion  show, 
if  they  wished,  to  be  presented 
at  the  Awards  Luncheon. 

The  leading  jeweler  in  town 
would  be  commissioned  by  the 
Sun  to  make  a  gold  sunburst 
shaped  pin,  to  be  presented  to 
the  Ten  Best  Dressed  women, 
to  signify  the  honor. 

On  the  day  of  the  Luncheon,  a 
souvenir  supplement  would  be 
included  in  the  paper  and  dis¬ 
tributed  to  the  guests.  The  sup¬ 
plement,  open  to  all  advertisers 
in  addition  to  the  sponsoring 
merchants,  would  include  the 
winners’  pictures  and  fashion 
concepts,  editorial  content  re¬ 
lated  to  PTA,  airconditioning, 
the  school,  the  judges,  etc. 

The  promotion  was  launched 
with  a  story  announcing  the 
contest  and  the  cause  the  last 
week  in  December. 

Right  after  the  New  Year, 
there  were  476  women  nomi¬ 
nated  by  coupon. 

The  Sun  was  surprised  at  its 
own  luncheon,  when  the  PTA 
president  called  Don  Gunn  and 
Janet  Chusmir  to  the  stage  and 
presented  them  with  a  certifi¬ 
cate  “in  recognition  of  their 
efforts  extended  toward  the  air- 
conditioning  of  Miami  Beach 
Senior  High  School.” 

After  the  fashion  show,  the 
winners,  with  a  fanfare  from 
the  band,  were  called  to  the 
stage  and  presented  with  the 
Sun  Award.  (All  30  semi-final¬ 
ists  had  been  telephoned  to  in¬ 
sure  their  presence  at  the 
event) , 

Was  it  a  success? 

Ask  the  PTA.  They’re  all  set 
to  go  again  next  year. 

• 

Editorial  Writer 
To  Help  Governors 

Augusta,  Maine 

Leonard  J.  Cohen,  Portland 
newspaper  editorial  writer,  is 
the  first  director  of  the  New 
England  Governors  Conference. 

Gov.  John  H.  Reed,  chairman 
of  the  conference,  said  Mr. 
Cohen  was  the  unanimous  choice 
of  the  six  governors. 

Mr.  Cohen  will  assume  the 
$15,000  a  year  job  April  7  and 
will  set  up  an  office  in  Boston. 
He  writes  editorials  for  the  Guy 
Gannett  papers  of  Portland  and 
formerly  was  State  House  re¬ 
porter  at  Augusta. 

EDITOR  ac  PV 


NBC  Names 
New  Team 
At  the  Top 

Walter  D.  Scott  becomes 
Chairman  of  the  Board  as  well 
as  Chief  Executive  Officer  of  the 
National  Broadcasting  Company 
April  1.  He  is  a  veteran  of  28 
years’  experience  with  NBC  and 
has  served  as  president  and 
chief  executive  officer  since  Jan. 

1.  From  1959  through  1965,  he 
was  in  charge  of  the  NBC  Tele¬ 
vision  Network.  I 

Mr.  Scott  had  a  principal  role 
in  NBC’s  expansion  of  color 
programming. 

Before  joining  NBC  sales  staff 
in  1938,  Mr.  Scott  served  with 
Hearst  Radio  Inc.,  and  before 
that  on  the  staff  of  the  Okla¬ 
homa  City  Daily  Oklahoman  and 
Times.  He  was  bom  in  Kansas 
City  and  was  graduated  from 
the  School  of  Journalism  of  the 
University  of  Missouri. 

At  43,  Julian  B.  Goodman 
becomes  president  and  chief 
administrative  officer  of  the 
National  Broadcasting  Company 
after  a  career  of  20  years  in 
NBC  News. 

He  has  worked  closely  with 
William  R.  McAndrew,  president 
of  NBC  News,  operating  on  an 
annual  budget  in  excess  of  $60 
million. 

Mr.  Goodman  was  bom  in 
Glasgow,  Kentucky,  May  1,  1922. 
He  attended  Western  Kentucky 
State  College  but  left  before 
graduation  to  join  the  Army  in 
1943.  After  leaving  the  Amy 
he  served  as  office  manager  for 
the  Combined  Production  and 
Resources  Board  in  Washington 
until  1945.  He  then  enrolled  in 
George  Washingrton  University, 
in  Washington,  and  earned  his 
A.B.  degree. 

Mr.  Goodman  joined  NBC  as 
a  news  writer  for  WRC,  Wash¬ 
ington,  D.  C.,  in  the  summer  of 
1945. 

• 

Promotion  Manager 

Pasadena,  Calif. 

Ross  Swickard,  advertising 
department  member  of  the  Pasa¬ 
dena  Star-News  and  Independr 
ent,  has  been  named  promotion 
manager,  succeeding  William 
Holcomb,  promoted  to  adver 
tising  director  of  the  Eastern 
Group  of  Foothill  Intercity 
Newspapers.  Swickard  joined 
the  Ridder  newspapers  in  1950.  , 
Holcomb  was  named  to  the  staff 
in  1963  after  previously  working 
for  the  Boulder  (Colo.)  DaUj) 
Camera  and  Corpus  ChrisH 
(Tex.)  Caller-Times. 
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PRSA  Accredits  133; 
Brings  Total  to  609 


The  Public  Relations  Society 
of  America  has  announced  ac¬ 
creditation  of  133  members  in 
December,  January  and  Febru¬ 
ary,  bringing  the  pi  ogram’s  first 
year  to  a  close  with  a  total  of 
609  members  accredited. 

The  first  list  of  accredited 
practitioners  was  published  in 
E&P,  Nov.  20,  1965.  Following 
are  the  additional  names: 

.\RIZO.\A 

Phoenix 

Elliot  Emerson 

Park  Central  Trade  .\ssociation 

John  S.  Turner 

jolin  S.  Turner  &  Associates 

CALIFORNIA 

Los  A  tifieles 
E.  Harden  Bishop 
Executive  Research 
George  A.  lohtison 
I.  Walter  Thompson 
kobert  W.  King 
Southern  Pacific  Company 
Joseph  Roos 

Community  Relations  Committee  of  the 
ewish  Federation-Council  of  greater 
x)S  -Angeles 
Sally  J.  Smalley 

Los  Angeles  County  Heart  -Association 
Albert  W.  Wold 
Red  Cross,  Los  Angeles 
San  Francisco 
Graham  T.  Kislingbury 
Graham  Kislingbury  I’uhlic  Relations- 
Advertising 
Grant  A.  Robbins 
Grant  Robbins  &  -Associ.ates 
Herman  Mueller 
Becker  &  Mueller,  Inc. 

DELAWARE 

IFilminffloii 
Rice  VV.  Yahncr 

E.  1.  duPont  de  Nemours  &  Company 

DISTRICT  OF  COLU-MBIA 

Lester  11.  Ahlswedc 
Goodwill  Industries  of  America 
Albert  R.  Be.atty 

Association  of  American  Railroads 
-Arthur  G.  Mewmyer,  Jr. 

Newmyer  -Associates,  Jnc. 

James  Neil  Sites 

-Association  of  -American  Railroads 
FLORIDA 

CoraJ  Gables 
Everett  Clay 

Everett  A.  Clay  &  -Associates 
(|harles  R.  Jacobsen 
Charles  R.  Jacobson  Public  Relations 
Miami 

Hoite  M.  Agey 
Agey  Associates 
Stuart  Gordon  Newman 
Newman/Schulte 


Warren  B.  Pursell 
Pursell  Public  Relations 
Lee  Seabolt 
The  Selz  Organization 
Douglas  S.  Steinberg 
National  Confectioners  Association 
Everett  E.  Tretbar 
Everett  E.  Tretbar-Public  Relations 
li-.<anston 

Stewart  S.  Howe 

The  Stewart  Howe  Alumni  Service 
lOW.A 

.Wrt'fon 

Emmett  Frank  Butler 
The  Maytag  Company 

LOUISIANA 

Xnv  Orleans 

Jules  F.  Peytml  III 

Pan  -American  Life  Insurance  Comp.any 

MASSACHUSETTS 

Poston 

Richard  Palmer  VV'aters,  Jr. 

John  Hancock  Mutual  Life  Insurance 
Company 
Newton 

Gerald  -A.  Rogovin 

Gerald  -A.  Rogovin/Public  Relations 

MICHIGAN 

lienton  Harbor 
luel  M.  Raniim 
Whirlpool  Corpor.ation 
Dearborn 

R')bert  O.  Dunn 
Ford  Motor  Company 
Detroit 

Lames  P.  Chapman 
James  P.  Chapm.an 
Anthony  G.  Del-orenzo 
(ieneral  Motors  Corporation 
John  A.  Ford 
Chrysler  Corporation 
tohn  L.  Rose 
Burroughs  Corporation 
Plymouth 

Sam  Hudson 

Evans  Products  Company 

MINNESOTA 

Minneapolis 
James  J.  Bowe 
Carl  Byoir  &  Associates,  Inc. 

Erie  B.  Savage,  Jr. 

Erie  Savage  Company 

Don  Lestor  Waage 

investors  Diversified  Services 

NEW  JERSEY 

North  Plainfield 
L.  Rolwrt  Oakes 
Parsippany 

J.ack  L.  Wagner 

International  Piite  S:  Ceramics  Corpora¬ 
tion 

Perth  Amboy 

Dorothy  J.  McKenna 
Perth  Amimy  General  Hospital 
Princeton 

Joseph  A.  Dougherty 
Dougherty  Associates 


Lincoln  Center  for  the  Performing  Arts 
Gilbert  L.  Desvemine 
New  York  Society  of  Certified  Public 
Accountants 
C.  Russell  Deyo 

-American  Telephone  &  Telegraph  Com¬ 
pany 

Richard  Fehr 
Needham,  Harper  &  Steers 
Ntabel  G.  Flanley 
Flanley  &  Woodward,  Inc, 

Robert  E,  Fitz  Gibbon 
California  Texas  Oil  Corporation 
Homer  T,  Fort,  Jr, 

Socony  Mobil  Oil  Company 
James  Mackenzie  Fyfe 
NIetropolitan  Life  Insurance  Company 
Charles  Gillett 

New  York  Convention  &  Visitors 
Bureau 

John  T,  Hallahan 

Metropolitan  Life  Insurance  Company 

Edward  B.  Hauck 

Dudley-Anderson-Yutzy 

Francis  E.  Hewens 

Carl  Bvoir  &  Associates 

-Allan  H,  Kalmus 

The  Kalmus  Corporation 

Harold  F,  Kierce 

Dudley-Anderson-Yutzy 

I. eon  Klempner 

The  Klempner  Company 
.Andrew  J.  Lazarus 
Muller,  Jordan  &  Herrick 
Morris  M.  Lee 
Selvae  &  Lee 
William  .A.  Lydgate 
Earl  Newsom  &  Co. 

Francis  Bradley  Lynch 

Rumrill-Hoyt 

Floyd  Jack  Mankey 

National  Wholesale  Druggist  -Assn. 

John  Warren  Milford 

T.  W.  Milford  &  Company 

Eugene  Miller 

McGraw-Hill 

Admiral  Harold  B.  Miller,  USN  (Ret.) 

Pan  American  World  Airways 

.Arthur  F.  Monroe 

Edward  Gottlieb  &  Associates 

Thomas  J.  Nocn.an 

Grey  Public  Relations 

J. ack  R.  Nowling 

Robert  B.  Wolcott  Associates 

Norman  C.  Odell 

J.  Walter  Thompson  Company 

Robert  G.  Pearson 

Shell  Oil  Company 

Fred  L.  Palmer 

Earl  Newsom  &  Co. 

Henry  T.  Rockwell 
Jones,  Brakeley  &  Rockwell 
-Arthur  A.  Schmidt 
-Arthur  Schmidt  &  Associates 
W'illiam  M.  Simpich 
T.  J.  Ross  &  Associates 
Ward  B.  Steven.son 
Fir-st  National  City  Bank 
Alfred  V.  Taylor 

Family  Service  Association  of  America 

Russell  V.  Vernet 

Mutual  of  New  York 

Richard  Weiner 

Ruder  &  Finn 

George  C.  Whipple,  Jr. 

Benton  &  Bowles 
Fred  Wittner 

Fred  Wittner  Public  Relations 
Kenneth  Wood 

-American  Telephone  &  Telegraph  Co. 
Lster  Ziffren 

Kenneott  Copper  Corporation 
NORTH  CAROLINA 
Chapel  Hill 

Joseph  S.  Nagelschmidt 
Hospital  Savings  Association 


OHIO 

Cincinnati 

Edward  Paul  Vonderllaar 
Xavier  University 
Cleveland 

Seward  A.  Covert 
Seward  Covert  &  Associates 
Columbus 

Harold  Kent  Schellenger,  Sr. 

Ohio  Foundation  of  Independent  Col¬ 


leges 
T  oledo 

Charles  R.  DeHaven 
BiesorvReichert 


OREGON 

Portland 

William  M.  Marsh 

\V.  W.  Mar.sh  &  Associates 


PENNSYLVANIA 


lenkintcKvn 

Benjamin  J.  Katz 
The  Hill  Associates 
Philadelphia 

loseph  V.  Baker 
Joseph  V.  Baker  -Associates 
J.  Robert  Mendte 
J.  Robert  Mendte 
Tohn  K.  Murphy 
Pennsylvania  Railroad  Company 
Pittsburgh 

Richard  H.  Conner 
Ketchum,  MacLeod  &  Grove 
Richard  W.  Dittraer 
Westinghouse  Eelectric  Corp. 
Lee  T.  Nestor 
Lee  T.  Nestor  Associates 
James  J.  Welch 
Ketchum,  MacLeod  &  Grove 
Rending 

Richard  C.  Wentzel 
Textile  Machine  Works 


RHODE  ISLAND 

N  ewport 

Dr.  F.  Kenneth  Brasted 
Salve  Regina  College 

TENNESSEE 

Memphis 

Morris  B.  Baker 
Greenhaw  &  Rush 
Bill  Foreman 

National  Cotton  Council  of  America 
Emmett  E.  Robinson 
National  Cotton  Council  of  -America 
J.  Harry  Woodbury 
Archer  &  Woodbury,  Inc. 

TEXAS 

H  oust  on 

William  W.  Boddie 

The  Dow  Chemical  Company 

Robert  W.  Dundas 

Foley’s,  Division  of  Federated  Depart¬ 
ment  Stores 
Robert  J.  Fitzpatrick 
Texas  Eastern  Transmission  Corpora¬ 
tion 

Ralph  E-  Frede 
University  of  Houston 
Non  Antonio 
Ellis  Shapiro 

Ellis  Shapiro  Public  Relations 
VIRGINIA 

Richmond 

Donald  W'.  McCammond 
Reynolds  Metals  Company 

WASHINGTON 

Spokane 

Albert  L,  Ayars 
Superintendent  of  Schools 


GEORGIA 

Atlanta 

Edgar  Joseph  Forio 
Coca-Cola  Company 
Robert  M.  McFarland,  Jr. 

Insurance  Information  institute 

ILLINOIS 

Aurora 

George  W.  Ryerson 
Northern  Illinois  Gas  Company 
Chicago 

Oscar  M.  Beveridge 
Beveridge  Organization,  Inc. 

VVilli.am  S.  Epple 
National  Dairy  Council 
P.itricia  M.  Foley 
Harshe-Rotman  &  Druck 
Alfred  Edward  Greeo 
-Association  of  Western  Railways 
George  D.  Living.stone 
Bentley  &  Livingstone 
Patrick  J.  McCarthy 
P.  J.  McCarthy  &  Associates 
Edward  L.  Morris 

I  hicago  Educational  Television  --Associa¬ 
tion 

lames  G.  Pate 

Rock  Island  &  I’acific  Railroad  Com 
lany 


NEW  MEXICO 

Santa  Fe 

Norman  Maxwell  Ewing 
Maxwell  Ewing/Public  Relations 

NEW  YORK 

Albany 

Margaret  M.  Farrar 
New  York  State  Department  of  Mental 
Hygiene 
Nesv  York  City 
Erwin  Jerome  A<le 
E.  J.  Ade  &  Compiiny,  Inc. 

David  O.  Alber  . . 

David  O.  Alber  Associates 
•Stanley  Baar 

Barber  &  Baar  Associates,  Inc. 

G.  Walter  Barlow 
Howard  Cha-se  Associates 
J.  Raymond  Bell 
Columbia  Pictures  Corporation 
G.  Gordon  Biggar 
Shell  Oil  Company 
Howard  J.  Carswell 
Gartley  &  Associates 
Walter  V.  Carty 
John  Moynahan  &  Company 
karl  W.  Dahlem 
-American  Airlines 
Jack  deSimone 
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Some  advertisements 
cry  for  color 

The  Trenton  Times  welcomes  them,  offer¬ 
ing  1-color,  2-color,  3-color  and  Specta- 
Color  at  rates  designed  to  keep  your 
advertising  investment  in  black  ink. 

A  small  point  perhaps,  but  then  this  is  a 
small  ad. 


TRENTON  TIMES 

Dominance  in  a  Rich  Market— Plus  Single 
Ratel  Represented  by  Sawyer-Ferguson-Walker 
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Germans  lie  buried  in  the  graveyard  above.  Frank  Jones  photo¬ 
graphed  a  mother  as  she  strolled  with  her  child  to  visit  a  marked 
stone  where  the  child's  great  grandparents  lie. 


Shooting  from  another  bus,  Frank  Jones  got  this  shot  of  a  shepherd 
herding  his  flock  to  the  right  of  the  road  near  Herrhutt,  East 
Germany. 


PHOTOGRAPHY 

A  3 -Week  ‘Vacation’ 


photograph,”  Frank  went  on,  ‘‘and  frequent  assistance  from  the 
local  governing  bodies  in  getting  cars  moved  and  scattering 
curious  bystanders  from  in  front  of  my  lens.” 

‘Film’  Friends 


Back  to  Old  Moravia 

By  Rick  Friedman 

T/iis  is  tlie  last  of  a  two-part  story  describing  trip  to  central 
Czechoslovakia,  made  by  Frank  Jones,  senior  photographer  of  the 
Winston-Salem  (N.C.)  Jountal-Sentinel  Newspapers.  He  accom¬ 
panied  a  group  of  J9  Americans  who  were  touring  Moravian 
church  centers  in  Czechoslovakia  and  East  Germany  under  the 
sponsorship  of  the  Moravian  Church,  Southern  Province,  Old 
Salem  Inc.,  and  the  National  Trust  for  Historical  Preservation. 
*  «  * 

The  trip  through  Europe  was  by  motorbus  and  taking  pictures 
of  the  group  and  events  presented  no  problem  for  Frank  Jones, 
except  that  he  had  a  portable  tape  recorder,  along  with  two  and 
sometimes  three  cameras,  slung  over  his  shoulder. 

“The  tapes  were  used  to  record  music,  greetings  and  ev'ents  so 
that  when  we  returned  and  presented  the  slides  to  clubs  and 
church  groups,  sound  could  be  added,”  Frank  explained.  “Camera 
number,  film  and  photo  identification  were  made  via  a  lapel  mike 
as  pictures  were  taken.” 

‘Startling  Effects’ 

According  to  Frank,  the  tape  recorder  produced  startling 
effects.  At  Nova  Paka,  Czechoslovakia,  the  government  entertained 
at  a  luncheon  and  after  the  Czech  representative  had  spoken,  the 
tape  wras  played  back  for  them.  “It  was  a  success  and  amid  much 
laughter,  interesting  things  opened  for  us,”  Frank  related.  “I  am 
now’  convinced  that  all  photographers  should  use  one  shoulder  for 
a  small  recorder  to  use  with  the  camera.  This  not  only  makes  for 
correct  captions  but  goes  a  long  way  in  making  friends  since  one 
cannot  give  a  print  on  the  spot.” 

It  was  in  Nova  Paka  that  Frank  got  a  shot  of  Czechoslovakian 
children  seeing  color  comics  for  the  first  time.  He  photographed 
them  in  their  colorful  native  dress  reading  a  copy  of  the  Winston- 
Salem  Journal-Sentinel. 

In  Prague,  the  young  boys  asked  him  to  photograph  them. 
“They  appeared  happy  and  extremely  active,”  Frank  recalls. 

Frank  avoided  the  usual  tourist  shots  since  he  had  an  organized 
plan  to  follow  and  stuck  to  it.  “I  shot  fewer  tombs  and  churches 
than  I  had  ever  done  on  any  trip  abroad  before,”  he  explained. 
“There  was  no  need  for  the  tourist  shot.  And  I  took  no  pictures  of 
bridges  or  poverty.” 

He  carried  flash  equipment  along  but  never  used  it.  Most 
churches  the  group  visited  w’ere  having  services  and  he  found  the 
09.5  lens  invaluable  for  recording  these  scenes.  “With  that  lens 
and  200  Anscochrome  film  speed,  there  was  really  no  need  for 
flash,”  Frank  told  us.  “And  I  w’as  interested  in  making  the  in¬ 
teriors  for  effect  more  than  as  a  record  of  the  event.” 

All  equipment  was  packed  into  two  camera  bags  and  none  was 
opened  at  the  border.  “I  had  free  access  to  anything  I  wished  to 
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Frank’s  seemingly  endless  supply  of  film  at  400  ASA  speed  was 
a  source  of  amazement  to  the  local  press.  “I  have  learned  from 
other  similiar  trips  that  handing  out  film  to  fellow-photographers 
in  other  countries  makes  friends,”  Frank  said. 

“I  could  not  give  away  any  color  film  since  processing  w’as  not 
available  to  the  photographers.  I  found  out  that  the  Czech  photog¬ 
raphers  as  well  as  some  of  the  East  German  ones  would  make  one, 
two  or  three  shots,  then  return  to  the  darkroom  and  clip  the  film 
from  the  camera  in  order  to  conserve  film.  This  w’as  a  sad  thing  to 
(Continued  on  page  118) 


A  housefrau  in  Ziest,  Holland,  thought  sonoebody  was  about  to 
steal  her  shoes  and  opened  the  door  just  in  time — for  Frank  Jones 
to  snap  her  picture. 
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Can’t  remember 
the  last  time 
we  sold  one  to 
an  amateur. 


Understandable! 

The  Durst  S-45  costs  over  $600.  And  that’s  more  enlarger  than  any  amateur 
needs.  He  can  do  with  one  that  offers  much  less  and  costs  less. 

Not  so  the  professional,  not  with  the  volume,  variety  and  quality  of  work 
demanded.  His  kind  of  enlarger  has  to  be  flexible  enough  for  all  his  needs.  It 
must  be  sturdy  and  rigid,  yet  smooth,  responsive  and  easy  to  handle.  Above  all, 
it  must  be  precise  and  efficient,  mechanically  and  optically. 

That’s  why  the  S-45  was  bom.  It  was  designed  expressly  for  the  pro¬ 
fessional— a  complete  laboratory  system  with  built-in  facilities  for 
virtually  every  darkroom  application. 

Color  prints,  color  separations,  microfilm  blowbacks, 
murals,  reductions  are  as  routine  as  black-and-white 
prints.  It  provides  for  complete  control  of  linear  distor¬ 
tion:  tilting  baseboard,  negative  carrier  and  enlarger 
head.  It  even  has  grooved  caster  wheels  for  track¬ 
mounting. 

Light  sources  are  quickly  interchangeable 
tungsten  (to  500  watt),  point  source,  cold  light, 
pulse-xenon  or  mercury  arc.  A  3-lens  turret 
permits  instant  switching  of  focal  lengths  for 
different  negative  sizes.  Slip  out,  drawer-type 
condensers  can  be  quickly  changed  to  match 
different  negative  areas  and  focal  length  lenses. 

The  compartment  for  color  or  variable  con¬ 
trast  filters  is  located  between  the  negative 
holder  and  light  source,  so  as  not  to  deterio¬ 
rate  image  quality.  And  with  the  addition  of  an 
accessory  film  holder,  the  S-45  can  be  converted 
into  an  efficient  copy  camera. 

Enlarger  head  and  baseboard  are  individually 
counter-weighted  for  effortless  movement.  A  foot 
pedal  is  used  to  release  the  baseboard  position  lock, 
leaving  both  hands  free  to  make  desired  height 
adjustments. 

All  in  all,  the  Durst  S-45  packs  a  lot  of  versatility 
and  productivity  into  less  than  6  square  feet  of  dark¬ 
room  space.  Write  for  complete  information. 

Durst  (USA)  Inc.,  Garden  City,  N.Y.  11533. 

Subsidiary  of  Ehrenreich  Photo-Optical  Industries,  Inc 

The  Durst  S-45 
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Kodak 


Alabama 

BIRMINGHAM  35203 
Russell  Photo  Supply 
Company,  Inc. 

418  N  19th  St. 

MOBILE  36606 

Calagat  Photo  Supply.  Inc. 
417  Holcombe  Avenue 
Arizona 

PHOENIX  85030 

Ancona  Photo  Center,  Inc. 
P.  0  Bos  3855 
PHOENIX  85016 

Pertect  Photo— 

Phoenii  Branch 
2933  N.  16th  St. 
Arkansas 

FT.  SMITH  72901 

Johnson- Sayers  Photo 
Supply  Company 
1018  Garrison  Ave 
LITTLE  ROCK  72201 

Junykind  Company 
206  Mam  St. 

California 

ALHAMBRA  91803 

The  Harwood  Company 
1141  W.  Valley  Blvd. 
BAKERSFIELD  93305 

Valley  Photo  Supply 
608  18th  St. 

FRESNO  93701 

Suppliers.  Inc. 

502  N.  Abby 

GLENDALE  91201 

Royce  Photo  Supply 
1300  Flower  St. 
HOLLYWOOD  90029 

Bob  Gamble  s  Photo  Supply 
5170  Santa  Monica  Blvd. 
INGLEWOOD  90302 

Standard  Camera  Supply 
Company 

7320  La  Cienega  Blvd. 


LONG  BEACH  90813 
Camera  Supply  Co. 

1112  Pine  Ave. 

LOS  ANGELES  90007 
Barker  Products.  Inc. 

2701  S  Mam  St. 

LOS  ANGELES  90023 
Cal  Ink  Chemical  Co. 

2939  E.  Pico  Blvd. 

LOS  ANGELES  90007 
Eastman  Kodak  Stores,  Inc 
2021  S.  Flower  St. 

LOS  ANGELES  90021 
Smart  Supply  Company.  Inc. 
810  East  Washington  Blvd. 
LOS  ANGELES  90014 
Winter  and  Company 
525-527  W.  6th  St. 
OAKLAND  94607 

Alpha  Photo  Products,  Inc. 
1101  Grove  St. 

REDLANDS  92373 
Redlands  Camera 
217  Orange  St. 
SACRAMENTO  95820 
Cal  Ink  Chemical  Co. 

2510  Redding  Ave. 
SACRAMENTO  95804 
McCurry  Companies 
P.  0.  Bo>  838 
SAN  DIEGO  92101 
Eastman  Kodak  Stores.  Inc. 
3553  California  St. 

SAN  DIEGO  92101 
Nelson  Photo  Supplies 
1917  India  St. 

SAN  FRANCISCO  94108 
Brooks  Cameras.  Inc. 

45  Kearny  St. 

SAN  FRANCISCO  94111 
Cal  'Ink  Chemical  Co. 

545  Sansome  St. 

SAN  FRANCISCO  94124 
Eastman  Kodak  Stores,  Inc. 
2136  Palou  Ave 


SAN  FRANCISCO  94121 
Adolph  Gasser.  Inc. 

5733  Geary  Blvd. 

SAN  FRANCISCO  94111 
Wilton  t  Gross  Photo 
Supply  Co..  Inc. 

1155  Front  St. 

SAN  MATEO  94401 

Foreman's  Industrial 
Photo  Division 
111  E.  4th  Ave. 

SAN  YSIDRO  92073 

Articulos  Fotograficos 
"Bata"  California 
P.  0.  Bo«  502 
Colorado 

DENVER  80201 

Eastman  Kodak  Stores.  Inc 
P.  0  Bos  1648 
DENVER  80205 

J  A  Ossen  Company 
2235  Arapahoe  St. 

PUEBLO  81000 

Sparkletone  Photo  Service 
Victoria  and  D  St. 
Connecticut 
BRIDGEPORT  06603 

Jay  James  Camera 
Shop.  Inc. 

183  Fairfield  Ave. 
HARTFORD  06103 

The  Gustave  Fischer 
Company 
237  Asylum  St. 

NEW  HAVEN  06511 

The  Davenport  Photo 
Company 
1215  Chapel  St. 
Delaware 

WILMINGTON  19802 

Photo  Center.  Inc. 

Ill  W.  22nd  St. 

D.  C. 

WASHINGTON  20024 

Eastman  Kodak  Stores.  Inc 
P.  0.  Bos  8028 


WASHINGTON  20001 

Fuller  and  d'Albert,  Inc. 
815  10th  St.  N.W. 
WASHINGTON  20004 

Penn  Camera  Eschange, 

Inc. 

943  Pennsylvania  Ave.  N.W. 
Florida 

EAU  GALLIE  32937 

Southern  Photo  Supply.  Inc. 
P.  0.  Bos  1137 
JACKSONVILLE  32207 

Brandon's,  Inc. 

P.  0.  Bos  5519 
JACKSONVILLE  32201 

Eastman  Kodak  Stores.  Inc 
P  0  Bos  1589 
MIAMI  33127 

Jackson  Camera  Store.  Inc. 
145  N  W.  36th  St. 

MIAMI  33142 

Pitman  Photo  Service 
3170  N.W.  36th  St. 
ORLANDO  32805 

Jackson  Graphic  Supply.  Inc 
1110  S.  Woods  Ave. 

TAMPA  33601 

Tampa  Photo  Supply  Co. 

P.  0.  Bos  3296 
Georgia 

ATLANTA  30318 

Eastman  Kodak  Stores.  Inc. 
150  14th  St.  N  W. 

ATLANTA  30303 

M  t  F  Graphic  Arts  and 
Industrial  Photographic 
Supply  Company 
220  Luckie  St.  N  W. 
Hawaii 

HONOLULU  96814 

Hawaii  Camera  Co., 

Ltd.  No.  1 

1415  Kapiolani  Blvd. 
HONOLULU  96810 

Waterhouse  Photo  Company 
P.  0.  Bos  177 


Illinois 

CHICAGO  60606 

Cogan  &  O'Brien 
Company.  Inc 
560  W.  Randolph  St. 
CHICAGO  60624 

Eastman  Kodak  Stores.  Inc. 
4540  W.  Washington  Blvd. 
CHICAGO  60603 

Mid-West  Photo  Supply 
Company.  Inc. 

65  E.  South  Water  St. 
CHICAGO  60606 

Norman-Willets 
Company.  Inc. 

316  W  Washington  St. 
CHICAGO  60618 

P  K  Photo  Supply 
2117  W.  Irving  Park  Rd. 
CHICAGO  60611 

K  Schlanger  Co. 

420  N  Wabash  Ave 
CHICAGO  60611 

Standard  Photo  Supply 
Company.  Inc. 

43  E.  Chicago  Jtve. 
CHICAGO  60657 

Triangle  Camera,  Inc. 

3445  N.  Broadway 
PEORIA  61602 

Lens  &  Camera  Company 
424  Fulton  St. 

ROCKFORD  61104 

The  Foto  Shop.  Inc. 

417  E.  State  St. 

Indiana 

EVANSVILLE  47708 

Smith  &  Butterfield 
Co..  Inc. 

108  N  W  First  St. 

FT.  WAYNE  46802 

The  Howard  Company.  Inc. 
112  W.  Wayne  St. 
INDIANAPOLIS  46202 

Hoosier  Photo  Supplies. 

Inc. 

1108  N.  Pennsylvania 


INDIANAPOLIS  46204 
The  H.  Lieber  Company, 

Inc. 

440  N.  Capitol  Ave. 
INDIANAPOLIS  46202 
Modern  Photo  Offset 
Supply.  Inc. 

1032-34  E.  Washington  St. 
SOUTH  BEND  46601 

Schillings  Sales  Company, 
Inc. 

329  S.  Lafayette  Blvd. 
Iowa 

CEDAR  RAPIDS  52401 

Times  Photo  &  Supply  Co. 
1413  1st  Ave.  S  E. 
DAVENPORT  52805 

Eastman  Kodak  Stores,  Inc. 
P.  0  Bos  478 
DES  MOINES  50312 

Eastman  Kodak  Stores.  Inc. 
2205  Ingersoll 
DES  MOINES  50309 

Olson  Graphic  Products.  Inc 
1010  Cherry  Street 
Kansas 

TOPEKA  66601 

Wolfe's  Camera  Shops,  Inc. 
P.  0.  Bos  1437 
WICHITA  67201 

Lawrence  Photo  Supply,  Inc. 
P.  0.  Bos  2057 
Kentucky 

LEXINGTON  40503 

Eastman  Kodak  Stores.  Inc. 
1974  Harrodsburg  Rd. 
LOUISVILLE  40202 

W.  0.  Gatchel  &  Sons.  Inc. 
720  E.  Market  St. 
LOUISVILLE  40202 

Schuhmann's  Click 
Clinic.  Inc. 

425  W.  Chestnut  St. 
Louisiana 

BATON  ROUGE  70806 

So-Cam.  Incorporated 
2978  Government  St. 


LAKE  CHARLES  70601 
Packman's  Photo 
Products.  Inc. 

P.  0.  Bos  1107 
NEW  ORLEANS  70125 
Eastman  Kodak  Stores.  Inc. 
P.  0.  Bos  13204 
SHREVEPORT  71101 

Dee's  Photo  Supply 
420  Market  St. 

Maine 

PORTLAND  04111 

Bicknell  Photo  Service,  Inc. 
24  Free  St. 

Maryland 

BALTIMORE  21202 

Atlantic  Photo  Supply 
Co..  Inc. 

1307  St  Paul  St. 
BALTIMORE  21201 

Baltimore  Photo  Supply 
Co..  Inc. 

320  N.  Charles  St. 
BALTIMORE  21218 

Eastman  Kodak  Stores.  Inc. 
2116-24  Aisquith  St. 
Massachusetts 
BOSTON  02116 

Copley  Camera  and 
Hi-Fi  Center 
480  Boylston  St. 

BOSTON  02161 

Eastman  Kodak  Stores.  Inc. 
21  Needham  St. 

Newton  Highlands 
BOSTON  02115 

Smith's  Photographies 
Unlimited 

269  Massachusetts  Avenue 
BOSTON  02108 

Zeff  Supply  Co.,  Inc. 

36  Bromfietd  St. 
CAMBRIDGE  02138 

Crimson  Camera 
Eschange.  Inc. 

152  Sisth  Street 


Good  Speed 


The  Kodak  Ektamatic  Sys¬ 
tem  makes  fast  prints. 

Good  ones,  judged  by  any 
standard.  No  other  stabili¬ 
zation  system  can  match 
its  quality.  Only  Kodak 
Ektamatic  SC  Paper  has 
built-in  selective  contrast  control  to  give  you  the  best  prints  «  m 

from  any  negative.  And  no  processor  has  the  rugged  construc¬ 
tion,  the  ease  of  use  of  the  Kodak  Ektamatic  Processor.  Always 
in  top  working  order.  And  you  can  be  sure  of  consistent  per-  (Z  Hpi 
formance  because  Kodak  Ektamatic  Chemicals,  Paper,  and  5SC 

Processor  were  designed  together  to  work  together. 

You  can  have  an  8  x  10  print,  processed  and  ready  to  use,  in  15  seconds.  (Bonus! 
You  can  make  it  permanent  later,  if  you  like.)  Or  you  can  fix  and  wash  the  print  im¬ 
mediately  and  still  save  time,  still  have  perfectly  consistent  development. 

Talk  with  your  Kodak  Technical  Sales  Representative  about  the  several  ways  the 
Kodak  Ektamatic  System  can  save  you  time  while  preserving  quality— even  if  all 
your  prints  have  to  be  permanent!  And,  the  name  of  the  Kodak  Professional  Stock- 
house  Dealer  nearest  you  is  in  the  list  below.  Call  him  today.  _ 

EASTMAN  KODAK  COMPANY,  Rochester,  N.Y.  Kodak 


CAMBRIDGE  02138 

Clius  Gclotte,  Inc. 

185  Altwif*  Brook  Parkway 
SALEM  01970 

Tha  Camtracraft  Shop,  Inc. 
20  22  Cantral  St. 
SPRINGFIELD  01103 

Bloom's  Photo  Supply,  Inc. 
211-213  Worthington  St. 
Michigan 

DETROIT  48208 

Eastman  Kodak  Stores.  Inc. 
3140  Grand  River  Ave. 
DETROIT  48201 

Garrick  Photo  Supply,  Inc. 
3166  Cass  Ave. 

GRAND  RAPIDS  49507 

Garrick  Photo  Supply,  Inc. 
1939  S.  Division  St. 
CROSSE  POINTE  WOODS 
48236 

Studio  Camera  Shop 
20229  Mack  Ave. 
KALAMAZOO  49001 

Crescent  Camera  Shop 
334  W.  Michigan  Ave. 
PONTIAC  48053 

Camera  Mart.  Inc. 

55  S.  Telegraph  Rd. 
Minnesota 
MINNEAPOLIS  55403 

Century  Record  &  Camera 

Sales.  Inc. 

119  N.  9th  St. 
MINNEAPOLIS  55413 

Eastman  Kodak  Stores,  Inc. 
1124  Stinson  Blvd. 

ST.  PAUL  55114 

Olson  Graphic  Products.  Inc. 
2446  University  Ave. 
Mississippi 
JACKSON  39201 

Standard  Photo  Company 
513  E.  Capitol  St. 

JACKSON  39207 

Target  Photo  Supply 
P.  0.  Box  3581 
Mifsouri 

KANSAS  CITY  64108 

Eastman  Kodak  Stores,  Inc. 
ISIS  Broadway 
SPRINGFIELD  65806 

Midwest  Camera  Center, 
Inc. 

308  8.  Jefferson 


ST.  LOUIS  63101 

Eastman  Kodak  Stores.  Inc. 
1009  Olive  St. 

ST.  LOUIS  63102 

W.  Schiller  Company.  Inc. 
1101  Clark  Ave. 

ST.  LOUIS  63103 

Stanley  Photo  Service.  Inc. 
2838  Market  Street. 

North  Door 

ST.  LOUIS  63103 

St  Louis  Photo  Supply  Co. 
3400  Linden  Blvd. 

Montana 

BILLINGS  59103 

Olson  Graphic  Products, 

Inc. 

P.  0.  Box  1917 
GREAT  FALLS  59401 
Marlin's  Photo  Center.  Inc. 
3rd  St.  and  Cantral  Ave. 
Nebraska 

LINCOLN  68502 

Eastman  Kodak  Stores.  Inc 
2030  S.  27th  St. 

OMAHA  68105 

Eastman  Kodak  Stores.  Inc 
2502  Leavenworth 
Nevada 

LAS  VEGAS  89104 
Desert  Supply.  Inc. 

1118  S.  Main  St. 

New  Hampshire 
PORTSMOUTH  03801 
Hovey's  Camera  Shop 
86  Congress  Street 
New  Jersey 
CLIFTON  07011 

Clifton  Camera  Shop 
1137A  Main  Ave. 

NEWARK  07102 

L.  Kaltman  t  Sons.  Inc. 
287  Washington  St. 
NEWARK  07102 

Schaeffer  Camera  Co.,  Inc. 
595  Broad  St. 

New  Mexico 
ALBUQUERQUE  87106 
Photo-Graphic  Suppliers, 
Inc. 

3417  Central  N.E. 

New  York 

ALBANY  12206 

State  Photo  Supply  Corp. 
226  N.  Allen  St. 


BINGHAMTON  13902 

Stickley-Siver,  Inc. 

P.  0.  Box  1150 
BROOKLYN  11234 

Raleigh  Camera  Corp. 

2073  Flatbush  Ave. 
BUFFALO  14202 

Buffalo  Photo  Material 
Company 
37  Niagara  St. 

BUFFALO  14203 

Eastman  Kodak  Stores,  Inc. 
733  Main  St. 

MINEOLA  11501 

Potter’s  Photographic 
Applications  Co. 

160  Herricks  Rd. 

NEW  YORK  10016 

Arkin  Photo  Inc. 

30  E.  33rd  St. 

NEW  YORK  10018 

Eastman  Kodak  Stores.  Inc. 
1  W.  39th  St. 

NEW  YORK  10010 

Medo  Photo  Supply  Corp. 
902  Broadway 
NEW  YORK  10017 

Peerless  Camera  Stores 
Corp. 

415  Lexington  Ave. 

NEW  YORK  10001 

Royaltone.  Inc. 

245  Seventh  Ave 
NEW  YORK  10001 

Willoughby  Camera 
Stores.  Inc. 

112  West  32nd  Street 
ROCHESTER  14604 

Marks  t  Fuller.  Inc. 

70  Scio  St. 

ROCHESTER  14608 

Smith  Surrey,  Inc. 

74  Lake  Ave. 

SCHENECTADY  12305 

J.  T.  i  0.  B.  Lyon 
236  State  St. 

SYRACUSE  13201 

Francis  Hendricks  Co.,  Inc. 
P.  0.  Box  1183 
WATERTOWN  13601 

Severance  Photo,  Inc. 

P.  0.  Box  539 
WHITE  PLAINS  10601 

The  Camera  Corner 
ISO  Mamaroneck  Ave. 


North  Carolina 

CHARLOTTE  28202 
W  I.  Van  Ness  &  Co. 

108  110  W.  Fifth  St. 
RALEIGH  27603 

King  Photo  Supply  Company 
706-708  Tucker  St. 

Ohio 

AKRON  44308 

Industrial  Photographic 
Suppliers 
265  E.  Market  St. 

AKRON  44309 

Metzger  Photo  Supply  Co. 

P.  0.  Box  1189 
CINCINNATI  45206 

Eastman  Kodak  Stores,  Inc. 
3035  Reading  Rd. 
CLEVELAND  44115 

The  Dodd  Co. 

1025  Huron  Rd. 

CLEVELAND  44115 
Eastman  Kodak  Stores,  Inc. 
1015  Euclid  Ave. 
COLUMBUS  43212 
The  Don  McAlister  Camera 
Company 

1132  W.  Filth  Ave. 

DAYTON  45402 

Malone  Camera  Stores,  Inc. 
21  E.  Second  St. 

DAYTON  45406 

Salem  Camera  Company 
333  Salem  Ave. 

TOLEDO  43604 

Gross  Photo  Mart,  Inc. 
232-234  236  Huron  St. 
TOLEDO  43604 

George  L.  Kohne,  Inc. 

602  Summit  St. 
Oklahoma 
OKLAHOMA  CITY  73101 
Eastman  Kodak  Stores.  Inc. 
P.  0.  Box  1126 
OKLAHOMA  CITY  73106 
Oklahoma  Photo  Supply, 
Inc. 

P.  0.  Box  3954 
TULSA  74101 

Engler  Photo  Supply  Co. 

P.  0.  Box  1507 
TULSA  74120 

Lew  Wenzel  &  Co. 

of  Oklahoma 
520  S.  Peoria 


Oregon 

PORTLAND  97214 

Eastman  Kodak  Stores,  Inc. 
1919  S.E.  Belmont  St. 
Pennsylvania 
ALLENTOWN  18103 

K  Photo  Service,  Inc. 

746  Hanover  Ave. 

CLIFTON  HEIGHTS  19018 
Camera  Clinic 
36  E.  Baltimore  Ave. 
GREENSBURG  15601 

Greensburg  Photo  Supply 
Company.  Inc. 

135  S.  Pennsylvania  Ave. 

McKeesport  15130 

Brenner  Photo  Supply 
512  Locust  St. 
PHILADELPHIA  19104 
Eastman  Kodak  Stores.  Inc. 
S.W.  Cor  32nd  t  Race  Sts. 
PHILADELPHIA  19107 

Oscar  H.  Hirt.  Inc. 

41  N.  11th  St. 
PHILADELPHIA  19107 

Kosmin's  Camera 
Exchange.  Inc. 

36  N.  11th  St. 
PHILADELPHIA  19107 

Mid-City  Camera 
Exchange.  Inc. 

1316  Walnut  St. 
PHILADELPHIA  19107 

Rosenfald  Photographic 
Supplies.  Inc. 

1304  Walnut  St. 
PHILADELPHIA  19104 

Webb  &  Company 
3431  Walnut  St. 
PHILADELPHIA  19107 

Williams,  Brown  & 

Earle.  Inc. 

904-906  Chestnut  St. 
PITTSBURGH  15210 

Eastman  Kodak  Stores.  Inc. 
1531  Saw  Mill  Run  Blvd. 
PITTSBURGH  15219 

Kadet  Photo  Supply 
1020  Fifth  Ave. 

READING  19602 

Oscar  H.  Hirt  Graphic 
Reproduction,  Inc. 

31  N.  Miller  St. 


WILLIAMSPORT  17701 
Hoyer's  Photo  Supply,  Inc. 
P.  0.  Box  509 
Rhode  Island 
PROVIDENCE  02903 

Metropolitan  Photo 
Supply  Co. 

31-33  Aborn  St. 
PROVIDENCE  02907 

United  Camera  Inc. 

297  Elmwood  Ave. 

South  Carolina 
COLUMBIA  29201 

Carolina  Camera  Shop 
1405  Main  St. 

Tennessee 
MEMPHIS  38103 

Memphis  Photo  Supply 
Company 

123  125  S.  Court  Ave. 
NASHVILLE  37219 

Geo.  C.  Dury  Company 
420  Union  St. 

Texas 

AMARILLO  79101 

Amarillo  Photo  Supply,  Inc. 
906  A  Polk  St. 

DALLAS  75207 

Dallas  Photo  Supply 
Company,  Inc. 

1403  Turtle  Creek  Blvd. 
DALLAS  75235 

Eastman  Kodak  Stores.  Inc. 
1607  W.  Mockingbird  Lane 
EL  PASO  79949 

Photo-Graphic  Suppliers, 
Inc. 

P.  0.  Box  1761 

FT.  WORTH  76106 

The  Camera  Shop.  Inc. 

709  Throckmorton  St. 

FT.  WORTH  76107 
The  Camera  Shop,  Inc. 
3116  W.  6th  St. 

HOUSTON  77023 

Fox  Photo  Products 
Co.,  Inc. 

1517  Lombardy  St. 
HOUSTON  77002 

Southwestern  Camera 
Company 
1416  Main  St. 

SAN  ANTONIO  78206 

Southwest  Photo  Supplies 

P.  0.  Box  356 


WACO  76706 

Tom  Padgitt.  Inc. 

401  South  13th  St. 

Utah 

SALT  LAKE  CITY  84104 
Cal/Ink  Chemical  Co. 

2490  South  8th  West 
SALT  LAKE  CITY  84110 
Eastman  Kodak  Stores,  Inc. 
P.  0.  Box  1678 
SALT  LAKE  CITY  84111 
Standard  Optical  Company 
155  S.  Mam  St. 

Virginia 

BRISTOL  24201 

Kelly  &  Green,  Inc. 

514  Cumberland  St. 
NORFOLK  23517 

Consolidated  Photographic 
Industries.  Inc. 

2201  Colonial  Ave. 
RICHMOND  23206 

Richmond  Camera  Shop,  Inc. 
P.  0.  Box  3E 
ROANOKE  24001 

Roanoke  Photo  Finishing 
Co..  Inc. 

P.  0.  Box  928 
Washington 
SEATTLE  98134 

Cal/Ink  Chemical  Co. 

1727  Alaskan  Way  South 
SEATTLE  98121 

Eastman  Kodak  Stores.  Inc. 
2619  Second  Ave. 

SPOKANE  99201 

Howard's  Photo  Center 
2  N.  Howard  St. 

West  Virginia 
CHARLESTON  25330 

Merrill  Photo  Supply 
Company 
P.  0.  Box  2989 
Wisconsin 
LA  CROSSE  54601 

Moon  Photo  Service.  Inc. 
313  Mam  St. 

MILWAUKEE  53202 

Eastman  Kodak  Stores,  Inc. 
1661  N.  Farwell  Ave. 
MILWAUKEE  53203 

Reimers  Photo  Materials 
Company 
1000  N.  3rd  St. 


Photography 


{Continued  from  page  114) 


obser\’e  considering  how  lavishly  American  press  photographers 
use  film.” 

The  local  press  returned  the  favor  by  photographing  Frank 
with  his  owm  camera.  “Since  I  have  few  pictures  of  myself,” 
Frank  explained,  “I  like  to  be  on  the  other  side  of  camera  at  times. 
I’m  as  vane  as  anyone  else.” 

Shooting  on  the  run  and  using  two  or  more  cameras  with  two 
types  of  film  presented  some  problems  to  Frank.  He  said  it  was 
a  must  to  check  the  speed  dial  on  the  built-in  meter  of  each  camera 
every  time  a  reload  was  made.  “There  is  no  return  and  nothing  less 
than  near-perfection  in  exposing  the  film  could  be  tolerated,”  he 
went  on. 

“1  marked  the  color  cameras  with  red  tape  and  the  others  with 
white  tape  so  that  no  mix-up  would  occur.  But  even  with  such  a 
precaution,  they  did  occur.  I  processed  one  roll  of  color  as  black- 
and-white  by  mistake.  Fortunately,  nothing  of  importance  to  the 
running  picture  stnry  was  lost — except  my  pride.” 


Adolescent  boys  in  Prague  followed  Frank  Jones  around  asking  him 
to  photograph  them.  He  did. 


Grey  Days 

Weather  conditions  on  the  three-week  trip  varied  and  darkness 
often  fell  as  early  as  4:30  p.  m.  on  wet  days.  Frank  said  this  made 
for  the  usual  dull-day  shots. 

“These  were  somewhat  different,  though,”  he  explained.  “For 
in  all  of  the  pictures,  people  were  engaged  in  some  sort  of  activity. 
But  the  one  thing  I  had  not  counted  on  was  the  severe  haze  and 
blue  fog  that  prevailed  in  many  of  the  places. 

“Crisp  color  just  wasn’t  there  and  for  effect  I  opened  wider 
and  kept  the  backgrounds  out  of  focus.  This  gave  a  more  pleasing 
effect. 

“Viewing  many  slides  crisp  and  sharp  from  border  to  border 
can  often  become  tiring.  The  same  applies  to  black-and-white 
photography.” 

Frank  shot  100  rolls  of  Anscochrome  and  most  of  the  shots  were 
duplicated  in  black-and-white,  including  the  one  roll  he  processed 


Frank  Jones'  shot  of  the  touring  group  at  a  place  known  as  "The 
Rocks."  where  Moravians  hid  during  the  Thirty  Years  War.  Jones 
used  both  film  and  sound  tape  to  record  the  scene. 


wrong.  The  35mm  lenses  with  set  focus  were  used  for  70  percent 
of  the  shots.  The  next  most-used  focal  length  was  the  135mm.  The 
50mm  lens  was  used  the  least. 

200  ASA  Best 

He  took  along  Anscochrome  with  speeds  of  50,  100  and  200  ASA 
for  his  color  work.  On  looking  over  the  slides  of  the  trip  after  he 
got  back,  Frank  said  the  200  ASA  proved  to  be  the  easiest  to  use 
and  best  to  view. 

Frances  Griffin,  the  Journal-Sentinel  editorial  writer  and 
historian  who  also  made  the  trip,  returned  home  a  week  early 
and  brought  back  some  rolls  of  color  and  black-and-white. 

A  five-column  picture  of  Czechoslovakian  children  in  brilliant 
dress  ran  on  Page  One  in  the  Sunday  Journal-Sentinel,  together 
with  one  of  her  features  on  the  trip. 

After  Frank  returned  home,  he  processed  80  more  rolls  of  film 
and  a  series  of  pictures  and  articles  began  in  the  two  dailies. 
Fifteen  pictures  were  used  to  illustrate  a  ininning  account  of  the 
tour. 

From  time  to  time  after  that,  pictures  made  on  the  tour  have 
been  used  in  both  the  morning  and  afternoon  Winston-Salem 
newspaper.  “A  trip  such  as  this  one  can  produce  pictures  which 
are  usuable  for  a  long  time  when  news  from  that  part  of  Europe 
is  in  the  making,”  Frank  pointed  out. 

Looking  back  on  the  trip,  Frank  added  that  he  never  really 
saw  where  he  was  until  all  of  the  pictures  were  printed  and  the 
slides  shown.”  He  added:  “It  isn’t  always  easy  running  ahead  of 
a  tour  group  so  that  pictures  of  their  front  ends  can  be  seen  in¬ 
stead  of  their  rear  ends.” 

*  *  * 

AND  ONE  CIGAR! 

The  Cigar  Institute  of  America  is  presently  holding  its  20th 
Annual  Photo  Contest.  Photographers  are  requested  to  send  in 
published  pictures  of  a  cigar  smoker  at  work  or  at  play  “obviously 
enjoying  a  cigar.” 

Any  professional  photographer  contributing  his  or  her  pictures 
to  a  publication  or  wire  service  is  eligible.  No  trade  journal  entries 
are  eligible.  Contestants  may  submit  as  many  photos  as  they  wish, 
provided  they  were  published  after  Nov.  1,  1965.  Only  photos 
bearing  certification  of  distribution  or  publication  (date  of  clip¬ 
ping)  are  eligible. 

Entries  may  be  from  5x7  to  11x14  mounted  or  unmounted.  Mail 
entries  to:  Photo  Contest  Editor,  Cigar  Institute  of  America,  Inc., 
1270  Sixth  Avenue,  N.  Y.,  N.  Y.  10020.  Any  photos  submitted  after 
midnight.  May  31,  1966,  will  be  ineligible  for  judging. 

First  prize  is  $500;  second  prize,  $250;  third  prize  $125;  and 
five  runners  up,  $25  each. 

*  *  « 

A  CORRECTION 

Bob  Bailey,  Miami  (Fla.)  News  was  incorrectly  indentified 
as  NPPA  Region  Six’s  “Photographer  of  the  Year”  for  1965  in 
E&P,  Feb  26,  1966,  Page  56.  He  actually  won  the  honors  in  1964. 
Charles  L.  'Trainor,  a  fellow-staffer  on  News,  was  last  year’s 
Region  Six  “Photographer  of  the  Year.” 
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TOTAL  ROP  COLOR  LINAGE 
OF 

371  NEWSPAPERS 
Measured  By  Media  Records 


Akron  Bodcon  Journal-a 


Albdny  Knickerbockar  Naws-a  _ 

Albany  Tlrres-Union-m  . 

Albany  Timas-Union-S  . 

Albuquarqua  Journal-m  . 

Albuqcarque  Journal-S  . 

Albuquarqua  Tribuna-a  . 

Atlanta  Constitution-m  . 

Atlanta  Journal-a  . 

Atlanta  Journal  t  Constitution-S  . . 

Atlanta  Timas-a  . 

Atlanta  Timas-S  . 

Atlantic  City  Prass-m  . 

Atlantic  City  Prast-S  . 

Baltimore  Naws-Amarican-S  . 

Baltimora  News-Amarican-a  . 

Baltimora  Sun-m  . 

Baltimore  Sun-e  . 

Baltimore  Sun-S  . 


Binghamton  Prass-S  .  158,774 

Binghamton  Sun-Bulletin-m  .  — 

Birmingham  Post-Harald-m  .  371,473 

Birmingham  Naws-e  .  871,049 

Birmingham  Naws-S  .  432,551 

Boston  Record  American-d  .  38,344 

Boston  Advertiser-S  .  244,900 

Boston  Globa-e  .  159,809 

Boston  Globa-m  .  124,519 

Boston  Globe-S  .  328,444 

Boston  Harald-m  .  144,373 

Boston  Herald-S  .  472,114 

Boston  Travelar-e  .  349,444 

Buffalo  Courier  Eipress-m  .  302,907 

Buffalo  Courier  Express-S  .  418,324 

Buffalo  News-e  .  1,580,013 

Camden  Courier-Post-e  .  313,314 

Charlotte  News-e  .  418,413 

Charlotte  Observer-m  .  574,297 

Charlotte  Observar-S  .  330,451 

Chicago  Tribuna-m  .  1,043,758 

Chicago  Tribuna-S  .  299,211 


Chicago  American-e  . 
Chicago  American-S 


Cincinnati  Post  ft  Tirres-Star-e  . . . . 

Cleveland  Plain  Dealer-m  . 

Cleveland  Plain  Dealer-S . 


Columbus  Citixen-Journal-m 
Columbus  Star-w  . 


Denver  Rocky  Mountain  News-m  . . 


Des  Moines  Register-S 
Detroit  Free  Press-m  . . 


Elmjra  Star  Gazette  ft  Advertiser-d 
Elmira  Telegram-S  . 


Erie  Times  (See  Foot  Note) 


Fall  River  Herald  News-e  .... 
Fort  Lauderdale  News-e  . 


Fort  Wayne  Journal  Gazatte-m 
Fort  Wayne  Journal  Gazatta-S 


Fort  Worth  Star-Telegram-S  .... 

Fort  Worth  Press-e  . 

Fort  Worth  Press-S  . 


Grand  Rapids  Press-e  . 


Retail 

General 

motive 

Financial 

Adv. 

1,102,985 

349,027 

482,945 

22,784 

1,999,720 

814,714 

24,751 

78,299 

3,027 

1,027,594 

144,723 

213,899 

157,824 

3,430 

522,074 

123,547 

224,480 

175,358 

3,425 

529,030 

427,541 

31,034 

47,771 

_ 

524.344 

537,910 

155,390 

141,101 

4,344 

840,745 

233,031 

39,941 

17,227 

15,944 

304,143 

547,494 

154.307 

140,438 

4,294 

848,935 

752,140 

244,448 

239,017 

78,387 

1,458,542 

1,024,549 

240,959 

243,009 

73,582 

1,752,023 

402,125 

21,311 

44,548 

28,149 

543,954 

35,048 

12,713 

24,830 

3,804 

112,425 

70,431 

1,000 

4.284 

4,879 

95,343 

30,277 

59,474 

15,703 

3,574 

109,030 

12,743 

— 

— 

_ 

12,743 

BI,0O4 

4,304 

74,809 

— 

145,287 

194,495 

144,504 

144,744 

4,720 

511,345 

18,218 

241,740 

148,914 

4,720 

433,594 

200,153 

244,229 

239,922 

7,080 

491,384 

214,907 

3,180 

13,275 

_ 

233,342 

387,534 

112,272 

59,484 

1,140 

545,244 

141,437 

131,170 

142,020 

4,185 

421,012 

158,774 

23,520 

44,495 

12,745 

243,954 

371,473 

199,532 

251,532 

52,442 

904,387 

871,049 

208,497 

242,735 

54,841 

1,430,230 

432,551 

21,852 

19,224 

12,945 

489,380 

38,344 

44,025 

31,200 

_ 

134,549 

244,900 

2,000 

1,000 

— 

247,900 

159,809 

371,424 

208,487 

— 

804,722 

124,519 

377,844 

204,754 

— 

810,041 

328,444 

24,845 

40,921 

_ 

440,488 

144,373 

414,131 

211,107 

_ 

859,341 

472,114 

42,428 

10,404 

_ 

400,328 

349,444 

320,554 

215,700 

_ 

985,900 

302,907 

144,523 

202,049 

40,155 

709,434 

418,324 

31,144 

122,988 

15,584 

588,044 

1,580,013 

384,090 

222,953 

71,383 

2,259,547 

313,314 

102,082 

97,440 

14,595 

542,451 

418,413 

190,120 

179,890 

89,374 

1 ,278,255 

574,297 

204,722 

130,854 

31,494 

1,147,184 

330,451 

45,140 

72,472 

32,491 

403,899 

1,043,758 

724,439 

290,150 

39.795 

2,259,852 

299,211 

95,424 

7,440 

14,800 

417,075 

483,735 

439,970 

305,073 

21,280 

1,450,058 

174,444 

278,948 

141,442 

20,040 

414,894 

118,420 

5,270 

_ 

_ 

123,490 

321,530 

354,774 

103,800 

18,000 

903,744 

238,225 

40,022 

44,040 

4,000 

349,487 

941,731 

254,427 

210,305 

24,074 

1,478,584 

501,830 

13,434 

122,470 

1,448 

439,402 

1,122,772 

407,942 

347,538 

31,558 

1,974,748 

841,420 

292,534 

342,984 

— 

1,542,942 

327,533 

24,255 

58,841 

— 

412.449 

1,703,040 

<54,583 

381,337 

— 

2,423,025 

955,172 

411,158 

391,827 

107,537 

1,879,849 

398,344 

15,438 

48,913 

4,552 

498,822 

341,987 

200,119 

199,249 

128,358 

944,433 

31,200 

12,000 

— 

14,400 

57,400 

1,124,959 

394,548 

343,583 

20,885 

2,042,744 

455,113 

105,809 

90,247 

1,135 

732,530 

1,550,951 

404,422 

374,809 

20,505 

2,538,153 

400,703 

37,454 

110,594 

1,135 

810,437 

411,424 

257,045 

233,124 

14,735 

1,114,328 

414,872 

259,408 

231,817 

14,740 

1,123,037 

309,312 

55,999 

70,372 

4,928 

440.411 

548,888 

142,200 

107,100 

73,000 

999,188 

373,334 

17,240 

7,440 

10,100 

413,134 

1,253,587 

442, 147 

289,094 

144,514 

2,292,522 

489,248 

19,343 

1 14,985 

18,451 

754,417 

117,141 

158,507 

151,197 

18,054 

447,738 

1,171,745 

184,470 

159,109 

28,900 

1,549,241 

94,423 

114,198 

152,885 

15,411 

381,734 

411,834 

193,830 

309,329 

1,204 

1,123,543 

292,522 

14,705 

38,974 

_ 

348,201 

713,715 

501,571 

313,313 

2,210 

1,530,809 

183,003 

10,824 

71,313 

_ 

247,930 

337,174 

93,484 

39,940 

3,250 

481,250 

137,790 

5,240 

7,200 

2,734 

155,384 

594,438 

144,323 

144,483 

13,888 

1,044,827 

335,725 

9,744 

52,044 

4.890 

412,443 

719,087 

147,895 

174,058 

18,282 

1,184,598 

447,741 

153,434 

214,347 

17,440 

1,033,184 

203,937 

30,923 

14,792 

84,200 

405,884 

588,288 

134,429 

124,378 

48,139 

925,104 

598,791 

134,441 

124,399 

49,237 

934,738 

344,451 

45,414 

22,545 

74,878 

534,740 

435,475 

33,549 

50,775 

9,940 

737,443 

92,343 

117,440 

135,142 

17,242 

342,207 

958,425 

104,455 

185,172 

11,793 

1,277,987 

528,340 

48,728 

44,248 

11,401 

455,137 

544,404 

— 

5,844 

— 

578,775 

309,454 

223,903 

191,959 

8,988 

747,451 

184,145 

15,474 

— 

1,050 

202,891 

444,579 

229,329 

214,448 

8,988 

912,489 

148,458 

341,841 

247,438 

19,997 

832,000 

955,543 

345,894 

307,587 

23,459 

1.445.448 

958,490 

104,055 

95,734 

18,075 

1,197,532 

139,400 

34,000 

80,255 

7,188 

288,111 

73,948 

15,100 

540 

_ 

90,248 

382,932 

219,401 

243,194 

85,387 

940,343 

190,987 

27,408 

88,548 

13,318 

323,857 

823,534 

111,047 

135,758 

13,065 

1,091,504 

413,442 

14,040 

14,570 

18,129 

489,744 

402,047 

222.331 

339,733 

13,830 

1,184,545 

444,547 

45,844 

42,420 

19,817 

572,848 

141,544 

107,371 

99,792 

1,280 

401,473 

Hartford  Courant-m  . 

Hartford  Courant-S  . 

Hartford  Timas-a  . 

Honolulu  Advartiser-m 

Honolulu  Star-Bulletin-e  . 

Honolulu  Star-Bulletin  ft 

Advartisar-S  . 

Houston  Chrontcla-a  . 

Houston  Chronicle-S . 

Houston  Post-m  . 

Houston  Post-S . 

Indianapolis  Naws-e . 

Indianapolis  Star-m 
Indianapolis-Star-S 

Indianapolis  Timas-a . 

Indianapolis  Timas-S  . 

Jackson  Clarion-Ladgar-m 
Jackson  Clarion-Ladgar  ft  Naws-S 

Jackson  Naws-a  . 

Jacksonville  Timas-Union-m 

Jacksonville  Timas-Union-S  . 

Jacksonville  Journal-e  . 

Jersey  City  Jersey  Journal-a  _ 

Kansas  City  Timas-m  . 

Kansas  City  Star-e  . 

Kansas  City  Star-S  . 

Knoxville  Journal-m  . 

Knoxville  Naws-Santinel-e  . 

Knoxville  Naws-Santinel-S  . 

Lawrence  Eagle-Tribune-d  . 

Little  Rock  Arkansas  Gazetta-m 
Little  Rock  Arkansas  Gazetta-S  . . . 
Little  Rock  Arkansas  Damocrat-a  . . 
Little  Rock  Arkansas  Damocrat-S  . . 

Long  Beach  Indapandant-m  . 

Long  Beach  Independent  Prass- 

Talagram-S  . 

Long  Baach  Prass-Talagram-e  . 

Los  Angeles  Times-m  . 

Los  Angelas  Timas-S  . 

Los  Angelas  Harald-Examiner-a  . 
Los  Angelas  Harald-Examiner-S  . . . 

Lowall  Sun-a  .  . 

Lowell  Sun-S  . 

Lynn  Itam-e  . 

Manchester  Union  Leadar-d  . 

Manchester  Naws-S  . 

Memphis  Commercial  Appaal-m  . . 
Memphis  Commercial  Appeal-S  .. 

Memphis  Prass-Scimitar-e  . 

Miami  Herald-m  . 

Miami  Harald-S  . 


Auto¬ 

Total 

Retail 

General 

motive 

Financial 

Adv. 

127,255 

139,240 

87,880 

11,535 

345,910 

248.940 

44,815 

50,853 

15,444 

382,254 

334,777 

232,299 

247,250 

23,744 

838,072 

431,455 

349,404 

214,254 

302,508 

1,318,485 

409,207 

354,110 

223,950 

302,827 

1,504,043 

249,212 

105,431 

100,750 

32,432 

508,957 

1,390,787 

379,048 

307,483 

2,008 

2,123,853 

424,582 

48,973 

40,548 

1,240 

817,244 

1,074,388 

384,773 

238,454 

4,454 

1,740,449 

400,147 

59,444 

97,284 

1,240 

415,191 

403,059 

240,471 

225,320 

8,898 

897,948 

403,245 

274,713 

300,427 

7,974 

988,559 

474,034 

15,030 

30,402 

5,304 

724,770 

144,154 

44,984 

139,108 

.  14,753 

405,955 

134,141 

18,429 

2,574 

5,355 

142,501 

243,938 

85,588 

194,909 

105,234 

454,119 

74,801 

27,328 

22,343 

84,490 

218,455 

241,414 

84,572 

193,495 

107,480 

455,793 

793,333 

259,149 

343,514 

48,295 

1.444,291 

554,542 

37,927 

32,859 

9,278 

434,424 

74,491 

181,489 

254,420 

34,785 

547,585 

194.744 

89,743 

106,483 

— 

409,359 

374,907 

223,543 

200,495 

2,100 

801,245 

291,174 

189,298 

257,421 

2,100 

740,195 

401,041 

139,342 

44,729 

12,440 

419,552 

593,942 

140,047 

81,430 

34,492 

871,345 

444,048 

157,493 

144,190 

34,814 

1,024,199 

310,400 

24,741 

12,483 

2,520 

350,544 

110,327 

57,438 

1,020 

3,894 

172,881 

320,444 

148,879 

140,190 

18,114 

447,427 

217,474 

58,308 

49,214 

19,788 

344,480 

272,049 

159,342 

110,039 

10,878 

553,548 

194,749 

53,992 

8,525 

13,310 

272,574 

1,082,003 

282,481 

340,810 

43,549 

2.042,295 

308,970 

20,754 

21,748 

3,454 

421,903 

1,104,575 

281,354 

340,710 

43,581 

2,044,984 

1,454,784 

445,044 

295,831 

187,749 

2,405,410 

1,037,008 

59,982 

35,819 

101,990 

1,243,274 

333,544 

310,254 

181,183 

84,053 

919,057 

101,017 

1,720 

51,144 

— 

153,903 

111,734 

51,402 

20,232 

2,400 

188,448 

113,089 

3,432 

5,100 

2,400 

133,714 

3,920 

— 

— 

_ 

3,920 

270,310 

80,521 

73,344 

18,744 

444,800 

49,449 

27,249 

7,487 

11,439 

114,024 

434,452 

222,297 

345.300 

142.575 

1,140,794 

505,858 

43,258 

34,134 

5,040 

599,540 

243,172 

222,104 

359,977 

147,410 

988,849 

2,201,785 

498,291 

434.189 

41,021 

3,290,704 

1,078,549 

144,228 

102,422 

14,524 

1,453,279 

(Continued  on  page  120) 
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1966 


Miami  News-e  . 

Miami  Naws-S  . 

Milwaukee  ^ntinel-m  . 

Milwaukee  Journal-a  . 

Milwaukee  Journal-S  . 

Minneapolis  Tribune-m  . 

Minneapolis  Star-e  . 

Minneapolis  Tribune-S  . 

Modesto  Bee-a  . 

Modesto  Bae-S  . 

Montreal  Star-e  . 

Montreal  Gazetta-m  . 

Montreal  La  Presse-e  . 

Montreal  La  Patria-S  . 

Muncie  Press-e  . 

Muncia  Star-m  . 

Muncie  Star-S  . 

Nashville  Banner-a  . 

Nashville  Tennassaan-m  . 

Nashville  Tennessean-S  . 

New  Bedford  Standard  Times-a  . . . 
New  Bedford  Standard  Times-S  ... 

New  Haven  Journal  Couriar-m _ 

New  Haven  Registar-e  . 

New  Haven  Register-S  . 

New  Haven  Register  R  Journal 

Courier-Sa . 

New  Orleans  Times-Picayune-m  . . 
New  Orleans  Times-Picayune-S  ... 

New  Orleans  States  S  Itam-e  . 

New  York  Times-m  . 

New  York  Times-S  . 

New  York  Herald  Tribune-m  . 

New  York  Herald  Tribune-S . 

New  York  News-m  . 

New  York  Naws-S  . 

New  York  Journal-American-e  _ 

New  York  Journal-American-S  _ 

New  York  Post-e  . 

New  York  Post-S  . 

New  York  World-Telegram  t  Sun-e 
New  York  Long  Island  Press-a  .... 

New  York  Long  Island  Press-S _ 

New  York  El  Diario  La  Prensa-m  . . 
New  York  El  Diario  La  Prensa-S  .. 

Newark  Star  Ledger-m  . 

Newark  Star  Ledger-S  . 

Newark  News-e  . 

Newark  Ncws-S  . 

Newburgh  Naws-a  . 

Newport  News  Press-m . 

Newport  News  Press-S  . 

Newport  News  Times-Herald-e  ... 

Niagara  Falls  6azette-e  . 

Niagara  Falls  Gazette-S  . 

Norfolk  Ledger-Star-e  . 

Norfolk  Virginian-Pilot-m  . 

Norfolk  Virginian-Pilot  t  Star-S  ... 

Oakland  Tribune-e  . 

Oakland  Tribune-S  . 

Oklahoma  City  Oklahoman-m  _ 

Oklahoma  City  Oklahoman-S . 

Oklahoma  City  Tima^-a  . 

Omaha  World-Herald 

(See  Foot  Note)  . 

Omaha  World-Herald-S  . 

Orlando  Sentinel  (See  Foot  Note) 

Orlando  Sentinel-S  . 

Palo  Alto  Times-e  . 

Pasadena  Star  News-e  . 

Pasadena  Independent-Star  News-S 

Pasadena  Independent-m  . 

Paterson  Call-m  . 

Pawtucket  Times-e  . 

Pensacola  News-e  . 

Pensacola  Journal-m  . 

Pensacola  News  Journal-S  . 

Peoria  Journal  Star 

(See  Foot  Note)  . 

Peoria  Journal  Star-s  . 

Philadelphia  Bullctin-e  . 

Philadelphia  Bulletin-S  . 

Philadelphia  Inquirer-m  . 

Philadelphia  Inquirer-S  . 

Philadelphia  News-e  . 

Phoenix  Republic-m  . 

Phoenix  Republic-S  . 

Phoenix  Gazette-e  . 

Pittsburgh  Post-Gazette  &  Sun- 

Telegraph-m  . 

Pittsburgh  Press-e  . 

Pittsburgh  Press-S  . 

Portland  Oregonian-m  . 

Portland  Oregonian-S  . 

Portland  Oregon  Journal-e  . 

Providence  Bulletin-e  . 

Providence  Journal-m  . 

Providence  Journal-S  . 

Reading  Eagle  (See  Foot  Note)  .. 

Reading  Eagle-S  . 

Plainfield  Courier  News-e  . 

Riverside  Enterprise 

(See  Foot  Note)  . 

Riverside  Press-Enterprise-S  . 

Roanoke  Times-m  . 

Roanoke  Times-S  . 

Roanoke  World-News-e  . 

Rochester  Democrat  R  Chronicle-m 
Rochester  Democrat  R  Chronicle-S 

Rochester  Times  Union-e  . 

Rockford  Star  (See  Foot  Note)  .. 

Rockford  Star-S  . 

Sacramento  Boe-e  . 

Sacramento  Bee-S  . 


Auto- 

Total 

Auto- 

Retail 

General 

motive 

Financial 

Adv. 

Retail 

General 

motive 

Financial 

Adv. 

413, 4i5 

178,747 

325,337 

21,895 

939,444  Sacramento  Union-m  . 

117,443 

71,562 

166,506 

30,193 

644  JQ2 

226,543 

86,951 

8,313 

7,010 

328,817  Sacramento  Union-S  . 

75,329 

7,689 

10,117 

588 

11322 

H3,74» 

131,451 

359,907 

77,252 

921,359  St.  Louis  Glob«-D<mocrat*m  . 

649,564 

216,750 

342,815 

6,968 

IMl'jS 

1,412,841 

423,142 

371,064 

98,400 

2,372,M7  St.  Louis  Globt'DamocraSWeakand 

420,406 

8,486 

36,728 

6,200 

49*  jj 

58T,S9» 

147,334 

225,657 

57,555 

1,203,541  St.  Louis  Post«Dispatch*a  . 

541,046 

351,944 

279,464 

5,968 

1,1*3232 

428,671 

255,538 

248,587 

184,652 

1,161,115  St.  Louis  Post-Dispatch-S  . 

413,096 

28,604 

99,199 

M3Ut 

l,20I.W3 

305,846 

285,006 

213,082 

2,050,943  St.  Paul  Pionaar  Prass*m  . 

201,384 

298,968 

249,703 

60,601 

133  jB 

621,281 

42,587 

99,228 

91,528 

890,817  St.  Paul  Pionaar  Prass-S  . 

526,471 

37,667 

13,154 

36,173 

711^ 

438,128 

159,978 

113,141 

43,310 

754,557  St.  Paul  Dispatch-e  . 

872,200 

307,381 

258,097 

65,869 

I.S37'm 

66,096 

25,340 

3,087 

1,852 

96,375  St.  Petersburg  Independent-e  . 

253,914 

100,503 

118,407 

12,304 

490M 

277,581 

447,598 

149,371 

15,077 

889,427  St.  Patarsburq  Timas>fn  .  . 

655,904 

211,863 

175,667 

66,830 

I.IISiC 

732,302 

400,392 

132,816 

14,793 

1,286,579  St.  Petersburg  Times-S  . 

277,311 

82,400 

7,849 

48,879 

616433 

442,086 

644,914 

169,152 

19,848 

l.l/V.fyu  !>alem  Oregon  Statesman-m  . 

253,798 

96,967 

30,423 

11,681 

677,$H 

89,593 

110,923 

1,000 

2,400 

203,916  Salem  Oregon  Statesman-S  . 

105,282 

4,359 

2,310 

12797* 

286,037 

94,181 

91,303 

17,028 

488,549  Salem  Capital  Journal-a  . 

353,71 1 

96,632 

32,742 

11,831 

5(6  732 

271,662 

94,187 

93,464 

9,310 

448,423  Salt  Laka  City  Tribuna*m  . 

1,918,000 

255,468 

332,039 

51,914 

2.56492 

103,322 

14,751 

18,713 

33,797 

171,759  Salt  Laka  City  Tribunals  . 

622,849 

17,021 

54,946 

3,255 

T253I( 

1,336,021 

334,628 

305,242 

85,496 

2,041,387  Salt  Laka  City  Dasarat  Naws-a  .... 

2,065,762 

221,574 

330,735 

50,426 

2,6*0274 

1,335,262 

336,081 

307,196 

85,640 

2,064,179  San  Antonio  Express-m  . 

591,847 

193,901 

365,260 

18,769 

1.190,11$ 

1,110,826 

123,178 

41,170 

14,306 

1,289,480  San  Antonio  Exprass-Naw$-S 

405,721 

27,215 

41,858 

9,674 

515  12 

103,603 

74,753 

75,046 

— 

253,402  San  Antonio  Express-News-Sa . 

64,856 

11,084 

3,408 

4,288 

11(993 

57,756 

24,465 

9,677 

— 

91,898  San  Antonio  Naw$-a  . 

547,932 

201,341 

355,582 

21,160 

I.I4SM 

160,063 

176,226 

159,051 

2,376 

504,548  San  Antonio  Light-e  . 

575,692 

264,529 

153,334 

19,927 

1.037,174 

72,300 

173,764 

95,086 

— 

345,606  San  Antonio  Light-S  . 

690,443 

27,615 

168,479 

12,272 

903,754 

241,610 

31,645 

65,197 

2,376 

340,828  San  Antonio  Liglit-Sa . 

22,643 

3,000 

16,318 

4,032 

67293 

San  Bernardino  Sun 

2,376 

— 

— 

— 

2,376  (See  Foot  Note)  . 

960,338 

165,775 

96,943 

84,610 

1,379,321 

1,036,328 

313,841 

227,416 

67,821 

1,661,486  San  Bernardino  Sun-Telagram-S  .  . 

278,312 

8,588 

34,448 

13,954 

395.42 

216,457 

6,384 

7,188 

12,085 

254,668  San  Diego  Union-m  . 

373,895 

276,179 

199,429 

35,282 

8(4.72 

446,100 

308,399 

231,275 

65,254 

1,065,824  San  Diego  Union-S  . 

368,728 

47,963 

88,361 

10,248 

515,30* 

-- 

— 

— 

— 

—  San  Diego  Tribune-e  . 

718,411 

293,016 

273,589 

37,674 

1.322.690 

— 

— 

— 

— 

—  San  Francisco  Chronicle-m  . 

429,881 

300,770 

184,873 

46,491 

962,01$ 

42,140 

47,355 

74,587 

4,008 

168,090  San  Francisco  Chronicle-S  . 

120,087 

7,480 

3,024 

1,050 

131,641 

— 

— 

— 

— 

—  San  Francisco  Examiner-m  . 

204,544 

160,381 

84,632 

32,243 

6(9.360 

— 

— 

— 

— 

—  San  Francisco  Examiner-S  . 

157,735 

3,000 

50,111 

— 

2IO.*4i 

— 

— 

— 

— 

—  San  Francisco  News-Call- 

3,150 

93,327 

88,493 

2,985 

187,955  Bulletin-e . 

177,417 

132,729 

134,160 

24,562 

6*7,22 

— 

— 

— 

— 

—  San  Francisco  Examiner  R  News- 

24,111 

45,100 

1,000 

3,000 

74,111  Call  Bultetin-e  .  . 

145,296 

78,998 

51,562 

11,506 

2*7,362 

— 

— 

—  San  Francisco  Examiner  8 

17,510 

71,858 

74,608 

4,028 

148,004  Chronicle-S  . 

92,684 

2,219 

4,515 

1,050 

I00,4U 

98,262 

104,815 

1 14,265 

3,780 

321,122  San  Jose  Mercury-m  . 

961,458 

258,384 

542,002 

51,935 

1.(16.42 

186,470 

— 

11,420 

— 

197,890  San  Jose  News-e 

944,410 

256,665 

539,038 

50,304 

1.793,126 

— 

— 

— 

— 

—  San  Jose  Mercury-News-S  . 

444,789 

28,120 

20,184 

4,908 

69*.00l 

— 

— 

— 

— 

—  San  Rafael  Independent-Journal-e 

535,427 

96,962 

135,362 

102,053 

869,104 

146,890 

123,921 

187,830 

1,470 

465,781  Schenectady  Gazetta-m  . 

130,896 

166,127 

118,379 

3,090 

418,492 

356,177 

33,720 

6,570 

— 

396,467  Schenectady  Union-Star-e  . 

434,235 

62,611 

51,016 

— 

547.162 

237,706 

186,270 

239,402 

1,500 

664,878  Scranton  Tribune-m  . 

21,012 

18,026 

11,206 

50244 

126,132 

21,061 

— 

147,193  Scranton  Scrantonian-S  . 

364,486 

22,176 

2,400 

389,062 

255,592 

39,166 

44,845 

12,535 

352,138  Scranton  Times-c  . 

460,569 

141,999 

93,438 

700.246 

230,314 

118.450 

130,406 

9,823 

622,458  Seattle  Post-Intelligencer-m  . 

260,258 

201,346 

147,663 

623.267 

421,592 

— 

6,403 

2,709 

430,704  Seattle  Post-Intelligancer-S  . 

199,636 

46,672 

45,646 

292,954 

191,001 

1 17,439 

127,648 

9,643 

579,451  Seattle  Times-e  . 

862,185 

358,820 

253,099 

2,202 

1.495,84* 

283,948 

90,896 

41,619 

25,824 

469,983  Seattle  Times-S  . 

303,914 

19,092 

21,817 

353,4*4 

197,193 

—e 

28,969 

5,836 

237,899  Shreveport  Journal-e  . 

175,848 

151,791 

163,725 

22,728 

514,092 

322,297 

203,658 

453,936 

137,305 

1,144,315  Shreveport  Times-m  . 

198,307 

167,707 

162,534 

22,744 

551,292 

626,267 

223,668 

341,585 

175,731 

1,378,462  Shreveport  Times-S  . 

386,168 

72,678 

42,700 

3,517 

505,063 

600,191 

34,560 

141,670 

12,120 

807,176  South  Bend  Tribune-e  . 

408,242 

125,813 

264.296 

3,706 

802,057 

643,524 

338,098 

329,921 

40,797 

1,352,340  South  Bend  Tribune-S  . 

483,843 

57,446 

25,156 

3,762 

570,207 

368,365 

7,000 

18,062 

7,399 

434,787  Spokane  Spokesman-Review-m  ... 

259,056 

191,843 

156,336 

2,277 

609,512 

459,807 

203,100 

293,475 

37,740 

1,095,344  Spokane  Spokesman-Review-S  _ 

253,337 

43,961 

33,446 

16,939 

347,6*3 

288,441 

63,633 

66,002 

17,107 

453,436  Spokane  Chronicle-e  . 

314,696 

188,411 

176,518 

16,923 

696.540 

453,004 

200,993 

290,936 

46,775 

1,093,047  Stockton  Record-e  . 

343,786 

193,031 

110,057 

48,271 

695,14$ 

Syracuso  Herald  JlournaUe  . 

685,708 

283,620 

241,407 

10,264 

1,220,999 

1,973,074 

339,209 

363,606 

55,011 

2,743,241  Syracuse  Herald  American-S  . 

274,901 

15,731 

10,818 

2,156 

303,606 

476,204 

75,957 

70,028 

15,155 

645,471  Syracuse  Post-Standard-m  . 

348,984 

264,859 

203,289 

13,658 

830,20 

1,572,657 

226,729 

214,224 

81,284 

2,197,358  Syracuse  Post-Standard-S  . 

2,424 

2,520 

4,944 

836,637 

160,930 

70,046 

25,590 

1,094,407  Tacoma  News  Tribune-e  . 

267,423 

195,052 

76,912 

14,560 

553,947 

801,610 

54,469 

156,206 

71,488 

1,083,773  Tacoma  News  Tribune-S  . 

164,483 

25,599 

18,942 

6,206 

215,230 

413,547 

127,087 

15,096 

28,410 

592,267  Tampa  Tribune-m  . 

907,399 

270,057 

309,254 

35,975 

1,526,23 

57,794 

16,123 

— 

77,128  Tampa  Tribune-S  . 

437,062 

79,457 

15,736 

14,000 

549,450 

414,909 

124,231 

13,950 

28,361 

589,578  Tampa  Times-e  . 

262,306 

182,063 

163,836 

35,931 

648,04$ 

78,418 

21,457 

30,841 

2,400 

153,858  Toledo  Times-m  . 

137,822 

191,659 

339,094 

2,520 

735,0*9 

127,194 

33,014 

23,861 

3,611 

187,680  Toledo  Blade-e  . 

998,094 

253,081 

334,686 

9,450 

1,670,136 

255,089 

69,580 

86,998 

17,759 

452,437  Toledo  Blade-S  . 

439,237 

13,172 

19,530 

1 1 ,340 

486,114 

747,394 

77,187 

115,667 

4,327 

1,000,259  Toronto  Globe  R  Mail-m  . 

193,371 

584,783 

156,579 

11,035 

945.7U 

244,900 

42,831 

15,145 

55,819 

366,633  Toronto  Telegram-e  . 

365,344 

691,614 

177,157 

10,340 

1,287,547 

Toronto  Star-e  . 

263,981 

400,304 

176,786 

11,153 

852,224 

748,968 

179,167 

180.686 

4,200 

1,118,439  Trenton  Times-e  . 

115,289 

120,052 

130,480 

4,062 

32,0*3 

409,520 

75,427 

67,767 

1,050 

544,444  Trenton  Times  Advertiser-S  . 

397,733 

10,332 

28,131 

_ 

436,196 

550,770 

390,017 

269,816 

17,240 

1,227,843  Trenton  Trentonian-m  . 

227,160 

37,561 

4,200 

1,200 

297,451 

652,651 

18,392 

16,252 

2,200 

689,495  Try  Record  (See  Foot  Note)  . 

157,683 

147,258 

74,875 

18,908 

402.100 

300,773 

259,744 

218,841 

18,965 

811,943  Tulsa  Tribune-e  . 

441,806 

228,212 

247,184 

26,362 

959,9*9 

172,260 

6,940 

17,831 

2,480 

199,511  Tulsa  World-m  . 

438,158 

230,140 

247,482 

26,394 

958,6*1 

173,870 

43,347 

41,600 

7,400 

273,217  Tulsa  World-s  . 

432,598 

95,627 

2.438 

7,783 

547,350 

969,102 

247,517 

427,443 

77,573 

1,724,507  Union  City  Hudson  Dispatch-m  ... 

59,903 

28,540 

61,462 

157,661 

251,185 

6,124 

10,234 

2,408 

269,951  Utica  Observer  Dispatch-e  . 

89,781 

131,585 

134,527 

4,425 

373.0*6 

974,754 

249.987 

422,161 

78,923 

1,730,641  Utica  Observer  Dispatch-S  . 

205,312 

3,048 

7,488 

2,298 

218,146 

Utica  Press-m  . 

297,294 

106,129 

142,321 

6,743 

566.055 

733,612 

229,768 

208,226 

50,360 

1,221,944  Washington  News-e  . 

558,636 

187,030 

99,200 

3,600 

866,466 

11,805 

353,440 

230,147 

— 

595,392  Washington  Post-m  . 

1,223,105 

422,138 

317,071 

12,886 

2,153,32 

321,484 

4,650 

— 

— 

326,134  Washington  Post-S  . 

531,398 

18,405 

70,084 

5,905 

629,165 

408,314 

320,861 

174,416 

10,976 

960,620  Washington  Star-e  . 

1,087,692 

300,510 

339,395 

9,834 

1,785,62 

284,143 

26,478 

36,739 

— 

370,032  Washington  Star-$  . 

657,751 

35,680 

12,962 

6,880 

716.054 

154,231 

158,809 

104,896 

7,224 

435.996  Waterbury  American-e  . 

109,564 

112,580 

56,786 

18,849 

297,72 

85,804 

196,175 

187,725 

21,960 

491,664  Waterbury  Republican-S  . 

164,571 

21,112 

2,528 

13,945 

202,156 

83,531 

195,187 

197,171 

21,907 

497,796  WESTCHESTER-ROCKLAND 

410,944 

— 

4,768 

— 

415,712  GROUP.  N.  Y. 

— 

— 

— 

— 

—  Yonkers  Herald  Statesman-e  . 

27,084 

_ 

_ 

_ 

27,0(4 

4,768 

17,196 

— 

— 

21,964  Wichita  Eagle-m  . 

402,086 

216,745 

192,151 

6,796 

817,77* 

5,708 

— 

— i 

5.708  Wichita  Beacon-e  . 

328,496 

170,308 

234,303 

10,038 

743.145 

Wichita  Eagle  R  Beacon-S  . 

251,390 

68,534 

38,903 

7,232 

366,059 

680,413 

157,069 

31,153 

172,786 

1,367,669  Winston  Salem  Journal-m  . 

757,358 

160,237 

87,026 

38,420 

1.117,575 

322,726 

2,034 

507 

17,338 

387,285  Winston  Salem  Scntinel-e  . 

688,285 

152,102 

83,933 

34,196 

1,03 1,825 

595,602 

179,984 

85,119 

61,066 

924,355  Winston  Salem  Journal  R 

110,015 

29,430 

— 

14,343 

153,788  Sentinel-S  . 

287,251 

22,290 

700 

33,008 

354,166 

596,752 

182,305 

88,111 

60,108 

929,860  Worcester  Telegram-S  . 

532,538 

32,404 

20,581 

7,616 

611,092 

960,714 

254,367 

274,257 

5,295 

1,494,633  Worcester  Telegram-m  . 

289,726 

174,255 

183,088 

2,070 

664,041 

533.240 

54,259 

31,350 

3,400 

622,249  Worcester  Gazette-e  . 

326,557 

186,707 

186,603 

6,876 

729,656 

1,383,211 

279,265 

288,766 

4,415 

1,955,657  Youngstown  Vindicator-e  . 

473,146 

149,170 

201,997 

824.313 

1,089,130 

135,448 

142,125 

21,329 

1,391,042  Youngstown  Vindicator-S  . 

71,765 

8,970 

13,965 

1,575 

96,275 

398,626 

34,947 

113,318 

18,956 

571,662 

977,966 

303,237 

608,915 

35,188 

1.925.306 

304,351 

32,022 

97,059 

894 

434,326  (bee  footnotes  on  page  123) 
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VI 


1965  ROP  Color  Linage  Supplied  by  Publisher 


Local  National 


Local  National 


Local  National 


Local  National 


Decatur 

Daily-e  . 

Daily-S  .  254.979 

”a“«S  .  <M732 

. ms 

Tlmei-S  .  74,464 

Sadiden 

Time$-eS  .  124,782 

Hunhville 

Times-e  . 

Times-S  .  464,870 

Shafiiald 

Tri-Citia*  Daily-e  263,228 
Tri-Cities  Daily-S  74.466 
Tuscaloosa  _  ^ 

News-eS  .  373,404 

Anniston 

Star-e  .  253,554 


Anchorage 

News-m  .  426,272 

News-S  .  34,496 

Fairbanks 

News  Miner-m  .  89,698 


ARIZONA 

Mesa 

Tribune-e  .  39,620  8,820 

Tucson 

Arizona  Star-m  814,800  233,908 

Citizen-e  .  920,790  300,560 

Arizona  Star-S  .  115,976  75,124 

Yuma 

Sun-e  .  109,844  14,616 


llyttieville 

Courier  News-e  25,872 

El  Dorado 

News-m  .  57,176 

Fayetteville 
Northwest  Arkansas 

TImes-e  .  134,638 

Fort  Smith 
Southwest 

American-m  .  715,974 

Times  Record-e  718,410 

Southwest- 

Times  Record  193,256 

Harrison 

Times-e  .  35,273 

Little  Rock 
Arkansas 

Democrat-e  .  244,454 

Arkansas 

Democrat-S  .  248,178 

Sprin9dale 
Springdala 

Naws-a  .  80,409 

CALIFORNIA 

Alameda 

Times  Star-m  .  125,216 

Bakersfield 

Callfornian-e  836,626 
Brawley 

News-e  .  25.746 

Camarillo 

News-m  .  155,938 

Chico 

Enterprise- 

Record-#  ....  427.532 

Corona 

Independent-e  .  23,030 

Fullerton 

News  Tribune-e  24,281,950 
Garden  Grove 
Orange  County 

Evening 

News-eS  ..  760,200 

Glendale 

Naws-Press-a  ..  149,618 

Hanford 


Hollywood-N.  Hollywood 
Citizen-News, 

Valley  Times 

&  Asso.  Pubs.  273,085 

Los  Gatos 
Tlmes- 

Observer-e  . .  14,560 

Marysville 
Appeal- 

Democrat-#  ..  207,004 

Monterey 
Peninsula 

Herald-e  ....  768,432 

Newport  8each-Costa  Mesa 
Orange  Coast 

Pilot-e  .  866,880 

Ontario 

RepoH-eS  .  669,172 

Oxnard 

Press- 

Courier-#  . . .  440,790 

Red  Bluff 

News-e  .  98,000 

Redwood  City 

Jribune-e  .  513,513 

Richmond 

Independent-e  .  938,112 

Roseville 
Press 

Tribune-e  ...  6,930 

Salinas 

Californian-e  ..  919,282 

San  Bernardino 
Sun-Tele- 

gram-me&S  ..  1,523,746 
San  Luis  Obispo 
Teleqram- 

Tribune-e  ....  119,798 

San  Mateo 

Times-e  .  545,013 

Santa  Barbara 
News-Pres$-eS  ,  696,689 

Santa  Cruz 

Sentinel-e  .  250,782 

Santa  Maria 

Times-e  . .  127,504 

Santa  Monica 

Outlook-e  .  281,010 

Santa  Paula 

ChronIcle-eS  ..  76,840 

Santa  Rosa 
Press 

Democrat-eS  .  716,492 

Tulare 
Advance- 

Register-m  ...  152,516 

Turlock 

Journal-e  .  129,080 

Ventura 
Star- Free 

Press-e  . 

Walnut  Creek 
Contra  Costa 

Times-m  .  393,120 

Watsonville 

Register- 

Paiaronian-e  .  316,680 

Whittier 

News-e  .  174,349 

Woodland 

Democrat-e  ...  167,076 

COLORADO 

Colorado  Springs 
Gazette 

Telegraph-eS .  895,548 

Denver 

Po$t»-e  .  2,292,522 

Post«-S  ._. .  756,617 

*Local/National  Breakdown 
Not  Available 


6,930  244,608 


Herald'-e  . 

6,174 

Herald'-S  . 

8.946 

760,200 

'ROP  Color  (Offset)  available  be- 

244,164 

ginning  Oct.  24, 
Fort  CoMins 

1965 

149,618 

20,409 

Coloradoan-eS  . 
Grand  Junction 

401,408 

22,974 

36,400 

23,500 

Sentinel-e  . 

501,340 

35,638 

Greeley 

Tribune-e  .  423,304 

Longmont 

Times-Cell-e  ..  206,388 

Pueblo 

Chieftaln-m  ...  472,784 

Star-Journal-e  .  472,784 

Star-Journal 
and  Sunday 
Chieftain-S  ..  74,573 

Rocky  Ford 

Gazette-e  .  5,704 


CONNECTICUT 

Bridgeport 

Teregram-m  ...  93,266  232,453 

Post-e  .  93.266  232,453 

Bristol 

Press-e  .  127,620  26,831 

Greenwich 

Time-e  .  9.449  4,000 

Meriden 

Record-m  .  113,813  26,744 

Journal-e  .  105,924  26,744 

Middletown 

Press-e  . .  138,033  24,493 

New  Britain 

Herald-e  .  377,107  86,229 

New  London 

The  Day-e  ....  75,124  54,021 

Stamford 

Advocate-e  ...  89,392  63,304 

Torrington 

Register-e  .  36,400  6,750 

Waterbury 

Republican*-m  .  69,563  135,043 

American-o  ...  168,187  149,379 

Republican*-S  .  124,622  18.627 

'Republican  (m&S)  measured  by 
Media  Records 

DELAWARE 

Wilmington 
News  &  Jour- 

nal-mB.#  .  420,206  255,599 

FLORIDA 

Daytona  Beach 

Journal-m  .  1,113,651  134,533 

News-e  .  1,084,685  134,533 

News- 

Journal-S  ....  83,489  33,131 

Fort  Pierce 
News 

Tribune-e  ....  103,488  24,640 

News 

Tribune-S  _  24,640  . 

Gainesville 

Sun-e  .  373,804  11,563 

Hollywood 

Sun  Tattler-e  ..  595.938  12.440 

Lakeland 

Ledger-e  .  361,536  25,886 

Lcdger-S  .  52,346  . 

Melbourne 

Times*-eS  .  42,000  7,182 

'Color  not  available  through  entire 


Dalton 

Citizen- 

News-e  .  26,726 

Gainesville 

Times-e&S  .  127.260 

Macon 

Telegraph-m  195,440 

News-e  .  195,440 

Telegraph  Bi 

News-S  . 

Marietta 

Journal-e  .  92,854 

Journal-S  .  26,804 

Savannah 

News- 

Press-m&e  . .  632,628 

News-Press-S  ..  112,025 


Boise 

Statesman  News- 

paper-me&S  .  1,036,586 
Idaho  Falls 
Post-Regis- 

ter-meSS  ....  264,566 

Lewiston 

Tribune-m  .  239,792 

Tribune-S  .  68,796 

Moscow 

Idahonlan-e  ...  172,704 

Pocatello 
Idaho  State 
Journal-e  ....  173,152 

Idaho  State 

Journal-S  _  84,588 


Alton 

Teleqraph-e  ...  118,594 

Bloomington-Normal 
Pantagraph- 

All  Day&S  ...  386,812 

Centralla 

Sent!  nel  -eS  ....  62,242 

Champaign-Urbana 

Courler-e  .  124,992 

Courier-S  .  10,808 

Chicago 

Chicago's 

American-e  ..  174,444 

Chicago's 

American-S  ..  118,420 

Danville 
Commercial- 

News-e  .  397.222 

Commercial- 

News-S  . .  76,874 

East  St.  Louis 
Metro- East 

Journal-e  ....  45,346 

Metro- East 

Journal-S  ....  25,172 

Effingham 

News-e  .  31,206 

Galesburg 

Register- 

Mail-e  .  204.554 


year 

Harrisburg 

Ocala 

46,090 

25,550 

Star  Banner-e  . 

82,880 

13,440 

Star  Banner-S  . 

44,800 

115,275 

7,294 

Tallahassee 

Democrat-e  _ 

287,070 

16,702 

Democrat-S  _ 

47,376 

2,502 

227,528 

12,124 

West  Palm  Beach 

Post-m  . 

549,640 

132,692 

86,954 

8,897 

Times-e  . 

537,432 

130,228 

Post-Times-S  . . 

250,362 

30,114 

DIspatch-e  .... 

746,452 

215.672 

GEORGIA 

News-e  . 

137,480 

7,064 

Columbus 

Rock  Island 

295,952 

147,536 

Rock  Island 

Leoger-e  . 

295,952 

147.536 

Argus-e  . 

864,269 

217,557 

Ledger- 

Waukegan 

Enquirer-S  .. 

15,576 

22,405 

News-Sun-e  ... 

12,504,584 

567,140 

{Continued 

on  page  127) 
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FOOT  NOTES  TO  MEDIA  RECORDS  LINAGE  (Pages  119-120) 

ERIE  — The  News  Morning  and  the  Times  Evening  are  sold  in  optional 

combination.  Linage  of  one  edition  Timas  Evening  Is  shown. 
OMAHA  — World-Herald,  Morning  and  Evening,  sold  only  In  combination. 

Linage  of  one  edition  Morning  Is  shown. 

ORLANDO  — Sentinel  Morning  and  Star  Evening,  sold  only  in  combination. 

Linage  of  one  edition  Sentinel  Morning  is  shown. 

PEORIA  — Journal  Star,  Evening  and  Morning,  sold  only  in  combination. 

Linage  of  one  edition  Evening  is  shown. 

READING  —Eagle  Evening  and  Times  Morning,  sold  only  in  combination. 

Linage  of  one  edition  Eagle  Evening  is  shown. 

RIVERSIDE  — Enterprise  Morning  and  Press  Evening,  sold  in  combination. 

Linage  of  one  edition  Enterprise  Morning  is  shown. 

ROCKFORD  — Star  Morning  and  Register-Republic  Evening,  sold  only  in 

combination.  Linage  of  one  edition  Star  Morning  is  shown. 
SAN  BERNARDINO — Sun  Morning  and  Telegram  Evening  sold  In  optional  combi- 
nation.  Linage  of  one  edition  Sun  Morning  is  shown. 

'RoY  — Record  Morning  and  Tlmes-Record  Evening,  sold  only  In  combi¬ 

nation.  Linage  of  one  edition  Record  Morning  is  shown. 
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Boating  Instruction 
Provided  in  Colunui 

By  Ray  Erwin 


A  new  column  will  emphasize 
boating  instruction  more  than 
news  for  the  estimated  39,325,- 
000  boat  owners  in  the  United 
States. 

The  column:  “Boating:.” 

The  columnist:  Stan  Davies. 

The  format :  Weekly  700-word 
column,  illustrated  with  one  and 
two-column  art.  May  be  pur¬ 
chased  for  .seasonal  use. 

The  distributor:  National 
Newspaper  Syndicate,  Chicago. 

“Newspaper  reading  habits 
are  not  static,”  observed  Robert 
C.  Dille,  president  of  National 
Newspaper  Syndicate.  “They 


of  the  Toronto  (Ont.)  Star,  is 
writing  the  column  exclusively 
for  U.S.  readers  because  of  dif¬ 
ferences  in  Canadian  and  U.S. 
boating  laws  and  regulations.  He 
has  had  many  and  varied  con¬ 
tacts  with  boating  for  profit  and 
pleasure  in  both  countries. 

Instruction  booklets  dealing 
with  such  subjects  as  termi¬ 
nology  of  the  sport,  rules  of  the 
road,  proper  docking  procedures, 
how  to  read  day  and  night  storm 
warnings,  buoys  and  other  aids 
to  navigation  are  being  prepared 
for  free  distribution  to  readers 
of  the  new  column. 

*  *  * 

Two  Cartoons 


VIGILANT  PATRIOT— Vera  GItt. 
er,  Washington  correspondent  for 
the  North  American  Newspaper 
Alliance,  on  April  2  will  receive 
the  Vigilant  Patriot  Recognition 
Award  for  1965  from  the  AIL 
American  Conference  to  Combat 
Communism  for  her  three-part 
series,  "Chips  Off  the  Old  BlocU 
an  account  of  how  sons  and 
daughters  of  old-line  Communists 
infiltrated  campus  left-wing  groups. 


Stan  Davies 


change  with  shifting  population, 
incomes,  age  g^roupings  and  in¬ 
terests.  Alert  editors  and  syndi¬ 
cates  can  often  uncover  new 
areas  ripe  for  added  readership. 

Popular  Sport 

“Boating  is  considerably  more 
popular  as  a  participant  sport 
than  such  traditional  favorites 
as  bowling.  Figures  released  at 
the  recent  New  York  Boat  Show 
tell  us  that  825,000  new  boaters 
took  to  the  waterways  of  this 
country  in  1965. 

“Many  of  the  new  boating 
enthusiasts  will  take  some  kind 
of  formal  instruction  from  such 
agencies  as  U.S.  Power  Squad¬ 
rons,  the  Coast  Guard  Auxiliary 
and  various  state  recreational 
organizations.  But  for  the  many 
millions  who  can’t  or  won’t  take 
formal  instruction,  and  as  an 
interesting  and  useful  ‘brush-up’ 
for  those  who  have,  this  column 
has  been  developed  to  emphasize 
instruction.” 

Stan  Davies,  boating  editor 


For  Weeklies 

Two  new  cartoon  features  for 
weekly  newspapers  are  being 
introduced  in  April  by  the  A1 
Smith  Feature  Service,  Demu¬ 
rest,  N.  J. 

Chuck  Stiles,  a  working  news¬ 
paperman,  is  the  creator  of  both 
features : 

1)  “Only  The  Newspaper”  is 
a  one-column  cartoon  with  a 
caption  promoting  the  news- 


ONLY  THE  NEWSPAPER  has 
excitement  in  every  column. 
Gathering,  printing  and  deliver¬ 
ing  the  news  to  the  reader  is  a 
fast,  exciting  job.  And  the  reader 
shares  in  this  drama  every  time 
he  reads  a  newspaper. 

paper.  Two  cartoons  are  pro¬ 
vided  each  week  and  it’s  sug¬ 
gested  that  one  be  used  on  the 
front  page  and  one  on  the  edi¬ 
torial  page. 

2)  “Village  Square”  is  a  two- 
column  weekly  cartoon  panel 
with  hometown  flavor  and 
humor. 


Syndicate 

Sentences 

niiiiii'iipiiiiiiiiiiiiiiiiiiiiiiiiiiiiH 

Sylvia  Windle  Humphrey,  who 
writes  “The  Chef”  column  for 
Bell-McClure  Syndicate,  re¬ 
turned  from  a  three-month 
recipe-hunting  tour  of  Norway, 
Holland,  Germany  and  Switzer¬ 
land.  While  in  Germany,  she 
arranged  for  a  German-langu¬ 
age  edition  of  her  new  book,  “A 
Matter  of  Taste.” 

Harry  C.  France,  “Investors' 
Forum”  columnist  for  General 
Features  Corporation,  is  con¬ 
ducting  his  12th  consecutive 
series  of  investors’  lectures  at 
Town  Hall,  New  York,  in  April 
and  May. 

Bill  Ebe,  who  writes  a  weekly 
sports  column  for  Independent 
Features  and  a  weekly  boxing 
column  for  Transworld  Fea¬ 
tures,  is  now  sports  editor  of 
the  Brooklyn  Times.  \ 

• 

Safety  Cartoons 

The  National  Safety  Council, 
Chicago,  is  distributing  free  to 
newspapers  a  series  of  weddy 
“Playing  It  Safe”  cartoons  by 
William  Canfield,  editorial  car 
toonist  for  the  Newark  (N.J.) 
News. 

• 

Hans  Engh — from  book  and 
travel  editor  of  the  Santa  Bar-  ' 
bora  (Calif.)  News-Press— to 
publicity  director  of  the  Cali¬ 
fornia  State  Department  of 
Tourism. 
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WILLIAM  J.  WOESTENDIEK 

ASSISTANT  CXCCUTIVC  CDITON 


THE  HOUSTON  POST  COMPANY 


HOUSTON. TEXAS 


Ask  Dr.  Brothers 


Mr.  John  Osenenko 
Executive  Vice  President 
North  American  Newspaper 
Alliance,  Inc. 

230  West  4ist  Street 
New  York,  New  York  10036 

Dear  John: 

Just  a  note  to  tell  you  about  the  en¬ 
thusiastic  response  to  Joyce  Brothers'  column. 

You  win  some  and  you  lose  some  in  this  business 
but  the  response  to  Dr.  Brothers  has  been  so  great 
that  it  made  me  look  like  a  prophet  the  day  I 
picked  up  the  phone  and  asked  about  her  avail¬ 
ability  here.  This  past  week  end  alone,  we  must 
have  received  more  than  200  letters  and  there  is 
a  steady  flow.  We  have  been  displaying  the  column 
well  (on  our  local  feature  front;  and  it  is  getting 
results . 

We  are  also  selling  extra  tickets  to 
the  dinner  at  which  she  will  speak  and  we  are  get¬ 
ting  an  excellent  response  to  that. 

I  would  appreciate  it  if  you  could  send 
me  any  promotional  picture  material  you  have  be¬ 
cause  the  local  TV  stations  and  the  biggest  de¬ 
partment  store  in  town  are  also  anxious  to  do 
something  with  her  brief  appearance  here.  With 
all  best  wishes. 

Sinc^ely,  j 


binc^eiy,  j 

AJ 

William  J.  Woestendiek 


. . .  need  more  be  said? 


Six  days  a  week 


Color  Linage 

(Continued  from  page  123) 


Local  National 

INDIANA 


Anderson 


Herald-m  _ 

250,992 

29,3 '0 

Bulletin-e  _ 

347,970 

29.340 

Herald-S  . 

91,770 

Bedford 

TimeS'MaiI*e 

56,420 

27,570 

Bloomington 

Herald- 

Telephone-e 

151,064 

29,416 

Clinton 

Clintonian-e  .. 

94,080 

Crawfordsville 

Journal* 

Review»m&e 

.  6,613,250 

641  900 

Elkhart 

Truth-e  . 

.  226,247 

26,634 

Goshen 

30  800 

Kokomo 

Tribune-e  .... 

357,392 

14,860 

Tribune-S  .... 

65,044 

Lafayette 

Journal  & 
Courier-e  ... 

.  1,194,183 

80,973 

Lebanon 
Reporter-e  . . . 

17,876 

1,000 

Logansport 
Press-m  . 

189,109 

13  740 

Pharos- 

Tribune-e 

189,109 

13,740 

Pharos-Tribune 
&  Press-S  . 

44,478 

Michigan  City 
News- 

Dispatch -e  .. 

128,296 

3,000 

New  Castle 
Courier- 
Times-e  . 

78,204 

1,960 

Noblesville 
Ledger-e  . 

67,004 

3,976 

Portland 
Commercial- 
Review-e  .  . . 

83,342 

3,920 

Seymour 

Tribune-e  . 

168.4/6 

15,876 

Shelbyville 

News-e  . 

259,462 

7.000 

Washington 

Times- 

Herald-e  ... 

23,080 

IOWA 

Ames 

Tribune-e . 

58,032 

8  991 

Atlantic 

News- 

Telegraph-e  . 

29,190 

3,059 

Boone 

News- 

Republican  e  . 

121,964 

3.000 

Burlington 
Hawk-Eye-e&S  . 

526,624 

Carroll 

Times 

Herald-e  . . . . 

113,274 

8,253 

Cedar  Rapids 
Gazette-e&S 

1 .365,462 

199,836 

Clinton 

Herald-e  . 

211,862 

8  000 

Davenport 

Times-Demo- 

crat-me&S 

624,022 

447,604 

Iowa  City 
Press-Citizen -e  . 

291,186 

24,600 

Keokuk 

Gate  City-e 

493,997 

3,450 

Le  Mars 

Sentinel-e  . 

227.066 

Marshalltown 

Times- 

Republican-e  . 

264,824 

1.008 

Mason  City 
Globe- 
Gazette-e  . . . 

569,156 

28,014 

Muscatine 
Journal-e  . 

763,308 

59,864 

Oelwein 

Register-e  . 

116.760 

3,000 

Ottumwa 

Courier-e  . 

264,446 

16,450 

Sioux  City 
Journal- 
All  Day  . 

367,993 

91,188 

Journal-S  . 

97,667 

40,482 

Waterloo 

Courier-eS  _ 

581,182 

125,699 

KANSAS 

Atchison 

Globe-e  . 

82,054 

13,000 

Globe-S  . 

91.196  . 

Coffeyville 
Journal-e  . 

31,136 

7,238 

El  Dorado 

Times-e  . 

34.548  . 

Emporia 

Local 

National 

Gazette-e  . 

Hays 

81,494 

8,500 

News-e&S  . 

Hutchinson 

304,276 

13,090 

News-All  Day&S 
Junction  City 

340,676 

59,052 

Union-e  . 

Kansas  City 

337,918 

19,670 

Kansan-e  . 

533,638 

4,480 

Kansan-S  . 

Leavenworth 

24,080 

Times-e  . 

49  OtO 

23,460 

9,408 

Liberal 

Southwest 

Times-e  . 

Manhattan 

43,302 

10,192 

Mercury-e&S 

Newton 

23,128 

14,196 

Kansan-e  . 

Ottawa 

146,580 

2.000 

Herald-e  . 

Pittsburg 

Pittsburg 

217,728 

3,822 

Sun-m  . 

Pittsburg 

429,128 

17,500 

Headlight-e  . 
Pratt 

429,128 

17,500 

Tribune-e  . 

Topeka 

7,448 

8,470 

Capital-e  . 

State 

623,966 

249,634 

Journal-e  _ 

Capital- 

623,966 

249,634 

Journal-S  ... 

623,966 

249,634 

KENTUCKY 

Ashland 

Independent-eS 

Danville 

Advocate  Mes¬ 
senger  & 
Kentucky  Ad- 

448,448 

yocate-eS  .  . 
Louisville 

Courier- 

159,376 

10,000 

Journat-m  . . . 

440,393 

463  384 

Times-e  . 

Courier- 

561,999 

489,962 

Journal-S  .. 

153,757 

13,550 

Note:  1965  ROP  linage  was  published 
on  8-column  basis  through  July  31 
and  on  6-column  basis  for  re¬ 
mainder  of  year.  This  report  in¬ 
cludes  6-column  linage  converted 
to  8-column  basis. 

Madisonville 


Messenger-e 

Middlesboro 

48,594 

News-e  . 

Paducah 

Sun-Dem- 

.  183,722 

2,016 

ocrat-eS  . . . 

.  591,208 

46,427 

LOUISIANA 

Baton  Rouge 

Advocate-m 

.  657,286 

127,736 

State-Times-e  . 

.  657,286 

127,736 

Advocate-S  . . 
Hammond 

.  293,244 

31,276 

Star-e  . 

Jennings 

261,730 

14,728 

News-e  . 

Lake  Charles 
American 

86,912 

48,086 

Press-e  . 

American 

.  218,120 

66,365 

Press-S  . 

Monroe 

160,552 

1,008 

World-m  . 

,  273,125 

77,670 

News-Star-e  . . 

274,126 

75,709 

World-S  . 

New  Iberia 

230,533 

14,970 

Iberian-e  . 

Opelousas 
World-eS  . 

34,090 

27,693 

185,416 

38,496 

MAINE 

Augusta 

Kennebec 

Journal-m  ... 
Biddeford 

230,984 

20,000 

Journat-e  . 

Lewiston 

185,878 

17,710 

Sun-m  . 

195,566 

53,354 

Journal-e  . 

Portland 

Press 

195,566 

53,354 

Herald-m _ 

200,027 

192,177 

Express-e  . 

200,027 

192,177 

Telegram-S  _ 

Waterville 

75,017 

52,996 

Sentinel-m  .... 

230,020 

11,920 

MARYLAND 

Baltimore 

News 

American-e 

News 

213,833 

220,017 

American-S 

Frederick 

105,441 

56,738 

Post-m  . 

120,000 

7,500 

News-e  . 

Hagerstown 

120,000 

7,500 

Herald-m  . 

187,089 

40,332 

Mall-e  . 

187,089 

40,332 

Local  National 

Salisbury 

Times-e  .  2 1 8,400  57,374 

MASSACHUSETTS 

Fitchburg 

Sentinel-e  .  251,720  24,948 

Gardner 

News-e  .  16,611  5,705 

Gloucester 

Times-e  .  50,680  2,968 

Greenfield 

Recorder- 

Gazette-e  ..  95,717  16,448 

Holyoke 
Transcript 

Telegram  e  ..  182,266  30  590 

Milford 

News-e  .  32.408  . 

North  Adams 

Transcript-e  .  .  58,244  21,864 

Pittsfield 
Berkshire 

Eagle-e  .  322,476  100,800 

Quincy 

Patriot- 

Ledger-e  .  .  162,433  39,036 

Salem 

News-e  .  39,634  27,132 

Taunton 

Gazette-e  .  91,715  10,185 

Waltham 

News- 

Trlbune-e  ....  113,708  2,912 


Local 


St.  Cloud 

Times-e  .  231,994 

Willmar 
West  Central 
Tribune-e  .. 

Winona 

News-e  . 

News-S  . 

Worthington 
Globe-e  .  234.178 


68  770 
68,770 


22,400 

29,274 


MICHIGAN 

Albion 
Recorder-e 
Alpena 

News-e  _ 

Ann  Arbor 

News-e  .  281,162 

Battle  Creek 
Enquirer  and 
News-e&S  .  1,617,070 

Bay  City 

TImes-e&S  .  254,962 

Benton  Harbor 
News- 

Palladium-e  .  233,436 

Cadillac 

News-e  .  53.942 

Cheboygan 

Tribune-e  .  7,056* 

•ROP  color  just  installed 
Oowagiac 

News-e  .  2,352 

Grand  Haven 

Tribune-e  .  56,129 

Ironwood 

Globe-e  .  49,364 

Jackson 

Patriot-e  .  322,136 

Patriot-S  .  133,360 

Lansing 


12,882 

19,420 

162,862 


10,798 

81,826 


103,950 

120,622 


65,670 

11,000 


MISSOURI 

Carthage 

Press-e  . 

Columbia 

Tribune-e  .  237,146 

Jefferson  City 
Capital 
News-m  .... 

Post  Tribune  e 
News  & 

Tribune-S  .. 

Joplin 

Globe-m  .  1 19,420 

News  Herald-e 

Globe-S  .  143,122 

Maryville 

Forum*e  . 

Moberly 
Monitor-Index  e 
St.  Charles 
Banner-News-e  . 

St.  Joseph 

Gazette-m  . 

News-Press-e  .. 
News-Press-S  ., 

St.  Louis 
Post-Dispa  tch-e 
Post-Oispatch-S. 

Sedalia 


790,137 

451,636 


2,000 

18,781 


Capital-m  . 
Democrat-e 
Democrat-S 
Sikeston 
5tandard-e 
West  Plains 
Quill-e  .... 


119,748 

5.928 


63,498 
.  4,240 

MONTANA 


State 
Journal-eS 
Marquette 


2,045,554  327,030 


Butte 
Standard- 
Post- mS 


Natianii 

24,84 


55,804 


78,904 

54,000 


21,785 

165,505 

7,600 


’.74j 

10234 


I2,4J| 


MISSISSIPPI 

Biloxi  and  Gulfport 

Herald-e  .  368,119 

Clarksdale 

Press  Register-e  214,680 

Greenville 
Delta  Demo- 
crat-Times-e  .  50,876 

Greenwood 
Common- 

wealth-e  ....  26,782 

Tupelo 

Journal-m  .  460,383 


57,C 

25,08 


31,12 


25,5SC 
42,  IS 


3.0lt 

17.114 


26.IU 

34.3# 

8,211 


16,786 

10,934 

17,220 


7,tl2 


8,941 

82.884 

88,898 

28.28S 


393,795 

92,053 


68,488 

68,488 

12,200 


24.800 

24.800 


4,000 


Journal-e  _ 

15,372 

9,000 

Grand  Island 

Muskegon 

Independent-e  . 

1 ,499,575 

29,18 

Chronicle  e  ... 

376,096 

136,133 

Hastings 

TrIbune-e  . 

676,270 

17,911 

70,672 

27,412 

Kearney 

Owosso 

Argus-Press-e  .. 

371,546 

S.ilt 

60,214 

16,848 

Lincoln 

Petoskey 

News- 

770,357 

770,357 

210,78 

210,78 

Journal  e  . 

16,000 

4,000 

Journal  &  Star-S 

302,883 

15,08 

Pontiac 

Nebraska  City 

854,834 

212,285 

News-Press-e  .. 

41,930 

7,Mf 

Port  Huron 

Norfolk 

Times  Herald  e 

427.644 

56  436 

News-e  . 

165,158 

27,454 

Times  Herald-S 

4,174 

2,000 

North  Platte 

Saginaw 

Telegraph 

23,940 

News-e  . 

581,810 

222,963 

Bulletin-e  ... 

215,278 

York 

News-Tlmes*-e  . 

37,492 

8,744 

Herald-Press-e  . 

127,064 

65,670 

•Color  available 

beg.  May 

1965 

MINNESOTA 

Albert  Lea 

Tribune-e&S  ...  163,148  34,290 

Brainerd 

Dispatch-e  ....  11,500  . 

Duluth 

News- 

Tribune-m  ...  317,888  130.275 

Herald-e  .  349.053  136,676 

News- 

Tribune-S  ...  130,625  62,095 

Fairmont 

Sentinel-e  .  230,216  103,600 

Faribault 

News-e  .  27,342  7,282 

Mankato 

Free  Press-e  523,224  24,002 

Owatonna 
People's 

Press-m&S  ...  26,348  5,000 

Red  Wing 
Republican 

Eagle-e  .  33,810  6,200 

Rochester 

Post-Bulletin-e  .  803.264  76,580 

EDITOR  SC  PU 


NEVADA 

Reno 

Nevada  State 
Journal-m  ...  290,507 

Gazette-e  .  518,105 

Nevada  State 
Journal-S  ...  205,926 


83,441 

73,485 


15,239 


NEW  HAMPSHIRE 

Keene 

Sentinel-e  .  80,052 

Lebanon 

Valley  News-e . 

Nashua 

Telegraph-e  ..  95,326 

Portsmouth 

Herald-e  .  113,540 


11,852 

25,270 

18,581 


NEW  JERSEY 

Asbury  Park 

Press-e  .  139,351 

Press-S  .  109,939 

New  Brunswick 
Home 

News-eS  .  268,879 


74,192 

2,315 


80.181 
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Local  National 


Local  National 


Natioa^ 

'  He* 

,  IO,23( 

12,9?! 

57.12 
25,0® 

31.12 
25, Sit 

«IK 


3,0lC  N 
I7,li( 


11.9% 

II.99J 


24,ltt 

3t,3» 

8,2ll 

7,912 


5,99i 

e2,BM 

8i.M 

2i,25S 

393,795 

92.053 

29.800 

29.800 


9.000 
11,980  I 


99,989 


29,155 

17,911 

5.il4 

2l0.7i5 

210,765 

15,055 

7,699 

27,956 

23.990 

8,769 

1965 

63.991 
73,965 

15,239 

8,020 

11,852 

25,270 

18,561 

79,192 

2,315 

80,001 

19M 


Passaic 

Herald- 

News-e  . 

122,231 

185,277 

Paterson 

Paterson  News- 
All  Day  .... 

66,783 

200,350 

Vineland 

Times  Journal-e 

136.220 

25,929 

NEW  MEXICO 

Artesla 

39  286 

Farmington 

TImes-eS  . 

Gallup 

Indepondent-e. . 

168,112 

15,050 

18,914 

1,100 

Las  Cruces 
Sun-News-e  ... 

71,981 

26,199 

Tucumcari 

News-e  . 

28,198 

NEW 

YORK 

Catsklll 

Mail-e  . 

11,760 

Corning 

Leader-e  . 

198,835 

86,177 

Hornell 

Tribune-e  . 

183,919 

32,932 

Hudson 

RegIster-Star-e 

72,912 

22,790 

Ithacs 

JournaNe  . 

201,390 

29,876 

Jamestown 

Post-Journal-e 

393,736 

57,900 

Kingston 

Freeman-e  .... 

291,704 

96,390 

Lockport 

Union-Sun  and 
Journal-e  ... 

169,690 

25,009 

New  York 

Daily  News 
Record  . 

289,125 

Home  Furnish¬ 
ings  Daily  .. 

270,000 

Women's  Wear 

Daily  . 

Oadensburg 
Journal-e  . 

24,500 

918,500 

12,500 

Oneida 

DIspatch-e  _ 

69,398 

19,552 

Oneonta 

Star-m  . 

79,162 

13,769 

Oswego _ 

Palladium- 
Tlmes-e  . 

28,238 

29,769 

Plattsburgh 

Press 

Republican-m 

153,972 

37,259 

Poughkeepsie 
Journal-e  .... 

119,278 

991,928 

Journal-S  . 

56,287 

1,000 

Rome 

Sentinel-e  . 

196.860 

62,319 

NORTH  CAROLINA 

B'jrlington 
Times-News*e  . 

193,326 

12,176 

Concord 

Tribune-eS  .... 

65,758 

12,210 

Goldsboro 

News-Argus-e  . . 

1 19,792 

7,000 

Greensboro 
News-m*  . 

572,915 

199,653 

Record -a  . 

572,619 

186,373 

News-S*  . 

• 

‘Sunday  linage  included  in  "morn¬ 
ing". 

Hickory 


Record-e  . 

High  Point 

9,179,156 

502,908 

Enterprise-eS  ., 
Jacksonville 

222,832 

93,512 

120,701 

3,095 

Kinston 

Free  Press-e  . . . 
New  Bern 

72,726 

7,308 

Sun-Journale. . 
Salisbury 

20,098 

30,602 

152,689 

57,820 

Sanford 

Herald-e 

Statesville 

27,300 

7,700 

Record  & 

Landmark-e.. 

Wilmington 

88,970 

39,959 

226,568 

113,289 

38,753 

Star-News-S  ... 
Wilson 

Daily  Times-e.. 

69,802 

132,720 

NORTH 

DAKOTA 

Bismarck 

Tribune-e  . 

Fargo 

391,739 

91,585 

Forum-meS  .... 
Grand  Forks 

761,726 

95,956 

Herald-eS  .... 
Mandan 

532,350 

95,952 

Local  National 

OHIO 

Alliance 


239,528 

Ashland 

Times-Gazette-e 

126,126 

16,808 

Bowling  Green 
Sentinel- 
Tribune-e  .... 

33,852 

2,100 

Bryan 

72,600 

Cambridge 

Jeffer$onian-e. . 

155,610 

17,738 

Canton 

Repository-e  . . 

739,760 

356,580 

Chillicothe 
Gazette-e  . 

2,908 

Coshocton 

Tribune-e  . 

51,581 

6,188 

Tribune-S  . 

55,785 

Defiance 

Crescent-News-e 

153,328 

Elyria 

Chronicle- 
Teleqram-e  . 

375,200 

92,129 

Findlay 

Republican- 
Courier-m  .... 

389,802 

10,729 

Fostoria 

Review  Times-e  . 

59,773 

7,992 

Fremont 

News- 

Messenger-e  . 

204,991 

12,250 

Kenton 

Times-e  . 

99,532 

9,198 

Lancaster 

Eagle  Gazette-e 

137,083 

12,212 

Mansfield 

News-Journal-e 

596,659 

79,168 

News-Journal-S 

35,839 

Marietta 

TImes-e  . 

150,906 

22,860 

Marion 

Star-e  . 

126,252 

35,560 

Martins  Ferry 
Times-Leader-e 

76,896 

13,970 

Medina 

Gazette  Leader 
Post-e  . 

29,080 

7,329 

Middletown 
Journal-eS  .... 

595,179 

59,526 

Napoleon 
Northwest- 
Slgnal-e  .... 

81,620 

19,000 

Newark 

Advocate-e  ... 

589,799 

29,559 

Niles 

TImes-e  . 

132,000 

5,900 

Norwalk 

Reflector-e  .... 

30,189 

980 

Portsmouth 

TImes-e  . 

219,081 

92,830 

Salem 

News-e  . 

85,139 

13,000 

Sandusky 

Register-e  _ 

86,936 

23,959 

Steubenville 
Herald-Star-e  . 

379,738 

50,799 

Van  Wert 
TImes-BulletIn-e 

39,931 

55,720 

Washington  Court 

douse 

Record-Herald-e 

69,098 

11,376 

Wilmington 

News-Journal-e 

39,673 

18,200 

Xenia 

Gazette-a  . 

71.988 

6,039 

Zanesville 

Times  Recorder-m  279.232 

59,198 

Times  Recorder-S 

56,939 

2,682 

OKLAHOMA 

Ada 

News-e  . 

25,823 

3,998 

News-S  . 

93,855 

980 

Bartlesville 

Examiner- 

Enterprise-e 

50,162 

17,099 

Examiner- 
Enterprise-S  . 

15,279 

Clinton 

News-e  . 

199,800 

32,158 

News-S  . 

69,800 

Enid 

News-m  . 

39,921 

11,501 

Eagle-e  . 

39,921 

11,501 

28,992 

McAlester 

New$-Capital-e 

93,919 

7,920 

Norman 

Transcirpt-e  ... 

150,010 

3,038 

Transcript-S  ... 

175,266 

980 

Seminole 

Producer-e  _ 

19,110 

Shawnee 
New$-Star-m  .. 

195,280 

1,960 

OREGON 

Albany 

Democrat- 
Herald-e  .... 

209,879 

8,181 

Ashland 

Tidings-e  . 

15,279 

15,988 

Bend 

Bulletin-e  . 

371.909 

19,810 

Coos  Bay-North  Bend 

Wortd-e  . 

701,526 

22,120 

Corvallis 

Gazette  TImes-e 

959,802 

32,585 

Eugene 

Register- 


Guard-eS  . 

Medford 

1.379,756 

196,986 

Mail  Tribune-e  . 

777,000 

91,963 

Mail  Tribune-S 
Pendleton 

123,172 

2,520 

East  Oregonlan-e 

213,052 

21,896 

PCNNSYLVANIA 

Allentown 

Call-m  . 

578,796 

211  680 

Chronicle-e  .... 

578,796 

208,790 

Catl-Chronicle-S 

Altoona 

329,892 

Mirror-e  . 

Beaver 

Beaver  County 

132,398 

151,628 

Times-e . 

Berwick 

179,536 

97,762 

Enterprise-e  ... 
Bloomsburg 

18,060 

9  990 

Pre$s-m  . 

Chambersburg 

59,166 

6,176 

Public  Opinion-e 
Columbia 

125,664 

21.320 

News-e  . 

DuBois 

19,269 

Courier-Express-e 

Easton 

7,308 

6  080 

Express-e  . 

Greensburg 

988,978 

111,070 

Tribune-me  .... 
Greenville 

233,576 

30,898 

Record-Argus-e 

Hanover 

38,909 

12,923 

Sun-e  . 

139,162 

27,876 

Huntingdon-Mount 

Union 

News-e  . 

Jeannette 

70,826 

9,158 

News-DIspatch-e 

Johnstown 

Tribune-Demo- 

29  036 

7,720 

crat-all  day  . . 
Lancaster 
Intelligencer 

201,859 

139.695 

Jourhal-m  ... 

1,069,297 

293,017 

New  Era-e . 

1.069,297 

293,017 

News-S  . 

Lansdale 

North  Penn 

232,123 

17,962 

Reporter-e  _ 

LevIUown-BristoI 

56,980 

5,632 

Bucks  County 
Courier  &  Bucks 

County  Times  e*  279,754  28  960 

•  Formerly  _  Levittown  TImes/BrIsfol 
Daily  Courier 
Lewlstown 


Sentinel-e  . 

Lock  Haven 

59,096 

5,009 

Express-e  . 

Milton 

5,292 

9,000 

Standard-e  .... 
New  Castle 

99  080 

News-e  . 

Norristown 

81,198 

39,578 

Times  Herald-e. 
Oil  City-Franklin 

929,728 

28,092 

Derrick-m  . 

182,099 

90,789 

News  Herald-e 
Potts  town 

173,683 

92,526 

Mercury-m  .... 
Scranton 

219,509 

38,236 

Tribune-m  . 

26.628 

22,392 

Scrantonian-S  .. 
Shamokin 

199,508 

News-Dispatch-e 

Sharon 

2,990 

6,172 

Herald-e  . 

279,972 

95,090 

Stroudsburg 

Pocono  Record  m  256.452 
Sunbury 

2,000 

Item-e . 

Uniontown 

Herald  & 

69,769 

23,968 

Standard-me 

Vandergrift 

63,350 

26,626 

News-CitIzen-e 

Washington 

10,272 

Observer-m  ... 

270  256 

29,659 

Reporter-e  .... 
Waynesburg 
Democrat 

270,256 

29,659 

Messenger-m 

Wilkes-Barre 

72.290 

Record-m  . 

56,767 

156,060 

Times-Leader 

Evening  News- 

e  119,959 

155,093 

Wilkes-Barre 

Independent-S  . 
Williamsport 

Grit  (City  Ed. 

76,160 

Only)-S  . 

York 

Gazette  and 

67,000 

Daily-m  . 

36,568 

13.076 

RHODE 

Newport 

ISLAND 

News-e  . 

79,018 

6,000 

Westerly 

Sun-e*  . 

22.836 

2  000 

*  ROP  Color  available  by  Aug.  23. 
1965 

Woonsocket 

Call-e  . 

218,007 

29,307 

Local  National 
SOUTH  CAROLINA 

Anderson 


Independent-m 

199,504 

90,768 

Dally  Mail-e  . . . 

239.920 

96,176 

Independent-S  . 
Columbia 

5.908 

State-m  . 

326,712 

215,963 

Record-e  . 

283,199 

228,789 

State-Record-S 

221.399 

99,080 

Florence 

News-m  . 

.  291,774 

32  069 

Greenville 

News-m  . 

601,299 

193,586 

Piedmont-e _ 

601.299 

193,586 

News-S  . 

120.000 

Sumter 

Item-e  . 

219,760 

9.816 

SOUTH 

DAKOTA 

Huron 

Plalnsman-e  ... 

199,194 

29,271 

Plainsman-S  ... 

208 

3,469 

Rapid  City 

Journal-eS  .... 

869,136 

54,612 

Sioux  Falls 

Argus- Leader-e 

485,371 

76,809 

Argus- Leader-S 

237,293 

20,508 

Watertown 

Public 

OpInion-e  ... 

,  205,060 

32,030 

TENNESSEE 


Chattanooga 
Times-m  . 

1,101,750 

150,790 

News- 

Free  Press-e.. 

1,313,216 

187,005 

TImes-S  . 

199,297 

51.693 

Cleveland 

6anner-e  . 

308,397 

9,000 

Jackson 

Sun-e  . 

252,112 

28,279 

Sun-S  . 

192,679 

Johnson  City 

Press- 

Chronlcle-meS 

951.612 

98,606 

Kingsport 

Times-News-me 

550,690 

90,829 

Oak  Ridge 

Oak  Ridger-e 

19,789 

ShelbyvIHe 

Times-Gazette-e 

861,119 

5,000 

TEXAS 

Abilene 


Reporter- 
News-m  . 

599,531 

57.253 

Reporter-News-e 

599,531 

57,253 

Reporter-News-S 

216,286  . 

Arlington 

News  Texan-e  .. 

•61,148 

e 

•11,359 

*  Figures  incomplet 

Athens 

Revlew-m  . 

18,000 

2,990 

Austin 

American-m  ... 

761,205 

171,573 

Statesman-e  ... 

761,205 

171,573 

American- 
State&man-S  • 

288.890 

3,709 

Beaumont 
Enterprise-m  .. 

353,358 

291,370 

Journal-e  . 

353,358 

291,370 

Enterprise-S  ... 

197,336 

5.918 

Cuero 

Record-e  . 

116,980 

23,890 

Denton 

Record- 
Chronicle-e*  . 

299,378 

Record- 
Chronlcle-S*  . 

197,372 

•  No  Nafl./Local 

breakdown 

avail- 

able. 

Freeport 

Brazosport 

Facts-e  . 

90,622 

7,852 

Brazosport 

Facts-S  . 

19.700 

Greenville 

Herald  Banner-mS  262.948 

10.066 

Kilgore 

N^ews  Herald-o 

15,036 

15,099 

News  Herald-S 

90,866 

9,709 

Killeen 

Heratd-e  . 

131,988 

19.768 

Marshall 

News  Messenger-e 

53,779 

21,719 

News  Messenger-S 

18,851 

Midland 

Reporter- 
Telegram-e  .. 

867,591 

100,702 

Reporter- 
Telegram-S  .. 

378,095 

2,380 

Orange 

Leader-e  . 

91,973 

59,912 

Leader-S  . 

93,106 

Palestine 

Herald  Press-e  . 

56,406 

5,068 

Herald  Press-S  . 

12,586 

Pam  pa 

News-eS  . 

123,903 

10,939 

Port  Arthur 

News-e  . 

282,696 

115,753 

News-S  . 

190,906 

28,787 

San  Angelo 
Standard  Times-m 

357,990 

59,509 

Standard  TImes-e 

357,990 

59,509 

Standard-Times-S 

107,688 

9,908 

127 


30,000 


,  Pioneer-m 
Minot 

News-e  .  908,569 


12,000 

92,919 
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1969 


A 


Local 

National 

Temple 

Te!egram-m  ... 

227,556 

41.118 

Teleqram-S  .... 

92,820 

Tejtai  City 

Sun-dS  . 

58.521 

12.652 

Waco 

News  Tribune-m 

412,972 

22,975 

Times  Herald-e 

412,972 

22  975 

Tribune  Herald-S 

153,622 

8.589 

UTAH 

Ogden 

Standard- 

Examlner-e  ..  443,300  2,843,162 

VERMONT 

Bennington 

Banner-e  .  52,948  9,140 

Burlington 

Free  Press-m  ..  229,198  120,534 


Local  National 

Ma  rinette 

Eagle-Star-e  ...  72,994  14,030 

Milwaukee 

Journat-e  .  2  372,407  . 

Journal  s  .  1,203,541  . 

Oshkosh 

Northwestern-e  228,544  24,332 

Racine 

Journa!-Times-e  685.650  58,002 

Bulletin-S  .  217,448  988 

Stevens  Point 

Jou'nat-e  .  40,992  8,512 

Watertown 

TImes  e  .  10,178  3,000 

Waukesha 

Freeman  e  .  135,342  8,980 

Wausau 

Record-Herald-e  381,945  38,488 

Wisconsin  Rapids 

Tribune-e  .  173,456  8,190 


VIRGINIA 

Charlottesville 


Progress*e  . 

Covington 

360,556 

9,968 

Virgmian-e  - 

Culpeper 

8,030 

2,000 

Star-Exponent-m 

Fredericksburg 

Free  Lance 

88,340 

7,000 

Star-e  . 

Harrisonburg 

324,954 

15,806 

News-Record-m 

Pulaski 

148.330 

14,308 

Southwest  Times*e 

18,102 

Southwest  limes-S 
Radford 

5,040 

News  Journal-e 
Staunton 

71,680 

Leader-e  . 

66,423 

7  020 

Leader-S  . 

Waynesboro 

32,263 

News-VirgInlan-e 

445,970 

3,210 

WASHINGTON 

Bellinaham 

Herald-e  . 

460,332 

13  825 

Herald-S  . 

Brementon 

92,066 

2,765 

Sun-e  . 

Centralia-Chehalls 

502,032 

15,360 

Chronlcle-e  ... 
Moses  Lake 
Columbia  Basin 

350,028 

24,656 

Herald-e  _ 

53,571 

1,753 

Mount  Vernon 
Skagit  Valley 

Herald-e  .  20,134  . 

Olympia 

Olympian-e  174,797  11,536 

Port  Angeles 

News  e  .  68,642  10,094 

Vancouver 


Columbian-e  .. 

2.168.782 

52.241 

Walla  Walla 

Union-Bullefln-m 

167,517 

3.640 

Union-Bulletin-e 

167,517 

3  6^0 

Union-Bulletin-S 

129.689 

Wenatchee 

World-eS  . 

764,771 

6.320 

Yakima 

Herald-m  . 

695,366 

74  218 

Republic-e  .... 

575,869 

74,218 

Herald-S  . 

183,008 

WEST  VIRGINIA 

Beckley 

PostHera!J-m 

302,680 

40.478 

Raleigh  Register- 

e  302,680 

40,478 

Register-S  . 

41.706 

Bluefteld 

Telegraph-m  .. 

564,573 

48  435 

Sunset  News- 

Observer-e  . . 

564,573 

48,435 

Telegraph-S  ... 

84.167 

13.012 

Charleston 

Gazette-m  _ 

289,343 

232,673 

Mail-e . 

313,717 

223,122 

Gazette-Maii-S 

120.640 

22.327 

Wheeling 

Intelllgencer-m 

251,244 

99.108 

NewsRegIster-e 

242,060 

99,108 

News-Regi$ter-S 

184,506 

8.664 

WISCONSIN 

Appleton 

Post-Crescent-eS  837,954  111,244 

Beloit 

News-e  .  734,960  30,030 

Fond  du  Lac 
Commonwealth 

Reporter-e  ..  87,340  27,800 

Kenosha 

News-e  .  45,998  . 

La  Crosse 

TrIbune-e  .  421,008  43,260 

Tribune  s  .  114,503  1,344 

Madison 
Wisconsin  State 

Journal-m  480  956  253,484 

Capital  Times-e  480,956  253,484 

Wisconsin  State 

Journal-S  ....  198,352  62,788 

Manitowoc  Wisconsin 
Herald  Times- 

Reporter-e  . .  62,454  9,254 
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WYOMING 

Casper 

Star  Tribune-meS  104,454  13,748 

Rawlins 

Times  m  .  120,000  10,000 

Sheridan 

Press-e  .  10,994  6,800 


ALBERTA 

Calgarv 

Herald-m  .  627,348  463,998 

Grande  Prairie 

Flerald-Trlbune-e  14,007  24,112 

Lethbridge 

Herald-e  .  94,083  94,464 

Medicine  Hat 

News-e  .  114,169  91,848 

C  d  ^ 

Advocate-m  . . .  62,883  55,055 


BRITISH  COLUMBIA 

Nelson 

News-m  .  21,420  36,754 

Prince  Rupert 

News-e  .  *59,192  *800 

*  ROP  Color  available  beg.  Nov.  15, 
1965. 

Trail 

Times-m  .  31.278  37,296 

Vancouver 

Province-m  _  394,879  474,280 

Vancouver 

Sun-e  .  753,931  478,514 


MANITOBA 

Brandon 

Sun-e  .  9,152  91,197 

Winnipeg 

Free  Press-e  ...  575,979  487  612 

Tribune-e  .  436,754  480,250 


NEW  FOUNDLAND 

Corner  Brook 

Western  Star-e  25,200  96.866 

St.  John's 

Telegram-e  _  331,618  154,478 


NOVA  SCOTIA 

New  Glasgow 

News  e  .  97.041  21,794 

Sydney 
Cape  B'^eton 

Post-e  .  801,811  228,282 


ONTARIO 

Brantford 


Expositor-e  _ 

Galt 

557,424 

159,488 

Reporter-e  . 

Guelph 

210,619 

67,614 

Mercury-e  . 

Kirkland  Lake 
Northern  Dally 

118,014 

164,748 

News-m  . 

Kitchener 

29,379 

94,782 

Record-e  . 

London 

578,949 

415,341 

Free  Press-me  . . 
Niagara  Falls 

714.282 

923,037 

Review-e  . 

North  Bay 

163,097 

66.598 

Nugget-e  . 

Orillia 

134,895 

160,905 

Packet  &  Times-m 
Ottawa 

48,615 

73,179 

Citizen  e  . 

302,120 

570,944 

Journal-e  . 

186,271 

556,864 

Le  Droit-e  . 

Owen  Sound 

114,988 

162,894 

Sun-Times-e  .... 
St.  Thomas 

13,727 

30,324 

Tlmes-Journal-e  . 
Sault  Ste.  Marie 

62,057 

83,929 

Sta  r-e  . 

Toronto 

161,305 

200.614 

Globe  &  Mall-m 

195,411 

435,972 

Star-e  . 

Windsor 

303,037 

587,003 

Star-e  . 

Woodstock 

654,576 

465,909 

SentinelRevIew-e 

8,779 

80,806 

Local  National 
QUEBEC 


Montreal 
Le  Petit 

Journal-S  ....  145,920  308,700 

Quebec 
Chronicle 

Telegraph.e  .  53.900  150.483 

Sherbrooke 

La  Tribune-e  ..  141,504  312,766 

Sherbrooke 

Record-e  .  5,850  177,508 

Trois-Rivierls 

Le  Nouvelleste-e  190,075  293,599 


141,504  312,766 


SASKATCHEWAN 

Saskatoon 

Star-Phoenix-e  . .  100,156  256,637 


Perfection 


Necessary 

In  Printing 


^’ork  For  I’erfeclion 


TV  Color  Lively 


Copley  Sales  f 
Forces  Drive 
For‘RainboV  “ 


La  Jolla,  Caui, 
Plans  to  make  this  “the  year 
of  the  rainbow”  for  Copley 
Newspapers  are  disclosed  here 
by  James  S.  Copley,  chairman 
of  the  company  publishing  u 
dailies  in  Illinois  and  Cali¬ 
fornia. 


Indianapolis 

Newspapers  must  strive  for 
perfection  in  turning  out  color 
work  because  technical  minded 
advertisers  are  aware  that  some 
papers  do  the  job  better  than 
others. 

For  this  reason,  Charles  B. 
Lord,  advertising  director  of  the 
Indianapolis  News  a7id  Star,  told 
nearly  1,000  production  men  at 
the  recent  Great  Lakes  News¬ 
paper  Mechanical  Conference  the 
advertisers  aware  of  better  color 
jobs  prefer  to  invest  their  money 
in  uniformly  better  color  pro¬ 
duction. 


In  launching  a  complete  news¬ 
paper  color  program,  new  sales 
arms  have  been  designated  and 
full  organizational  strength  has 
been  mustered  to  sell  Specta- 
Color  and  Hi-Fi  color  preprints, 
special  color  advertising  inserts 
and  ROP  color  advertising. 

Production  will  center  at  the 
new  plant  of  the  Monrovia 
(Calif.)  Dailp  News -Post, 
which  is  capable  of  producing 
SpectaColor  and  Hi-Fi  pi^ 
prints.  Operations  are  scheduled 
to  begin  April  15. 


Color  Cliiefs  Named 


What  is  needed,  Mr.  Lord  said, 
is  newspaper  standard  of  quality 
that  will  be  uniform  from  paper 
to  paper. 


Toward  immediate  develop¬ 
ment  of  the  new  color  potential, 
Mr.  Copley  formed  CopleyColor 
as  a  division  of  the  newspaper 
organization,  appointed  a  na¬ 
tional  newspaper  color  repre¬ 
sentative  and  gave  David  G. 
Holmes,  N-P  publisher,  ad¬ 
ditional  responsibilities  as  di¬ 
rector  of  all  preprint  produc¬ 
tion. 


This  standard  can  be  achieved, 
he  added,  if  newspapers  work  at 
perfecting  color.  Newspapers 
must  also  work  hard  to  obtain 
their  share  of  the  national  ad¬ 
vertising  market,  he  said. 

He  pointed  out,  concerning 
ROP  color,  that  the  defunct  In¬ 
dianapolis  Times,  although  it 
had  old  equipment,  did  an  excel¬ 
lent  color  reproduction  job  “al¬ 
most  as  good  as  the  News  and 
Star  because  they  knew  they 
were  in  trouble  and  were  trying 
hard.” 


He  said  the  News  and  Star 
mechanical  and  advertising  per¬ 
sonnel  consider  themselves  a 
team  continually  trying  to  im¬ 
prove  the  service  to  advertisers. 


Remarking  that  tv  color  is 
“coming  to  life  and  providing 
vital  competition”  to  newspa¬ 
pers,  Mr.  Lord  said  the  color 
fight  between  newspapers  and  tv 
has  become  a  real  problem, 
pointed  up  particularly  by  the 
large  number  of  orders  for  color 
tv  that  are  still  unfilled. 


David  J.  Duncan  has  been 
named  director  of  CopleyColor. 
He  was  publisher  of  the  Culver 
City  (Calif.)  Evening  Star- 
News  and  Venice  Evening  Vart- 
guard,  units  of  the  Copley  Los 
Angeles  Newspapers  group. 

Newspaper  Color  Unlimited, 
a  new  division  of  Nelson 
Roberts  &  Associates,  national 
representatives  of  the  Copley 
Newspapers,  has  been  selected 
to  sell  the  preprint  production 
of  the  Monrovia  plant  to  other 
newspapers. 

Thomas  C.  McGilRn,  formerly 
with  the  NRA  sales  staff  in 
Los  Angeles,  has  been  named 
sales  manager  for  Newspaper 
Color  Unlimited  and  also  for 
CopleyColor. 

CopleyColor  will  be  sold  only 
to  Copley  Newspapers.  NCU 
w'ill  make  S/C  and  Hi-Fi  in¬ 
serts  available  to  advertisers  on 
a  national  scale.  Headquarters 
will  be  at  609  S.  Grand  Ave., 
Los  Angeles,  in  the  same  build¬ 
ing  housing  NR&A. 

No  geographical  limits  have 
been  placed  on  the  rainbow  pro¬ 
ject’s  potential,  but  the  imme¬ 
diate  campaign,  will  center  on 
California,  Mr,  Copley  said. 
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Hi-Fi  and  SpeciaColor 

(Continued  from  page  22) 


PAGES  SPECTA- 
( Hi-Fi  and  COLOR 


State 

City 

Paper  SpectaColor) 

PAGES 

Jamaica 

Long  Island  Press 

3 

New  York 

*Herald-Tribune 

34 

34 

Journal- American 

7 

*News 

92 

90 

Post 

1 

♦Wrid-Teigm  &  Sun 

49 

48 

Rochester 

Dem-Chron/Times-Union 

1 1 

Syracuse 

*  H  era  Id  /  Post-Sta  nd 

17 

N  C 

Charlotte 

♦Observer/News 

10 

2 

Raleigh 

*News-Obs/Times 

12 

Ohio 

Akron 

’"Beacon-Journal 

14 

5 

Cincinnati 

■"Enquirer 

14 

10 

■"Post  &  Times  Star 

9 

5 

Cleveland 

Plain  Dealer 

13 

Press 

II 

Columbus 

*Dispatch/Citii-Jrnl 

57 

38 

Dayton 

■"News/Journal-Herald 

25 

8 

Toledo 

*Blade/Times 

27 

14 

Okie 

Oklahoma  City 

Oklahoman/Times 

18 

Tulsa 

■"Tribune/World 

16 

Ore 

Portland 

Journal 

4 

Oregonian 

13 

Pa 

Philadelphia 

"Bulletin 

31 

28 

■"Inquirer 

34 

29 

Pittsburgh 

Press/Post-Gazette 

14 

R  1 

Providence 

"Bulletin/Journal 

17 

II 

Tenn 

Knoxville 

Journ/News  Sentinel 

10 

Memphis 

"CommI  App/Prs  Seim 

14 

10 

Nashville 

■"Banner/Tenn’n 

48 

37 

Tex 

Dallas 

■"News 

12 

4 

■"Times-Herald 

15 

10 

Fort  Worth 

■"Star-Telegram 

25 

14 

Houston 

Chronicle 

II 

Post 

II 

Utah 

Salt  Lake  City 

■"Tribune/Des  News 

7 

Va 

Norfolk 

■"Virgn-Pilot/Ledg-Star 

20 

7 

Richmond 

■"News  Ldr/Times  Disp 

24 

8 

Wash 

Seattle 

Post-Intell 

2 

Times 

4 

Spokane 

Chron/Spokes-Review 

10 

Wis 

Milwaukee 

Journal 

18 

Sentinel 

2 

NEWSPAPER  SUMMARY  — B 

Hi-Fi  and  SpecfaColor  preprint  advertising  run  by  those  newspapers  not 
among  the  100  largest  in  the  United  States. 


PAGES  SPECTA- 
( Hi-Fi  and  COLOR 


State 

City 

Paper 

SpectaColor) 

PAGES 

Ala 

Anniston 

Star 

2 

1 

Gadsden 

Times 

1 

Montgomery 

Advertiser/JrnI 

4 

2 

Calif 

Eureka 

Standard /Times 

2 

Riverside 

Press/Enterprise 

31 

4 

Conn 

New  Haven 

JrnI  Cour/Reg 

30 

28 

Del 

Wilmington 

News/Journal 

18 

18 

Fla 

Fort  Myers 

News-Press 

3 

1 

Gainesville 

Sun 

4 

1 

Lakeland 

Ledger 

2 

1 

Miami  Beach 

Sun 

4 

3 

Sarasota 

Herald-Trib/Journal 

2 

Ga 

Augusta 

Chronicle/Herald 

10 

Macon 

News/Telegraph 

2 

Savannah 

News/Press 

4 

III 

Belvidere 

Republican 

1 

Bloomington 

Pantagraph 

1 

Canton 

Ledger 

1 

Danville 

Commercial  News 

8 

Elgin 

Courier-News 

1 

Freeport 

Journal-Standard 

3 

La  Salle 

News-Tribune 

1 

Peoria 

Journal-Star 

29 

II 

Rockford 

Star/Register-Repub 

25 

7 

Rock  Island 

Argus 

2 

Ind 

Waukegan 

News-Sun 

1 

1 

Evansville 

Courier/Press 

4 

Garry 

Post-Tribune 

10 

Hammond 

Times 

7 
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PAGES  SPECTA- 
( Hi-Fi  and  COLOR 


State 

City 

Paper 

SpectaColor) 

PAGES 

Iowa 

Kokomo 

Tribune 

1 

1 

Davenport 

Times-Democrat 

12 

Fort  Dodge 

Messenger  &  Chron 

1 

Waterloo 

Courier 

1 

Kans 

Emporia 

Gazette 

1 

1 

Hutchinson 

News 

4 

Lawrence 

Journal-World 

3 

1 

Ky 

Madisonville 

Messenger 

2 

Paducah 

Sun-Democrat 

7 

4 

La 

Lake  Charles 

American  Press 

1 

Me 

Bangor 

News 

3 

2 

Md 

Hagerstown 

Herald/Mail 

36 

30 

Mass 

Boston 

Chr  Sc  Monitor 

7 

3 

New  Bedford 

Standard-Times 

1 

1 

Pittsfield 

Berkshire  Eagle 

1 

1 

Mich 

Ann  Arbor 

News 

10 

1 

Battle  Creek 

Enquirer  &  News 

8 

1 

Bay  City 

Times 

14 

2 

Flint 

Journal 

20 

2 

Grand  Rapids 

Press 

17 

4 

Jackson 

Citizen-Patriot 

15 

2 

Kalamazoo 

Gazette 

14 

2 

Lansing 

State  Journal 

1 

Muskegon 

Chronicle 

8 

1 

Pontiac 

Press 

1 

1 

Port  Huron 

Times-Herald 

4 

Saginaw 

News 

17 

3 

Ypsilanti 

Press 

6 

1 

Miss 

Hattiesburg 

American 

2 

1 

Meridian 

Star 

1 

1 

N  J 

Camden 

Courier-Post 

1 

Jersey  City 

Journal 

1 

New  Brunswick 

Homo  News 

4 

1 

Plainfield 

Courier-News 

5 

Red  Bank 

Register 

2 

Trenton 

Times-Advor 

12 

10 

N  Y 

Albany 

Knick  Ns/Times  Union 

3 

1 

Corning 

Leader 

2 

Elmira 

Star  Gaz  &  Advert 

6 

1 

Mamaroneck 

Times 

2 

Mount  Vernon 

Argus 

2 

Newburgh-Beacon 

News 

2 

New  Rochelle 

Standard-Star 

2 

Nyack 

Journal/News 

3 

Clean 

Times-Herald 

1 

Ossining 

Citizen  Register 

2 

Peekskill 

Star 

2 

Port  Chester 

Item 

2 

Tarrytown 

News 

2 

White  Plains 

Reporter-Dispatch 

2 

Yonkers 

Herald-Statesman 

2 

Ohio 

Canton 

Repository 

1 

Chillicothe 

Gazette 

6 

Lancaster 

Eagle-Gazette 

1 

Lorain 

Journal 

1 

1 

Mansfield 

News-Journal 

6 

Marion 

Star 

13 

7 

Martins  Ferry 

Times-Leader 

13 

12 

Mount  Vernon 

News 

3 

Newark 

Advoc  &  Amer  Trib 

8 

6 

Portsmouth 

Times 

12 

10 

Steubenville 

Herald-Star 

17 

II 

Zanesville 

Times-Recorder 

2 

Pa 

Altoona 

Mirror 

1 

Chambersburg 

Public  Opinion 

2 

Tex 

Denison 

Herald 

1 

1 

Sherman 

Democrat 

1 

1 

Waco 

News-Trib/Times  Her 

2 

2 

Vt 

Burlington 

Free  Press 

2 

Va 

Newport  News 

Pross/Times-Herald 

5 

W  Va 

Huntington 

Advort/HId-Disp 

18 

Wheeling 

Intell/News  Reg 

25 

21 

Wis 

Appleton 

Post  Crescent 

5 

1 

Fond  du  Lac 

Comnwith  Reporter 

2 

1 

Janesville 

Gazette 

1 

Kenosha 

News 

4 

2 

Green  Bay 

Press  Gazette 

1 

La  Crosse 

Tribune 

3 

1 

Madison 

Cap-Times/State  JrnI 

32 

2 

Marshfield 

News-Herald 

6 

1 

Stevens  Point 

Journal 

5 

Wausau 

Record-Herald 

8 

1 

Wisconsin  Rapids 

Tribune 

6 
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Color  Preprint  Advertisers 

Hi-Fi  and  SpectaColor  preprint  advertising  by  Company  and  Brand  or 
Product  which  appeared  in  all  Daily  and  Sunday  newspapers  in  the  United 
States  for  the  period  indicated. 

*  Indicates  that  the  dealer's  name  (not  shown)  appeared  in  the  preprint 
advertising  in  addition  to  the  name  of  the  advertiser! s)  listed. 

PAGES  SPECTA- 
Hi-Fi  and  COLOR 
SpectaColor  PAGES 
BRAND  Jan.-Dee.  Jan.-Dee. 


Kroger  Co 


^Holiday  Treats 


COMPANY 

Alcoa  Building  Co 
Aldon  Rug  Mills 
All  Star  Dairies 
American  Cyanamid  Co 
American  Motors  Corp 
American  Stores  Co 
Ancient  Age  Dist  Co 
Armstrong  Cork  Co 

Bank  of  the  Commonwealth 
Better  Made 
Bigelow-Sanford  Carpet 
Bobbie  Brooks  Inc 
Borden  Co 
Brown  &  Williamson 
Tobacco  Corp 

Brown-Forman  Distillers  Corp 
Buckingham  Corp 
Burny  Bros 

Callaway  Mills  Inc 
Calvert  Distillers  Co 
Catalina  Inc 
Campbell  Soup  Co 
John  B  Canepa  Co 
Chase  Manhattan  Bank 
Chrysler  Corp 
Churchill  Downs 
Citizens  Fidelity  Bank  &  Trust 
Cluett  Peabody 
Coca-Cola  Co 
Colgate-Palmolive  Co 

Cudahy  Packing  Co 
Dewees 

Distillers  Corp— Seagrams 
Ltd 

Herman  Dressel 

Early  Times  Distillery 
Eastern  Airlines  Inc 
Peter  Eckrich  &  Sons  Inc 

Oscar  Ewing  Inc 

Falstaff  Brewing  Co 
Farmer  Peets 
Fieldcrest  Mills  Inc 

Finger  Contact  Supply 
First  National  Lincoln  Bank 
Fischer  Packing  Co 
Fleischmann  Distilling 
Ford  Motor  Co 
Four  Roses  Distilling  Co 
Frey 

Gallo  Vineyards 
Garelick  Bros  Farms  Inc 
General  Electric  Co 
General  Motors  Corp 
Georgia-Pacific  Co 
Golden  Guernsey  Dairy 

J  L  Hudson  Co 


Hudson  Pulp  &  Paper  Corp 
Hughes  Hatcher  Suffrin 

Johnnie  Walker  &  Sons  Ltd. 
Karastan  Rug  Mills 
Kaufman's  Dept.  Stores 
Jos  Kirschner  Co 
Klarier  of  KY  Inc 
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Alcoa  Siding 

10 

♦Aldon  Carpets 

3 

♦Milk  &  Egg  Nog 

37 

♦Melmac  Dinnerware 

2 

2 

Rambler 

2 

2 

♦Boots 

19 

Bourbon 

20 

20 

Epic  Floor  Wax 

81 

2 

Check  Folders 

1 

1 

Potato  Chips 

1 

1 

♦Acrilan  Carpet 

400 

♦Orion  Knits 

7 

7 

Cheese 

32 

32 

Kool  Cigarettes 

182 

182 

Old  Forester 

17 

17 

Cutty  Sark  Whiskey 

9 

9 

Frozen  Bakery  Goods 

4 

Towels 

1 

1 

Calvert  Whiskey 

7 

7 

♦Orion  Knits 

6 

6 

Red  Kettle  Soup 

6 

6 

Red  Cross  Spaghetti 

6 

6 

Institutional 

II 

II 

Newport  Auto 

1 

1 

Races 

2 

2 

"Sunny  Day"  Nest  Egg 

2 

2 

Arrow  Shirts 

101 

101 

Coke 

28 

22 

007  After  Shave  & 
Cologne 

97 

34 

♦Meats 

8 

♦Women's  Clothing 

1 

1 

100  Pipers  Whiskey 
Peaches  'N  Cream  Cake 

20 

19 

9 

9 

Kentucky  Bourbon 

12 

12 

Airlines 

79 

II 

(Luncheon  Meats 

Smoked  Sausage) 

193 

Sour  Cream  &  Whipping 
Cream — Egg  Nog 

2 

2 

Beer 

ISO 

Meats 

36 

9 

♦Bedspreads,  Blankets, 
Sheets  &  Towels 

1 

1 

Interior  Designs 

1 

Institutional 

2 

2 

Cold  Cuts 

6 

6 

Preferred  Whiskey 

8 

8 

1966 — Cars 

13 

13 

Whiskey 

25 

25 

Cold  Cuts 

39 

Continental  Wines 

174 

14 

Milk 

5 

Pink  Dawn  Elec.  Bulb 

2 

2 

1966 — Cars 

2 

2 

♦Wood  Paneling 

68 

Ice  Cream  &  Milk 

1 

♦Neva-Press  Sportshirt 
♦Reed  Barton  Silverplate 
♦Swank  Prod. 

♦Institutional 

13 

13 

Bathroom  Tissue  Prints 

10 

10 

♦Mens  Wear 

1 

1 

Red  Label  Whiskey 

1 

1 

♦Wool  Carpet 

IS 

IS 

♦Haggar  Slacks 

1 

1 

Frankfurts 

3 

Kentucky  Ham 

14 

12 

Jos  Lang  Furn.  Co 
Lay  Packing  Co 
La-Z-Boy  Chair  Co 
Lever  Bros.  Co 

Life  Magazine 
Louisville  Local  Co 
Luden's  Inc 

Maola  Milk  Co 
Mackie  Bros 

R  H  Macy  Co 
John  McKenzie  Packing  Co 
Melody  Lake  Developers 
Meredith  Publishing  Co 
Metro-Goldwyn-Mayer 
Milwaukee  Cheese  Co 
Minute  Maid  Corp 

National  Biscuit  Co 

National  Broadcasting  Co 
National  Distillers  & 
Chemical  Corp 
NeuhofF  Bros 
New  England  Merchant 
National  Bank 
Northern  Paper  Mills 

Old  Charter  Distillery  Co 
Outboard  Marine  Corp 
Ozite  Corp 

Paddington  Corp 
Pan  American  Airlines 
J  C  Penney  Co 
Pepperell  Mfg  Co 
Pepsi-Cola  Co 
Peschke 
Peter  Paul  Inc 
Pet  Milk  Co 
S  S  Pierce  Co 
Polaroid  Corp 
Procter  &  Gamble 
Province  of  Quebec 
Puritan  Fashions  Corp 

Quaker  Oats  Co 

Radio  Corp  of  America 
Rath  Packing  Co 
Reisz  Furn  of  New  Albany 
Republican  Committee 
j  Royal  Crown  Cola 
Max  Russer  Inc 

Scott  Paper  Co 
Sealtest  Farms 
Sealy  Inc 

Sears,  Roebuck  &  Co 
Shedd-Bartush  Foods  Inc 
Southern  New  England 
Telephone  Co 
Star-Kist  Foods  Inc 
J  P  Stevens  &  Co  Inc 
Stokely-Van  Camp  Inc 
Stroh  Brewery  Co 
Stylon  Corp 
Sun  Oil  Co 

Tampa  Electric  Co 
Tasty  Baking  Co 
Talyor  Smith  &  Taylor 
Toledo  Blade  Co 
Toni  Co 
"21"  Brands  Inc 

United  Airlines  Inc 
United  Artists 
United  Furniture  Co 
Volkswagen  of  America 

Westbury  Fashion  Inc 
Wool  Bureau 
Wrigley  Super  Markets 
Wunda  Wave  Carpet  Co 
Yardley  of  London  Inc 


♦Tenderay  Beef 
♦Turkey  &  Ham 

173 

I3V 

♦Furniture 

1 

17 

1 

Meats 

♦Reclining  Chairs 

270 

Breeze  Det  with  a 
Cannon  Towel 

60 

Institutional 

7 

7 

Christmas  Message 

1 

1 

♦Candy 

34 

Milk 

33 

Marco  Island  Home- 
sites-Villas 

♦Institutional 
Frankfurters 
Vacation  Sites 
Better  Homes  &  Gardens 
♦Dr  Zhivago 
Frozen  Food 

Snow  Crop  Orange  Juice 
Millbrook  Old  World 


9 
I 
I 

20  K 


Breads 

25 

Institutional 

3 

Sunny  Brook  Whiskey 

27 

Franks 

3 

Institutional 

5 

5 

Gala  Paper  Towels 

226 

Kentucky  Bourbon 

15 

15 

Lawn  Boy  Mowers 

3 

Outdoor  &  Indoor  Cpt 

6 

6 

J  &  B  Scotch  Whiskey 

1 

1 

Air  Travel 

7 

7 

♦Dresses 

4 

4 

♦Sheets  &  BIkts 

20 

Diet  &  Regular 

36 

2 

Wieners 

1 

1 

Candy 

29 

Dairy  Products 

2 

Whiskey 

4 

4 

Automatic- 100  Camera 

58 

58 

Safeguard  Soap 

48 

Illustrated  Guide 

II 

II 

♦Forever  Young  Dresses 

197 

17 

Instant  Oatmeal 

2 

2 

Whirlpool  App'l 

1 

1 

Delicatessen  Meats 

17 

3 

Spanish  Style  Furn. 

1 

1 

Campaign  (Local) 

2 

2 

Cola 

289 

1 

Meats 

15 

Scott  Tissue  Print 

89 

17 

Egg  Nog  &  Boiled  Custard 

16 

14 

♦Posturepedic  Mattress 

450 

36 

♦Sorrento  Furn 

14 

14 

Variety  Dressings 

1 

1 

Institutional 

3 

3 

Tuna  Fish 

3 

3 

♦Sheets  &  Towels 

28 

Fruit  &  Vegetables 

75 

Beer 

29 

21 

♦Ceramic  Tile 

13 

13 

Sunoco  Gasoline 

15 

15 

Electric  Dryer 

2 

2 

Tasty  Cake 

1 

♦Dinnerware 

33 

House  SpectaColor  Ad 

1 

1 

Casual  Hair  Color 

4 

4 

Ballantines  Scotch 

1 

1 

Jetarama  Theater 

2 

2 

♦Viv.‘  Maria 

1 

1 

♦Living  Room  Packages 

1 

1 

♦1966  Cars 

9 

9 

♦Women's  Dresses 

1 

1 

♦Botony  500  Men's  Suits 

18 

18 

♦Bone  China 

2 

2 

♦Acrilan  Carpet 

443 

4 

Toiletries 

21 

II 

TOTAL  4.988  1,179 
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Wm.  E.  Anderman, 
Ex-Hearst  Leader 

Detroit 

William  E.  Anderman,  74, 
publisher  of  the  Detroit  Times 
from  1934  until  he  retired  in 
1957,  three  years  before  the 
Hearst  newspaper  was  absorbed 
by  the  Detroit  News,  died  March 
19  in  Suburban  Grosse  Pointe 
Farms. 

Mr.  Anderman  also  was  a 
former  director  of  Hearst  news¬ 
papers  and  a  vicepresident  of 
Hearst  Consolidated  Publica¬ 
tions. 

He  was  born  in  Chicago  and 
started  as  a  carrier  for  the 
Chicago  Daily  News,  where  he 
went  into  advertising.  He  came 
to  Detroit  in  1921,  when  William 
Randolph  Hearst  bought  the 
Times  and  advanced  from  na¬ 
tional  advertising  manager  to 
advertising  director,  general 
manager  and  then  publisher. 

*  «  « 

Edward  F.  Gahan,  50,  Chesa¬ 
peake  &  Ohio  Railway  public 
relations  officer;  former  assist¬ 
ant  business  news  editor  of  the 
New  York  Times;  March  18. 

«  «  * 

Donald  C.  Wise,  61,  news¬ 
paper  circulation  promoter; 
March  14. 

*  *  « 

Gerald  R.  Clevenger,  42, 
business  manager  of  the  San 
Bruno  (Calif.)  Herald;  March 
15. 

*  *  « 

Harry  V.  Tait,  74,  Pacific 
Coast  sales  engineer  for  Mer- 
genthaler  Linotype  Co.  prior  to 
retirement  nine  years  ago; 
March  14. 

*  *  * 

William  H.  Burke,  41,  Lan¬ 
sing  (Mich.)  State  Journal  re¬ 
porter  at  the  Capitol  bureau; 
March  11. 

»  *  * 

Mrs.  Emily  H.  Jerome,  92, 
editor-owner  of  the  weekly 
BothweU  (Ont.)  Times  who  was 
in  newspaper  work  for  71  years; 
March  17. 

*  *  * 

PiiRRE  J.  Huss,  63,  United 
Nations  correspondent  for 
Hearst  Headline  Service;  for¬ 
eign  correspondent  for  the  In¬ 
ternational  News  Service  after 
attending  the  University  of 
Journalism;  March  22,  of  a 

heart  attack  at  the  UN. 

*  *  * 

G.  Milton  Kelly,  59,  an  As¬ 
sociated  Press  reporter  since 
1930,  assigned  to  the  U.  S. 

J  Senate  in  recent  years;  March 

22. 

*  *  * 

Theodore  Sheridan  Clark 
68,  president  of  the  Sheridan 
Division  of  Harris-Intertype 


Corp.;  great-grandson  of  the 
founder  of  the  company,  manu¬ 
facturer  of  bindery  equipment 
for  the  graphic  arts  industry; 
March  17. 

*  *  * 

Harry  W.  Wilson,  62,  sports- 
caster  for  New  York  and 
Florida  radio  stations;  March 
22. 

0  *  * 

Arthur  L.  Goodrich,  55, 
local  advertising  manager  of 
the  Dunkirk  (N.  Y.)  Observer; 
March  20. 

*  <•>  * 

C.  C.  Carlin  Jr.,  65,  presi¬ 
dent  of  the  Alexandria  (Va.) 
Gazette  Corporation  and  editor 
of  the  Gazette;  March  23. 

0  0  0 

Harry  Meyerson,  69,  presi¬ 
dent  of  Central  Rigging  and 
Contracting  (Corporation,  in¬ 
staller  of  newspaper  presses; 
March  22. 

• 

Buell  W.  Hudson 
Dies  Suddenly 

Woonsocket,  R.  I. 

Buell  W.  Hudson,  63,  editor 
and  publisher  of  the  Woonsocket 
Call,  suffered  a  fatal  heart  at¬ 
tack  while  at  work  in  his  office 
March  20. 

Mr.  Hudson  joined  the  Call  in 
1924  after  he  was  graduated 
from  Yale  University,  where  he 
was  elected  to  Phi  Beta  Kappa 
in  his  junior  year.  He  was  a  son 
of  the  late  Samuel  E.  Hudson, 
editor  and  publisher  of  the  Call 
from  1919  until  1941. 

Buell  Hudson  served  as  credit 
manager,  national  advertising 
manager  and  he  became  pub¬ 
lisher  at  the  death  of  his  father. 
He  succeeded  Charles  W.  Palmer 
as  editor  in  1956. 

Mr.  Hudson  had  been  a  mem¬ 
ber  of  the  Auditing  Committee 
of  the  Associated  Press  since 
1963  and  was  second  vicepresi¬ 
dent  of  the  AP  in  1948-51.  He 
was  a  director  of  the  Audit  Bu¬ 
reau  of  Circulations  (1940-46). 

Services  performed  by  the 
publisher  for  newspapers  in¬ 
cluded  the  presidency  of  the 
New  England  Daily  Newspaper 
Association  (1944-46),  presi¬ 
dency  and  secretaryship  of  the 
New  England  Newspaper  Ex¬ 
ecutives  Association.  He  had 
served  as  a  director  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association,  a  director  of 
the  Committee  on  Consumer  Re¬ 
lations  in  Advertising  (1944-49), 
a  member  of  the  Board  of  Gov¬ 
ernors  of  the  Bureau  of  Adver¬ 
tising,  ANPA,  and  chairman  of 
the  ANPA  committee  in  charge 
of  small  newspaper  sessions  in 
1943. 

The  publisher  was  a  trustee  of 
Woonsocket  Hospital  and  an 
officer  in  several  banks. 


Newsprint 
Price  Raise 
Down  to  $5 

An  announcement  this  week 
by  Abitibi  Paper  Company  Ltd. 
that  it  will  raise  the  price  of  its 
newsprint  by  $5  a  ton  on  May  16 
capp^  a  series  of  rollbacks  by 
other  companies  which  had 
posted  raises  of  from  $7  to  $10 
a  ton  on  April  1.  Abitibi  had 
said  earlier  its  price  would  be 
“competitive.” 

As  the  situation  now  stands, 
customers  receiving  supplies 
from  mills  that  normally  serve 
newspapers  east  of  the  Rockies 
will  pay  on  the  basis  of  a  New 
York  port  price  of  $139  a  ton. 
The  base  price  has  been  $134 
for  nine  years. 

Ck>mpanies  supplying  custo¬ 
mers  in  the  western  area  were 
standing  on  their  price  increase 
of  $10  a  ton  which  restores  the 
base  price  in  effect  before  a 
cut  was  made  in  November, 

1964. 

The  net  result  of  the  price  ad¬ 
justments  will  be  a  differential 
of  $5  a  ton  in  favor  of  paper 
from  British  Columbia  over 
paper  from  mills  in  the  eastern 
provinces  of  Canada  and  from 
those  in  the  United  States. 

International  Paper  Co., 
which  has  newsprint  mills  both 
in  Canada  and  U.  S.,  recalled  its 
$7  a  ton  raise  and  trimmed  to 
$5.  Bowater  Paper  Co.,  also  a 
manufacturer  with  large  pro¬ 
duction  in  Canada  and  the 
U.  S.,  substituted  a  $5  hike  for 
a  $10  one  and  moved  the  ef¬ 
fective  date  to  May  16. 

All  other  announcements 
have  settled  for  the  $5  raise  in 
the  East.  The  break  from  the 
$10  raise  came  originally  from 
Great  Northern  Paper  Co. 
whose  mills  are  within  the  U.  S. 

Both  production  and  con¬ 
sumption  of  newsprint  con¬ 
tinued  at  record  levels  in 
February.  The  North  American 
mills  reported  a  new  peak  of 
deliveries  for  the  month — 
800,348  tons,  a  17.7%  gain  over 
volume  a  year  ago.  Output  for 
two  months  ran  10%  greater 
than  in  January  -  February, 

1965. 

Newspapers  reported  they 
used  8%  more  newsprint  in 
February  than  in  the  corres¬ 
ponding  month  of  1965  and  in 
two  months  the  consumption  of 
1,023,150  tons  was  7.6%  greater 
than  a  year  ago. 

The  annual  report  of  Abitibi 
Paper  Co.,  Ltd.,  showed  net 
earnings  of  $16,763,000. 

Net  sales  of  $194,411,000 
were  5.2%  higher  than  1964  and 


a  new  record  for  the  Canadian 
producer  of  newsprint  and  a 
wide  range  of  pulp  and  paper 
products. 

Referring  to  newsprint,  Paul 
E.  Roberts,  president,  said: 
“Our  volume  was  affected  ad¬ 
versely  by  changes  in  the  sup¬ 
ply  pattern  in  the  most  west¬ 
erly  section  of  our  North 
American  market  area,  brought 
about  by  a  price  differential  in¬ 
troduced  late  in  1964  by  west 
coast  producers.” 

• 

Press  Club  Plans 
Salute  to  Sarnoff 

A  special  salute  will  be  given 
to  Brig.  General  David  Samoff 
at  the  27th  Annual  Awards 
Dinner  of  the  Overseas  Press 
Club  of  America  on  April  22  at 
the  Waldorf-Astoria  Hotel. 

Co-Chairman  Ben  G.  Wright 
and  Boyd  Lewis  announced  that 
General  Sarnoff  would  be 
honored  by  the  Club  in  recog¬ 
nition  of  his  unique  contribu¬ 
tions  to  the  advancement  of  elec¬ 
tronic  journalism. 

General  Samoff,  Chairman  of 
the  Board,  Radio  Corporation  of 
America,  celebrated  his  75th 
birthday  on  Feb.  27.  He  will 
celebrate  his  60th  anniversary 
of  service  in  the  field  of  com¬ 
munications  on  Sept.  30. 

More  than  1,000  Club  mem¬ 
bers  and  guests  are  expected  to 
attend  the  Annual  Dinner,  at 
which  the  1966  Overseas  Press 
Club  Awards  will  be  presented 
for  excellence  in  foreign  news 
coverage  in  13  media  categories. 

Proceeds  of  the  black-tie  din¬ 
ner  dance  will  be  for  the  benefit 
of  the  Overseas  Press  Club 
Foundation,  currently  eng^aged 
in  a  fund  drive  for  an  Edward 
R.  Murrow  Memorial  Library 
at  the  Club,  54  West  40th  Street. 
• 

Steadman  &  Bonafede 
Win  Gold  Typewriters 

The  New  York  Herald  Trib¬ 
une  team  of  Martin  J.  Steadman 
and  Dom  Bonafede  will  receive 
the  Schaefer  Gold  Tyepwriter 
award  for  their  1965  series, 
“Our  Sideline  Congressmen.” 

Another  winner  in  the  News¬ 
paper  Reporters’  Association 
competition  is  Barrett  McGurn 
of  the  Herald  Tribune  who  had 
a  beat  on  the  news  that  Pope 
Paul  was  coming  to  the  United 
Nations  last  fall.  This  won  the 
spot  news  prize. 

Other  winners  were  McCand- 
lish  Phillips,  Times,  for  his  dis¬ 
closure  of  a  Klan  leader  of 
Jewish  origin;  Charles  Grutzner, 
Times,  for  a  series  on  organized 
crime’s  inroads  into  business; 
and  Sally  Hammond,  Post,  for 
stories  about  great  artists. 
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Editorial  Writers 


Leii  Small  Directs  Newspaper  Interests 


Commit  5  Big  Sins 


Chapel  Hill,  N.  C. 

“Dullness  is  the  major  sin,” 
Sylvan  Meyer,  editor  of  the 
Gainesi'ille  (Ga.)  Times,  told 
editorial  writers  gathered  on  the 
University  of  North  Carolina 
campus  for  their  annual  con¬ 
ference  March  12. 

“An  inconclusive,  wandering, 
verbose  editorial  drives  readers 
to  tv  and  magazines,”  he  warned, 
“I  would  rather  reprint  a  bright 
editorial  from  elsewhere  than 
bore  my  readers  to  death.” 

The  “know-it-all”  or  “I  told 
you  so”  editorial,  along  with 
those  asking  questions  instead 
of  answering  them  and  those 
utilizing  the  “last  word”  privil¬ 
ege  were  listed  as  three  other 
sins. 

As  a  fifth  sin,  Mr.  Meyer 
named  the  reflective  editorial. 
“This  is  the  piece  written  from 
one  editorial  writer’s  reaction  to 
a  news  story,  with  no  new  back¬ 
ground,  no  new  information  and 
no  check  to  see  if  the  news  story 
was  accurate  in  the  first  place,” 
he  illustrated. 

Tar  Heel  editors  were  also 
advised  to  “get  the  hell  out  of 
the  office  and  go  where  the  action 


Under-Valued 


The  editorial  writer’s  poten¬ 
tial  power  to  shape  events  and 
his  contribution  to  the  paper 
are  often  under-valued,  he  con¬ 
tinued. 


“The  old  argument  that  the 
editorial  page  has  lost  its  influ¬ 
ence  holds  true  only  for  those 
papers  that  don’t  want  any  in¬ 
fluence  or  don’t  know  how  to 
exercise  it,”  he  said.  “A  news¬ 
paper  can  have  influence  if  it  is 
unafraid  of  controversy,  estab¬ 
lishes  a  reputation  for  acting 
in  the  public  interest  and 
chooses  its  fights  with  care.” 

“Editorials  ought  not  to  be 
overshadowed  by  columns  or 
features,”  he  said.  “If  a  news¬ 
paper  isn’t  ashamed  of  its 


opinions,  it  should  give  them  the 
prominence  befitting  the  con¬ 
science  of  the  community.” 


ltap!«  (Circulators 


James  A.  Clendinen,  editor  of 
the  Tampa  (Fla.)  Tribune,  said 
“there  is  no  substitute  for  per¬ 
sonal  inquiry  and  observation  to 
give  authority  to  an  editorial.” 

Today’s  editorial  writer  is 
under-informed,  over-burdened, 
under-valued  and  overly  modest, 
the  chairman  of  the  National 
Conference  of  Editorial  Writers 
observed. 

He  called  on  editors  to  aban¬ 
don  the  “glue  of  habit”  that 
sticks  them  to  desks  where  their 
reading  and  thinking  time  are 
continually  interrupted. 


Thomas  H.  Collins,  former 
executive  editor  of  the  Chicago 
Daily  News,  poked  fun  and 
directed  serious  criticism  at 
newspaper  circulation  depart¬ 
ments,  which,  he  said,  “have 
learned  nothing  since  the  inven¬ 
tion  of  the  wheel.” 

Addressing  the  N.  C.  News 
and  Feature  Writers  conference, 
Mr.  Collins,  who  writes  two  syn¬ 
dicated  columns,  “The  Golden 
Years”  and  “Senior  Forum,” 
called  “the  way  the  circulation 
department  has  been  able  to 
saddle  the  editorial  department 
with  the  blame  for  the  success 
of  tv  news”  an  “incredible  sell¬ 
ing  job.” 

Mr.  Collins  said  “The  Walter 
Cronkites  are  not — and  never 
have  been — the  competitors  of 
the  editorial  department.  They 
are  the  competitors  of  the  circu¬ 
lation  department  .  .  .  What  the 
circulation  department  is  sup¬ 
posed  to  do  and  what  the  Cron¬ 
kites  do,  is  precisely  the  same: 
deliver  the  news.” 

Because  the  circulation  de¬ 
partment  has  convinced  every¬ 
body  that  “You  can’t  deliver  a 
newspaper  while  a  newspaper 
is  still  news,”  the  papers  are  old 
before  the  readers  ever  see  them, 
Mr.  Collins  asserted. 

Bad  roads  used  to  be  blamed 
for  these  problems,  but  with  the 
advent  of  superhighways,  the 
circulation  department  now 
“tells  you  it  can’t  deliver  papers 
far  enough  and  fast  enough 
because  there’s  too  much  traffic.” 

As  one  suggestion  for  im- 
pj-ovement,  Mr.  Collins  men¬ 
tioned  the  facsimile  process  to 
run  off  a  newspaper  page  and 
transmit  it  by  wire  to  a  locale 
where  it  can  again  be  converted 
to  a  rotary  press. 


Adg  Photocomposed 
In  Houston  Chronicle 


Houston 

Some  advertising  copy  in  the 
Houston  Chronicle  is  now  being 
processed  through  the  Linofilm 
System  of  photocomposition.  The 
production  shop  has  two  key¬ 
board  units  and  a  photo  unit. 

Prior  to  announcing  the  “cold 
type”  composition  system,  the 
Chronicle’s  retail  advertising 
sales  force  attended  orientation 
sessions  at  Sam  Houston  State 
Teacher’s  College. 


LaPorte,  Ind. 

Len  H.  Small  has  become  pub¬ 
lisher  of  the  LaPorte  Herald 
Argus  and  president  of  the  pub¬ 
lishing  company.  He  succeeds  his 
brother,  Burrell  L.  Small,  in 
these  positions. 

The  brothers,  who  reside  at 
Kankakee,  Ill.  and  who  are  prin¬ 
cipal  officers  in  corporations 
operating  seven  broadcasting 
stations  and  three  newspapers, 
have  adjusted  management  re¬ 
sponsibilities  so  that  Len  Small 
can  devote  more  time  to  news¬ 
paper  publishing  and  his  brother 
to  broadcasting  operations.  The 
latter  also  is  publisher  of  the 


Kankakee  (Ill.)  Daily  Jourrul 
and  the  Ottawa  (Ill.)  Repul^ 
can-Times. 

Burrell  L.  Small  has  beconx 
executive  vicepresident  of  the 
LaPorte  Publishing  Company, 
the  owner  corporation  of  the 
Herald-Argus,  also  the  president 
of  Radio  Moline  Inc.,  the  oper¬ 
ating  corporation  for  stations 
WQUA  at  Moline,  Ill.  and  KIOA 
at  Des  Moines,  Iowa.  Other  sta¬ 
tions  in  the  organization,  which 
have  the  Mid  -America  group 
name,  are  WIRE,  Indianapolis' 
WIRL  AM  and  TV,  Peoria! 
WRRR,  Rockford,  and  WKAN, 
Kankakee. 


*Good  Chaps  in  U.S. 
Press,  ’  Says  Philip 


“He  has  been  a  lot  easier  to 
handle  than  some  film  stars. 
He’s  a  wonderfully  cooperative 
person  and  there  have  been  no 
real  problems  with  the  press  on 
this  trip.” 

These  were  the  words  of 
Henry  Rogers,  chairman  of  the 
New  York  and  Hollywood  public 
relations  firm  of  Rogers  & 
Cowan,  who  accompanied  Brit¬ 
ain’s  Prince  Philip  on  his  10,000- 
mile  11-day  tour  of  the  United 
States. 

Wearing  a  small  crown  in¬ 
signia  on  his  lapel  which  denoted 
him  a  member  of  the  Royal 
Household — “I’ve  gotta  give  it 
back  at  the  end  of  the  tour,”  he 
said  regretfully — Mr.  Rogers 
disclosed  that  he  and  Lt.  Col. 
V.  A.  J.  Heald,  one  of  the 
Prince’s  press  aides,  were  “de¬ 
lighted”  with  the  treatment 
Philip  had  received  from  the 
U.S.  press. 

However,  most  U.S.  reporters 
covering  the  Prince’s  fund¬ 
raising,  friend-making,  Britain- 
boosting  tour  seemed  to  be  of  the 
impression  that  he  didn’t  need 
any  help  in  projecting  himself. 

Philip,  who  in  England  never 
gets  the  kind  of  exposure  to  the 
press  that  he  received  here,  got 
on  well  with  American  reporters, 
w'hereas  in  Britain  he  has  a 
reputation  for  stormy  relation¬ 
ships  with  journalists. 

When  the  Prince  arrived  at 
Kennedy  Airport  on  March  17, 
one  question  nearly  threw  him. 
He  was  asked:  “How  long  do 
you  expect  the  Queen  to  Reign?” 
Neatly,  he  answered  with  a 
question:  “Do  you  mean  how 
long  do  I  think  she  will  live?” 

Many  reporters  thought  this 
question  to  be  ludicrous.  But 
there  were  those  present  that 
knew  not  so  long  ago  a  French 
magazine  had  suggested  that 
the  British  monarch  might  in  a 


few  years  step  down  from  the 
throne,  allowing  Prince  Charles 
to  accede. 

After  a  number  of  oth« 
mundane  questions,  there  was 
silence  and  the  Prince  smilingly 
noted:  “What!  No  more  ques¬ 
tions — I  must  have  talked  ’em 
dry.” 

At  the  Pierre  Hotel  photo  ses¬ 
sion — it  was  originally  sched¬ 
uled  as  a  press  conference— r^ 
porters  registered  disappoint¬ 
ment  that  Philip  would  not 
speak  with  them  about  his  meet¬ 
ing  with  Governor  Rockefeller. 

The  Governor,  incidentally, 
was  in  good  form.  He  told  cam¬ 
eramen  who  asked  him  to  move 
closer  to  the  Prince:  “What  do 
you  want  me  to  do — sit  in  his 
lap?”  And  as  they  left  for  the 
next  engagement,  the  GovemOT 
was  heard  to  ask  the  Prince, 
“What  do  you  think  of  our 
press?”  “They  seem  good 
chaps,”  said  Philip,  “but  some 
of  them  ask  incredible  ques¬ 
tions.” 


Top  O’  the  Morning 
(And  Head)  to  Philip 


Chicago 

Reporters  who  followed  Brit¬ 
ain’s  Prince  Philip  everywhere 
except  to  bed  during  his  breath¬ 
less  day-and-a-half  tour  of  Chi¬ 
cago  last  week  found  him  to  be 
a  paradox — one  moment  the  epi¬ 
tome  of  charm  and  the  next 
snapping  off  biting  remarks  con¬ 
cerning  the  reporters’  jobs. 

Only  when  he  was  leaving 
O’Hare  Airport  for  New  York 
did  he  display  something  more 
than  civility  towards  the  press. 
Turning  at  the  top  of  the  plane 
ramp,  he  called:  “Have  a  happy 
St.  Patrick’s  day.”  He  then 
bumped  his  head  entering  the 
plane. 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

NEWSPAPER  SERVICES 

Newspapers  Wanted 

Press  Engineers 

LOOKING  FOR  WEEKLY  SHOP  in 
Carolinas.  Write  Box  1637,  Editor  & 
Publisher. 

Newspai^r  Press  Installation 
MOVING— REP  AIRIN(J— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 

NEWSPAPER  SERVICES 

55-59  Fourth  Street 

Brooklyn.  N.  Y.  11231 

r*  •  • 

tl  te^olUD 

EQUIPMENT  MART 

ANNOUNCEMENTS 

ISeivspaper  Appraisers 


ANNOUNCEMENTS 

ISeivspapers  For  Sale 


appraisals  for  estate,  tax, 

partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kansas. 

Netrspaper  Brokers 

VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
899  W.  Bonita,  Claremont.  Calif.,  91712 

negotiators  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers.  P.  O.  Box  490  Gads¬ 
den.  Ala.,  35902.  Phone  546-3357. 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  new8i)aper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGH^JCY 
Box  189,  Mt.  Pleasant,  Mich.  48858 

WES’TERN  DAILIES.  WEEKLIES 
J.  A.  Snyder,  2234  E.  Romneya  Dr., 
Anaheim.  Calif.  (AC  714)  533-1361. 

~TONFIDENTIAL  INFORMA’OON 
Daily  Newspapers  Properties 
W.  H.  Glover  Co..  Ventura,  Calif.  93001 

’The  DIAL  Agency,  1503  Nazareth, 
Kalamazoo,  Mich.  Phone  349-7422 
"America’s  No.  1  Newspaper  Broker" 

A  GOOD  BROKER  saves  ‘hunting’ 
costs,  guides  on  maximum  tax  ad¬ 
vantages  and  counsels  toward  success¬ 
ful  operations.  Newspaper  Service  Com¬ 
pany,  Inc.,  P.O.  Dr.  12428,  Panama 
City,  Fla.  32401. 

Newspapers  For  Sale 

BILL  MA’TTHEW,  Newspaper  Broker, 
129  Buena  Vista  Dr.,  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
Phone:  AC  (813)  733-2966 

LARGE  FLORIDA  OFFSET  WEEKLY 
— New  press,  building;  over  10,000 
circulation;  ready  to  go  daily;  also 
full-time  radio  station.  A.  C.  Santo. 
840  Nottingham  Ave.,  Orlando,  Fla., 
32803. 

ZONE  3  WEE’KLY  and  offset  ptg. 
plant;  annual  gross  Sn.I.OOO.  Other 
small  weeklies.  P.  T.  Hines.  P.O.  Box 
3132,  Greensboro,  N.C.,  27402. 


$25,000  DOWN  is  all  you  need  (if  you 
are  resjionsible  and  qualified)  to  take 
over  a  growing  offset  weekly  group  in 
a  thriving  western  state.  Personal  rea¬ 
sons  cause  owner  to  sell  just  as  he’s 
ready  to  reap  dividends  from  develop¬ 
ment  and  re-investment  program. 
Group  grosses  over  $100,000  and  is  ripe 
for  further  expansion.  DEAN  SELL- 
EIRS.  Newspaper  Broker,  625  E.  Main 
St..  Mesa,  Ariz.,  83201. 

AREA  5  SEMI-WEEKLY.  Pays  pub¬ 
lisher  $20,000  in  dividends,  salary.  Half 
down,  balance  on  contract.  All  assets, 
building  include<l.  Larry  Towe  Agency, 
472  Fletcher  PI.,  Winter  Park,  Fla., 
32789. 

ISOLA’TED  COUN’n'  SEAT  WEEKLY 
in  Oregon.  Grosses  $100,000.  No  com¬ 
petition  of  any  kind.  This  is  the  kind 
of  weekly  most  i^eople  have  in  mind 
when  looking  for  a  property  of  this 
size.  Write  Harris  Ellsworth.  Licensefl 
Broker.  Box  309,  Roseburg,  Oregon 
97470. 

PROFITABLE  Connecticut  Weekly  and 
job  shop  grossing  over  $90,000.  No 
building.  Box  1627,  Editor  &  Publisher. 

1.  SOUTHEAST.  County  Seat  exclu¬ 
sive. 

Gross  $40,000.  Price  $25,000 
$11,000  down. 

2.  SOUTHWEST.  Exclusive  weekly. 
Publisher  has  other  business  inter¬ 
ests. 

Growing  area.  Price  $35,000. 
Excellent  terms. 

3.  CALIFORNIA.  Suburban  weekly 
group. 

Price  $45,000.  Excellent  terms. 

JACK  L.  STOLL  &  ASSOaATES 
6381  Hollywood  Blvd., 

Los  Angeles,  California.  90028. 

Periodical  Subscriptions 


FREE 

Write  for  sample  copy  QUOTE 
Magazine.  (Weekly),  Ideal 
for  editorial  writers,  public 
speakers.  26th  year.  By  mail 
only.  Indexed  semi-annually. 
Information,  quips,  anecdotes, 
jokes.  QUOTE,  Anderson,  S.C. 


lies. 5th ST. "BOX  1135 -PADUCAH  KY. 


FILLERS  WI’TH  AL’TBRNA’TE  HEADS 
Save  editorial  and  composing  costs.  | 
P.O.  Box  5451,  San  Francisco,  Cal.  94101  i 


Press  Engineers 


Newspai)cr  Presses  and  Conveyors 

’THE  EDWARDS  TRANSFER 
Co..  Inc. 

1100  Ross  Ave.  -  1315  Ashland  St. 
Dallas,  Texas  75202  Riverside  1-6363 

ERECTING  DISMANTLING 
’TRUCKING  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


PRESS  ENGINEERS 
Rotary  and  Offset  Installations 
Moving  -  Reconditioning  -  Repairs 
Guilmont  Printing  Industries  Ltd. 
911  Jeanne  Mance  St. 
Montreal  •  Canada  Tel:  504-861-1491 
SERVING  CANADA  SINCE  1901 


Composing  Room 


2  LLTILOWS,  Gas  or  Electric  Pot 
4  CABS,  w/mats  (Send  for  List) 

1  ELROD-E  Gas  Pot  Asst.  Molds 
VANDERCOOK  325  Proof  Press  25x27 
VANDERCOOK  320  Proof  Press  20x27 
VANDERCOOK  317  Proof  Press  16x27 
HOE  Flat  Page  Router 
LINOTYPES,  Models  5-8  and  31 
APEX  PTG.  MACHINERY  CO..  INC. 
210  Elizabeth  St..  N.Y.,  N.Y.  10012 
(212)  966-0070 

MONTOTYPE  STRIPCASTER,  ser. 
#8983.  Good  shape,  variety  of  molds. 
H.  R.  Williamson,  Machinist.  Chat¬ 
tanooga  Times,  Composing  Room. 

ELEKTRON  LINOTYPE,  only  3  years 
old,  #70390,  with  Linomatic  ’Tape  Sys¬ 
tem.  Going  offset.  Sacrifice  for  $15,500. 
You  save  nearly  $7,000.  The  Toppenish 
Review.  P.O.  Box  511,  Toppenish, 
Washington  98948. 

COMET  #1357,  gas  pot.  TTS  with  mat 
detector :  Comet  #1053,  electric  pot. 
’TTS  equipped.  BoUi  Comets  have  In¬ 
tertype  9-pt.  Imperial  No.  IC  (T)  with 
bold.  Morrison  Slug  Stripper  SS  924, 
30  steel  turtles,  Fairchild  perforator. 
Call  Bob  Groves.  (AC  502)  827-5666. 
Gleaner  -  Journal,  Henderson,  Ky., 
42420. 

JUSTOWRITERS,  12  and  9-pt.  Galvin 
completely  equipped,  practically  new — 
$1000  below  list  price.  Delta  Printing, 
2320  Airline  Highway,  Kenner,  La. 
70062. 

Illllllllllllllllllllllllllllilllllllilllllll^^ 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address- 


-Zip  Code 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


Classification. 


Q  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  Times  Till  Forbidden 

Mail  to: 

EDITOR  t  PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10022 
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Equipment  Mart 


BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Composing  Room 


Presses  &  Machinery 


THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles — $84.60  to  $97.50,  fob  Hkin. 
Write  for  literature.  L.  &  B.  SALES 
COMPANY,  111-113  W.  Market  St., 
Elkin,  North  Carolina,  28621. 

Ph.  (AC  919)  835-1513 


MODEL  26  LINOTYPE  MIXER,  ser. 
54,000.  Electric  Pot,  AC  motor.  Tip-top 
condition.  Real  buy!  EPCO,  31-28 
Queens  Blvd.,  L.I.C.,  N.  Y. 

Tel.  (212)  937-1166. 


Perforator  Tape 


LOWEST  PRICE  and  best  quality 
perforator  tapes  in  USA.  $.31  per  roll 
for  y  and  $.95  for  14" — all  widths 
%  fob  Cincinnati,  Ohio.  Cartons  only. 
Order  now  from : 

PORTAGE  NEWSPAPER  SUPPLY 
44  E  ExchanKe  St.,  Akron,  Ohio  44308 


40-PAGE 
HOE  SIMPLEX 


Photoengraving  Equipment 


CAN  YOU  TOP  THIS?  Photo-Lathe 
Engrravinic  machine,  40  pet.  of  $3,750 
cost  paid  for;  A-1  condition;  token 
earnest  money  and  take  over  lease- 
purchase  (extra  equipment  included). 
The  Triansle  Pointer,  Chapel  Hill, 
North  Carolina.  (AC  919)  942-4691. 


5  units 
2294"  cut-off 
2  AC  drives 

Adjustable  voltage  control 
Pony  Autoplate 
Sta-Hi  “master"  scorcher 
Sta-Hi  "junior"  scorcher 
Original  owner  is  replacing  press. 
Available  late  summer  1966. 

Contact : 

Charles  DeRose 
Daily  Hampshire  (xazette 
Northampton,  Massachusetts  01060 


FAIRCHILD  CADETT,  factory  recon¬ 
ditioned  two  years  ago,  $2,500.  El 
Defensor  Chieftain,  Socorro,  New  Mex¬ 
ico  87801. 


FAIRCHILD  SCAN-A-GRAVER,  CWet 
Model,  $1,600;  Goss  Comet  8-page 
press,  $2,000.  Reason  for  selling:  ^ing 
offset  I  Both  in  excellent  condition ; 
under  coaii>any  service  contracts.  Con¬ 
tact  John  Brewer,  Grandville  Star, 
Grandville,  Michigan  49418. 


Presses  &  Machinery 


DUPLEX  FOLDER 

Tubular,  Model  2/1 


GOSS  FOLDER 

Headliner,  23^"  cut-off 


HOE  PAPER  ROLL  STANDS 


DUPLEX  TUBULAR 

Model  2/1 

4-Page  Printing  Section 


JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.Y..  N.Y.  10017 


DUPLEX  TUBULARS 
16-page,  2  to  1  model,  with  complete 
stereo  equipment.  Available  now. 
24-page,  2  to  1  model,  with  balloon 
former  and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
1966. 

16-page,  Unitubular  No.  724  with  color 
hump  and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
1966. 

LOYAL  S.  DIXON  00.  INC. 
"Newspaper  Equipment  Dealers" 
11426  Penrose  St.,  Sun  Valley,  Calif. 


16— CLINE  REELS  AND  PASTERS 
for  40"  dia.  rolls  including:  Main 
spider  arm  shaft  with  two  three-poei- 
tion  spider  arms;  reel  rotation  and 
margin  control  motors  and  mecha¬ 
nisms  ;  tension  and  control  pcuiel ; 
drum  switch  and  governor,  or  floating 
roller;  torque  motor  which  controls 
web  tension ;  web  cutter;  and  tail 
measuring  relay.  These  are  complete 
reels  except  for  "Y"  columns.  Contact:  ; 
Purchiuing  Agent.  Courier-Journal  & 
Louisville  Times.  Louisville,  Kentucky 
40202. 


2  WOOD  PRESSES 


22%” 

its — Single 


Each  Press  consists  of  6  Units — Single 
2  to  1  Folder — 1  with  Balloon  Former 
— C-H  Conveyor — Reels,  Tensions  and 
Wood  Autopasters — DC  Group  Drive 
with  Motor  Generator — Sheet  Severing 
Devices — Dynamic  Braking — Available 
mid-May  1966. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St. ,  N.Y.  17.  N.Y.  OX  7-4590 


6or8  UNITHOE— 223/4” 

3  extra  Color  Cylinders — 6  Reverses — 
Duo  Ink  Rails — Reels  A  Pasters — Dou¬ 
ble  Folder — Balloon  Former — C-H  Con¬ 
veyor— TrMkage  and  Turntables — AC 
Group  Drivee— Located  New  Orleans — 
Available  early  1967. 

BEN  SHULMAN  ASSOCIATES 


FOR  SALE  AT  SACRIFICE 
16-Page  2  to  1  Duplex  Tubular  Press, 
good  serial  number;  with  all  stereo, 
mat  roller,  and  late  model  Sta-Hi 
Master  Former.  Available  immediately. 
Contact: 

W.  C.  Douglass 

FAIRCHILD  GRAPHIC  EQUIPMENT 
3120  Maple  Drive,  N.  E. 
Atlanta,  Georgia  30305 


Presses  &  Machinery 


12-UNIT 

HOE  COLOR  CONVERTIBLE 
1951  -  1955 


Made  up  as  two  6-unit  presses,  each 
with  extra  color  cylinder — 3  reverses — 
double  folder  —  balloon  former  —  C-H 
conveyor  —  AC  unit  type  drive  —  Web 
break  detectors — Web  severing  devices 
— reels  and  pasters — trackage  and  turn¬ 
tables. 


1956  HOE  COLOR  14 
CONVERTIBLE  UNITS 
&  Arch  Type — Super  Pro¬ 
duction  22V4"  Cutoff— 

120°  Stagger 


TW’O  VANDERCOOK  325GH  Proof  tVill  divide 

Presses,  No.’s.  11823  and  12075;  form  - 

BEN  SHULMAN  ASSOCIATES 

MaryW  fi20L“''^*'^  60  E.  42  St..  N.Y.  17.  N.Y.  OX  7-4590 


60  E.  42  St..  N.Y.  17.  N.Y.  OX  7-4590 


HARRIS  LSB.  L’TG,  and  WEB  22.  17 
X  22  presses.  Excellent  shape  and  run¬ 
ning.  Priced  right.  Advertiser,  Iowa 
Falls.  Iowa  50126.  Phone  (AC  515) 
648-4204. 


24  PP.  SCO’TT  PRESS,  double  color 
deck,  has  run  many  four  color  circulars 
and  newspapers;  built-in  quarterfolder; 
perfect  running  condition.  Sacriflee  for 
quick  action.  Former  plant  of  E.  St. 
Louis  Press.  21  N.  Main,  E.  St.  Louis, 
III.  Phone  618-271-1480. 


ALL  MODELS 

Linotypes — ^Intertypes — Ludlows 
PRINTCRAFT  REPRESENTA’nVES 
136  Church  Street,  N.  Y.,  N.  Y.  10007 


2  HOE  REB3L,S.  TENSIONS  AND  PASTERS 
Columnar  mounted  with  Ck>lumns 
off  of  HOE  COLOR  CX>NVER'nBLE 
PRESS  No.  2916 — (1940)— AC  Motors 
BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  .V.Y.  10017  OX  7-4590 


PRESSES 

AVAILABLE  SEPTEMBER  1964 

•  7  COLOR  Cylinders 

•  Superimposed  Reels  —  Ten¬ 
sions  —  Pasters 

.  AC  220  wits,  60  cycle,  3 
phase  group  drive 

•  All  Roller  Bearing  High  Speed 
Presses 

offered  as: 

3  Unit  Press  with  single  fold¬ 
er,  color  cylinder,  reels, 
tensions  and  pasters,  group 
drive 

48  Pages  Standard — 96  Pages 
Tabloid 


4  Unit  Press  with  double  fold¬ 
er,  two  color  cylinders, 
reels,  tensions  and  pasters 
64  Pages  Standard — 128  Pages 
Tabloid 


GOSS  Suburban  (offset)  two  and  four 
units,  &  94  page  folder 
GOSS  24/P  Straightline.  22%"  cutoff 
DUPLEX  Tubular.  16  page  standard 
DUPLEX  Tubular,  24  page  standard 
GOSS  Cox-O-’Type,  8  page  standard 
DUPLEX  Model  A,  8  page  standsud 
DUPLEX  Model  E.  8  page  standard 
Newspaper  Presses  — 

Offset  or  Letterpress 
Stereotype  Equipmera 
WE  BUY  AND  SELL 
GRAPHIC  ARTS  EQUIPMENT 

Ability  Ptg.  Equipment  Co.,  Inc. 

725  S.  Dearborn,  Chicago,  III.  60605 
Phone;  (AC  312)  427-7366 


6  Unit  Press  with  double  fold¬ 
er,  two  color  cylinders, 
reels,  tensions  and  pasters 
96  Pages  Standard — 192  Pages 
Tabloid 


Located — Denver,  Colorado 
Plant  of  Rocky  Mountain  News 

Owned  and  Offered 
Exclusively  By: 
INLAND  NEWSPAPER 
MACHINERY  CORP. 
1720  Cherry  Street 
Kansas  City,  Missouri,  64108 
AC  816  HA  1-5364 


Call  or  Write  for  Details 


4  UNIT  HOE— 22-3/4" 


3  Arch  Units  1938 — 1  Color  Convertible 
1949-^  Reverses — 2  AC  Drives — 2  End 
Roll  Stimds  with  Power  Hoists. 


Available  August  1966 


BEN  SHULMAN  ASSOCIATES 


60  E.  42  St..  N.Y.  17,  N.Y.  OX  7-4590 


HOE  PANCOAST  ROTARY  PRESS. 
3  decks,  end-fed  reel  stands,  4  plates 
wide,  with  singie  foider,  23-A"  cut-off, 
%  plates.  Blanket  cylinders  have  been 
ground  to  take  soft  packing.  Geared  to 
run  over  20,000  copies  per  hour.  New 
cylinder  bearings.  100  HP,  220V,  3 
Ph.,  AC  motor.  Box  1519,  Editor  & 
Publisher. 


ONE  VANGUARD  31"  Web  Offset 
Press  with  two  perfecting  units,  folder, 
roll  stands  and  electrical  equipment. 
Original  cost  new  1961  $42,120.  Will 
take  $15,000  cash.  Located  in  'Tucson, 
Arixona.  General  Ellectric  Credit  Corp., 
211  E.  43rd  St.,  New  York,  N.Y.  10017. 

Tel.  (AC  212)  Mo  1-2310 


GOSS  COX-O-’TYPE  8-page  Flatbed. 
Excellent  condition.  Constant  first- 
prise  winner  in  press  work  in  V.P.A. 
<3all  (AC  703)  SUnset  7-1200.  The 
Eastern  Shore  News,  Inc.,  Onancock, 
Virginia  23417. 


Stereotype  Equipment  For  Sale 


HAMMOND,  Model  BF-10  Ben  Frank¬ 
lin  Trim-O-Saw  with  carbide-tipped 
saw  blade;  single  phase,  110/220  volt 
motor;  bought  new  April  1962 ;  cost 
now  $735.  Sale  price — our  floor  $400. 
Publications.  Inc.,  823  N.  Stuart  St., 
Arlington,  Virginia  22203. 


FROM  WALL  S’TREET  JOURNAL 
3  Steelproof  readers  desks  $85.  ea. 

2  Stereo  saw  trimmers,  $125.  ea. 

1  Radial  Arm  router/jig,  $235. 

(Prices  crated  and  Ic^ed) 

’TYPE  &  PRESS  of  Illinois.  Inc. 
3312  N.  Ravenswood,  Chicago,  III.  60657 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


BEN  SHULMAN  ASSOCIATE  I 

60  E.  42  St..  N.Y.,  N.Y.  10017  OXl^g,  I  You 

evet 


(COMPTROLLER,  able  to  taks 
business  manager’s  duties,  for  sdi. 
established,  top  medium-sized  dailj  a 
Zone  2.  Must  take  over  general  ledn. 
and  full  supervision  of  newspaiwt  a- 
counting  office.  Ebccellent  salary  f* 
right  man.  Reply  with  complete  a 
8um6  and  salary  requirements  to  iL 
1624,  ^itor  &  Publisher. 


GIIvL  FIvIDAY  •  .  •  FIGHOE  8€ni6gf 
humor.  Very  fierce.  $800  month.  Aas 
tant  to  slapstick  academician.  Uiu. 
tached.  Unemployed.  Age  25-40.  Aut*. 
mobile  essential.  MUST  type  70  w.p.a 
when  required.  It  definitely  says  70.  Xg 
shorthand.  Work  in  horse-trail  countq 
near  Washington,  D.  C.  No  wallfloevi. 
None.  No  nine-to-fivers  or  captha 
of  convention.  None.  Constant  contia 
with  the  Congress,  business,  labor,  tk 
press,  and  the  professors.  No  security, 
much  adventure.  No  hungry  marchm 
None.  This  is  an  Unequaled  CIppoe 
tunity  Job.  No  miserable  personalitia 
None.  Write  Elconomic  Inequities,  ’Ik 
Plains,  Virginia  22171.  Better,  call  701. 
253-5376  your  expense.  Job  starti  a 
once.  No  dilettantes.  No  apron  ttriv 
worriers.  No  rote  thinkers.  None.  Tell 
your  friends,  if  you  have  any.  Yea 
Virginia,  this  is  for  real. 


PDBLISHER-EDIIOB 


for  newspaper  of  15,000  circu¬ 
lation  in  growing  Northeast 
community.  Prefer  married  man 
who  will  integrate  and  partici¬ 
pate  in  community  activities. 
Salary  commensurate  with  el¬ 
ecting  demands  of  position. 
Liberal  fringe  benefits.  Send 
complete  information  in  first 
application.  Replies  confiden¬ 
tial. 


Box  1642 

Editor  &  Publisher 


Circulation 


ART  DIRECTOR — Ago  25  to  45,  expe¬ 
rienced  in  publication  layout  and  il¬ 
lustration.  Ability  to  direct  free  lim 
artists  important.  Ebccellent  grrowtb  op- 
sx>rtunity  with  a  Midwest  magsiiM 
publisher  in  city  of  500,000 — Zone  i. 
Salary  commensurate  with  experience. 
Send  complete  resumd  to  Box  15M. 
Editor  &  Publisher. 


ARTIST — Experienced  or  bright  befis- 
ner.  Retouch,  layout ;  cartooning  e 
roto,  a  plus.  Daily.  Zone  2.  Box  15ti. 
Elditor  &  Publisher. 


aR(3ULA’nON  MANAGER  needed  (« 
15,000  daily  in  Chart  Area  2.  Must  h 
willing  to  work  with  boys,  route  men: 
be  able  to  re-organize  departmeat 
Send  resumA  and  salary  requiremeats 
to  Box  1492,  Eklitor  &  Publisher. 


CIRCULA’nON  MANAGER.  Monroe 
(Wis.)  Evening  Timea — 6,200  daily- 
Good  opportunity  with  newspaper 
group.  Write:  A.  V.  Lund,  Shaw  Newe 
papers,  Dixon,  Illinois  61021. 
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Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Circulation 


circulation  Division  Managrcr  for 
Urge  suburban  daily.  Southern  Cali¬ 
fornia  area.  Good  salary,  incentive, 
fringes.  Phil  Turner,  Citizen-News, 
1645  No.  Wilcox,  Hollywood,  Califor¬ 
nia,  9U028. 

marketing  manager 

Young  circulation  man  to  take  over 
the  marketing  of  the  morning  and 
evening  papers.  Will  handle  sales  and 
promotion  campaigns.  Both  newspapers 
published  by  same  company,  but  are 
competitive  in  circulation  and  in  news. 
Successful  applicants  will  have  collie 
training  as  well  as  broad  circulation 
experience.  Send  complete  resumd  with 
salary  requirements  to. 

Personnel  Manager 
the  CHARLOTTE  OBSERVER 
THE  CHARLOTTE  NEWS 
Charlotte,  North  Carolina  28201 


STATE  C.M.  Real  opportunity  if  you 
can  sell,  supervise,  grow.  Retirement — 
all  other  benefits — ^plus  incentive  cash, 
salary.  Box  1582,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  na¬ 
tional  telephone  sales  and  supplies. 
$150.00  to  start.  Good  opportunity.  Box 
730,  Hot  Springs.  Ark.,  71902. 


Classified  Advertising 


SALESMAN — EJxperienced  in  classified 
and  classified-display  copy  for  50,000 
circulation  Metropolitan  Area  daily  in 
Chart  Area  2.  Must  have  lay-out  know¬ 
how  and  ability.  Top  salary  and  com¬ 
pany  benefits.  Excellent  opportunity 
for  salesman  on  smaller  paper  to  move 
i^ead.  Write  Box  1494,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED,  WORKING  Classified 
Advertising  Manager  for  award-win¬ 
ning  Northern  Calif,  daily.  Salary  plus 
incentive.  Box  1628,  Editor  &  Pub¬ 
lisher. 


Display  Advertising 


AD  MAN.  overall  management  experi¬ 
ence  including  editorial.  Large  weekly 
or  small  daily  experience  preferred. 
Advertising,  ^itorial,  general  man¬ 
ager  type.  Small  paper  chain.  Salary 
and  percentage  of  gross,  fringes,  plus 
futurel  Write  in  absolute  confidence 
Box  1545,  Editor  &  Publisher. 


ADVERITISING  MAN  to  lead  depart¬ 
ment  ...  a  top-notch  opi>ortunity  for 
a  "live-wire”  salesman  to  move  up. 
Should  have  good  training  and  ^ 
heavy  on  sales  efforts.  Write  or  tele¬ 
phone:  Gen.  Mgr.,  Public  Chyinion, 
McClure  Newspapers,  Chambersburg, 
Pa.  Tel:  717-264-6161. 


ADVERTISING  MANAGER,  salesmen- 
second  men.  Phil  Turner,  Citizen-News, 
1545  N.  Wilcox,  Hollywot^,  Calif., 
90028. 


CALIFORNIA’S  fasteet-growing  daily 
in  Bay  Area  needs  competent  display 
ad  salesman.  Pine  climate,  living,  cul¬ 
tural  and  recreational  facilities,  col¬ 
leges.  Good  salary  and  bonus.  Write 
or  'phone:  Dick  Holst,  Times,  P.O. 
Box  937,  Walnut  Creek,  California. 


MAN  OR  WOMAN  for  general  ad¬ 
vertising,  with  emphasis  on  special 
promotions  state-wide.  Box  1660,  Mi- 
tor  &  Publisher. 


^VERTTSING  SPACE  SALESMAN— 

Aggressive  newspaper  representative 
firm  seeks  young  salesman  with  news¬ 
paper  or  advertising  experience  for  DCD(’’^DTCDC 

Chicago  office  and  some  travel  in  mid-  l\Crt.>l\  I  Cl\0 

western  states.  Salary  and  expenses.  f'OPY  RFAnFR^ 

^d  resume  in  confidence  to  Box  1618,  ,  ,.  .  ^  -T  ui  , 

Editor  A  l^blisher  Immediate  openings  available  for  quali- 

^ [ _  fied  reporters  and  copy  readers.  Seven 

'  day  morning  newspaper  in  Reeky 

ADVbktiSING  salesman  —  Excel-  Mountain  area.  Excellent  living  condi- 
Isnt  opportunity  for  young,  enthusiastic  tions  with  no  commuting.  Permanent 
salesman.  Due  to  increased  business  we  employment  with  good  prospects  for 
luw  have  opening  on  prize-winning,  advancement.  Give  full  details  of  work 
modem  daily  newspaper  in  clean,  at-  experience  and  educational  background 
tra^ve  city  of  7,500  near  Fort  Wayne,  in  first  letter  to  Box  1400,  Editor  & 
Indiana.  Good  pay  and  benefits.  Wire  Publisher.  This  is  an  excellent  oppor- 
qualifications  to:  James  Barbieri,  Bus.  tunity  for  young  people  working  on 
Mgr.,  News-Banner,  Bluffton,  Ind  ,  small  newspapers  to  move  up  to  a 
1*714.  metropolitan  challenge. 
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Display  Advertising 


ADVERTISING  SALESMAN  for  Cen¬ 
tral  New  Hampshire  weekly.  Excellent 
opportunity.  Write  Box  1615,  Mitor  & 
Publisher, 


AGGREISSIVE  Display  Advertising 
Salesman  for  award-winning  Northern 
Calif,  afternoon  daily.  Resume  to  Rose¬ 
ville  Press-Tribune,  P.O.  Box  350, 
Roseville,  Calif.,  95678. 


ALBANY  (N.Y.)  WEEKLY  doubling 
ad  power.  Seek  creative  initiative.  Con¬ 
sidering  ’66  grads,  male  or  female.  'Top 
pay — unlimited  future.  Box  1626,  Edi¬ 
tor  &  Publisher. 

EXCITING  FUTURE  for  man  who 
doesn't  want  to  get  trapped  up  a  blind 
alley  career.  One  of  the  nation’s  best 
known  Midwestern  weekly  publishers 
wants  “good  right  arm  assistant’’  for 
news  and  advertising.  Integrity  as  im¬ 
portant  as  ability.  If  high  salary  and 
short  hours  your  only  goal,  save  post¬ 
age.  If  not  afraid  of  responsibility  and 
looking  for  right  reward  for  future — 
with  security — this  is  your  opportunity! 
Write  fully.  All  replies  held  in  strictest 
confidence.  Box  1600,  Mitor  &  Pub¬ 
lisher. 

FLORIDA  GULF  COAST  DAILY  in 
growing,  progressive  community  seeks 
experienced  retail  salesman.  New  plant, 
offices  and  full  color  press.  Salary,  plus 
realistic  incentive  retirement  program, 
group  insurance,  other  fringes.  Send 
detailed  resume  to  R.  P.  Richardson, 
Jr.,  The  Bradenton  Herald,  Bradenton, 
Florida,  33503. 

NATIONAL  ADVERTISING  salesman 
for  Southeast  representative  firm  to 
operate  one-man  branch  office.  Salary, 
expenses,  car  allowance,  health  insur¬ 
ance,  vacation.  If  you’re  young,  with 
not  too  much  exi>erience,  we’ll  train 
you  at  headquarters.  Box  1620,  Editor 
&  Publisher. 

OPPORTUNITY  UNLIMITED  for  ag¬ 
gressive,  alert,  non-clock-watching 
salesman,  22  to  43,  for  senior  sales¬ 
man’s  position — 12,000  circulation — 
Chart  Area  5  daily.  Good  salary,  in¬ 
centive,  fringes  for  producer.  Excellent 
chance  to  advance  (how  high  is  up?). 
Write  Box  1625.  liditor  &  Publisher. 
Tell  all.  Our  folks  know  of  this  ad. 

TOP  SALESMAN  for  14M  6-day  p.m. 
daily  in  rich  San  Joaquin  Valley  city 
near  Yosemite.  Salary  plus  liberal  in¬ 
centive  plan  for  experienced,  capable 
man  who  can  handle  key  accounts  and 
is  willing  to  accept  responsibility  with 
advancement.  Write  full  particulars  to 
Gene  Lofton.  Merced  Sun-Star,  Merced, 
Calif.,  95341. 

UNUSUAL  OPPORTUNITY  for  dis¬ 
play-ad  builder  in  rich  Great  Lakes 
community,  with  approximately  60M 
ABC  weeklies,  plus  additional  75M  ex¬ 
tra  saturation  coverage.  Salary  and 
percentage  sharing  for  eflTective  lead¬ 
ership  and  accomplishment  $10M  to 
$35M  yearly  expanding.  Desire  sales 
policies  similar  Chicago  Tribune  or  Los 
Angeles  Times.  Exceptional  living  ad¬ 
vantages.  Require  full  resume  detailing 
accomplishments  and  capabilities.  Con¬ 
fidential.  Box  1595,  Editor  &  Pub¬ 
lisher. 


LOCAL  NEWS  EDITOR  WANTED 
immediately.  Excellent  salary.  Contact : 
S.  D.  Lubin,  WVOS,  Liberty,  N.Y. 
(AC  914)  292-5533. 


Editorial 


IMMEDIATE  OPPORTUNITY  —  Ex¬ 
perienced  man  to  take  over  manage¬ 
ment  editorial/advertising  on  weekiy 
newspaper  in  attractive  upstate  N.Y. 
college  town.  Salary,  profit-sharing. 
Box  68,  Fayetteville,  N.Y.  13066. 


OUR  TOWN  IS  BOOMING!  We  have 
growing  pains!  News  editor  needed 
now!  New  position,  second  in  command 
of  news  operation  on  quality,  com¬ 
petitive  daily.  Starts  at  $120.  Zone  6. 
Reply  to  Box  1430,  Editor  &  Publisher. 

REPORTER  for  16.000  p.m.  new^a- 
per  in  Zone  3.  Progressive  industrial 
community.  Should  have  some  experi¬ 
ence.  but  will  consider  recent  college 
graduate  for  job  as  County  government 
reporter.  Box  1434,  Editor  &  Publisher. 

EDITOR  for  rapidly-expanding  chain 
of  offset  weeklies,  Zone  5.  Experience 
in  feature  development,  attractive  lay¬ 
out,  staff  management,  and  investiga¬ 
tive  reporting  desired.  Knowledge  of 
both  big-city  and  small-town  govern¬ 
ment  an  asset.  Plenty  of  opportunity 
with  growing  parent  company.  Box 
1502,  Editor  &  Publisher. 

MANAGING  EDITOR  for  progressive 
8.000  afternoon  daily  located  in  Pa¬ 
cific  Northwest.  Job  requires  hard 
work,  long  hours,  administrative  and 
supervisory  ability.  Must  have  news¬ 
paper  background,  creative  writing 
ability,  flair  for  photography.  TTie  man 
we  seek  is  interested  in  opportunity  to 
succeed  in  a  difficult  and  challenging 
job  with  a  good  future,  and  in  living 
in  a  pleasant  community  in  center  cf 
superb  outdoor  recreation  area.  Write 
full  details  to  Box  1493,  Elditor  &  Pub¬ 
lisher. 


COPY  DESK 

The  Modesto  Bee 
Modesto,  Calif. 

Immediate  opening  for  copy  desk  man. 
Must  have  several  years  experience  on 
daily  newspaper  desk.  Excellent  working 
conditions,  employee  benefits.  Apply  in 
person  or  send  detailed  resumi  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
21st  &  "O”  Streets 
Sacramento,  California  95804 

DESKMAN-REPORTER  for  wide¬ 
awake  morning  daily  in  progressive 
mountain  city.  Two,  three  years  ex¬ 
perience  preferred.  Young  staff,  few 
sacred  cows.  Send  samples :  Fritz  Wirt, 
night  editor,  Kingsport,  Tenn.  Times- 
News. 

EXPERIENCED  REH*ORTER  for  gen¬ 
eral  assignments  on  6-day  afternoon 
newspaper  in  Virginia.  Ck>od  pay— 
short  hours — and  pleasant  working  con¬ 
ditions.  Box  1534,  Editor  &  Publisher. 


EXPERIENCED  REPORTER,  five-day 
week,  excellent  salary  and  working 
conditions.  All  fringe  benefits.  Guild. 
Send  resume  to  Managing  Editor,  Paw¬ 
tucket  Times.  P.O.  Box  307,  Paw¬ 
tucket,  R.  I.  02862. 

EXPERIENCED  YOUNG  MAN  who 
wants  to  grow  with  two  weekly  prize¬ 
winning  Northern  Illinois  newspapers. 
City  editor’s  position  now  open.  Ex¬ 
cellent  group  health  plan  and  profit- 
sharing  programs.  Call  or  send  re¬ 
sume  to  Tilton  Publications.  Rochelle, 
III.,  61068. 

FLORIDA  A.M.  DAILY.  West  Coast, 
wants  2  reporters  with  2-3  years’  ex¬ 
perience.  Send  all  details,  salary  ex¬ 
pected  in  first  letter.  Box  1533,  Eklitor 
&  Publisher. 

GESTERAL  ASSIGNMENT  REPORTER 
wanted.  Over  22,000  circulation,  daily 
and  Sunday,  Southeastern  Washington 
State,  growing  region.  Prefer  two  or 
three  years’  experience.  Salary  open  as 
per  experience  and  ability.  Give  de¬ 
tails  and  references.  All  replies  con¬ 
fidential.  Write,  don’t  phone.  Don  Pug- 
netti,  Tri-Clty  Herald,  Paseo,  Wash¬ 
ington,  99801. 


REPORTER,  college  educated  —  with 
some  experience  —  for  Southern  New 
England  P.M.  daily.  Company  pro¬ 
vides  life  insurance.  Blue  Cross-Phy¬ 
sician  Service,  pension,  profit-sharing. 
Salary  open.  Box  1548,  ^itor  &  Pub¬ 
lisher. 

REPORTER  for  courthouse  and  gen¬ 
eral  news  assignment.  Write  giving 
past  experience  to  Thomas  E.  West, 
Morris  Daily  Herald,  Morris,  Ill., 
604 30. 

$10,000  A  YEAR 

Seasoned  copy  readers  wanted  by  one 
of  the  biggest  and  liveliest  morning 
newspapers  in  the  U.S.  Excellent 
working  conditions,  and  swift  advance¬ 
ment  if  you  know  your  stuff.  No  no¬ 
vices,  please.  Box  1550,  Editor  &  Pub¬ 
lisher. 

EDITOR  for  good  solid  morning  daily 
in  northeastern  Pennsylvania.  Goorl 
imsition.  benefits,  modem  off-set  plant. 
Top  Editorial  position  in  four  years 
for  right  man.  Contact  David  M. 
'Turner,  The  Daily  Review,  Towanda, 
Pa.  18848. 

EDITOR-WRITER :  Outstanding  oppor¬ 
tunity  for  young  man,  25-35,  with 
leading  publication  in  life  insurance 
business.  Assistant  editorship  position 
includes  editorial  and  reportorial  du¬ 
ties.  with  modest  amount  of  travel. 
Steady  progress  assured.  Financial 
background  helpful  but  not  necessary. 
Writing  ability  a  must.  Reply  in  con¬ 
fidence  to  Box  1554,  Editor  &  Pub¬ 
lisher. 

EXECUTIVE  EDITOR— Male  or  fe¬ 
male,  age  30  to  45.  with  good  experi¬ 
ence  in  organizing  material,  editing, 
rewrite  and  proof  reading.  Work  with 
free  lance  writers.  Excellent  oppor¬ 
tunity  with  a  growing  magazine  pub¬ 
lisher  in  Midwestern  city  of  600.000 — 
Zone  5.  Salary  open.  Send  full  resume 
to  Box  1358,  Editor  &  Publisher. 

REPORTERS 

DESKMEN 

Draft  has  created  openings  for 
key  reporting  and  desk  jobs  on 
The  Middletown  (N.Y.)  Times 
Herald-Record  —  an  outstanding 
32,500  (and  fast  growing)  offset 
daily  70-miIes  from  N.Y.C.  If 
you  have  a  minimum  of  one 
year  experience — camera  ability 
or  i>otential — a  car,  and  a  desire 
to  become  part  of  an  aggressive, 
prize-winning  community  news¬ 
paper,  send  resume  and  inter¬ 
view  availability  to: 

A.  N.  Romm, 

40  Mulberry  Street 
Middletown,  New  York  10940 


EDITORIAL  WRITER— 50,000  subur¬ 
ban  daily  in  Zone  2.  Position  opening 
this  summer.  Must  write  well-re¬ 
searched  comment  on  local  issues  on 
a  daily  basis  and  handle  editorial  page 
make-up.  Attractive  salary  and  fringes. 
Send  complete  resume  to  Box  1578, 
Editor  &  Publisher. 

INVESTIGATE  SMALL-TOWN 
JOURNAUSM 

Prize-winning  offset  daily  needs  young 
city  editor  who  can  move  up  rapidly 
to  managing  editor.  Top  pay,  benefits. 
Must  be  eager  to  play  active  role  in 
community  in  lake  region  of  northern 
Indiana.  Write:  George  Witwer,  News- 
Sun,  Kendallville.  Indiana  46766. 

MANAGING  EDITOR 
50,009  wide-awake  a.m.  daily  seeking 
M.  E.  for  Zone  4  opening.  Must  be 
experienced,  ambitious,  have  higher 
managerial  potential.  Send  details  in 
confidence  to  Box  1586,  Editor  &  Pub¬ 
lisher. 

NEWS  REPORTER  who  can  handle 
camera  wanted  by  coastal  daily  located 
in  Pacific  Northwest  for  city,  police, 
college  beat.  Good  i>ay.  fringe  benefits. 
Write  or  'phone:  Managing  Editor, 
’The  World,  Coos  Bay,  Oreg.,  97420. 


HELP  ANTED 


HELP  GR  ANTED 


HELP  Vk  ANTED 


Editorial 


HELP  WANTED 


EXPERIENCED,  young  managing  edi¬ 
tor  wanted  immediately  for  old,  pros- 
j>erouB  beef  cattle  magazine.  Must 
know  layout,  copy,  editing  and  some 
advertising.  Will  have  complete  <Aarge 
of  magazine  and  double  as  publisher’s 
assistant.  Light  travel.  Submit  age. 
salary,  availability,  complete  resume 
and  samples  with  first  letter  to  THE 
SHORTHORN  WORLD,  16  S.  Locust 
St.,  Aurora,  Illinois,  60506. 

NEWS  DIRECTOR  for  men's  college. 
Must  be  college  graduate,  experienced 
newsman;  some  sports  work  involvtxl. 
Salary:  ^,000  plus  for  right  man,  plus 
fringes,  ^nd  complete  resume,  salary 
needs,  availability  to:  Public  Relations, 
Union  College,  1  Union  Ave.,  Schenec¬ 
tady,  N.V.  12308. 

REIADY  TO  MOVE  UP? 

I’ve  lost  my  city  editor;  his  assistant 
moves  up.  Can  you  replace  the  latter? 
You’ll  need  two  or  three  years  of  re¬ 
porting  experience  and  the  ability  and 
desire  to  work  inside.  Staff  and  public 
contact  important ;  desk  experience  is 
not.  Afternoon  daily.  New  York  City 
area.  Box  1587,  EJditor  &  Publisher. 

REJPORTEJR  —  General  assignments, 
features.  Should  know  city  government. 
Afternoon  daily  in  central  Connecticut. 
Two  to  three  years'  experience.  Good 
working  conditions  and  benefits.  Apply 
by  letter  to  S.  H.  Wendover.  Eklitor. 
The  Meriden  Journal.  Give  full  experi¬ 
ence  and  education.  Samples  will  be 
returned. 

SELF-STARTING  YOUNG  REPORTEiR 
needed  to  staff  1-man  bureau  in  thriv¬ 
ing  neighboring  city.  Will  cover  all 
phases — police,  city  council,  board  of 
supervisors,  features.  Great  opportunity 
for  right  man.  Write,  giving  full  de¬ 
tails,  to  Robert  E.  Rhodes.  Janesville 
Gazette,  Janesville,  Wis.,  53546. 

TIME  TO  ADVANCE?  CkxkI  opening 
for  young,  experiencetl,  ambitious 
sports  writer  with  enthusiasm,  ability, 
know-how.  Box  1575,  Editor  &  Pub- 
I  isher. 

WANTEI>— SPORTS  EDITOR  with  zip 
and  go.  Midwest  group.  Good  quarters 
and  fringe  benefits.  Write;  A.  V. 
Lund,  Gen.  Mgr.,  Shaw  Newspapers, 
Dixon.  Ill..  61021. 

AGGRESSIVE,  PROFEISSIONAL  news¬ 
man  for  top  rewrite  slot  on  67,000 
afternoon  and  Sunday  near  Chicago. 
Top  challenge,  benefits,  pay.  Stimulat¬ 
ing,  creative  leadership.  Box  1610,  E<li- 
tor  &  Publisher. 


ASSISTANT  TELEGRAPH  EDITOR 
Exi>anding  25,000  PM  daily  needs  wire 
desk  assistant  as  copy  editor,  for  page 
layout  and  to  swing  into  telegraph  job 
two  days  a  week.  Lively  paper  in 
strong  news  town,  with  emphasis  on 
quality  heads  and  imaginative  makeup. 
$110  to  start.  Chart  Area  4.  Box  1630, 
Eklitor  ft  Publisher. 


COMBINE  JOB  AND  VACATION 
FIRE  ISLAND  NEWS 
Managing  Editor,  summer  (5,'16-9/2> 
weekly,  tabloid,  offset,  16-20  pages. 
Wide  area  of  creative  discretion.  Op¬ 
portunity  to  create  paper  uniquely  edi¬ 
tor’s  product.  Job  available  for  mate. 
Reply  winter  address:  40  Washington 
St..  Elast  Orange,  N.J..  07017. 


DEISK  EDITOR — Morning  newspaper  in 
Central  Virginia  metropolitan  area 
wants  desk  man  to  handle  wire,  make¬ 
up  ;  must  be  sharp  on  heads,  makeup  ; 
some  handling  of  sports  desk.  Eive-day, 
40-hour  week.  David  W.  Wright.  Man¬ 
aging  Editor,  The  News,  Lynchburg, 
Va.  24604. 


EDITOR — 10.000,  six-day  evening  Ohio 
county  seat  newspaper.  Complete 
charge  12-man  staff  and  editorial  pol¬ 
icy.  Salary  $10,000  plus.  Reply  Box 
1641,  Editor  &  Publisher. 

EJDITOR- WRITER :  Excellent  oppor¬ 
tunity  for  young  man  or  woman.  2.5-35. 
to  move  into  editor’s  position  in  short 
time  on  weekly  offset  newspaper.  Must 
have  some  experience.  Have  a  photog¬ 
rapher,  but  ability  to  use  camera  help¬ 
ful.  Must  be  able  to  take  full  respon¬ 
sibility  for  news  and  some  sports.  Send 
full  details  and  salary  requirements  to: 
John  P.  Spooner.  East  Aurora  Adver¬ 
tiser.  Box  5,  East  Aurora,  N.Y.  14052. 


EDITOR.  BUSINESS  M.\GAZINE 
Assistant  editor  wanted  for  leading 
national  business  magazine  in  St. 
Louis.  Position,  which  is  with  multi¬ 
magazine  publisher,  will  lead  quickly 
to  managing  eilitorship  for  right  man. 
Must  have  soliil  etliting  experience. 
Good  working  conditions  and  fringe 
lienefits.  This  is  a  perm.anent,  long- 
range  job  opiKirtunity.  Send  complete 
resume  and  siilary  requirements  to 
Wesley  H.  Clark.  Commerce  Publishing 
Comimny.  408  Olive  Street,  St.  Louis, 
Mu.  63105. 

EDITORIAL  PAGE  EDITOR  sought  by 
expanding  48,000  suburban  daily  fin- 
dependent)  in  Zone  2  for  opening  ex- 
Iiectetl  in  July  or  August.  Reporting 
ext>erience  in  city,  county,  state  gov¬ 
ernment  desirable.  Above-average  pay. 
Box  1602,  Eiditor  &  Publisher. 

FINANCIAL  DESK  M.\N  for  NYC- 
based  news  service.  Unusual  op|K)r- 
tunity.  Box  1608,  Eilitor  &  Publisher. 

E’lVE-DAY.  4.500  OHIO  DAILY  needs 
working  editor.  Must  be  able  to  edit, 
write,  makeup — take  pictures.  Rotary 
offset.  Growing  firm  near  Columlms. 
$125  per  week,  bonus  for  good  job 
done,  insurance,  profit-sharing.  Details 
to:  C.  C.  Hartley.  P.O.  Box  2801-Hill¬ 
top.  Columbus,  Ohio  43204. 

GENERAL  ASSIGNMENT  REPORTER 
Leading  me<lium-sized  d.aily  in  Mid¬ 
west.  ^me  experience  preferred.  Salary 
basetl  on  qualifications.  We  like  to 
newspaper;  if  you  don’t,  don’t  answer. 
Bo.x  1611,  Eklitor  &  Publisher. 

GET  IN  ON  GROUND  FLOOR— Seek¬ 
ing  nucleus  of  permanent  staff.  Excel¬ 
lent  opportunity.  Need  men.  women 
with  desk  and  reporting  experience.  In 
fast  -  growing  university  -  metropolitan 
complex.  Write  Bill  Rives,  Denton 
(Texas)  Record-Chronicle. 

INTERESTING  OPPORTUNITY  for  a 
young  man  who  wants  to  get  in  on  the 
ground  floor.  We  need  a  person  who 
is  willing  to  tackle  the  challenge  of 
starting  a  new  community  newspaper. 
Some  experience  helpful  but  willingness 
to  work  an<l  learn  essential:  some  news 
background  nee<led.  This  will  be  the 
fourth  newspaper  in  our  group  of 
(luality  offset  weeklies.  Area  2.  Write 
Box  1616,  Exlitor  &  Publisher. 


MANAGING  EDITOR  who  will  clean 
out  the  dullness  and  trivia  and  de¬ 
velop  a  bright,  lively  but  accurate  and 
responsible  Zone  .5  newspaper.  Must 
organize  and  sujrervise  staff  of  six, 
and  require  an  efficient,  quality  news 
or>eration  with  imagination  and  a  flair 
for  the  unusual.  This  is  an  excellent 
opportunity  for  someone  who  wants  to 
practice  outstanding  journalism  and 
has  the  talent  and  desire  to  work  into 
general  management  as  we  are  ex¬ 
panding  and  looking  for  executive  ma¬ 
terial.  Box  1605,  Editor  &  Publisher. 


MANAGING  EDITOR  for  morning 
daily  in  Zone  2.  Fast-growing  city. 
Real  opportunity  for  energetic  news 
man  with  ability  to  direct  staff  to  max¬ 
imum  production.  Give  full  information 
including  salary  requirements.  Box 
1604,  Eklitor  &  Publisher. 


NATIONWIDE  GROUP— Register  with 
central  personnel  office.  Frequent  op¬ 
portunities — all  pha.ses  of  dailv  edi¬ 
torial  operations.  Send  resume,  desires, 
with  registration.  Box  1.592,  EMitor  ft 
Publisher. 


REGIONAL  EJDITOR 
GFNKRAL  ASSIGNMENT  REPORTER 
ROVING  REPORTER-PHOTOGR.4PITER 
Nee<led  for  morning  paper  in  highly- 
competitive  area.  Prefer  Midwest  back¬ 
grounds.  Excellent  benefits.  Send  re¬ 
sume  to  Executive  Elditor.  Times-Dcm- 
ocrat,  Davenport,  Iowa  52805. 


REPORTER— Degree,  several  years  ex¬ 
perience  preferred  in  drug  field.  D.C. 
location.  Fee  paid.  To  $15,000.  Press 
Employment  Service.  1190  National 
Press  Bldg.,  Washington,  D.C.  20004. 

REPORTERS,  DESKMIIN 
Openings  for  two  of  each  on  big. 
Northeastern  P.M.  We  have  room  for, 
or  will  develop,  true  professionalism — 
and  will  pay  for  it!  Box  1634,  Etlitor  & 
Publisher. 


PUBLICATIONS  EDITOR  -  WRITER 
needed  immediately  in  growing  uni¬ 
versity  information  services  division. 
The  publications  editor  should  have  ex- 
lierience  in  producing  and  editing  book¬ 
lets,  and  will  have  the  responsibility 
for  all  formal  publications  published  by 
the  university:  the  news  editor  should 
have  at  least  two  years — preferably 
more — experience  in  solid  news  work,  a 
demonstrate*!  ability  to  write  the  ob¬ 
vious  stories  and  dig  out  the  less 
obvious,  and  an  interest  in  the  activi¬ 
ties  of  higher  education.  Both  jobs 
carry  great  potential  for  growth  and 
only  persons  willing  to  accept  lots  of 
hard  work,  responsibility,  and  chal¬ 
lenge  should  apply.  Salaries  are  com- 
l>etitive.  fringe  lienefits  are  e.xcellent, 
the  atmosphere  is  congenial,  and  the 
future  is  u|>en  ende<l.  Write  or  call: 
Curtis  K.  Stadtfeld,  Director  of  In¬ 
formation  Services,  Eastern  Michigan 
University,  Ypsilanti,  Michigan,  48197. 

REPORTER — Experienced  general  as¬ 
signment.  rewrite.  Will  consider  cur¬ 
rent  J-graduate.  Five-day,  37-t/2  hr. 
week.  GikkI  pay,  lilieral  benefits.  Reply 
in  confidence  to:  laiuis  R.  Netter,  Man¬ 
aging  Ed.,  E’reeman,  Kingston,  N.  Y.  ! 
12401. 

RFJPORTE'R — Cover  important  munici¬ 
pal  beat ;  20, MM)  morning  daily.  Chart 
.4rea  1.  Two-three  years  exiierience: 
ability,  integrity,  energy,  goixl  judg¬ 
ment  essential.  40-hr.  week,  generous 
fringe  lienefits ;  congenial  colleagues, 
pleasant  community.  Bo.x  1636.  EJditor 
&  Publisher. 

REPORTER  for  general  assignments 
wanted  by  afternoon  daily  (no  Sunday) 
paper  in  upstate  New  York  city  under 
25,000  population.  Send  information 
about  yourself,  references,  and  salary 
expected  to  Box  1606,  Editor  &  Pub. 
lisher. 

REPORTER  -  PHOTOGRAPHER  for 
general  assignments  on  daily  newspa- 
Iier  in  West-Central  Indiana,  in  col¬ 
lege  town.  All  the  fringe  benefits,  plus 
extras  in  this  job  for  extra  money. 
Over  11.000  ABC  circulation.  Write 
Box  1599,  Ealitor  &  Publisher. 

R  EPORTER-TRAINE’E  for  general  as¬ 
signment  coverage  of  Washington, 
D.C.,  for  daily  newspapers.  Prefer  col- 
letre  graduate  able  to  write  clear  copy 
quickly.  Training  in  journalism  or  po¬ 
litical  science  helpful  but  not  essential. 
Starting  salary  contingent  on  experi¬ 
ence.  Write  Biox  1638,  Editor  ft  Pub¬ 
lisher. 


SPORTS  WRITER-DESKMAN  wanted 
by  Phila.  suburban  45.000  p.m.  daily. 
Some  experience  desired  but  will  con¬ 
sider  recent  graduate  with  school  news¬ 
paper  experience.  Write  fully  to  Box 
1594,  Editor  &  Publisher. 


TUG  N.tTIONAL  C.VraOUC  REPORTER 
announces  an  opening  for  a  newsman 
with  exiierience  in  reporting,  ct^y- 
reading  and  rewrite.  Job  may  include 
editing  news-service  copy,  travel  as¬ 
signments.  developing  stories  by  phone, 
handling  stringers.  The  N.C.R.  is  a 
lay-owned  weekly  with  a  high-quality 
circulation  of  66.000  (up  55,000  since 
its  founding  in  October.  ’64).  TTie  pa¬ 
per  exists  to  keep  its  readers  accurately 
informe*!  on  religious  news  rather  than 
to  burnish  the  institutional  image.  It  is 
interested  also  in  civil  rights,  serial 
action,  international  relations,  educa¬ 
tion.  culture — with  or  without  a  church- 
related  angle.  Send  resum4,  complete 
selection  of  clippings,  salary  require¬ 
ments,  references  to  Robert  Hoyt,  Edi¬ 
tor,  P.  O.  Box  281,  Kansas  City,  Mo. 
64141. 


TOP  N.  J.  DAILY  ft  SUNDAY  nee<ls 
desk  men — business  editor — general  as¬ 
signment  reporters.  Best  possible  con*li- 
tions.  Box  1639,  Eiditor  ft  Publisher. 


■raE  WASHINGTON  POST  is  looki^ 
for  young,  creative  editors  for  copy^ 
assignment  desks.  Write  to;  Pers^ 
Dir.,  The  Washington  Post,  1615^ 
St..  N.W.,  Washington.  D.  C.  20041 

YOUNG  RE’PORTE’R-REWRItF^ 
for  large  community  newspaper^ 
thoroughbre*!  horse,  suburban  comhl 
near  D.C.  Goo*l  opportunity  for  tib 
hold  man  willing  to  start  modS 
Camera  experience  useful  but  nota 
sential.  Send  resume,  stating  rainioiii- 
salary  re<iuire<l.  Box  1610,  Edit«^ 


Miscellaneous 

JOB  OPPORTUNmEr^oiT^P^ 
vania  Newspapers.  For  applied 
write:  P.N.P.A.,  2717  North  fJT 
Street,  Harrisburg,  Pa.  17110. 

Operators-Machinisis 

IMMEDIATE  OPENINGs'w^rfdT^ 
Three  newspapers.  Linotype  openlai 
also  ad  makeup  or  combination  ou 
Five-day  week.  Hospitalization.  Qggd 
salary.  Permanent.  Write  p 

Bradford,  Pa.  16701. 

LINOTYPE  MACHINIST  — 
position  for  a  highly  qualified  maekin. 
ist  in  Honolulu,  Hawaii.  EixperiiKi 
with  Elektrons  and  a  tape  opentioi 
essential.  Write:  COMPOSING  R(X)* 
FORE7MAN.  c/o  HAWAII  NEWS?* 
PER  OPERATORS.  P.O.  Box  SIm' 
Honolulu,  Hawaii.  96801. 

MACHINIST  experienced  on  Int*. 
typM,  TTS  and  interested  in  leaniii 
maintenance  of  electronic  equimant 
Medium  sized  Zone  5  daily  now  q. 
panding  operations  oilers  well  traiMd, 
progressive  minded  machinist  excellcBt 
pay,  fringes,  working  conditions  u4 
sound  future  with  growth  organizstioi. 
Send  resumd,  salary  requirements  Bti 
1506,  EJditor  ft  Publisher. 

TTS  OPERATOR  for  morning-evenisf 
newspai)er  in  growing  city  surronndd 
by  the  best  hunting,  fishing,  aid 
mountain  country.  35-hour  we^,  day 
scale,  $3.74,  I'TO  contract.  Contact 
Production  Manager,  Missoulian,  Mia. 
soula,  Mont.,  59801. 

EXPERIENCED  MACHINIST  wants! 
for  15-machine  shop.  Night  shift  'TIS 
experience  a  must.  Top  pay  for  rifk 
man.  Contact:  Jack  Kenner,  Um 
News,  Lima,  O’hio  45802. 


Press  Room 


WANTEJD :  Combination  press-stsno 
journeyman.  Union  or  eligrible.  Bhi 
Cross,  Blue  Shield,  life  insurance,  pa- 
sion  plan,  sick  leave  and  vacation  ba- 
efits.  Box  1485,  Editor  ft  Publishsr. 


DUPLEX  TUBULAR  PRESS.  Toppai- 
tion  in  job  shop  near  Wash.,  D.t 
Quality  work  required.  Must  be  Unia 
member.  Write  Box  1407,  Editor  ft  Pnk 
lisher. 


NEED  EXPERIENCED  PRESSMJUl 
to  work  on  7-unit  H*>e  press.  Day  shift 
Top  for  top  man.  Contact:  Jack  Ka. 
ner,  Lima  News,  Lima,  Ohio  45802. 


LEIADINO  MANUFACTURER  in  kil 
metal^  equipment  field  requires  siks 
technical  representatives.  Fhill-tiBii 
heavy  travel  within  selected  area,  b- 
perienced  in  sales  and/or  newaapa 
stereo  operations.  Career  opportunitj. 
Write  Box  1544,  EJditor  ft  Ehibliste. 


NEWSPAPER  WEB  PRESSMAN  « 
Salesman  now  se.lling  to  newspaper 
pressrooms  to  sell  rollers,  blankets  is 
WRITER— Large  company  with  wide  the  South.  Attractive  position,  gwd 
range  of  editorial  activity  needs  young,  compensation  arrangement, 
adaptable  writer,  who  can  grow  quickly  Thomas  McHugh  Company,  Inc. 

to  become  e*litor  of  solid  employee  6800  EJast  32nd  Street 

magazine.  Requires  college  degree  and  Indianapolis  46226.  Indiana, 

minimum  of  four  years’  diversified  pro-  Phone:  317-545-3662 

fessional  experience.  This  is  a  public  - — - - 

relations  career  opportunity  starting  at  TOP  National  Feature  Syndicate  nssdi 
$8,000  or  more  depending  on  qualifies-  experienced  salesmen  for  travel  i* 
tions.  Send  resume  to  Box  1598.  Editor  Zones  3.  4,  6.  7.  Good  salary,  com- 
&  Publisher,  describing  experience,  mission.  Apply  with  references  to  Boi 
self,  goals.  1,574.  Editor  ft  I»ublisher. 

EDITOR  ac  PUBLISHER  for  March  26,  19«« 


Situstlons  Wsnted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Academic  I 

syndicated  columnist,  st)eeth 

writer;  former  editorial  writer:  inter- 
est«l  in  college  teaching  post;  15  years 
in  metropolitan  journalism.  Radio, 
.mall  daily,  weekly;  some  teaching  e.x- 
Mrien«  B.A.  English.  Box  134a,  lUli- 
tor  &  Publisher. 

Administrative 

forget  your  troubles  .  .  . 

Hire  a  man  well-qualified  to  eliminate 
them.  Bhcperienced  all  departments  in¬ 
cluding  administration,  personnel,  prof¬ 
it-making,  labor  negotiations,  news¬ 
paper  consultant  on  medium-size  dail¬ 
ies.  College  grad  w/Master’s  degree. 
Proven  record  of  successes.  Seeking 
affiliation  as  General  Manager  or  As¬ 
sistant  to  Publisher  with  organization 
that  can  offer  salary  and  future  com¬ 
mensurate  with  ability.  You  be  the 
judge  1  Write  Box  1537,  Editor  &  Pub¬ 
lisher. 

LABOR  RELATIONS— Nine  years’  ex¬ 
perience  contract  negotiations,  griev¬ 
ances,  etc.  Full  resume  on  request. 
Box  1562,  Editor  &  Publisher, 

MR.  PUBLISHER  —  Extensive  profit 
building  background,  professional  de¬ 
votion.  Long  newspat)er  exi)erience 
(age  50)  advertising,  editorial,  circula¬ 
tion,  labor  negotiations,  mechanical. 
Now  (and  for  i)ast  10  years)  General 
Manager  10-40M  dailies,  including  ab¬ 
sentee  ownership.  Strong  in  personnel, 
budget,  protluction,  community  rela¬ 
tions.  Prefer  California.  Want  to  give 
month's  notice.  Box  1622,  Editor  & 
Publisher. 


Cartoonists 

POLITICAL  CARTOONIST  Conserva¬ 
tive.  Hard-hitting,  trenchant  style. 
Rapid  service.  California  topics  a 
specialty.  Mats  available  soon.  Write 
for  samples  of  published  work.  Box 
1607,  Editor  &  Publisher. 

Circulation 

CIRCULA’nON  MANAGER,  experi¬ 
enced  in  all  phases,  seeks  greater  chal¬ 
lenge.  Family  man,  age  32,  presently 
employed  as  CM  on  15,000  daily.  Top 
references.  Ability  to  increase  and 
manage  circulation.  Box  1561,  Editor 
&  Publisher. 


EXPERIH24CEn>  Circulation  Director 
seeks  top  or  #2  spot  on  New  Jersey 
daily;  will  consider  large  weekly.  Con¬ 
fidence  respected.  Box  1573,  Editor  & 
Publisher. 


EXPERIENCED  CIRCULATOR,  39, 
family.  17  years’  in  circulation  sales 
and  promotion.  Strong  on  carrier  or¬ 
ganization.  Seeks  challenging  oppor¬ 
tunity  as  CM — assistant  or  supervisor 
in  Zone  9.  Box  1577,  Editor  &  Pub¬ 
lisher. 


OPPORTUNITY  WANTED  —  Young, 
aggressive  circulation  executive  seeks 
supervisory  or  sales  representative  po¬ 
sition  with  live-wire  organization.  Six¬ 
teen  years’  experience  on  large  and 
medium  metro  D&S.  Presently  em¬ 
ployed — will  relocate.  Box  1553,  Editor 
A  Publisher. 


CIRfTULA’nON  MANAGER-Promotion 
Manager-Personnel  Director-Negotiator. 
Twenty  years’  experience  in  the  small 
and  medium  newspaper  field.  Family 
man.  Presently  employed.  Box  1593, 
Editor  &  Publisher. 


Classified  Advertising 


CAM  position  in  20  to  50-M  circulation 
bracket.  Nine  years’  competitive  sales 
experience  in  25,  75  and  280-M  fields. 
College.  Age  27.  Proven  producer.  Will 
furnish  top  references.  Box  1542,  Edi¬ 
tor  &  Publisher. 


Display  Advertising  | 

ADVERTISING  EXECUTIVE  would 
like  to  leave  Southern  California  be¬ 
cause  of  children’s  health  (smog).  Six¬ 
teen  years’  in  all  phases  of  newspaper 
advertising,  including  past  6  as  classi- 
fietl  manager  and  retail  manager.  Pre¬ 
fer  Area  8  or  Northern  Calif.,  but  will 
consider  other  areas.  Available  after 
June  1.  Box  1579,  Editor  &  Publisher. 

LOOKING  FOR  ADVERTISING- 
PROMOTION  MANAGER? 

Young,  aggressive  display  and  promo¬ 
tion  salesman — proven  sales  record- 
will  consider  South-West  or  Northern 
areas.  Box  1556,  Eiditor  &  Publisher. 


GENERAL  REPORTER  - DESKMAN, 
experienced — now  on  small  Southwest 
daily — wants  to  move  to  larger  opera¬ 
tion  in  Rocky  Mountains  or  Southwest. 
Handles  wire,  makeup,  siiecial  sec¬ 
tions  (120  pages  offset  now  in  prog¬ 
ress);  photographer  (member  NPPA). 
Resume  and  references  upon  request. 
Write:  P.O.  Box  1086,  Durango,  Colo., 
81301. 


FAST.  ACCURATE.  DEPEa^DABLB 
deskman.  Now  on  Midwest  metropoli¬ 
tan  a.m.  Wants  responsible  job  with 
good  opportunity.  Will  go  anywhere. 
Executive  experience.  Age  34.  Box 
1489,  Editor  &  Publisher. 

AMUSEMENT  EDITOR-COLUMNIST. 
25  years  on  ^urmet-entertainment 
beat.  Drama  critic-feature  section  pro¬ 
motions.  Widower,  58,  will  go  any¬ 
where  for  right  spot.  V.  Partipilo, 
2244  Cleveland  Ave.,  Chicago,  111., 
60614. 

EXPERIENCED  NEWSMAN  —  family 
man,  27,  5  years’  experience,  past  3 
with  top  metroi>olitan  daily  in  Zone  2, 
heavy  on  city  government.  Seeks  gen¬ 
eral  assignment  post  with  Pennsyl¬ 
vania  daily.  Can  do  sports  writing  and 
some  editing.  Two  years'  college  with 
plans  to  obtain  degree.  Box  1523,  E*!!- 
tor  A  Publisher. 


EXPEHIIENCBD  WRITER  -  EDITOR. 
E.\cellent  PR/publication,  newspaper 
background.  Box  1531,  Editor  &  Pub¬ 
lisher, 

NEWSMAN,  six  years  with  60-M  daily 
— now  with  250-M  daily — seeks  more 
challenging  position.  Can  deliver  fea¬ 
tures,  in-depth  analysis  and  hard  news. 
Cli|>s  and  references.  J-Grad,  32,  vet. 
Box  1541,  Editor  A  Publisher. 


A  VERSATTLE  MAN  for  staff  in  Phil¬ 
adelphia.  South  Jersey  area.  Box  1583, 
Editor  A  Publisher. 

ATTENTION  FLORIDA  I  No.  2  man 
in  college  news  bureau  wants  good 
PR,  news-related  job.  Box  1590,  Editor 
&  Publisher. 


MIDWEST  NEWSMAN  in  40’s,  thor¬ 
oughly  experienced  newsroom  manage¬ 
ment — and  now  employed — seeks  man¬ 
aging  or  editor’s  post  on  upward-look¬ 
ing  small  or  m^ium-sized  daily  or 
large  weekly.  Best  references — top  work 
record.  Will  go  anywhere.  Box  1557, 
Editor  A  Publisher. 


VETERAN  NEWSPAPiniMAN.  20 
years’  daily  experience — now  publisher 
twice  weekly — seeks  return  to  daily. 
Top  references.  Handle  all  jobs.  Box 
1572,  Editor  A  Publisher. 


EDITORIAL  WRITER,  daily  columnist 
—23  years’  experience — wants  similar 
job  elsewhere.  Exiierienced  all  desks. 
Sharp  copy  editor ;  respects  the 
language.  Steady,  family  man.  Zone  1 
or  2  preferred.  Box  1601,  EMitor  & 
Publisher. 

EXPERIENCED  DESKMAN  seeks  new 
position.  Can  handle  camera;  or  PR 
work.  Box  1613,  Eklitor  &  Publisher. 


EXPERIENCED  EDITOR.  33  —  small 
or  medium-sized  daily.  Seeks  return  to 
community  role.  Married.  Box  1632, 
Editor  A  Publisher, 


FINANCIAL  EDITOR  —  Opening  de¬ 
sired  with  nationally  or  internationally 
oriented  organization  interested  in 
building  strong  financial  and  business 
department.  Would  understudy  senior 
about  to  retire.  P.O.  Box  180'7,  Wash¬ 
ington,  D.C.  20013. 


HARD-WORKING  EDITOR 
All-around  newsman,  28,  seeks  job  ^ 
managing  editor,  wire  editor,  or  man¬ 
agement  trainee  in  western  third  of 
U.S.  Nine  years’  experience.  Now  news 
e<litor.  All  letters  answered.  Box  1633, 
Editor  A  Publisher. 


LNVESTIGATIVE  REPORTER 
Canadian,  30,  with  10  years’  e.xperience 
in  all  phases  of  news  and  photography 
and  three  years’  military  intelligence 
training,  wants  six>t  with  magazine, 
metro  daily  or  chain  as  investigative 
reiiorter.  Now  working  for  metro  daily  | 
with  circulation  in  excess  of  300M, 
with  salary  of  $13  to  $15M.  1  want  a 
imsition  where  full  abilities  and  talents 
will  Iw  totally  exploited.  Don’t  believe 
in  40-hour  weeks  when  working.  Ex- 
l>ect  top  salary,  fringe  benefits.  Pre¬ 
pared  to  travel  anywhere  for  position 
that  offers  opportunity.  Live,  eat  and 
sleep  reporting,  with  compulsion  to 
gather  facts  l«hind  the  news.  Available 
for  interview  on  short  notice  at  ex- 
l>ense  of  interested  parties.  Unless  you 
are  prepare*!  to  spend  top  money  to  get 
top  stories  you  won’t  lie  interested.  But 
if  you  are  prepare*!  to  pay  for  results: 
Contact  Box  1,596,  Editor  &  Publisher. 


NF7WSMAN.  41.  city  government,  fea¬ 
ture  specialist.  E’xperience*!  all  beats. 
Seeks  challenge  in  South,  Southwest, 
California.  Box  1617,  Eklitor  &  Pub¬ 
lisher. 

OUTDOOR  EDITOR,  experience*!,  two 
yeai-s’  radio,  some  tv ;  5  years’  daily 
newspaper,  started  as  reporter,  now 
editing,  writing  hunting,  fishing  col¬ 
umn.  Top  references.  Box  1629,  Editor 
A  Publisher. 


Photography 


PHOTOGRAPHE’R  —  I  have  photo¬ 
graphed.  London  to  Lusaka — Presidents 
to  Peasants — Actors  to  accidents.  De¬ 
sires  position.  Single,  29,  vet.  Box 
1589,  Editor  A  Publisher. 

AWARD-WINNING  PHOTOGRAPHER 
with  daily  newspaper  experience  seeks 
challenging  ix>sition  with  PM  daily. 
Employed  now,  but  want  more  op- 
ixirtunity  for  creative'  work.  Age  26, 
married.  military  obligation  com¬ 
pleted.  Box  1631,  E*litor  &  Publisher. 


PHOTOGRAPHER— 4  years’  on  400M 
paper  now ;  desire  mid-size  daily.  E'x- 
|)erience*l  writer,  layout,  edit;  24,  some 
college;  licensed  pilot;  color,  35mm — • 
NPPA  winner.  Now  on  Sunday  desk. 
Box  1597,  Editor  A  Publisher. 


Press  Room 


YOUNG  PRESS  FOREMAN,  college 
educated— 15  years’  experience — wants 
new  opportunity  with  challenge.  Thor¬ 
ough  familiarity  with  press  installa¬ 
tions  and  maintenance.  Inventive,  re¬ 
sponsible.  highly  organize*!.  Best  ref¬ 
erences.  Box  1603,  Editor  &  Publisher. 


COMBINATION  STEREO-PRESSMAN 
ago  39,  20  years’  experience— color, 

semi-tuhular.  single-double  width  press¬ 
es.  Responsible;  can  furnish  references. 
Box  1566.  Exlitor  A  Publisher. 


REPORTER  —  Unique  opportunity  for 
e*litor  of  weekly  or  small  daily  with 
imagination  plus  desire  to  train  promis¬ 
ing  young  man  as  reporter.  Back¬ 
ground:  AB  Stanford.  '65:  6  months  of 
law  school :  experience  on  university 
nesvspaper  and  in  fiction.  Broad  educa¬ 
tion  :  Greek,  Latin,  French  languages 
and  literatures  as  well  as  English. 
Presently  doing  PR  work  in  Zone  9 
for  well-known  political  party.  Can 
provide  excellent  references  from 
journalists.  I  desire  experience  and  will 
go  anywhere  to  get  it.  Box  1619,  Edi¬ 
tor  &  Publisher. 


TOP-NOTCH  fX>PY  EDITOR 
Strictly  A-1  man.  Now  on  Manhattan 
afternoon  paper.  Job  offers  invite*! 
from  publications  of  every  tyi)e  re¬ 
quiring  unusually  capable  editor.  Have 
had  magazine  exiierience.  Box  1635, 
Eklitor  &  Publisher. 


WRITEIR-.EDITOR,  now  with  na¬ 
tionally-respected  newspaper  syndicate, 
seeks  magazine  or  PR  post  in  Boston 
area  or  t'ther  section  Zones  1  or  2. 
Six  years’  experience  all  phases  edi¬ 
torial  work.  Veteran,  30,  married, 
working  toward  degree.  Strong  on 
.sports,  features,  in-depth  reporting. 
Likeable  East  Coast  lad  stymied  in 
Midwest.  Clips,  more  details  on  re¬ 
quest.  Box  1609,  E<litor  A  Publisher. 


Free  Lance 


DYNAMIC  AUSTRALIA.  ANYONE? 
Ex-U.S.  Embassy  Press  Officer  return¬ 
ing  to  Sydney  s<x)nest.  Will  represent 
you  news/feature-wise  as  stringer ;  IS 
years’  experience.  Box  1559,  Editor  A 
Publisher. 


CAM  with  10  su(x:eesful  years’  In  the  GIVE  YOU  LORD’S  PRAYER  on  head 
minor  league  now  ready  for  the  ma-  of  a  pin,  or  simpler  headlines;  and 
jors.  Presently  45,000  daily.  Area  5.  6,  tight  copy  editing.  Box  1614,  Editor  A 
7.  8,  9.  Box  1612,  Editor  A  Publisher.  Publisher. 
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EXPERIENCED.  TALENTED  RBTORTER 
on  Detroit  daily  seeks  general  assign¬ 
ment  freelance  work — all  subje<*ts.  Box 
1584,  Editor  A  Publisher. 


FLOORMAN.  4  years’  experience. 
Deaf,  24.  James  Fenton.  3603  Clinton 
Ave.,  So.,  Minneapolis,  Minn.  55409. 
(AC  612)  TU  8-1863. 


PRINTER-FOREMAN.  Colo,  or  N. 
Calif,  dailies.  All-round  printer,  7 
years’  foreman.  Age  38.  J.A.M..  245 
Washington  Ave.,  Milltown,  N.J.  08850. 


PUBLISHERS — Do  you  need  a  com¬ 
posing  rexxn  foreman  dedi<»ted  to  cost 
reduction?  Trained  in  hot  and  cold 
type;  36,  alert,  ambitious  and  sober. 
(Currently  assisting.  Box  1536,  Editor  & 
Publisher. 


Public  Relations 


SHARP.  SEASONED  and  hard-working 
newsman  srith  camera  know-how  seeks 
house  organ  or  PR  post.  Box  1429, 
Editor  &  Publisher. 


MAN.  35 :  now  community  college  PR 
director:  8  years’  advertising,  PR  in¬ 
cluding  writing,  publications,  com¬ 
munity  relations  experience.  Degrees 
Psycholf>gy,  Journalism.  Seeks  new  op¬ 
portunity  college/university  public  re¬ 
lations.  public  information  develop¬ 
ment.  Box  1621,  Editor  A  Publisher. 


WANT  TO  JOIN  PR  department  of 
corporation  or  a  PR  firm  or  PR  d*^ 
partment  of  advertising  agency.  Crack 
Manhattan  newspaperman  who  knows 
PR  and  knows  how  to  handle  himself. 
Box  1623,  Editor  &  Publisher. 


CLASSIFIED 

Advertising  Rates 

Line  Rates.  Each 
Consecutive  Insertion 
SITUATIONS  WANTED  (Payabts  with 
srdtr)  4  times  @  80C  per  line  each 
insertion;  3  times  @  90t:  2  9  $1.00; 
1  time  $1.10  per  line.  If  keyed,  add  504 
for  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra. 
ALL  OTHER  CLASSIFICATIONS: 
4  times  9  $1.25  per  line  each  insertion; 
3  times  9  $1-35;  2  9  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  504  for  box 
service  and  count  as  1  additional  line  in 
your  copy.  3  lines  minimum.  Air-mail 
service  on  blind  ads  $1.00  extra. 
DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  TUESDAY.  4:30  P.M. 

Editor  &  Publisher 
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Shop  Talk  at  Thirty  L*A.  Times 

By  Robert  U.  Brown  Has  Capsule 

End  of  “Crisis”  News  Page 


By  Robert  U.  Brown 

End  of  ^ ^Crisis** 

Action  is  the  “pay  off”  to 
newspapermen,  and  no  one  who 
is  not  a  newspaperman  can 
understand  the  feeling  of 
achievement  and  satisfaction 
when  something  you  have  writ¬ 
ten  gets  results. 

“Crisis  of  the  American  News¬ 
paper”  is  the  title  of  a  program 
aired  over  an  educational  chan¬ 
nel  in  New  York  last  Fall.  An 
E&P  editorial  Dec.  18  revealed 
that  an  educator  acting  as  panel 
moderator  interviewed  two  New 
York  newspapermen,  a  magazine 
writer  and  a  retired  journalism 
educator  on  the  “crisis”  theme. 
The  editorial  pointed  out,  how¬ 
ever,  that  no  crisis  w’as  devel¬ 
oped  in  the  discussion  despite  a 
few  attempts  by  the  moderator 
to  develop  that  theme.  Generally, 
the  thought  expressed  by  the 
panel  members  was  that  news¬ 
papers  are  meeting  the  chal¬ 
lenges  of  the  day,  and  doing  a 
great  public  service. 

Executives  of  the  Blooming¬ 
ton  (Ind.)  Herald-Telephone 
read  our  editorial  and  wrote  one 
of  their  own  on  the  same  theme : 
“Newspaper  Industry  Facing 
No  Crisis.”  It  quoted  E&P  and 
drew  some  material  from  a  Sig¬ 
ma  Delta  Chi  lecture  this  writer 
had  delivered  at  DePauw  Uni¬ 
versity. 

«  *  * 

Shortly  thereafter,  James  H. 
Cole,  of  the  Audio-Visual  Center 
of  Indiana  University,  located  in 
Bloomington,  called  Allen  H. 
Swartzell,  general  manager  of 
the  Herald-Telephone. 

The  National  Educational  TV 
Network  has  its  headquarters 
within  the  Audio-Visual  Center 
at  lU,  and  Cole  had  received  a 
video  tape  copy  of  the  original 
New  York  broadcast  on  “Crisis.” 
The  audio-visual  department  was 
going  to  run  the  program  for 
an  evaluation  and  decision  on 
whether  film  copies  of  the  tape 
should  be  made  for  distribution 
to  school  and  other  film  libraries. 

Swartzell,  along  with  Lew 
Winkler,  managing  editor  of  the 
H-T,  and  John  Fancher,  edito¬ 
rial  page  editor,  viewed  the  tape 
along  with  Cole,  other  A-V  de¬ 
partment  people,  and  represen¬ 
tatives  of  the  lU  journalism 
department. 

The  evaluation  of  the  tape  by 
the  Indiana  newsmen  coincided 
with  the  views  already  expressed 
by  E&P — there  just  wasn’t  any 
crisis  developed.  The  local  evalu¬ 
ation  was  that  the  panel  discus¬ 
sion  was  interesting,  enlighten- 
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ing,  and  challenging.  The  dis¬ 
cussion  certainly  shed  good  light 
on  the  newspaper  field. 

The  newspapermen  suggested 
that  the  lU  department  seek 
permission  to  change  the  title 
of  the  program,  so  the  title 
would  be  more  faithful  to  the 
themes  developed. 

Swartzell  indicated  that  the 
discussion  might  be  a  little  high 
level  for  high  school  students, 
but  stated  some  use  of  the  film 
on  a  collegiate  level  would  be 
good — not  just  in  journalism 
classes,  but  in  others  dealing 
with  sociolog>%  government, 
labor  relations,  and  many  other 
subjects. 

“In  summation,  this  does  not 
show  crisis,  but  the  assets  of 
the  viable  press,”  Swartzell  said 
of  the  film. 

*  *  * 

As  a  result  of  Swartzell’s  work 
with  Cole,  the  Audio-Visual 
Center  at  lU  has  been  given 
permission  by  National  Educa¬ 
tional  Television  headquarters 
in  New  York  City  to  retitle  the 
film,  leave  out  the  word  “crisis,” 
etc.  It  is  also  felt  that  the  tape 
can  be  edited  to  a  half-hour 
from  its  present  one  hour  lengfth. 

However,  the  project  is 
stalled  for  lack  of  clear  indica¬ 
tion  that  making  film  prints 
would  be  warrant^. 

We  are  glad  to  learn  that 
NET  has  agreed  to  correcting 
the  original  glaring  mistake  of 
the  film — the  title  which  had 
absolutely  no  connection  with 
the  content.  Instead  of  a  libel 
against  newspapers  the  film 
could  be  helpfully  instructive 
with  the  proper  editing. 

• 

One  of  the  ‘Finest’ 

Washington 

William  F.  Arbogast,  head  of 
the  Associated  Press  staff  in  the 
House  of  Representatives,  was 
praised  by  members  of  the 
House  (March  17)  as  “one  of 
journalism’s  finest”  who  serves 
his  country  as  well  as  his  pro¬ 
fession.  The  occasion  was  Arbo- 
gast’s  35th  anniversary  as  a  re¬ 
porter.  For  25  of  those  years  he 
has  covered  the  House. 

• 

First  Raise  Since  ’41 

Mobile,  Ala.> 

The  street  sale  and  newsstand 
price  of  the  daily  editic  .is  of  the 
Mobile  Register  and  the  Mobile 
Press  has  been  increased  from 
5  to  10  cents.  The  hike  is  the 
first  in  25  years. 


Los  Angeles 

When  readers  of  the  Los 
Angeles  Times  turn  to  page  two 
of  the  first  section,  they  receive 
something  new  in  journalistic 
“packaging.” 

Tagged  “The  News  of  the 
Day,”  the  entire  page  is  devoted 
to  capsulized  news  items 
(seldom  more  than  14,  or 
Sorter  than  three  lines  in 
length),  which  “key”  readers 
into  the  stories  distributed 
throughout  the  100  pages  which 
constitute  the  average  daily 
edition. 

The  summary  is  set  in  six- 
column  format  which  the  Times 
recently  adopted  for  all  “clear” 
or  non-advertising  pages.  All 
news  printed  on  page  one  and 
three  of  Part  I,  on  page  one  of 
part  II,  plus  sports,  business 
and  financial  news  stories  are 
recapped  in  the  roundup  with 
a  reference  to  where  the  com¬ 
plete  story  may  be  found. 

Otis  Chandler,  publisher, 
comments:  “In  addition,  within 
the  summary  will  be  found 
other  hard  news  of  the  day  that 
does  not  appear  elsewhere  in 
the  paper.  This  means  that  we 
are  putting  in  the  news  sum¬ 
mary  each  day  more  hard  news 
items  than  would  have  been  in 
the  paper  before  we  went  to  a 
full-page  news  summary.  We 
anticipate,  therefore,  that  any- 

BOOMER 


one  reading  our  summary  pi^ 
can  find  all  of  the  hard  ne< 
he  could  hear  on  radio  or  wat 
on  television  each  day.” 

The  Times  is  running  y 
column  presentation  on  pa| 

1,  2  and  3  of  Part  1;  on  paj 
1,  5  and  6  (second  and  thi 
editorial  pages)  of  Part  H;  i 
page  1  of  Part  III  (sporti 
the  lead  or  opening  page 
Business  and  Finance,  which 
inside  Part  III;  and  on  p^ 

1  of  Part  IV.  The  lead  editor! 
page,  which  is  page  3  of  Part 
has  a  five-column  format.  C 
Sunday,  several  additional  cle 
pages  now  take  the  six-o 
measure. 

“We  have  already  had  a  spo 
taneous  and  positive  reactioa 
both  the  six-column  format 
the  news  summary,”  Mr.  Ch* 
dler  said.  “When  we  ave 
age,  as  we  did  last  year,  q 
proximately  100  pages  a  day  fn 
the  entire  year  and  approj 
mately  400  pages  on  Sunda 
we  believe  we  must  be  not  on 
competitive  with  the  electroi 
media  but  we  have  to  capsuli 
the  major  news  of  the  day  fi 
those  who  wish  to  see  it  tha 
way.” 

*  *  4> 

Joins  ANPA  Staff 

Chicai 

Gerard  M.  Latus,  formerly  ai 
sistant  personnel  manager  fci 
Motorola  Inc.,  is  a  new  membl 
of  the  staff  of  the  ANPA  Laba 
Relations  Committee  here.  Aftd 
graduating  from  Holy  Croi( 
College  he  served  in  a  Naval 
Intelligence  group.  He  has  ali( 
attended  the  School  of  Law  al 
DePauw  University.  ' 
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Does  the  light  really  go  off  when  you  close  the  refrigerator  door?  , 


It  really  does. 

But  even  if  it  didn’t,  it  would  hardly  make  a  difference  in  your  electric  bill. 

That’s  because  the  price  you  pay  for  electric  service  is  so  low,  it’s  one  of  the  best  bargains  you  can  get. 
Hardly  anything  else  does  so  much  and  costs  so  little. 

Today,  the  average  family  pays  about  15%  less  per  kilowatt-hour  for 
electric  service  than  it  did  10  years  ago.  And  the  investor-owned  electric  light  and  power  companies— 
through  sound  business  methods— intend  to  keep  benefits  like  that  going 
right  on  into  the  future,  too. 

Investor-Owned  Electric  Light  and  Power  Companies* 


♦  Names  of  sponsoring  companies  available  through  this  magazine 
Tune  in  "Hollywood  Palace  "  with  host  Gene  Barry.  Saturday,  April  9.  9:30  P.M  ,  Eastern  Time  ABC  TV 
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cloth  binding 


single-volume  refer 


ence  book  now! 


in  soilproof 
heavy  cover 


World  Almanac,  Dept.  EP 

125  Barclay  St.,  New  York,  N.  Y.  10015  I 

Enclosed  is  $ _ for  the  following  1966  WorM' 

Almanacs:  I 

_ capies,  paper  bound  @  $1.60  each  | 

_ copies,  cloth  bound  @  $2.60  each  . 

(Price  includes  100  for  postage  anywhere  in  the  U.SA4  I 

NAME _ . 


Published  by  the 

NewYorkWorld-Telegram 

A  SOUPPS  HOWARD  NEWSPAPER 


ATALL  BOOKSTORES  AND 
NEWSTANDS...ORMAIL 
THIS  COUPON  TODAY! 


AUTHORITY 


FOB  81  YEARS 


Journalists,  writers  and  researchers  will  find  the  fully-updated 
1966  World  Almanac  better,  more  comprehensive  than  ever.  It 
has  more  than  a  million  facts,  neatly  indexed  for  instant  refer¬ 
ence,  under  some  10,000  subject  headings. 

Exclusive  new  features  for  ’66  include:  America’s  Zip  Codes,  The 
Nation’s  Highways,  Fish  and  Game  Laws,  The  Year  in  Space, 
Rulers  of  the  World  and  _  _ 

$2.50 

in  handsome 
library-style 


1  .j’-- 

i'  I  ■ 


'  ^  i  ' 


.1 


f 


w 


a 


■■  ■ 


I 


/ 


) 


I 


